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U.  S.  Editorial  Page  Appraised 
By  Leaders  of  Journalism 


*Page  Can  Be  Notable  or 
Slink"— W.  A.  White 

William  Allen  White,  editor,  Em- 
foria  (Kan.)  Gazette:  “The  editorial 
page  of  an  American  newspaper  today 
8ands  or  falls  upon  the  attitude  of  the 
owner,  by  which  I  don’t  mean  the 
■anaging  editor  or  the  editor-in-chief. 
Itnean  the  owner,  if  he  is  willing  to 
tom  the  paper  over  absolutely  and 
without  strings  to  a  wise,  brave  man 
who  can  dramatize  his  personality  in 
bis  writings,  or  if  the  owner  himself 
wants  to  do  the  editorial  writing,  the 
dunces  are  if  the  owner  is  honest  and 
intelligent  that  the  editorial  page  will 
be  notable.  But  if  the  owner  is  in¬ 
terested  in  politics  only  as  politics 
bring  him  personal  power  the  editorial 
page  will,  may  I  say,  stink. 

“If  the  owner  is  not  even  interested 
in  politics  but  is  interested  in  the 
ijuick  immediate  dollar  out  of  the 
paper  and  little  else  except  to  be  a 
platform  sitter  at  public  meetings  and 
to  beam  at  the  head  table  at  banquets, 
then  again  the  editorial  page  will  need 
formaldehyde. 

“Insofar  as  the  American  press  has 
•leveloped  into  a  commercial  enter¬ 
prise  the  editorial  page  is  a  failure. 
No  amount  of  rhetorical  bright  eyes 
*nd  beauty  parlor  refurnishing  is  go¬ 
ing  to  fool  the  readers.  They  know 
that  the  editorial  page  is  a  scarlet 
woman  or  a  dumb  bell  or  both.” 

"Not  as  Bad  or  as  Good 
os  Mencken  Says" — Hearst 

William  Randolph  Hearst:  “I  do 
not  think  that  the  average  newspaper 
*ditorial  page  is  as  bad  as  Mr. 
Mencken  says,  nor  yet  as  good  as  it 
might  be.” 

^sk  Chair  Viewpoint 
Clampers  Editorial  Writers 

P"  M.  Richardson,  chief  editorial 
wnter,  Christian  Science  Monitor, 
“°ston:  "The  best  editorial  pages  of 
compare  favorably  with  any  in 
me  past,  although  personal  journalism 
*nd  signed  columns  have  made  some 
old  editorial  forms  look  a  bit  stodgy. 
Possibly  too  few  editorial  pages  are 
npen  to  the  fresh  breeze  of  events. 


Mencken  Broadside  at  "Weakest  Page" 
Answered  . . .  Weakness  or  Strength 
Depends  on  Publisher,  Says  White 

I  THINK  the  American  newspapers  cover  news  better  than  they  did  in  my  early  days 
— much  better,  but  the  editorial  pages  have  not  improved.  The  editorial  page  is 
the  weakest  page  on  most  American  newspapers.  On  many  it  is  filled  with  canned 
stuff.  Very  few  editorial  writers  know  their  business.  They  tend  to  be  literary  essay¬ 
ists.  A  real  editorial  is  not  an  essay;  it  is  a  stump  speech. — Henry  L.  Mencken  in 
EDITOR  &  PUBLISHER  interview.  Sept.  10  issue,  page  9. 

PRErrV  STIFF  WORDS,  those,  even  when  they  came  from  the  critic  of 
critics  of  the  American  Newspaper  scene — Henry  Louis  Mencken,  writer 
without  portfolio  for  the  Baltimore  Evening  Sun  for  32  years. 

Because  the  American  editorial  page  has  long  been  a  target  of  criticism, 
principally  from  politicians.  Editor  &  Publisher  this  week  sought  an  appraisal 
of  it  by  noted  publishers  and  editors.  At  the  same  time  a  representative 
group  of  editorial  writers  were  asked  to  comment  on  the  Mencken  criticisms, 
including  his  assertion  that  “very  few  editorial  writers  know  their  business.” 
It  was,  of  course,  assumed  that  in  each  instance  it  was  a  case  of  “present 
company  excepted.”  The  resulting  symposium  on  the  state  of  the  American 
editorial  page  is  presented  herewith. 


Too  many  editorial  writers  have  a 
‘desk-chair’  viewpoint,  lack  v'tal  con¬ 
tacts  with  affairs.  Yet  nothing  can 
take  the  place  of  the  editorial  page  as 
the  newspaper’s  own  voice.  Many 
readers  prefer  editorials  to  columns  as 
being  more  re.sponsible,  more  care¬ 
fully  written  and  representing  con¬ 
sidered  and  combined  judgments.  Our 
own  reader  surveys  show  the  editorial 
page  most  read.” 

Bellamy  Says  Mencken 
"Never  More  Interesting" 

Paul  Bellamy,  editor,  Cleveland 
Plain  Dealer:  “Henry  L.  Mencken  is 
always  interesting  and  sometimes 
right.  He  was  never  more  interesting 
than  in  last  week’s  interview  in  Editor 
&  Publisher.” 

Saylor  Hopes  Mencken 
Catches  Up  with  Targets 

Harry  T.  Saylor,  editor.  New  York 
Post,  Philadelphia  Record  and  Cou¬ 
rier-Post  Newspapers  of  Camden,  N.  J. 
“Every  American  editor  ought  to  be 
glad  that  Henry  Mencken  is  again 
purging  the  editorial  page.  Of  course 
he  doesn’t  mean  the  Stern  Newspa¬ 
pers,  for  our  editorial  pages  have  al¬ 
ways  been  in  the  ‘intelligent  minority’ 
to  which  Mr.  Mencken  refers.  But 
all  outside  that  charmed  circle  (How 
shall  we  classify  the  Sunpapers?) 
should  take  his  sound  advice  to  heart. 


Editorials  should  not  only  contain 
opinion  but  news.  By  ‘news,’  I  mean 
the  hidden  or  unrecognized  facts  about 
any  given  subject  which  can  be  un¬ 
earthed  by  diligent  research  and 
spread  on  the  record. 

“Any  editorial  writer  worth  a  hoot 
will  confess  his  ignorance  of  any  sub¬ 
ject  when  first  he  meets  it.  But  a  few 
months  of  honest  safari  for  facts  should 
make  him  a  semi-expert  at  least. 
After  that,  the  danger  is  in  having 
publishers  who  cannot  or  will  not 
make  their  preconceived  opinions  fit 
the  facts.  They’re  the  ones  Mr. 
Mencken  is  after  and  I  hope  he  catches 
up  with  them.” 

Editorial  Writers  Know 
Jobs,  Says  Gannett 

Frank  Gannett,  president,  Gannett 
Newspapers:  “I  suspect  that  Mr. 

Mencken  was  again  engaging  in  the 
occupation  at  which  he  is  so  adept — 
spoofing  himself  and  the  public — in 
the  pontificating  on  the  editorial  page. 
To  indict  the  editorial  page  is  like  in¬ 
dicting  the  universe.  It’s  a  lot  of 
ground  to  cover.  Some  editorial  pages 
may  be  the  weakest  pages  in  their 
papers  but  when  this  is  true  the 
chances  are  none  of  the  cages  is  very 
strong. 

“In  my  work  with  the  National 
Committee  to  Uphold  Constitutional 
Government,  I  have  proof  of  the  power 


of  the  editorial  page.  The  hammering 
day-after-day  by  so  many  newspapers, 
small  as  well  as  great,  in  their  edi¬ 
torials  on  the  dangers  inherent  in  both 
the  President’s  court  packing  proposal 
and  reorganization  plan,  I  am  con¬ 
vinced,  was  a  tremendous  factor  in  the 
defeat  of  these  two  measures. 

“I  don’t  know  what  kind  of  editorial 
writers  Mr.  Mencken  has  known.  I 
think  there  have  always  been  fine  ones 
on  the  Sunpapers.  Editorial  writers 
I  have  met  the  country  over  know 
their  jobs  just  as  well  as  do  other 
workers  on  newspapers  and  in  other 
fields.” 

Bolles  Advises  H.  L.  to  Look 
Around  and  Change  Tune 

Stephen  Bolles,  editor,  Janesville 
(Wis.)  Daily  Gazette:  “I  do  not  think 
that  Henry  L.  Mencken  is  sufficiently 
informed  on  the  state  of  the  editorial 
page  over  a  long  period  of  the  history 
of  journalism  to  make  a  sweeping  as¬ 
sertion  concerning  the  weakness  of  the 
present  editorial  page.  If  he  means 
that  it  no  longer  indulges  in  personal 
fights  with  other  newspapers  he  is 
probably  right.  The  day  of  the  loaded 
pistol  on  the  editorial  desk  has  passed. 
There  is  a  general  understanding  and 
agreement  in  the  editorial  mind  that 
a  newspaper  editorial  page  must 
largely  be  an  interpreter  of  the  news. 

“I  ag*-ee  that  there  is  altogether  too 
much  canned  stuff  and  too  many  es¬ 
says  on  unimportant  subjects  but  if 
Mr.  Mencken  will  look  over  the  edi¬ 
torial  pages  of  those  newspapers 
which  occupy  the  field  from  the  50,000 
population  towns  down  to  the  very 
smallest  dailies  he  will  find  himself 
changing  his  congenital  position  of 
constant  criticism.” 

"Writers  Know  Business 
Fairly  Well" — Haskell 

Henry  J.  Haskell,  editor,  Kansas 
City  Star:  “Contrasting  Henry  Men¬ 
cken’s  writings  with  the  writings  of 
us  editorial  writers,  we  are  apt  to  con¬ 
cede  all  the  criticisms  he  may  care  to 
make.  Certainly  intelligent  editorial 
men  are  trying  constantly  to  human¬ 
ize  their  product  and  make  it  better 
informed.  When  for  the  sake  of  vari¬ 
ety  a  literary  essay  is  included,  it  is 
expected  to  carry  a  wide  appeal. 

“On  second  thought,  we  can’t  go 
along  on  the  generalization  that  the 
writers  have  wholly  failed.  Their  edi¬ 
torials  don’t  carry  elections.  They 
can’t  offer  their  readers  jobs  or  checks 
as  the  government  does.  But  they  do 
offer  intelligent  comment  on  current 
topics  that  should  stir  up  a  certain 
number  of  people  to  think,  they  inter¬ 
pret  all  sorts  of  aspects  of  modem  life, 
and  they  give  character  to  the  paper. 

(Continued  on  page  20) 
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Retail  Sales  and  Linage 
Up  in  Some  Cities 


Department  Store  Business  Brings  More  Adver¬ 
tising  . . .  Large  Amount  of  Optimism  from  News¬ 
paper  Advertising  Managers  on  Fall  Prospects 


WITH  THE  eastern  seaboard  experi-  paper  had  experienced  a  better  busi- 
encing  unusually  cool  weather  for  ness  so  far  this  September  than  it 
early  September,  and  with  thousands  had  in  August  or  July.  The  News, 
of  school  children  preparing  to  re-  for  the  first  two  weeks  of  September, 
turn  to  school,  retail  and  d^xartment  is  ahead  of  the  average  for  eight 
store  business  picked  up  generally  months  of  1938. 

throughout  the  east  with  a  corre-  William  E.  Robinson,  advertising  di- 
sponding  rise  in  retail  newspaper  lin-  rector  of  the  Herald  Tribune,  verified 
age  in  this  area  and  many  gains  over  that  paper’s  gain  in  department  store 
last  year's  figures  were  reported.  linage  and  noted  losses  of  other  papers 
No  definite  gains  were  felt  in  the  so  far  in  September.  He  stated  there 
rest  of  the  country.  However,  adver-  is  about  the  same  business  around  as 
tising  executives  were  almost  unani-  last  year. 

mous  in  their  optimism  for  fall  lin-  H.  G.  Fairchild,  advertising  man¬ 
age.  Slight  increases  from  the  ager.  New  York  Sun,  stated  the  paper 
summer  months  were  felt  to  indicate  did  very  well  with  an  increase  of  17,- 
a  much  better  fall  season.  000  lines  in  department  store  for  13 

The  National  Retail  Dry  Goods  As-  days  in  September.  He  would  not 
sociation  in  New  York  confirmed  the  hazard  a  guess  as  to  future  business 
report  that  departmwit  stores  in  the  but  said  he  heard  that  some  specialty 
metropolitan  area  had  a  10*!^  increase  shops  were  doing  very  well  with 


in  business  during  the  first  week  in  some  showing  from  35  to  50%  gains 
September.  All  New  York  papers,  i^gt  week. 


except  three  afternoon  dailies,  showed 
increases  in  department  store  linage 
over  the  same  jxeriod  last  year.  The 


Department  Store  Goins 

Gains  in  department  store  linage 


NRDGA  reported  the  general  pickup  .^e  first  14  days  of  1938  over  a 
in  the  east  was  “due  to  an  industrial  period  in  1937  are  as  follows. 


pickup." 


The  Sun  figures  are  only  for  13  days. 


Gain  in  Retail 

19.18 

1937 

The  New  York  Times  was  the  only 
daily  showing  an  increase  in  retail 

Times  . 

Ufrald  Tn’iinie  . . 

.  245.950 

ir6.174 
.  309.476 

212.157 

174.452 

303.262 

linage  over  the  same  period  last 

Mirror  . 

40.185 

29.606 

year.  The  Times  carried  458,946  lines 

Sun  . 

,  212.273 

195.875 

during  the  first  14  days  of  September,  _ 

1938.  compared  to  424,0%  lines  for  Noticing  that  New  York  papers  ap-  Sepi,  28-Oct.  1  — Assn,  of  Na- 

the  same  period  in  1937.  The  Times  pcar  fatter  with  retail  and  depart-  tionsil  Advertisers,  Inc.,  28th 

again  was  the  only  New  York  paper  fnent  store  advertising  following  the  annual  meeting.  The  Homestead, 

reporting  a  gain  in  total  advertising  Labor  Day  weekend,  Editor  &  Pub-  jjut  Springs,  Va. 

linage  for  the  first  14  days.  It  car-  lisher  sought  to  determine  if  there  _ 

Tied  835.455  lines  in  14  days  of  Sep-  were  any  linage  increases  in  the 

tember,  1938,  compared  with  7%.368  larger  cities  which  might  be  inter-  ol  the  Boston  papers  showed  a  mate- 
for  14  days,  September,  1937.  preted  to  mean  a  better  fall  season,  rial  gain  over  the  same  days  of  1937. 

Bolstering  the  New  York  Times  lin-  Following  are  the  results  obtained  by  Every  morning  paper  in  the  city 
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CALENDAR 

Sept.  17-19  —  Illinois  News¬ 
paper  Composing  Room  Execu¬ 
tives  Assn.,  annual  meeting, 
Hotel  La  Salle,  Chicago. 

Sepi.  18-20  —  Interstate  Cir¬ 
culation  Managers’  Assn.,  fall 
meeting,  aboard  Old  Bay  Liner 
sailing  from  Baltimore  to  Nor¬ 
folk  and  return. 

Sept.  19-20 — Eastern  Division, 
SNPA  Mechanical  Conference, 
Atlanta  Biltmore  Hotel,  Atlanta. 

Sept.  20-21  —  Central  States 
Circulation  Managers  Assn.,  fall 
meeting.  Palmer  House,  Chi¬ 
cago. 

Sept.  21-23 — National  Indus¬ 
trial  Advertisers  Assn.,  16th 
annual  conference,  Cleveland. 

Sepi,  23-24  —  Interstate  Ad¬ 
vertising  Managers’  Assn.,  meet¬ 
ing,  Altoona,  Pa. 

Sepi.  24— Democratic  State 
Press  Assn.,  fall  session,  near 
Lancaster,  O. 

Sepit.  25-Oci.  1  —  National 

Newspaper  Boy  Week,  fourth 
annual  observance,  auspices 
Newspaper  Boys  of  America, 
Inc. 

Sept.  26 — Organization  meet- 
i  n  g  ,  Classified  Advertising 
Group  daily  and  weeklies,  Con¬ 
way  Hotel,  Appleton,  Wis. 

Sept.  26  -  27  —  10th  Boston 
Conference  on  Distribution, 
Hotel  Statler,  Boston,  sponsored 
by  Retail  Trade  Board,  Boston 
Chamber  of  Commerce. 

Sept.  26-27— P.N.P.A.  Annual 
Classified  Clinic,  Harrisburger 
Hotel,  Harrisburg,  Pa. 

Sept.  28-30 — Direct  Mail  Ad¬ 
vertising  Association,  21st  an¬ 
nual  convention,  Stevens  Hotel, 
Chicago. 

Sept,  28-Oet.  1 — Assn,  of  Na¬ 
tional  Advertisers,  Inc.,  28th 
annual  meeting.  The  Homestead, 
Hot  Springs,  Va. 


consisting  of  28  pages  containing 
43,373  lines  which  noted  a  42,617  line 
gain  over  the  same  Monday  a  year 
ago. 

All  other  Washington  papers  ex¬ 
cept  the  Daily  News  reported  a  gain 
in  linage  on  that  day.  'Die  Washing¬ 
ton  Star  reported  a  gain  fixed  at  1,848 
lines;  the  gain  estimated  for  the 
Washington  Post  being  6,069;  and  the 
Washington  Times,  a  gain  of  about 
258  lines.  Against  the  Daily  News 
was  chalked  up  a  loss  of  8,414  lines 
which  was  explained  by  the  fact  that 
on  Labor  Day  1937,  Sears,  Roebuck 
placed  a  special  promotional  cam¬ 
paign. 


for  14  days,  September,  1937.  preted  to  mean  a  better  la 

Bolstering  the  New  York  Times  lin-  Following  are  the  results  ob 
age  figures  was  the  largest  Sunday  E  &  P  correspondents: 
paper.  Sept.  10,  that  it  has  published, 

with  the  exception  of  one,  since  1929,  TOTAL  UP  20,000  LINES 
according  to  Don  Bridge,  advertising  Philadelphia,  Sept.  12— Retail  lin- 


Hire/'tnr  TViic  nanpr  rarripH  Q'iO  ral-  -  r>u-i  J  i  u-  J  -i  ®  gam  OI  lines  OVer  Uie  Same 

airecior.  inis  paper  carriea  coi-  agg  m  Philadelphia  daily  newspapers, _ _  -n.  j 

umns  of  advertisine.  The  most  the  tVio  j  l^st  year.  On  Tuesday  the 


that  by  and  large  business  is  im-  “The  gain  is  only  small,  but  it’s  a 
proving.”  He  indicated  that  the  fa-  trend.” 


available. 


vorable  fall  weather  has  had  some¬ 
thing  to  do  with  it,  because  of  its  GAINS  IN  BOSTON 
effect  on  store  sales,  and  said  he  be-  _  „  ,  „  » , 


lieved  the  nicture  looks  good  for  the 
fall. 

Things  “Iright”  for  Mirror 

J.  W.  Egan,  Jr.,  advertising  direc¬ 
tor  of  the  New  York  Daily  Mirror, 
stated  the  Mirror’s  linage  this  Sep¬ 
tember  is  almost  even  with  last 
year’s.  He  noted  that  generally 
throughout  the  city,  newspaper  lin¬ 
age  has  been  much  nearer  last  year 
than  any  other  month  in  1938.  “Things 
look  very  bright  for  the  fall,”  he  said. 
“We  had  a  good  fall  last  year  and  we 
think  we  are  going  to  beat  it  this 
year.” 

Walter  Merrill,  advertising  director 
of  the  Journal- American,  stated  that 
linage  had  picked  up  among  the  de¬ 
partment  stores  and  the  larger  spe¬ 
cialty  stores.  He  said  the  stores  had 
not  only  experienced  better  business 
this  September,  but  they  have  spent 
more  in  newspapers.  Mr.  Merrill  was 
also  optimistic  about  the  fall  outlook. 

R  T.  Wilken,  advertising  manager 
of  the  Daily  News,  advised  that  his 
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SLIGHTLY  BEHIND  '37 


Every  morning  paper  in  the  city 
showed  a  gain  on  Ae  holiday,  a  total 
increase  of  32,000  lines.  From  Sun¬ 
day  through  Tuesday,  Sept.  6,  the 
Boston  Record  and  American  showed 
a  gain  of  23,483  lines  over  the  same 


umns  of  advertising.  The  most  the  the  Ledger,  Inquirer,  Record,  Bulle-  „  u  i  ^  f 

Times  has  ever  carried  was  1,073  tin  and  Daily  News,  showed  a  gain  increase  of  5,5%  lines 

columns.  This  issue  had  a  gam  of  of  about  20,0%  lines  during  the  first 

1%  columns  over  the  same  issue  a  12  days  of  September  over  a  similar  “  ®  ® 

year  ago,  Mr.  Bridge  said.  period  a  year  ago.  ’ 

Mr.  Bridge  told  Editor  &  Publisher  *^One  advertising  executive  said:  '•^Ported,  though  no  figures  were 


LABOR  DAY  GAINS 

GAINS  IN  BOSTON  Washington,  D.  C.,  S^t.  12  —  The 

Boston,  Sept.  12 — Although  no  ac-  largest  advertising  linage  gain  here 
curate  figures  are  as  yet  available  so  far  this  month  was  recorded  by 
for  local  retail  linage  during  Labor  the  Washington  Herald  which  pub- 
Day  week,  it  is  apparent  that  most  lished  a  special  Labor  Day  special 


Los  Angeles,  Sept.  12 — Retail  linage 
is  still  running  slightly  behind  last 
year’s  figures  on  all  of  the  downtovm 
dailies,  despite  a  Dollar  Day  business 
Friday  which  added  from  eight  to 
ten  pages  to  the  newspapers.  Figures 
for  the  Dollar  Day  issues  themselves 
showed  an  improvement  over  the 
same  event  last  year,  but  linage  fell 
off  Saturday  and  Sunday,  and  had 
not  fully  recovered  today. 

Some  advertising  managers  believe 
the  general  situation  is  showing  im¬ 
provement,  despite  the  surface  ap¬ 
pearance.  One  factor  they  cite  is  the 
fact  that  the  usual  fall  fashion  pro¬ 
motions  were  postponed  this  year, 
and  instead  of  coming  the  day  after 
Labor  Day  as  in  1937,  they  are  sched¬ 
uled  for  Sept.  14.  This  promotion 
represents  considerable  linage. 

For  the  first  seven  days  in  Septem¬ 
ber  the  retail  linage  for  the  field 
shows  a  drop  of  11.2%  over  last  year. 

One  special  edition  appeared  dur¬ 
ing  the  week,  the  Los  Angeles  Exam¬ 
iner’s  annual  Recovery  edition,  which 
carried  2,5%  inches  in  two  sections 
Sept.  5. 


EXPECT  BETTER  SHOWING 

Chicago,  Sept.  13 — Retail  advertis¬ 
ing  placed  in  local  newspapers  since 
Labor  Day  is  off  approximately  11% 
as  compared  with  the  same  week  a 
year  ago.  Despite  loss  of  linage, 
newspaper  advertising  managers, 
generally,  expressed  the  feeling  that 
September  would  probably  close  with 
a  better  showing  than  the  past  week's 
figures  indicate. 

Although  retail  business  is  still 
spotty,  there  is  a  more  optimistic 
outlook  among  State  Street  mer¬ 
chants,  it  was  stated. 

Outstanding  event  of  the  past  week 
was  the  Boston  Store’s  “Netcher  Day 
sale  which  was  heavily  advertised, 
including  12  pages  in  the  Chicago 
Sunday  Tribune  and  eight  pages  in 
the  Chicago  Daily  News,  with  the 
Chicago  Evening  American,  Chicago 
Herald  &  Examiner  and  Chicajo 
Times  carrying  multiple  page  ads. 


SUGHTLY  OFF  IN  DALLAS 

Dallas,  Tex.,  Sept.  12  —  September 
retail  advertising  in  Dallas  was 
slightly  below  that  of  similar  period 
of  1937,  according  to  linage  figures 
for  the  first  11  days  of  the  month. 

The  Dallas  Morning  News  linage 
through  Sept.  11,  19%,  was  206,861. 
as  compared  with  234,287  for  the  firs* 
11  days  of  September,  1937.  The  Doi- 
las  Times-Herald  carried  316,829  lines 
of  retail  advertising  through  Sept.  H. 
1938,  and  324,316  through  Sept.  U- 
1937.  The  Dallas  Dispatch-Journal,  a 
new  paper,  had  no  1937  figures  for  a 
comparison. 


HOT  WEATHER  BAD  . 

St.  Louis,  Sept.  12 — Linage 
Louis  retailers  placed  in  the  citys|  m 
three  metropolitan  dailies  declined  ® 
the  Post-Dispatch  and  the  Globe*. 
Democrat  and  gained  slightly  in  tb®! 
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Ifewspapers’  Next  Step 
Forward  Told  By  Wood 


Press  Manufacturer  and  Inventor  Sees 
Greatest  Advance  in  Run-of-Poper, 
Color  and  Briefed  News 
By  HENRY  A.  WISE  WOOD 

CHAIRMAN,  WOOD  NEWSPAPER  MACHINERY  CORPORATION 


after  an  emergency  operation 
last  spring  for  a  ruptured  appendix, 
involving  peritonitis  and  gangrene, 

I  was  "turned  out  to  grass”  for  re¬ 
cuperation  during  the  summer  months. 

I  then  had  little  to  do  but  study  the 
newspaper’s  present  necessities,  and 
to  forecast  its  future  needs.  And  I 
am  setting  down  herein  the  conclu¬ 
sions  which  I  have  drawn  which  I 
believe  are  of  most  interest  to  the 
newspaper  industry,  and  of  the  great¬ 
est  immediate  usefulness. 

Tabloid  It  Horo  to  Stay 
Three  of  my  conclusions  stand  forth 
as  taking  precedence  over  all  others. 

I  believe  the  tabloid  is  here  to  stay 
as  an  extremely  profitable  medium  so 
long  as  it  is  conducted  upon  correct 
psychological  principles  and  one  that 
can  be  made  of  great  usefulness. 
These  principles  require  that  its  con¬ 
tent  be  briefed  and  Americanized  in 
phraseology,  as  for  instance  ctfter  the 
fashion  which  Henry  R.  Luce  has 
adopted  for  the  magazine.  Time;  that 
it  be  profusely  illustrated,  after  the 
factual,  eloquent,  close-to-the-people 
fashion  which  Luce  has  adopted  for 
Life,  and  that  it  be  lavishly  printed  in 
full  color,  the  better  in  taste  the 
higher  will  be  the  class  of  its  clien¬ 
tele. 

A  fourth  conclusion  is  that  all  daily 
newspapers  must  sooner  or  later 
adopt  full  color  for  everything  in  life 
that  is  colorful,  which  includes  news, 
features,  and  the  display  of  goods, 
and  that  the  sooner  color  is  adopted 
for  all  these  things  th*  more  profitable 
publishing  a  newspapter  will  become. 
Almost  too  late  has  the  newspaper  be¬ 
gun  to  discover  that  we  are  living  in 
a  world  of  color  and  not  in  a  world 
of  black  and  white.  A  glance  at  the 
crowds  in  the  street  and  the  goods 
they  buy  long  have  given  ample 
proof  of  this.  The  tardiness  of  the 
newspaper  to  awaken  to  this  phenom¬ 
enon  has  cost  it  dearly  in  advertising, 
which  has  overflowed  to  the  colorful 
magazine,  and  is  now  seeking  from 
the  radio  still  further  satisfaction. 

Radio  tells  the  public  a  story  with¬ 
out  requiring  it  to  take  the  trouble 
to  read  it.  It  is  this  acquired  slovenly 
habit  on  the  part  of  the  public,  of 
listening  rather  than  reading,  that  now 
must  be  satisfied  in  other  ways  by  the 
newspaper.  This  taste  can  best  be 
gratified  by  the  newspaper  by  briefing 
Its  message,  by  printing  it  in  colorful, 
picturesque  language  and  by  fully 
coloring  it  typographically  thus  ap¬ 
pealing  to  more  senses  than  can 
thought,  expressed  merely  through  the 
printed  word,  alone.  The  newspaper 
so  treating  the  senses  of  its  readers 
need  fear  the  radio  no  longer,  nor 
television. 

Must  Think  in  Color 

To  regain  his  old  predominance  as 
the  purveyor  of  news  the  publisher 
must  think  in  color,  instead  of  only 
in  black  and  white,  and  in  the  prepar¬ 
ation  of  his  copy  he  must  think  color¬ 
fully,  and  in  displaying  it  he  must 
Income  a  color  printer.  The  world 
likes  short  stories,  agreeably  told,  and 


lavishly  colored.  The  mind,  the  ear, 
and  the  eye  must  all  be  appealed  to. 
The  publisher  must  make  his  appeal 
to  all  the  reachable  human  senses  as 


Henry  A.  Wise  Wood 

never  before,  striving  to  find  new 
ways  of  arousing  the  interest  of  a 
jaded,  satiated  public.  Too  many  sen¬ 
sations  in  life  are  nowadays  knocking 
at  the  door  of  the  mind  for  it  longer 
to  welcome  the  low-tensioned  unstim¬ 
ulating  caller. 


The  magazine  has  been  enabled  to 
gratify  the  human  craving  for  color 
because  it  has  had  a  week’s  or  a 
month’s  time  in  which  to  prepare  its 
issue,  whereas  the  newspaper  has  had 
but  a  single  day.  The  magazine,  be¬ 
cause  of  the  ample  time  at  its  dis¬ 
posal,  has  been  able  to  adapt  to  its 
needs  the  old-fashioned  slow  methods 
of  preparing  and  printing  'color, 
whereas  the  newspaper  has  not  had 
sufficient  time  in  which  to  do  this, 
nor  could  it  afford  the  cumbersome 
and  costly  manual  methods  involved. 

Being  long  aware  of  these  facts  and 
extremely  sensitive  to  them,  I  have 
felt  it  encumbent  upon  me  to  do 
something  to  relieve  the  newspaper 
of  these  handicaps,  by  substituting  for 
the  conventional  manual  color  work¬ 
ing  methods  and  tools,  new  and  ex¬ 
tremely  rapid  methods  and  machines. 
Thus  my  associates  and  I  have  at 
last  been  enabled  to  place  newspaper 
color  upon  a  swift,  automatic  and 
economical  basis.  The  fruits  of  this 
may  now  be  reaped  by  any  newspaper 
having  pioneering  courage  and  the 
willingness  to  make  the  necessary  in¬ 
vestment. 

Returning  to  the  tabloid  form,  its 
validity  is  attested  weekly  by  even 
the  foremost  and  most  conservative 
newspapers  in  their  adoption  of  it  for 
the  most  popular  sections  of  their 
Sunday  issues,  eloquent  examples  be¬ 
ing  the  superb  Magazine  and  Book 
Review  sections  of  the  Sunday  issue 
of  the  New  York  Times. 


"Look  Ahead"  Is 
Wood's  Counsel 
to  Publishers 

By  WARREN  L.  BASSETT 

AT  72.  and  just  recovered  from  a 
near-fatal  illness,  Henry  A.  Wise 
Wood  is  as  vitally  interested  in  news¬ 
paper  progress  today  as  in  1901  when 
he  invented  the  first  automatic  stereo¬ 
typing  machine. 

At  a  luncheon  table  recently  in  the 
New  York  Yacht  Club,  of  which  he  is 
a  veteran  member,  Mr.  Wood  told  this 
writer  of  his  long  career  in  the  news¬ 
paper  equipment  field,  of  his  profound 
faith  in  the  newspaper  as  the  most 
reliable  and  efficient  modern  means 
of  disseminating  information,  and  of 
his  thoughts  of  the  future,  many  of 
which  are  given  in  the  article  by  him 
on  this  page. 

Old  Methods  Continued 
He  is  irked  because  the  depression 
has  curtailed  publishers’  incomes  to 
the  point  where  a  large  number  of 
them  have  been  forced  to  continue  old 
mechanical  methods  and  has  caused 
them  to  slacken  their  quest  for  a  more 
perfectly  printed  product. 

He  believes  the  modern  publisher  is 
too  far  removed  fi-om  his  mechanical 
department,  that  some  have  scant 
understanding  of  the  printing  process, 
and  that  for  these  reasons  they  are 


satisfied  with  an  inferior  printed 
product. 

To  keep  pace  with  the  competition 
of  radio,  magazines  and  other  media, 
newspaper  executives  must  constantly 
think  ahead  and  strive  for  a  better 
edited,  more  attractive  newspaper,  he 
is  certain. 

Of  the  supremacy  of  the  newspaper 
as  a  news  and  advertising  vehicle,  he 
has  no  doubt. 

“The  radio  can  flash  bulletins,  but 
no  intelligent  man  could  depend  upon 
it  for  his  knowledge  of  the  modern 
world,”  he  said.  “The  newspaper 
caters  to  all  interests  and  permits  the 
reader  to  select  that  part  which  inter¬ 
ests  him  most.  The  radio  permits  of 
no  selection.  To  hear  even  a  small 
bulletin  on  a  subject  of  prime  interest 
to  you,  you  must  sit  through  an¬ 
nouncements  on  many  other  subjects. 
The  spoken  word  is  gone,  the  idea 
often  garbled  in  remembrance,  but 
the  newspaper  is  a  tangible  record 
which  can  be  referred  to  again  and 
again.” 

•To  improve  their  papers,  publish¬ 
ers  should  draw  more  and  more  upon 
the  big  engineering  schools  for  grad¬ 
uates  who  can  be  trained  into  execu¬ 
tive  positions,  Mr.  Wood  says.  These 
men,  trained  in  theory  as  well  as  in 
engineering  practice,  will  be  able  to 
solve  problems  which  now  go  un¬ 
solved,  he  is  sure.  They  can  conduct 
researches,  a  field  now  largely  neg¬ 
lected  by  individual  newspapers. 

Ever  since  the  age  of  six,  when  he 


was  presented  with  a  small  case  of 
type  and  a  toy  press,  Mr.  Wood  has 
been  interested  in  printing  processes. 
He  learned  to  set  lines  of  type  by 
hand,  and  as  a  result  he  first  learned 
to  read  backwards,  a  talent  he  had  to 
unlearn  when  he  went  to  school. 

Son  of  Fernando  Wood,  thrice  Mayor 
of  New  York,  young  Henry  A.  Wise 
Wood  attended  a  small  school  at 
Media,  Pa.  He  continued  his  interest 
in  printing  by  obtaining  a  small  iron 
press,  and  starting  a  school  paper 
which  he  edited,  printed,  and  dis¬ 
tributed.  With  the  profits  he  bought 
additional  fonts  of  type  and  cornered 
the  school  printing. 

Mr.  Wood  tells  an  interesting  story 
of  how  he  first  became  interested  in 
working  on  a  full-grown  press.  He 
became  manager  of  the  school’s  sports, 
and  the  best  shortstop  in  school 
worked  as  a  pressman  for  the  local 
weekly.  In  order  to  get  him  out  to 
the  field  Saturday  afternoons.  Wood 
went  down  to  the  plant  Saturday 
morning  and  helped  him  print  the  pa¬ 
per.  The  press  was  an  ancient  Camp¬ 
bell,  and  in  order  to  keep  his  team 
together;  Wood  had  to  learn  its  intri¬ 
cacies  as  well  as  the  pressman. 

Joined  Campbell  Press  Firm 
Just  as  he  was  preparing  for  col¬ 
lege,  Mr.  Wood’s  father  died  and  the 
family  finances  went  to  pieces.  He  left 
school  and  went  to  work  at  the  only 
thing  he  knew,  presses.  He  went  to 
the  offices  of  the  Campbell  company 
in  New  York  and  was  given  a  job. 
Later  he  became  president  of  tha  com¬ 
pany,  finally  bought  it  and  renamed  it 
the  Wood  Newspaper  Machinery  Cor- 
p)oration. 

Not  many  know  that  Mr.  Wood,  in 
1904  at  the  age  of  38,  was  the  author  of 
a  volume  of  poetry,  “Fancies,”  and 
followed  this  with  two  volumes  of 
prose,  “Symbols,”  in  1904,  and  “Money 
Hunger”  in  1908. 

He  viewed  the  steel  of  the  presses 
and  the  whirling  white  web  of  paper 
with  a  poet’s  eye,  centered  his  creative 
and  analytical  powers  upon  them,  al¬ 
ways  with  the  idea  of  refinement, 
greater  speed,  and  a  more  perfect 
product.  Today  he  holds  more  than 
600  patents,  among  them  the  flying 
paster,  which  increased  press  output 
tremendously.  He  is  the  creator  of 
the  Wood  Press,  whose  refinements 
pushed  press  running  speeds  higher 
and  higher.  Recently  he  perfected 
vacuum  plate  casting. 

In  the  early  days  of  flying  he  made 
flights  with  every  well-known  pioneer 
flier,  not  as  pilot  but  as  an  engineer 
interested  in  the  performance  of  ma¬ 
chinery.  He  founded  Flying  Magazine 
and  was  its  editor  from  1911  to  1919. 
He  was  the  first  president  of  the 
American  Society  of  Aeronautic  En¬ 
gineers,  and  vice-president  of  the 
Aero  Club  of  America. 

Studied  Marine  Engineering 
"In  those  days  I  had  many  offers 
from  airplane  firms  to  join  them  as 
engineer,  but  I  was  too  much  wrapped 
in  newspaper  processes,”  he  said. 

In  his  full  life  he  has  also  found 
time  to  study  marine  engineering,  and 
for  many  years  has  been  an  enthusi¬ 
astic  yachtsman.  In  1915  he  was  a 
member  of  the  U.  S.  Naval  Consulting 
Board. 

In  late  weeks  Mr.  Wood  has  been 
coming  frequently  to  his  office  at  501 
Fifth  Avenue,  New  York,  from  his 
summer  home  at  Annisquam,  Mass. 
His  critical  illness  took  some  of  the 
spring  out  of  his  step  but  his  mind 
sparks  brilliantly.  He  is  continuing 
his  endless  research  into  inks,  papers, 
and  press  devices;  he  is  thinking 
ahead. 

As  we  parted  he  repeated  agci';: 
“Put  your  money  on  color  for  news¬ 
papers.  It  is  coming  fast,  and  you 
can't  lose.” 
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Flushing  Journal 
Suspends  in  N.  Y. 
After  97  Years 


L.  I.  Paper  Cites  Rise 
in  Costs  .  .  .  Merged  with 
L  I.  Daily  Star 


The  \orth  Shore  Daily  Journal, 
published  in  Flushing,  Queens.  N.  Y., 
susfjended  publication  with  its  issue 
of  Sept.  10  after  97  years  of  reporting 
the  news  of  the  North  Shore  of  Long 
Island.  T.  Harold  Forbes,  publisher, 
in  announcing  the  suspension,  said 
he  had  found  labor  and  material  costs 
too  high  to  continue  in  business. 

The  paper's  syndicates  and  comic 
strip  features  and  many  of  its  news 
functions  were  taken  over  Sept.  12  by 
the  Long  Island  Daily  Star,  of  Long 
Island  City,  Queens,  which  bought 
the  name  and  will  use  it  on  its  mast¬ 
head.  The  Star,  published  by  News- 
pap>er  Projects,  Inc.,  S.  I.  Newhouse, 
president,  owner  of  the  Long  Island 
Daily  Press,  published  in  Jamaica, 
will  publish  in  addition  a  Nassau 
County  edition  formerly  published 
by  the  Journal,  it  was  announced. 

Ferbe*  Statement 
Declaring  the  newspaper's  operation 
has  been  unprofitable  for  several 
years  Mr.  Forbes  said  sharply  in¬ 
creased  production  costs  caused  the 
loss  to  amount  to  unbearable  propor¬ 
tions. 

"We  were  confronted,  too,  with  a 
prospect  of  a  hopeless  future,”  he 
continued.  “Economies  we  felt  nec¬ 
essary  to  offset  rising  material  and 
labor  costs  would  inevitably  result  in 
a  poorer  newspaper  product.  We 
therefore  decided  to  step  out  of  the 
field  so  that  others  in  a  more  advan¬ 
tageous  position  may  offer  the  com¬ 
munity  the  newspaper  service  that  is 
vital  to  its  growth.” 

Mr.  Forbes  added  that  several  Jour¬ 
nal  writers  had  been  invited  to  join 
the  staff  of  the  Star’s  North  Shore 
edition  and  that  Mr.  Newhouse  has 
offered  employment  to  the  entire  Nas¬ 
sau  County  staff  of  the  Journal. 

Went  Through  Sii-Month  Strike 
The  Journal,  oldest  commimity 
newspaper  in  Greater  New  York, 
went  through  a  six-month  strike 
called  against  it  by  18  printers  mem¬ 
bers  of  ‘Big  Six,”  on  Nov.  23,  1936, 
because  of  the  discharge  of  one  man 
whom  Mr.  Forbes  said  was  not  pro¬ 
ducing  enough  work.  Pressmen  and 
stereotypers  walked  out  in  sympathy 
shortly  after  and  the  American  News¬ 
paper  Guild  backed  up  the  other 
unions  on  Dec.  7  by  refusing  to  walk 
through  the  union  picket  lines.  Later 
they  declared  themselves  on  strike 
and  presented  demands  of  their  own. 

Two-year  agreements  between  the 
management  and  each  of  the  unions 
were  signed  June  14,  1937,  granting 
various  wage  increases  to  the  27 
strikers.  During  the  period  jf  the 
strike  the  Journal  appeared  every  day 
in  spite  of  the  constant  picketing  by 
the  strikers  and  secondary  picketing 
of  advertisers. 


N.  Y.  Post  Sells 
$2,000,000 
Preferred  Stock 


YEARLING  ROUTS  CAMERAMAN 

Reporter-Photographer  Tom  Meanley  of  El  Paso  Herald-Post  scoots  for  safety  as  a 
Brahma  yearling  turns  his  attention  from  the  rodeo  field  to  him.  A  moment  later  ihe 
yearling  socked  the  photographer  with  no  damage  to  either  but  a  big  thrill  for  Mean- 
ley.  Meanley  was  snapping  pictures  at  the  Herald-Post  Kids  Rodeo  recently,  an  annual 
event  promoted  by  the  paper  for  the  last  six  years.  There  were  372  cowboys  and  cow¬ 
girls  from  Texas,  New  Mexico,  Arizona  and  Mexico  entered. 


coming  president  and  publisher  of 
the  Journal  in  June,  1931. 

The  publication  was  started  Oct.  9, 
1841,  as  the  Flushing  Journal  and 
Long  Island  Advertiser,  a  weekly,  by 
Charles  R.  Lincoln,  a  cousin  of  Abra¬ 
ham  Lincoln.  For  many  years  it  was 
owned  by  Joseph  H.  Ridenour,  an 
early  associate  of  E.  W.  Scripps.  In 
June,  1933,  the  daily  moved  into  a 
new  $300,000  plant. 

Mr.  Newhouse  told  Editor  &  Pub¬ 
lisher,  Newspaper  Projects,  Inc.  had 
acquired  “the  good  will  and  circula¬ 
tion  lists  of  the  Journal  and  none  of 
its  physical  assets.”  He  added  “the 
Star  is  making  every  effort  to  find  em¬ 
ployment  for  members  of  the  staff  ct 
the  Journal.” 


Kern  Publisher  of 
Boston  Hearst  Papers 


JANE  HOWARD  SAILS 

San  Francisco,  Sept.  14 — Miss  Jane 
Howard,  staff  writer  on  the  Honolulu 
Advertiser  and  daughter  of  Roy  W. 
Howard,  president  and  editor  of  the 
New  York  World-Telegram,  sailed 
from  Honolulu  aboard  the  Taiyo  Maru 
today  for  Tokyo  on  a  seven-week  as¬ 
signment  for  her  paper,  a  special  dis¬ 
patch  to  Editor  &  Publisher  advised 
tonight.  In  May  of  this  year  Miss 
Howard  flew  to  Hong  Kong,  inter¬ 
viewed  Madame  Chiang  Kai  Shek, 
and  filed  eye-witness  stories  of  Jap¬ 
anese  air-bcmbings  of  Chinese  cities. 


J.  V.  Connolly,  general  manager  of 
the  W.  R.  Hearst  newspapers,  an- 
noimced  Sept.  15  that  Harold  G.  Kern, 
of  Boston,  has  been  named  publisher 
of  the  Boston  Evening  American, 
Morning  Record,  and  Sunday  Adver¬ 
tiser,  succeeding  John  Kushing,  who 
has  been  transferred  to  the  Hearst 
general  management. 

Kem,  who  formerly  represented 
the  Hearst  International  Advertising 
Service  in  Chicago  and  New  York, 
later  became  advertising  director  of 
the  Boston  American  and  Advertiser. 
He  also  has  been  New  England  man¬ 
ager  of  Hearst  International  Adver¬ 
tising  Service. 


FINCH  ENLARGES  STAFF 

Following  encouraging  experiments 
with  facsimile  transmissions  to  air¬ 
planes  in  flight,  W.  G.  H.  Finch,  pres¬ 
ident  of  the  Finch  Telecommunica¬ 
tions  Laboratories  Inc.,  has  increased 
the  engineering  staff  at  his  Bendix, 
N.  J.,  plant  and  has  announced  the 
purchase  of  a  single  motored  mono¬ 
plane  to  continue  facsimile  tests.  Ex¬ 
perimental  facsimile  tests  between 
airplane  and  ground  have  been  so 
successful  that  it  is  soon  expected  to 
be  used  by  commercial  air  lines. 


Mr.  Forbes,  with  his  business  part¬ 
ner,  Francis  T.  Hunter,  established  the 
Forbes- Hunter  chain  of  newspapers 
in  Westchester  County,  N.  Y.,  and  for 
many  years  was  the  active  head  of 
these  publications  with  headquarters 
at  New  Rochelle.  Early  in  1931  the 
properties  were  merged  with  the  then 
County  Publishers  group  in  West¬ 
chester  of  which  J.  Noel  Macy,  presi¬ 
dent,  Westchester  Newspaper  group, 
was  president. 

Mr.  Forbes  bought  the  financial 
interest  of  William  M.  Clemens,  be- 


Paper  Firm  Principal  Sub- 
ricriber  .  .  .  $10,000  Loan 
Fund  for  Employes  Created 


Details  of  the  program  putting 
$2,000,000  of  new  capital  into  the  New 
York  Post  were  announced  Sept.  13 
by  J.  David  Stem,  publisher.  Con¬ 
firming  a  story  published  in  Editor  i- 
Publisher  for  Sept.  10,  a  statement  by 
Mr.  Stern  read: 

“Co-operation  of  employes  and 
stockholders  of  New  York  Post,  Inc., 
has  placed  this  newspaper  in  a  strong 
financial  position,  with  all  except  long 
term  funded  indebtedness  paid,  and 
substantial  cash  reserve.  This  has 
been  accomplished  by  the  employes 
agreeing  to  lend  the  company  lO^e  of 
their  salaries  at  2%  interest  until  such 
time  as  the  company  is  in  a  position 
to  pay  them,  and  by  the  present  stock¬ 
holders  subscribing  for  $2,000,000  ad¬ 
ditional  first  preferred  stock.” 

Paper  Firm  Buys  Stock 

Capitalization  of  the  Post  now  in¬ 
cludes:  $1,000,000  in  6%  bonds; 

$3,000,000  of  first  preferred  stock,  in¬ 
cluding  the  new  issue,  and  80,000 
shares  of  no- par  common  stock  ac¬ 
cording  to  the  publisher.  One  of  the 
principal  subscribers  to  the  new  issue. 
Mr.  Stern  said,  was  the  Gilman  Paper 
Co.  of  Vermont,  from  whom  he  has 
bought  newsprint  for  25  years.  Others 
include  the  Post  Co.,  Philadelphia 
Record  Co.,  and  other  existing  stock¬ 
holders,  he  said.  The  new  stock  issue 
carries  the  right  to  purchase  two 
shares  of  common  for  every  share  of 
preferred  prior  to  Dec.  31,  1941. 

Employes  receiving  $22.50  weekly  or 
less  were  not  asked  to  lend  the  com¬ 
pany  10%  of  their  salaries.  Execu¬ 
tives  paid  $100  or  more  likewise  were 
not  included,  but  they  have  received 
salary  cuts  ranging  “from  10%  up¬ 
ward,”  it  was  learned.  A  total  of  750 
of  the  Post’s  1,100  employes  are  in¬ 
cluded  in  the  10%  lending  plan.  The 
seven  largest  departments  represented 
on  the  Shop  Committee  of  Seven  are: 
Circulation,  composing,  canvassing, 
news  and  art,  pressroom,  advertising 
and  accounting.  It  is  understood  the 
Post’s  w’eekly  payroll  is  more  than 
$40,000. 


PRESS  TO  BE  WITNESSES  IN  EARLE  GRAFT  PROBE 

HARRISBURG,  Pa.,  Sept.  13 — A  number  of  newspapermen  have  been  named 
as  witnesses  in  a  Legislative  probe  of  alleged  graft  charges  against  Gov. 
George  H.  Earle  and  13  associates.  Dauphin  County  District  Attorney  Carl 
B.  Shelly,  who  was  planning  to  conduct  a  grand  jury  investigation  of  the 
same  charges,  gave  the  Legislative  investigating  committee  the  names  of  a 
number  of  reporters  and  editors  and  named  J.  David  Stern,  publisher  of  the 
Philadelphia  Record,  as  one  of  his  potential  witnesses.  Other  listed  witnesses 
include:  Carl  B.  Michael,  of  New  York  Times  Washington  bureau;  E.  Z. 
Dimitman,  city  editor,  Philadelphia  Inquirer;  Joseph  Miller,  political  writer, 
Philadelphia  Inquirer;  Gus  Steinmetz,  Harrisburg  Courier,  former  publicity 
man  for  the  Republican  State  Committee,  and  a  “Mr.  Toughill,”  of  the  Phila¬ 
delphia  Record. 


PENNA,  ESTIMATES  $400,000,000  TOURIST  TRAFFIC 

HARRISBURG,  Pa.,  Sept.  13 — Advertising  Pennsylvania  resulted  in  a  tourist 
trade  during  the  past  year  estimated  at  $400,000,000  by  the  State  Publicity 
Commission.  Highways  Secretary  Roy  E.  Brownmiller  said  the  commission 
spent  slightly  more  than  half  of  the  $500,000  granted  for  a  two-year  period  in 
the  promotion  of  Pennsylvania’s  recreation  interests. 

Advertising  costs  totaled  $193,010  for  the  year  and  was  split  as  follows: 
Newspapers,  $61,772;  magazines,  $32,799;  radio,  $45,879,  and  motion  pictures, 
$16,736.  The  commission  reported  that  newspajser  advertising  brought  10,973 
mail  inquiries,  while  radio  resulted  in  7,858  responses. 


$10,000  Fund  Aids  Employes 

The  Post  will  pay  the  Social  Se¬ 
curity  tax  on  the  former  salaries  of 
the  750  employes  under  the  loan  plan. 
In  cases  where  employes  leave  the 
Post  will  continue  to  pay  them  the  2*^ 
interest  on  money  lent.  The  Shop 
Committee  of  Seven,  whose  personnel 
has  not  been  completed,  will  be  pro¬ 
vided  funds  to  employ  a  certified  pub¬ 
lic  accountant  to  check  up  on  the 
company’s  statements. 

Mr.  Stern  also  said  the  Post  will 
make  available  to  the  shop  committee 
a  fund  for  making  loans  to  employes 
hard  pressed  for  cash  in  cases  of  sick¬ 
ness,  death,  or  other  emergencies- 
“We  will  place  $10,000  at  their  disposal 
immediately,  to  be  lent  at  any  terms 
they  (the  committee)  wishes  to 
make,”  Mr.  Stern  said.  He  added  that 
he  would  not  object  if  no  interest  is 
charged  employe-borrowers,  particu¬ 
larly  since  many  recently  expressed  a 
willingness  to  forego  the  2%  interest 
from  the  Post  on  salary  borrowings. 


HAS  NEW  PLANT 


The  Waterloo  (Wis.)  Courier,  re¬ 
cently  dedicated  its  new  building.  I* 
E.  Perry  is  publisher. 
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Survey  of  Newspaper  Promotion 
Events  Shows  Field  Widening 

List  of  Dailies  Growing  Larger  .  .  .  Some  Have 
Year-Round  Programs  .  .  .  Small  Circulation 
No  Bar  to  Promoting  Civic  Events 

By  PHnJP  MAXWELL 

EDITORIAL  STAFF  MEMBER,  CHICAGO  TRIBUNE 


AMERICAN  NEWSPAPERS  can  well 
be  proud  of  the  many  fine  events 
which  they  sponsor  each  year — and 
the  list  is  grow- _ 


ing  larger.  These 
events  cover  a 
wide  range,  from 
teaching  wife 
how  to  become 
a  better  cook, 
and  the  husband 
to  hit  the  elu¬ 
sive  golf  ball  a 
little  straighter. 

A  great  number 
make  happy 
thousands  of 
desolate  homes  Philip  Maxwell 
at  Christmas 

time  with  baskets  of  food,  toys  and 
candy.  No  one  newspaper  has  a  copy¬ 
right  on  all  of  these  promotions,  al¬ 
though  a  few  of  them  have  a  fuller 
year-round  program.  They  all  have 
reader  interest  and  most  of  them  civic 
worth. 

Take  the  American  newspaper  pro¬ 
motion  out  of  a  city  and  in  many 
cases  it  would  be  a  drab  place  in 
which  to  live.  Hardly  a  phase  of 
one’s  life  is  left  out  of  this  picture. 

Happiness  for  Thousands 

If  it  is  education  one  seeks,  then 
attend  the  scores  of  cultural  confer¬ 
ences  conducted  by  newspapers;  if 
one  would  wish  to  emphasize  the 
physical,  then  cheer  at  boxing  tour¬ 
naments  and  swim  and  skate  in  news¬ 
paper  promoted  contests.  If  it  is 
charity  one  would  follow,  subscribe 
to  the  hundred  and  one  plans  pro¬ 
moted  by  newspapers  to  bring  to 
summer  camps  impoverished  mothers; 
ice  for  baby’s  milk,  and  food  and 
clothing  to  the  p>oor. 

Call  it  creating  good  will  or  any¬ 
thing  you  want  to.  I  think  these 
publishers  should  be  blessed  for  the 
joy  and  happiness  they  bring  to 
thousands  who  are  thrilled  by  par¬ 
ticipation  in  these  events. 

No  Paper  Too  Small  for  Promofion 

Just  because  a  paper  has  but  a 
few  thousand  circulation  is  no  rea¬ 
son  for  not  having  such  promotion. 
Some  of  the  finest  civic  events  in 
this  country  today  are  being  spon¬ 
sored  by  p3j>ers  in  towns  and  cities 
of  less  than  10,000  population.  Small 
newspapers  are  finding  out  that  what 
a  larger  paper  does  so  successfully 
can  be  scaled  to  suit  their  own  needs. 
Such  is  the  case  of  the  Racine  Jour- 
ml-Times'  music  festival  held  each 
year  in  Horlick’s  baseball  park  in 
Racine,  Wis.  Patterned  after  the  Chi¬ 
cago  Tribune’s  Chicagoland  Music 
Festival,  it  is  an  event  to  which  all 
Wisconsin  p>oints  with  pride. 

A  newspaper  has  a  great  responsi¬ 
bility  to  its  readers  in  helping  bring 
to  them  things  which  individuals  or 
organizations  find  it  difficult  to  stage. 
A  newspaper,  though,  must  not  enter 
the  other  i>erson’s  field.  Golden 
Gloves  has  increased  interest  both  in 
amateur  and  professional  boxing. 
Criticism  should  be  made  of  news¬ 
papers  that  definitely  go  into  the  en¬ 


tertainment  field  for  any  period  of 
time.  Then  the  theaters  which  spend 
much  money  in  advertising  would 
have  a  legitimate  kick.  But  I  am  led 
to  believe  that  a  one-  or  two-night 
stand  of  newspaper  promoted  enter¬ 
tainment  only  helps  to  arouse  enthu¬ 
siasm  in  a  community  for  more 
entertainment  and  thereby  those  who 
are  in  the  business  professionally 
gain  by  it. 

A  questionnaire  sent  to  scores  of 
American  newspapers,  both  in  large 
and  small  communities,  brought  back 
enlightening  information  concerning 
what  the  American  press  is  doing  in 
editorial  promotion.  Some  of  the  pa¬ 
pers  replied  that  they  had  no  such 
animal,  while  a  few  said  that  promo¬ 
tion  was  handled  entirely  by  the 
circulation  department. 

Replies  List  Preferences 

One  of  the  most  interesting  replies 
came  from  Walter  M.  Harrison,  man¬ 
aging  editor  of  the  Oklahoma  City 
Oklahoman  and  Times.  He  is  a  for¬ 
mer  national  honorary  president  of 
Sigma  Delta  Chi.  I  like  his  first 
paragraph  which  reads:  “Among  the 
newspaper  promotions  which  we  are 
particularly  proud  of  I  want  to  list 
three  as  outstanding:  (1)  Sand  Lot 
Baseball  Tournament.  (2)  Golden 
Gloves.  (3)  Milk  and  Ice  Fund.” 

Donald  MeWain,  promotion  man¬ 
ager,  Louisville  Courier  -  Journal, 
takes  a  whole  page  to  tell  of  the 
many  editorial  promotions  sponsored 
by  his  paper,  including  the  following: 
(i)  State  Spelling  Bee.  (2)  Fresh 
Air  Fund.  (3)  All-American  Base¬ 
ball  Contest.  (4)  Kentucky  Bridge 
Tournament.  (5)  Women’s  Driving 
Contest.  (6)  Swimming  Meet.  (7) 
Life  Savers  Club.  (8)  Bowling  Tour¬ 
ney.  (9)  Rifle  Shoot. 

Here’s  a  fellow  I’d  like  to  meet. 
He  is  Artemus  Calloway,  of  the  Bir- 
mingham  (Ala.)  News  and  Age-Her¬ 
ald. 

Mr.  Calloway,  after  enumerating 
some  eight  or  ten  activities  which 
come  under  the  title  of  editorial  pro¬ 
motion,  admits  that  he  doesn’t  know 
his  position  on  the  paper  as  he  has  a 
title  for  every  activity.  In  closing  he 
writes:  “I  do  the  work  ordinarily 
done  by  editorial  promotion  manager, 
but  also  do  more,  as  I  teach  people 
how  to  write  short  stories,  make  talks 
in  schools  and  before  various  or¬ 
ganizations  on  the  subject,  etc.,  as 
well  as  write  articles  for  school  bul¬ 
letin  boards  about  the  value  of  study 
gained  through  such  things  as  ora- 
torial  contests,  etc.,  and  believe  that 
instead  of  being  regarded  as  editorial 
promotion  manager,  even  here,  that 
I'm  just  someone  doing  whatever 
needs  to  be  done.  And  if  you  should 
mention  this  work,  and  need  to  men¬ 
tion  name  of  person  in  charge,  just 
use  name  as  I  am  not  officially  a  pro¬ 
motion  manager,  but  rather  Oratori¬ 
cal  Contest  Editor,  Short  Story  Edi¬ 
tor,  Library  Exchange  Director,  etc., 
etc.  Of  course  it  is  likely  that  you'll 
not  need  to  use  name.” 

I  find  that  few  papers  have  what 


they  call  an  editorial  promotion  man¬ 
ager.  One  of  my  questionnaires  must 
have  gone  to  five  executives  before 
it  was  answered  and  then  by  the  cir¬ 
culation  manager.  Although  men  on 
newspapers  are  doing  editorial  pro¬ 
motion  work  few  have  titles.  Robert 
W.  Reed,  news  editor  of  the  Kansas 
City  Star,  gave  a  most  courteous  re¬ 
ply,  naming  among  his  paper’s  pro¬ 
motions:  (1)  Golden  CJloves.  (2) 
Penny  Ice  benefit  baseball  game. 
(3)  Star  Farmer  of  America.  (4) 
Moving  Pictures  for  Children.  (5) 
Santa  Claus  parades. 

Swim  School 

One  of  the  leading  promotion 
minded  newspapers  is  the  Portland 
Oregonian.  Hi  Jennes,  promotion  de¬ 
partment  manager,  has  conducted  the 
following  events:  (1)  Learn  to  Swim 
School.  (2)  Learn  to  Golf  School. 
(3)  Hi-I^  Golf  Tournament.  (4) 
Charm  School.  (5)  Auto  Show.  (6) 
Diamond  Belt  Boxing  Tournament. 
(7)  Community  Christmas  Tree  and 
Gift  Distribution. 

You  can  follow  the  Chicago  Trib¬ 
une  editorial  promotions  by  the 
calendar. 

January — Silver  Skates  Contest;  presenta- 
ti<»n  of  Tribune  trophy  to  m(»st  valuable 
player  in  the  Hig  Ten  Conference. 

I'ebruary — Coblcn  (ilovcs  Rt-xing  Tourna¬ 
ment. 

March — Flycasting  Contest  at  Boot  Show. 

Ajiril — International  Gf»lden  (ikives. 

May — K.O.T.C.  (irand  Ktview  in  Soldiers’ 
Field;  presentation  of  medals  by  Tribune  to 
high  ranking  K.O.T.C.  students;  Share  Vour 
Lilacs  campaign;  Free  Golf  lessons. 

June — (opening  of  Camp  .\lgon<|uin  for  p(or 
children;  Free  Ice  Fund. 

July — Swimming  meet  for  boys  and  girls; 
Weekly  Sally  Jtjy  Brown  parties  for  needy 
children;  Twilight  ('horal  Concerts  in  Forest 
Freserves. 

August — Chicagoland  Mi>sic  Festival;  Twi* 
light  Choral  Concerts  in  Forest  Preserves. 

September  All-Star  Football  (iame  (this 
year  .-Xug.  31). 

November — Particii>ation  in  l>og  Show. 

Deceml)er— GikkI  Fellow  Campaign;  Christ¬ 
mas  (*arol  broadcasts  from  Trihune  Tower. 

Aid  to  Farmers  Cited 

Again  may  I  emphasize  that  a  pa¬ 
per  doesn’t  have  to  be  one  of  great 
circulation  to  promote  successfully. 
Perhaps  publishers  will  get  a  new 
idea  about  this  promotion  business. 
Certainly  promotion  doesn’t  mean 
promoting  the  newspaper  alone.  Any¬ 
thing  a  paper  can  do  to  aid  a  com¬ 
munity  physically,  mentally  or  spir¬ 
itually  is  GOOD  promotion.  One  of 
the  finest  bits  of  promotion  for  a 
community  was  accomplished  last 
November  by  the  3.200  circulated 
Hays  (Kan.)  Daily  News.  The  paper 
learned  that  the  Union  Pacific  Rail¬ 
road  was  going  to  burn  old  box  cars. 
The  News  publisher,  Frank  Motz, 
sent  this  telegram  to  William  Jeffers, 
president  of  the  Union  Pacific  at 
Omaha: 

“Many  farmers  and  others  desjjer- 
ately  in  need  of  fuel.  Union  Pacific 
burning  old  box  cars.  This  wood  life- 
saver  to  people  who  have  no  wood 
or  coal.  Please  wire  reply.” 


It  is  needless  to  say  that  Publisher 
Motz  got  the  wood  and  scores  of 
families  were  warmed  by  a  local  pa¬ 
per  promotion.  We  need  in  America 
more  publishers  like  Frank  Motz. 

Another  small  Kansas  daily,  the 
Clay  Center  Dispatch,  goes  in  for 
campaigns  to  keep  the  streets  clean, 
boosts  a  swimming  pool,  a  better 
v/ater  system  and  better  co-operation 
between  the  town  and  country.  The 
Athens  (Tex.)  Daily  Review  pro¬ 
motes  opposition  to  crop  control  for 
small  farmers  and  the  Harlan  (Ky.) 
Enterprise  is  putting  some  good  licks 
on  a  marble  contest  for  the  kiddies. 
The  Alexandria  (Ind.)  Daily  News 
gives  ample  space  to  the  annual  Red 
•  Cross  drive  and  city  park  expansion. 

/  Three-Quarter  Century  Club 

Out  in  Iowa,  the  Carroll  Daily  Her¬ 
ald,  published  by  James  W.  Wilson, 
has  a  unique  promotion  called  the 
“Three-Quarter  Century  Club.”  Mem¬ 
bers  must  be  75  or  older  and  live  in 
the  county.  There  are  no  dues  and 
the  paper  gives  them  a  dinner  once 
a  year.  Publisher  Wilson  adds  that 
each  member  fills  out  an  application 
blank  and  this  builds  up  a  splendid 
file  for  future  news  stories  concern¬ 
ing  these  folks.  The  paper  also  pro¬ 
motes  a  swimming  meet. 

The  Moscow  (Idaho)  Daily  News- 
Review  goes  in  for  giving  silver  lov¬ 
ing  cups  to  outstanding  athletes,  and 
Ashland  (Ore.)  Daily  Tidings  stresses 
traffic  accident  prevention,  more  and 
better  housing  and  lighting  cam¬ 
paigns.  With  a  population  of  only  400 
but  with  a  circulation  of  2,500,  the 
Okemah  (Okla.)  Daily  Leader  pro¬ 
motes  4-H  Clubs,  farm  roads,  better 
livestock,  live-at-home  program,  soil 
conservation  (terracing)  and  better 
athletic  facilities  for  youth.  For  a 
town  of  400  that’s  going  some! 

Other  newspapers  answering  the 
questionnaire  and  worthy  of  com¬ 
ment  are  as  follows: 

Newark  (N.  J.)  Evening  News — 
(1)  Christmas  Fund.  (2)  Fresh  Air 
Fund.  (3)  Speakers’  Bureau. 

Spokane  (Wash.)  Spokesman  -  Re¬ 
view —  (1)  Soap  Box  Derby.  (2)  Tila- 
kums  Annual  Picnic.  (3)  Kodak 
Contest  for  Amateurs.  (4)  Swimming 
Meet.  (5)  Yard  and  Garden  Contest. 

Milwaukee  Journal —  (1)  Golden 
Gloves.  (2)  Marble  Contest.  (3)  Golf 
School.  (4)  Tennis  Tournament.  (5) 
Track  Clinic.  (6)  All-Star  Football 
Voting.  (7)  State  Caddy  Tournament. 
(8)  Water  Sports  Show.  (9)  Archery 
Jamboree.  (10)  Bowling  Tourna¬ 
ment.  (11)  Silver  Skates  Derby.  (12) 
Heinie’s  (Christmas  Party  for  Good 
Fellow  Fund. 

Tax  Reduction  Campaign 

Indianapolis  News  —  Tax  reduction 
campaign  in  1930-31  won  for  the  pa¬ 
per  the  Pulitzer  Prize.  Rubinoff  and 
His  Violin  played  at  the  News  Christ¬ 
mas  Charity  party  this  year. 

Rockford  (Ill.)  Morning  Star  and 
Rockford  Register  -  Republic  —  (1) 
Good  Fellow  Benefit  Fund.  (2)  Golf 
Championship  Contests.  (3)  Golden 
Gloves.  (4)  Annual  banquet  for 
Rockford  college  athletes. 

Estherville  (Iowa)  Daily  News — 
(1)  Cooking  School.  (2)  Christmas 
Cheer  Fund. 

Flora  (Ill.)  Daily  News  -  Record — 

(1)  Boosting  Sewage  Disposal  Plant. 

(2)  Cooking  School.  (3)  Fought  gas 
plant  scheme. 

What  does  all  of  this  prove?  (Cer¬ 
tainly  one  thing.  And  that  is  that 
the  American  press  today  is  doing  a 
lot  more  than  just  disseminating  news 
and  publishing  advertising.  They  are 
earning  their  right  to  speak  for  a 
community.  They  are  adding  to  it 
innumerable  events  that  entertain, 
that  educate  and  make  the  city  and 
town  a  better  place  in  which  to  live. 
The  press  in  1938  will  find  more  ways 
in  which  to  serve  its  readers. 


EDITOR  6c  PUBLISHER 


Rate  Differential  Up 
4^0  Over  ’37,  Says  ANA 

“National  Rate  Structure  Increasingly  Discrimin¬ 
ates  Against  National  Advertisers",  Survey  of 
516  Papers  States  .  .  .  Circulation  Increase 


THE  LCXTAL-NATIONAL  rate  dif¬ 
ferential.  computed  on  the  total  cost 
of  one  line  in  516  metropolitan  news¬ 
papers  as  of  January,  1938,  rose  ap¬ 
proximately  4*^  since  1937,  accord¬ 
ing  to  the  latest  survey  of  the  rate 
situation  released  this  week  by  the 
newspaper  committee  of  the  Associa¬ 
tion  of  National  Advertisers.  This 
study  is  a  revision  of  the  1937  survey 
which  became  necessary  it  is  stated, 
because  of  the  many  rate  increases 
during  the  last  year. 

Principal  target  for  the  ANA  study 
are  figures  showing  that  the  cost  in¬ 
crease  of  one  line  in  516  newspapers 
per  10.000  lines  national  rate  has 
increased  $5,857  or  5.24%  over  last 
year,  while  the  local  rate  computed 
the  same  way  has  increased  only 
$1,816  or  2.31%.  This  accounts  for 
a  rate  differential  increase  of  approxi¬ 
mately  4%. 

The  ANA  46-page  study,  however, 
also  reveals  that  circulation  increases 
among  the  500-odd  papers  surveyed 
amount  to  5.55%  or  3,177,130  sub¬ 
scribers. 

Discriminating  Against  National 

“There  is  a  dearth  of  inducement 
rates  to  the  national  advertiser,”  the 
survey  states  after  showing  that  na¬ 
tional  flat  rates  predominate  while 
local  open  rates  are  the  rule  with 
additional  discounts  given  local  ad¬ 
vertisers  for  various  reasons. 

"The  tendency  of  the  national  news¬ 
paper  rate  structure  is  to  increasingly 
discriminate  against  the  national  ad¬ 
vertiser — the  results  being,  (1)  a  wid¬ 
ening  of  local-national  rate  differen¬ 
tials.  (2)  increased  widening  of  dif¬ 
ferentials  for  increased  national  lin¬ 
age,”  it  said. 

Elsewhere  the  survey  points  out 
that  in  a  billing  to  local  and  national 
advertisers,  less  agency  and  cash  dis¬ 
counts,  for  one  line,  one  time  in  all 
papers,  the  differential  is  about  40% 
at  the  5,000  line  rate,  46%  at  the 
10.000  line  rate,  51%  at  the  20,000  line 
rate  and  60%  at  the  50,000  line  rate. 

A  foreword  to  the  booklet,  written  by 
Paul  B.  West,  president  of  the  ANA. 
states  that  the  study  “contains  no 
arguments  for  or  against  the  existence 
of  the  differential.  Like  its  prede¬ 
cessors,  it  is  simply  a  compilation  of 
existing  facts,"  he  wrote. 

More  Local  Than  National 

Following,  in  an  introduction  by  the 
new.spaper  committee,  a  tabulation  of 
ihe  total  number  of  display  advertis¬ 
ing  accounts  in  relation  to  the  amount 
of  linage  used  in  1937  reveals  that  in 
the  morning,  evening  and  Sunday 
newspapers  of  "a  mid-West  city,” 
there  were  2,759  national  accounts  and 
2,655  local  accounts.  Fifty-three  per 
cent  of  the  national  accounts  were 
under  1.000  lines  while  72%  of  the 
local  were  under  1,000.  The  figure.s 
show  a  larger  percentage  of  national 
than  local  accounts  leading  in  classi¬ 
fications  of  5,000,  10,000  and  20,000 
lines.  The  local  accounts,  however, 
were  larger  in  the  20M  to  50M  class 
and  2.3%  of  the  local  accounts  were 
over  50M  while  only  .3%  of  the  na¬ 
tionals  were. 

ANA  explanation  is:  “The  total  lin¬ 
age  from  all  local  accounts  was  in 
excess  of  that  from  the  national  ad¬ 
vertisers.  The  major  portion  of  the 
excess  of  local  linage  came  from 
department  and  clothing  stores  which. 


according  to  Media  Records,  generally 
account  for  a  little  over  50%  of  the 
local  volume. 

“Surely  the  national  newspaper  ad¬ 
vertisers  present  an  interesting  poten¬ 
tial  for  increasing  newspaper  linage 
if  given  more  careful  consideration  by  . 
publishers  in  the  application  of  the 
rate  structure,”  the  newspaper  com¬ 
mittee  advised. 

Mar*  Local  Rat*  Changai 
In  an  analysis  of  the  lOM-line  rates, 
the  ANA  shows  that  the  activity  in 
rate  changes  was  greater  on  the  local 
side  than  on  the  national  side.  Local 
rate  changes  include  276  newspapers 
while  national  rate  changes  were 
effected  on  some  214  newspapers.  Two 
hundred  thirty  newspapers  increased 
local  rates.  212  increased  national 
rates,  while  46  decreased  local  rates 
and  only  two  decreased  national 
rates. 

“The  larger  number  of  decreases  in 
local  rates,  and  the  fact  that  in  many 
cases  where  a  publication’s  local  and 
national  rates  were  increased  the 
percentage  of  national  rate  increase 
exceeded  that  of  the  local  rate  in¬ 
crease — has  caused  a  further  general 
spread  in  local-national  rate  differen¬ 
tials,”  it  was  said. 

In  the  1937  study,  it  is  pointed  out 
536  newspap>ers  were  examined.  For 
this  1938  study,  two  newspapers  have 
been  added  while  15  have  suspended 
publication  and  five  have  merged. 

Two  Tabulation* 

In  the  new  booklet,  the  5M,  lOM, 
20M  and  50M-line  rates  and  differ¬ 
entials  are  shown  for  each  newspaper 
across  a  double-page  spread.  Extra 
columns  show  the  per  cent  increase 
or  decrease  of  the  present  differential 
compared  with  the  differential  shown 
in  the  initial  study.  In  each  case 
these  differential  relations  are  be¬ 
tween  differentials  with  the  agency’s 
discount  included. 

MRS.  ARTHUR  KROCK 

Mrs.  Marguerite  Polleys  Krock,  48, 
wife  of  Arthur  Krock.  chief  Washing¬ 
ton  correspondent  of  the  New  York 
Times,  died  Sept.  14,  at  her  home  in 
New  York  after  an  illness  of  more 
than  a  year.  She  married  Mr.  Krock 
in  St.  Paul,  Minn.,  in  1911.  Besides 
her  husband,  Mrs.  Krock  is  survived 
by  her  mother,  Mrs.  Thomas  A.  Pol¬ 
leys,  and  a  son,  Thomas  Polleys  Krock, 
all  of  whom  were  by  her  bedside  when 
she  died. 

PERRINS  M.E. 

Bryce  W.  Anderson,  formerly  man¬ 
aging  editor  of  Ogden  (Utah)  Stand¬ 
ard-Examiner,  is  now  on  the  Salt 
Lake  City  (Utah)  Tribune  copy  desk. 
Glen  Perrins,  former  telegraph  editor 
of  the  Ogden  (Utah)  Standard-Ex¬ 
aminer,  has  taken  over  his  desk,  and 
Dan  Hitchcock,  former  state  editor, 
has  been  named  telegraph  editor. 


NUDESPAPERMEN  ON  JOB 

"Either  you  take  your  clothes  off  like  the 
rest  of  us  or  scram,"  was  the  edict  of  the 
American  Sunbathing  Association  conven- 
tionudists  to  these  two  reporters  seeking 
to  cover  the  annual  meeting  Sept.  9  near 
Stockholm,  N.  J.  So  James  M.  Macfarland, 
North  Jersey  reporter  for  New  York  Times, 
and  Fred  A.  Roff,  Morristown  (N.  J.)  Daily 
Record,  shed  their  clothing  to  get  the 
story.  Temperature  ranged  in  the  low 
sixties  during  the  sessions  (or  whatever  nu¬ 
dists  hold)  and  by  Monday  the  reporters 
and  all  but  four  nudists  donned  their  clothes 
to  keep  warm. 

Changes  Announced 
By  Boston  Transcript 

(Ry  telcfffat'h  to  Editor  &  I’iblisher) 

Boston.  Sept.  15 — Professor  How¬ 
ard  Mumford  Jones  of  the  English  De¬ 
partment  of  Harvard  University  has 
been  appointed  book  editor  of  Boston 
Evening  Transcript.  Previous  to  go¬ 
ing  to  Harvard  in  1936  he  was  profes¬ 
sor  of  English  at  University  of  Texas, 
University  of  North  Carolina,  Uni¬ 
versity  of  Michigan.  He  has  written 
numerous  books  of  verse,  biographies 
and  plays. 

Alexander  J.  Murray,  formerly  state 
circulation  representative  in  Astern 
Ohio  for  Pittsburgh  Press  and  before 
that  with  Cape  Cod  Colonial  and 
Providence  (R.  I.)  Star  Tribune,  was 
appointed  assistant  circulation  man¬ 
ager  of  the  Transcript  today.  Frank¬ 
lin  J.  Sherman,  author  of  economic 
and  city  development  books,  some¬ 
times  under  pen  name  of  L.  S.  Well- 
stone,  and  recently  an  editorial  writer 
on  Scranton  (Pa.)  Tribune,  has  been 
appointed  editorial  writer.  Charles 
B.  Palmer,  formerly  book  and  maga¬ 
zine  editor  of  the  Transcript,  returns 
as  feature  editor.  Ellis  Canfield,  for¬ 
merly  office  manager  of  Cape  Cod 
Colonial  and  Athol  (Mass.)  Daily 
News,  joins  the  circulation  depart¬ 
ment.  Lincoln  O’Brien,  publisher  an¬ 
nounced  the  appointments  today. 

Federal  court  hearing  on  the  plan 
of  reorganization  will  be  held  here 
Sept.  26  and  in  reliable  quarters  it 
is  reported  that  substantial  new  capi¬ 
tal  is  available  for  such  a  plan. 

REPURCHASES  DAILY 

Lewis  M.  Rice,  for  more  than  30 
years  owner  and  editor  of  the  Union 
(S.  C.)  Daily  Times,  afternoon  paper, 
who  sold  his  interest  to  S.  A.  Good¬ 
man  of  Virginia  a  year  ago.  Sept.  13 
acquired  the  interest  of  Kay  L. 
Thompson,  who  had  taken  over  Mr. 
Goodman’s  stock.  Mr.  Thompson 
withdrew  from  the  paper. 


GOOOW/LL/E  NAMED  EASTERN  AD  CHIEF 

BYRON  H.  GOODWILLIE  has  been  appointed  Eastern  manager  of  the  na¬ 
tional  adv'ertising  department  of  Scripps-Howard  Newspapers,  effective 
immediately,  Don  D.  Patterson,  director  of  the  department,  announced  Sept. 
15.  Goodwillie  succeeds  Herbert  M.  Steele,  Eastern  manager  for  the  last 
eight  years,  who  resigned.  Steele  has  not  announced  his  plans.  Goodwillie 
for  the  past  five  years  has  been  Western  manager  of  the  Scripps-Howard 
national  advertising  department,  with  offices  in  Chicago.  Hi.s  successor  at 
Chicago  has  not  been  named. 


Crisis  Triples 
Press  Coverage 
At  State  Dept. 

Hull  Withholds  Comment  on 
Czechs  .  .  .  Other  Staffs 
Are  Augmented 

Washington,  D.  C.,  Sept.  14— State 
Department  coverage  by  press  asso¬ 
ciations  and  newspapers  was  inten¬ 
sified  this  week  as  international  ten¬ 
sion  increased,  but  Secretary  Cordell 
Hull,  pursuing  a  policy  of  watchful 
waiting,  withheld  comment  on  the 
Czechoslovakian  crisis. 

Daily  press  conferences  with  the 
Secretary  which  normally  attract  less 
than  a  score  of  correspondents,  have 
become  gathering  places  for  60  or 
more  writers.  Officially,  the  U.  S.  is 
not  a  party  to  the  negotiations  for 
settlement  of  the  Sudeten  problem 
and  questions  relating  to  that  situa¬ 
tion  are  brushed  aside  by  the  Secre¬ 
tary  and  his  division  of  current  in¬ 
formation. 

Agant*'  Advicas  Secret 

The  content  of  telephonic  and 
cabled  messages  to  Secretary  Hull 
from  his  agents  at  Berlin,  Paris  and 
other  foreign  capitals  remain  state 
secrets.  Cables  arrive  in  code  and 
while  the  de-coding  office  of  the  De¬ 
partment  has  been  burning  its  lights 
nightly  no  information  is  passed  on 
to  the  press. 

The  War  and  Navy  Departments 
are  also  being  watched  closely  bj- 
augmented  reportorial  staffs  for  any 
significant  move,  although  the  like¬ 
lihood  of  a  news  break  from  those 
sources,  under  existing  conditions,  is 
extremely  slight.  However,  no  po¬ 
tential  news  source  is  being  over¬ 
looked. 

On  the  economic  side,  the  Treasury- 
Department,  Securities  and  Exchange 
Commission,  and  various  agencies 
charged  with  the  duty  of  regulating 
agricultural  commodities  are  being 
closely  covered.  One  of  the  first  and 
most  important  moves  of  the  U.  S. 
Government  at  the  start  of  the  last 
great  European  War  was  reflected  in 
closing  of  the  stock  exchanges  in  an¬ 
ticipation  of  heavy  dumpings  by  for¬ 
eign  holders  of  American  securities 
anxious  to  avoid  confiscations. 

New  War  Newt  Source* 
Several  factors  exist  today  that 
(  were  not  found  in  the  1914  crisis.  The 
Treasury’s  stabilization  fund,  orig- 
l  inally  $2,000,000,000,  most  of  which 
I  still  remains,  can  be  brought  into 
play  to  steady  the  international  mar¬ 
ket.  Existing  today  also,  but  not 
available  in  1914,  is  the  regulatory 
i  power  of  the  SEC,  certain  to  be 
;  brought  into  play  at  the  first  signs 
1  of  trading  hysteria.  And,  in  the 
■  event  the  foreign  market  is  cut  of! 
from  American  agriculture,  the  sur¬ 
plus  commodity  agencies  are  ready 
to  swing  into  action. 

J  The  activities  of  these  bureaus,  plus 
interpretation  and  application  of  the 
neutrality  act,  promise  to  afford  the 
’  news  sources  during  the  conflict,  if 
J  one  comes. 

;  STORY  PUTS  UD  ON 

1  After  Earl  Wilson  of  the  New  York 
Post  spent  an  afternoon  looking  over 
the  Broadway  girl  shows  and  wrote  a 
story  Sept.  10  saying  that  strip- 
teasers  had  returned  to  town.  License 
Commissioner  Paul  Moss  and  his  in¬ 
spectors  got  busy  this  week  and  black¬ 
listed  Margie  Hart,  one  of  the  boldest 
of  the  peelers,  from  New  York  per* 
formances.  The  Post  story  mentioned 
that  strip-teasing  was  under  an  of¬ 
ficial  ban  in  New  York  and  then  de¬ 
scribed  Miss  Hart’s  act  briefly. 
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Ad  Bureau  Drive  Under 
Way,  Says  Breckenridge 


Active  Co-operation  of  All  Press  Needed 
For  Success,  He  Says  .  .  .  Macy  Discusses 
Trade  Area  Maps 


the  Bureau  of  Advertising,  Ameri¬ 
can  Newspaper  Publishers  Associ¬ 
ation.  is  actively  under  way  in  its 
program  of  promotion  for  daily  news¬ 
paper  advertising,  the  New  York 
State  Publishers  Association,  meet¬ 
ing  Sept.  12-13  at  Lake  George,  was 
informed  by  William  A.  Thomson,  di¬ 
rector,  and  Wilder  Breckenridge, 
sales  manager  of  the  Bureau. 

Mr.  Thomson,  in  introducing  Mr. 
Breckenridge  for  his  first  appearance 
at  a  state  meeting,  declared  that  the 
past  six  months  have  been  largely 
devoted  to  creation  of  a  solid  mem¬ 
bership  basis  and  of  an  organization 
to  execute  the  program  approved  last 
April.  Membership  has  been  in¬ 
creased  100%  since  Jan.  1,  to  about 
660.  and  revenues  about  60%,  he  said. 

A  promotion  department  has  been  set 
at  work  under  the  direction  of 
George  Benneyan,  and  the  sales  de¬ 
partment  has  begun  its  mission 
among  advertisers  and  advertising 
agencies. 

Newspaper  Service  Unimpaired 

Newspapers  have  not  held  their 
own  in  competition  for  the  advertis¬ 
ing  dollar  with  other  media,  Mr. 
Breckenridge  said,  citing  Media  Rec¬ 
ords  figures  in  support  of  his  finding. 
Their  gains  in  volume  from  the  lows 
of  1933  to  1937  were  proportionately 
smaller  than  those  of  either  maga¬ 
zines  or  radio,  even  excluding  the 
heavy  talent  costs  common  to  the 
latter  medium  during  those  years. 

This  condition  arose  from  no  de¬ 
fect  in  newspaper  service,  Mr.  Breck¬ 
enridge  declared.  Newspapers  are 
more  essential  to  the  average  Ameri¬ 
can  today  than  at  any  time  in  history, 
he  said.  Newspapers  are  a  better  ad¬ 
vertising  medium  than  they  were  ten 
years  ago;  they  are  in  tune  today,  as 
no  other  advertising  medium  can  be, 
with  the  public  buying  habits  that 
vary  from  city  to  city. 

He  repeated  the  statement  often 
made  during  the  reorganization  stages 
of  the  Bureau — that  newspapers’  com¬ 
petition  had  done  a  better  selling  job 
with  high  potential  advertisers  and 
advertising  agencies.  The  primary 
aim  of  the  top  notch  magazine  or 
radio  sales  forces  has  been  to  sell 
first  the  use  of  the  medium  as  a 
whole,  confident  that  their  own  in¬ 
terests  would  obtain  a  proportionate 
share  of  any  such  advertising. 

Fir*  Cantered  on  Big  Advertisers 
The  Bureau  has  set  out  to  do  a 
similar  job  for  newspapers,  but  its 
efforts  alone  would  not  suffice,  he 
went  on.  It  needed,  he  said,  the  in¬ 
tense  co-operation  of  every  daily 
newspajjer,  multiplying  the  Bureau’s 
work  through  the  efforts  of  their  own 
advertising  sales  staffs  and  of  their 
national  representatives.  For  the 
present,  the  Bureau  is  centering  its 
fire,  he  said,  upon  those  of  the  100 
leading  advertisers  and  25  leading 
advertising  agencies  which  control 
60''i  of  the  total  billing,  but  which 
are  not  now  using  newspapers  effec¬ 
tively. 

"This  is  no  bare-handed  selling  job 
that  faces  us,”  he  concluded,  "but  a 
long-term  education  of  the  national 
advertiser  on  how  our  medium  should 
be  used.  What  we  need  more  than 
anything  else  are  success  stories  of 
national  advertising  in  newspapers — 
stories  that  every  one  of  you  can 


produce  from  his  own  experience.” 

A  general  presentation  of  the  news¬ 
paper  case  is  nearing  completion  by 
the  Bureau’s  promotion  staff  and  will 
be  released  shortly,  Mr.  Breckenridge 
said. 

Macy  Speaks 

J.  Noel  Macy,  head  of  Westchester 
County  Publishers,  Inc.,  and  an  ABC 
director,  told  the  publishers  that  a 
questionnaire  sent  by  him  to  ABC 
members  indicated  an  almost  equal 
division  of  opinion  on  the  use  of  maps 
to  delineate  newspaper  trading  areas. 
Half  favored  some  form  of  map  as  a 
supplement  to  the  verbal  description. 
About  half  thought  it  either  unnec¬ 
essary  or  useless.  In  the  half  which 
approved  the  map  in  principle,  opin¬ 
ion  again  divided  about  equally  on 
the  form  the  map  should  take.  It 
was  his  opinion  that  no  action  should 
be  taken  by  the  ABC  on  the  map 
question  until  some  formula  could  be 
found  that  will  satisfy  the  majority 
of  publishers.  No  form  that  had  been 
suggested  to  date  could  be  applied  to 
more  than  a  small  number  without 
causing  intense  dissatisfaction,  he 
concluded. 

Tentative  approval  was  voted  for  a 
state  winter  laboratory  conference  at 
the  Rochester  Athaneum  &  Mechan¬ 
ics  Institute,  with  which  the  associa¬ 
tion  has  been  co-operating  the  past 
year  in  the  operation  of  the  printing 
school  as  a  division  of  the  Institute. 
The  year’s  progress  toward  realiza¬ 
tion  of  a  long-held  ambition  for  a 
genuine  technical  school  devoted  to 
newspaper  production  processes  was 
hailed  by  Frank  E.  Gannett,  who 
fathered  the  school  16  years  ago. 
Commendation  was  also  expressed  by 
Victor  H.  Ridder,  who  has  repre¬ 
sented  New  York  City  newspapers 
on  the  committee  in  charge  of  school 
affairs. 

Union  hostility  to  the  school  has 
decreased  greatly,  it  was  reported  by 
Karl  H.  Thiesing,  executive  secretary. 


and  school  officials,  who  reported  that 
Rochester  typographical  union  heads 
had  manifested  interest  in  the  p>ossi- 
bility  of  the  school  contributing  to 
apprentice  training.  The  school  is 
now  seen  both  by  publishers  and 
unions  not  as  a  factor  in  labor  trou¬ 
bles  but  as  a  genuine  education  insti¬ 
tution,  it  was  commented. 

Educational  affairs  were  also  dis¬ 
cussed  by  Dr.  M.  Lyle  Spencer,  dean 
of  journalism  at  Syracuse  Univer¬ 
sity.  Dean  Spencer  put  forth  a  ten¬ 
tative  proposal  for  closer  co-opera¬ 
tion  between  the  association  and  his 
school,  which  aroused  favorable 
comment,  but  no  action  at  this  time. 

The  meeting  was  presided  over  by 
E.  D.  Corson,  Lockport  Union-Siin  & 
Journal,  and  adjourned  Sept.  13  until 
the  annual  meeting  at  Rochester  in 
January. 

William  O.  Dapping,  Auburn  Ad¬ 
vertiser- Jourtml.  was  re-elected  pres¬ 
ident  of  the  Associated  Press  State 
Editors’  Association  Monday  evening. 


NEWSPRINT  CONTRACT 

Montreal.  Sept.  12 — Effective  Jan.  1, 
1939,  the  Scripps-Howard  Newspapers 
newsprint  account,  formerly  held  by 
the  St.  Lawrence  Paper  Mills,  Ltd., 
will  be  taken  over  by  Donohue  Bros., 
Ltd.,  an  independent  mill  at  Murray 
Bay,  Que.,  it  has  been  announced. 
J.  T.  Donohue,  president  of  the  news¬ 
print  firm,  said  the  contract  is  on  the 
$5D  basis  quoted  by  all  the  major 
units  in  the  industry.  During  the 
past  11  years  the  St.  Lawrence  Mills 
have  supplied  Scripps-Howard  papers 
with  more  than  40,000  tons  of  news¬ 
print  a  year. 


"RAT  ALLEY"  CARTOONS 

St.  Louis,  Sept.  12 — A  series  of  ”rat 
alley”  cartoons  by  D.  R.  Fitzpatrick, 
staff  cartoonist  of  St.  Louis  Post-Dis¬ 
patch,  used  when  the  paper  is  pub¬ 
lishing  stories  of  alleged  irregularities 
in  conduct  of  State  or  city  offices,  has 
again  made  its  appearance.  The  car¬ 
toons  are  being  run  in  connection  with 
details  now  being  printed  of  real 
estate  transactions  for  State  Finance 
Commissioner  R.  W.  Holt  by  a  realty 
firm  of  which  Bernard  F.  Dickmann, 
mayor  of  St.  Louis,  is  nominal  but  in¬ 
active  head.  The  present  cartoons 
emphasize  use  made  by  realty  firms 
of  ‘‘straw  parties”  in  their  transac¬ 
tions. 


L 


STATE  FAIR  DAILY  STAFFED  BY  STUDENTS 

Acsembled  from  vacations,  selected  members  of  the  staff  of  The  Student.  Indiana 
Uiiversity’s  daily,  have  for  17  years  put  out  a  paper  each  day  of  the  Indiana  State 
Fair.  Here  is  the  staff  that  put  out  two  eight-page  and  three  six-page  papers  with 
circulation  averaging  7,000  per  issue  at  this  year's  State  Fair.  In  foreground  to  the 
left  is  Joseph  A.  Wright,  faculty  adviser  and  member  of  the  Indiana  University  de- 
pertment  of  journalism,  in  consultation  over  a  make-up  problem  with  Thomas  Buck, 
editor  of  this  year's  State  Fair  edition.  All  copy  is  written  In  the  office  on  the  Fair 
grounds,  taken  to  Bloomington,  50  miles  away,  by  automobile  for  publication  in  The 
Student  plant,  and  papers  are  received  the  following  morning  on  the  Fair  grounds 

for  distribution. 


Gov't  Labeling, 
Certification  of 
Products  Sought 

Would  Level  Off  Advantages 
Now  Held  by  Advertised 
Brands 

Washington,  D.  C.,  Sept.  14 — A  fed¬ 
eral  system  of  certification  and  label¬ 
ing  of  all  commodities,  which  would 
level  off  the  sales  advantage  now  held 
by  advertised  brands,  is  before  the 
monopoly  investigating  committee  for 
action. 

The  program  is  one  advocated  for  a 
.score  of  years,  with  little  success,  by 
Representative  Hatton  Sumners, 
democrat,  of  Texas,  a  member  of  the 
committee. 

Proposed  is  a  plan  for  federal  in¬ 
spection  and  grading  of  all  commodi¬ 
ties  which  move  in  interstate  com¬ 
merce.  Merchandise  carrying  readily 
identifiable  government  grades  would 
then  go  on  store  shelves  and  consum¬ 
ers  would  be  expected  to  rely  upon 
the  federal  assurances  of  quality  and 
quantity,  without  reference  to  adver¬ 
tised  claims. 

Would  Favor  Independents 

The  advantage  is  intended  to  be  in 
favor  of  the  independents  who  market 
lesser  known  brands  in  competition 
with  well-financed  large  oi)erators 
who  advertise  nationally. 

In  effect,  it  would  bring  to  the  field 
of  merohandising  a  yardstick  for 
measuring  values  similar  to  that 
sought  to  be  furnished  by  privately 
operated  consumer  research  organiza¬ 
tions,  except  that  the  factors  which 
go  to  make  up  the  rating  would  not 
be  set  out  in  detail. 

Public  hearings,  originally  sched¬ 
uled  to  begin  Sept.  1,  then  postp)oned 
to  Oct.  1,  are  now  planned  to  start 
when  preliminary  material  has  been 
gathered  by  the  co-operating  depart¬ 
ments.  Instituted  as  a  congressional 
investigation,  the  study  has  developed 
into  a  departmental  probe  and  will 
remain  substantially  that  until  the 
information  wanted  has  been  gath¬ 
ered  for  committee  correlation.  With 
several  bureaus  operating  indepen¬ 
dently,  overlapping  is  apparent. 

The  facts  placed  in  the  hands  of 
committee  members  will  constitute 
the  "charge”  on  which  business  will 
be  “tried.”  And  the  charge  will  not 
necessarily  be  monopoly,  but  “big¬ 
ness”;  that  by  their  very  “bigness,” 
certain  industries  have  reached  the 
point  where  they  can  manipulate  the 
national  economy  to  the  detriment 
of  the  country  as  a  whole. 

Oil  Cases  a  Precedent 
Whether  additional  statutory  law 
to  cope  with  monopolies  as  such,  is 
required,  is  likely  to  be  questioned 
openly.  Those  who  suspect  that  not 
monopoly,  but  “bigness,”  is  the  tar¬ 
get,  can  point  to  the  fact  that  the  De¬ 
partment  of  Justice  found  itself  am¬ 
ply  implemented  when  it  proceeded 
against  the  major  oil  companies.  That 
was  one  of  the  most  important  anti¬ 
trust  cases  of  recent  years  and  no 
constriction  of  law  was  encountered 
Trade  association  executives  in 
Washington,  attempting  to  divine  the 
purposes  of  the  committee,  profess  t.o 
.see  plans  for  a  public  spectacle  of  big 
bu.siness  dancing  on  the  hot  lids. 

Thurman  Arnold,  Assistant  United 
States  Attorney  General  in  charge  of 
the  investigation,  has  stated  the  study 
has  not  approached  the  point  where 
remedies  of  discovered  economic  ills 
may  be  considered.  That  assertion 
hints  a  rep)ort  of  progre.ss  may  be  all 
that  will  ,go  to  congress  in  January. 
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Every  DaUy  Scheduled  gTiLS 

A  T)  r^rtmTsrtirr-n  st  louis,  sept  is-The  last  of  a  Approved  DY 

Jl  wA  OC  i  VLXU  XX  series  of  advertisements  by  Famous-  171  „ 

^  Barr  Co.,  St.  Louis  unit  of  May  De-  1  ICE.  V^ltrUS  ^FOUp 

partment  Stores,  run  in  connection  »*  ■  n  t  ennn  nnn 

Hartford  Brothers  Using  Advertising  to  Combat  with  the  store’s  25th  anniversary  cele-  Major  Part  ot  S700,000 

bration  now  in  progress  and  calling  Campaign  to  Be  Spent 

Proposed  Patman  Anti-Chain  Store  Bill  .  .  .  attention  to  achievements  of  that  . 

period,  appeared  today  in  the  city’s  iNewspapers 

First  Copy  in  24  Eastern  Papers  three  metropolitan  dailies.  Lakeland,  Fla.,  September  12— Ar- 

As  explained  in  the  ads,  of  which  thuj-  Kudner,  head  of  the  New  York 

INSERTION  of  a  five  column  adver-  placing  the  advertising  for  the  A  &  P  there  were  five  for  the  two  evening  advertising  agency  bearing  his  name. 

tisement  in  24  newspapers  in  New  stores.  papers  and  six  for  the  morning  paper,  heard  his  proposed  advertising  pro- 

York  and  eight  other  eastern  cities  Rev'ealing  that  “out  of  any  money  the  purpose  was  to  give  the  story  gram  approved,  in  principle,  by  mem- 


St.  Louis,  Sept.  13 — The  last  of  a 
series  of  advertisements  by  Famous- 
Barr  Co.,  St.  Louis  unit  of  May  De¬ 
partment  Stores,  run  in  connection 
with  the  store’s  25th  anniversary  cele¬ 
bration  now  in  progress  and  calling 
attention  to  achievements  of  that 
period,  appeared  today  in  the  city’s 
three  metropolitan  dailies. 

As  explained  in  the  ads,  of  which 


Major  Part  ol  $700,000 
Campaign  to  Be  Spent 
in  Newspapers 

Lakeland,  Fla.,  September  12 — Ar¬ 
thur  Kudner,  head  of  the  New  York 


Thursday.  Sept.  15.  opened  the  adver-  earned  annually  from  the  business,  in 
tising  barrage  of  the  Great  Atlantic  the  case  of  George  L.  Hartford.  82*^ 


_  papers  and  six  for  the  morning  paper,  h0ai-d  his  proposed  advertising  pro- 

Rev'ealing  that  “out  of  any  money  'he  purpose  was^  to  give  the  story  gram  approved,  in  principle,  by  mem- 
iined  annually  from  the  business,  in  behind  the  store.”  hers  of  the  Florida  Citrus  Commission 

e  case  of  George  L.  Hartford.  82"^  They  were  prepared  by  the  adver-  today  when  the  board  met,  with  the 


and  Pacific  Tea  Company  against  an  is  paid  to  government  in  taxes;  in  the  tising  departnient  of  Famous-Barr  advertising  program  principal  matter 
anti-chain  store  bill  proposed  by  Rep-  case  of  John  A.  Hartford.  83^^  is  paid  total  insertions  in  the  three  papers  of  business. 

rcsentative  Wright  Patman.  to  government  in  taxes.”  and  that  '"^3®  approximately  25,500  lines.  Each  Newspapers  will  carry  the  major 


anti-chain  store  bill  proposed  by  Rep¬ 
resentative  Wright  Patman. 

According  to  Carl  Byoir  and  Asso¬ 
ciates.  A  &  P  publicity  firm,  every 

i - 

A  Suiencnt  cf  Public  Policj' 

kt  The  Gr»»t  AtlintK  &  P»cific  Tea  Company 


to  government  in  taxes.”  and  that  approximately  25,500  lines.  Each 

neither  brother  has  any  children,  the  wa®  ®even  columns  wide  and  of  vary- 

statement  declares  that  “any  moneys  *^8  height. 

left  out  of  their  earnings  would  accrue  " 

to  their  estates,  and  in  the  event  of  COMMITTEE  NAMED 

their  death,  inheritance  taxes  would  D.  E.  Robinson,  general  manager  of 


part  of  the  Florida  citrus  story  during 
the  coming  season,  Mr.  Kudner  said, 

_  .  pointing  out  that  they  provide  a  ready 

to  their  estates,  and  in  the  event  of  COMMITTEE  NAMED  medium  for  reaching  market  centers 

their  death,  inheritance  taxes  would  D.  E.  Robinson,  general  manager  of  in  merchandising  seasonal  goods, 
probably  amount  to  two-thirds  of  the  Federal  Advertising  Agency  and  Magazines  will  rank  second  in  pro- 
such  accrued  earnings,  leaving  ap-  president  of  the  Market  Research  portion  of  advertising  funds  received, 
proximately  six  cents  on  the  dollar  Council  of  New  York,  has  appointed  with  radios  running  third.  The  broad- 
as  a  motive  for  continued  personal  as  the  Council’s  membership  commit-  casting  item  will  be  small,  Mr.  Kudner 
service.”  tee  Chester  E.  Haring,  director,  mar-  explained,  because  of  the  competition 

The  interests  of  the  85,600  employes  ket  research  division,  the  Hooper-  among  stations  and  chains  for  audi- 
of  the  company,  however,  are  “a  mat-  Holmes  Bureau;  F.  Stanley  Newbery,  ences. 


of  the  company,  however,  are  “a  mat-  Holmes  Bureau;  F.  Stanley  Newbery, 
ter  of  very  grave  concern.  It  is  simply  Jr.,  manager,  research  department, 
a  statement  of  fact  to  say  that  the  Ruthrauff  &  Ry-an;  and  Arthur  Hirose, 


employes  of  the 


throughout  the  U.  S.  receive  the  high-  tion,  with  Mr.  Hirose  acting  as  chair-  outlined  by  Mr.  Kudner  after  he  had 
est  w’ages  and  have  the  shortest  work-  man  of  the  committee.  Mr.  Robinson  detailed  the  approaching  season’s  pro- 
ing  hours  of  any  workers  in  the  gro-  announces  that  meetings  of  the  Mar-  gram.  He  recommended  a  series  of 


generally  director  of  reseaich,  McCall  Coroora- 


Research  Into  Fruits 

A  long-range  program  of  research, 
advertising  and  sales  promotion  was 
outlined  by  Mr.  Kudner  after  he  had 


ing  hours  of  any  workers  in  the  gro-  announces  that  meetings  of  the  Mar- 
cery  business,  whether  chain  store  or  ket  Research  Council  will  be  re¬ 
independent.  More  than  70%  of  these  sumed  this  month, 
employes  have  been  with  the  com-  ■  _ 

pany  for  more  than  10  years.  Many  FALL  TOOTH  BRUSH  ADS 

of  them  have  devoted  all  of  their  In  what  is  claimed  by  the  company 
working  lives  to  the  interests  of  the  to  be  “the  largest  campaign  of  color 
company.”  It  is  said  that  the  stores  advertising  run  in  the  brush  indus- 


steps  to  be  undertaken  to  provide  a 
powerful  advertising  strength  in  the 
future,  and  among  these  were  “master¬ 
branding”  and  more  intensive  re- 


of  them  have  devoted  all  of  their  In  what  is  claimed  by  the  company  search  into  the  health  values  of  citrus 
working  lives  to  the  interests  of  the  to  be  “the  largest  campaign  of  color  fruits. 

company.”  It  is  said  that  the  stores  advertising  run  in  the  brush  indus-  While  speaking  of  the  advertising 
last  year  distributed  at  retail  $881,-  try  since  1929.”  Weco  Products  Co.,  program,  which  is  expected  to  involve 
700.000  worth  of  food  at  a  net  profit  Chicago,  manufacturers  of  Dr.  West’s  the  expenditure  of  more  than  $700,000 
of  1%.  tooth-brush,  will  launch  a  fall  erm-  this  year,  Mr.  Kudner  said,  “We  need 

The  statement  concludes:  “We  be-  paign  to  introduce  its  new  Miracle-  a  complete  program  of  merchandising. 


this  year,  Mr.  Kudner  said,  “We  need 
a  complete  program  of  merchandising. 


lieve  that  when  the  American  people  Tuft  brush,  Kenneth  Laird,  vice-presi-  advertising,  publicity  and  public  re- 


First  advertisement  in  the  A  &  P  campaign 
against  the  proposed  Patman  chain  store 
bill,  placed  five  columns  in  24  newspapers. 


have  all  of  the  facts  they  will  make  dent,  announced  this  week.  In  addi- 
their  decision  known  to  their  repre-  tion  to  magazines,  color  roto  and 
sentatives  in  Congress.  As  Americans  monotone  gravure,  and  the  American 
we  will  be  content  with  that  decision.”  Weekly  will  be  used. 


TO  USE  LARGE  SPACE 

Bourjois  Sales  Company  will 


'POPS"  CIGAR  DRIVE 


lations  —  organized  in  a  step-by-step 
procedure  so  definite  responsibility 
can  be  assigned  for  seeing  that  every 
activity  is  carried  out.  The  work 
starts  right  here  in  Florida  and  in¬ 
volves  about  a  dozen  jobs  to  be  done 


Webster  Eisenlohr,  Inc.,  has  begun  before  advertising  begins.” 


daily  newspaper  in  the  country  will  launch  an  extensive  newspaper  and  a  12-week  campaign  on  the  Henrietta  addition  to  presenting  the  copy 

probably  be  used  in  the  campaign  fol-  magazine  campaign  this  month  for  “Pops”  cigar,  the  copy  to  run  in  news-  themes  to  he  used  in  advertisine 

-  the  fan  season.  A  total  of  118  inser-  papers  of  three  cities.  PhUadelphia,  grapefrurand  tange^^^^^^ 

tions  in  57  newspapers  of  46  cities,  Camden  and  Washington.  TOe  adver-  agency  program  provided  for  the  use 

including  roto  where  possible  and  bsing  features  i^uction  in  price  to  advertising  slogan  on  all  busi- 

full  color,  will  appear  during  the  first  five  cente  after  At  years  as  a  'en-cent  letterheads  originating  in  Florida 

three  weeks  of  December.  A  total  of  cigar  Plans  for  promoting  the  Girard  estabUshment  of  a  news 


lowing  the  opening  ads.  Extent  of  the  fall  season.  A  total  of  118  inser 


the  appropriation  had  not  been  deter¬ 
mined  early  this  week,  it  was  said. 

Regular  A  &  P  copy  will  not  be  af¬ 
fected. 


tions  in  57  newspapers  of  46  cities,  Camden  and  Washington.  The  adver- 
including  roto  where  piossible  and  tising  features  i  eduction  in  price  to 
full  color,  will  appear  during  the  first  five  cents  after  47  years  as  a  ten-cent 


George  L.  Hartford,  chairman  of  the  29  advertiseme.ats,  five  in  full  color,  and  Tom  Moore,  other  Webster  Eis-  gg^vice  to  keep  the  citrus  industry  in 
board,  and  John  A.  Hartford,  president  will  be  placed  in  16  magazines,  start-  enlohr  brands,  are  now  being  formed.  j  nrovrp<!c  in  th*.  oalpc  ram 

of  the  A  &  P,  personally  signed  the  ad-  ing  with  October  issues.  Lines  to  be  N.  W.  Ayer  &  Son,  Inc.,  is  advertising  p^jgj^g  northern  markets 
vertisement  outlining  the  interests  of  promoted  are  Evening  in  Paris  prepa-  counsel.  ^ 

the  consumer,  the  farmer,  labor  and  rations,  Kobako  perfumes  and  Mans-  "  njr^  or*  w  k  wir  yNTiTin-* 


the  grocery  chain  organization  which  field  products  for  men.  Lord  and 


operates  11,752  stores  in  39  states. 

The  Hartfords’  2,000-word  statement 
referred  to  the  Patman  measure  as  a 
“punitive  and  discriminatory  tax  bill 


Thomas  direct  the  account. 

PENNZOIL  CAMPAIGN 

The  Pennzoil  Company  will  use  42 


FRANCISCO  FAREWELL 

More  than  300  Los  Angeles  adver- 


BIG  SEAGRAM  DRIVE 

Scheduled  to  run  for  12  months,  in 


tising  men  will  gather  at  a  special  newspapers 


meeting  of  the  Los  Angeles  Advertis¬ 
ing  Club,  Sept  20,  to  honor  Don 


papers,  the  largest  advertising  cam 
paign  ever  to  be  imdertaken  by 


frankly  designed  to  put  chain  stores  Sunday  newspapers  in  its  first  news-  Francisco,  newly  elected  president  of  Seagram-Distillers  Corporation  will 


out  of  business,”  and  which  “would  pajjer  campaign  this  fall.  Newspapers  Lord  &  Thomas,  advertising  agency, 
add  almost  another  million  to  the  roll  have  been  used  only  spasmodically  The  meeting  will  be  a  farewell  salute 
of  unemployed,  wipe  out  30%  of  the  heretofore,  E.  F.  Johnson,  advertising  to  Francisco  by  his  Western  asso- 
distributing  machinery  of  all  the  manager,  reports.  Copy  is  to  be  high-  ciates.  He  will  leave  shortly  after  the 
farmers  of  the  U.  S.  and  raise  the  cost  Jy  seasonal  and  releases  will  be  han-  meeting  to  make  his  headquarters  in 
of  living  of  the  wage  earner.”  died  by  division  managers.  the  New  York  office  of  Lord  &  Thomas. 


farmers  of  the  U.  S.  and  raise  the  cost 
of  living  of  the  wage  earner.” 

Passage  of  the  bill,  states  the  copy, 
would  mean  “forced  dissolution  of  this 
business.”  It  stated  the  A  &  P  would 
not  lobby  in  Congress  for  any  Con¬ 
gressman’s  vote,  but  would  launch  this 


5TUDEBAKER  PLANS  MORE  NEWSPAPER  ADS 

ALTHOUGH  details  of  Studebaker  Corporation’s  fall  announcement  adver¬ 
tising  program  on  new  cars  are  yet  to  be  announced,  C.  Scott  Fletcher, 


educational  campaign  to  “present  the  Studebaker  sales  manager,  at  a  recent  meeting  of  dealers  and  newspapermen 


case  for  the  chain  stores  as  a  great 
service  organization  for  the  American 
people.” 

Paris  &  Peart,  New  York  agency,  is 


indicated  more  money  will  be  spent  in  newspapers  this  fall  than  last  year. 
“We  plan  to  stress  better  service  for  Studebaker  owners  and  better  retail 
salermen,”  he  said.  “The  best  way  to  put  this  idea  across  is  through  news¬ 
papers.” 


be  laimched  shortly.  “Crown”  and 
“V.  O.”  whiskies  will  be  featured- 
Following  a  “Salute  to  the  States' 
spread  in  six  national  magazines, 
four  different  states  will  be  saluted 
monthly  in  11  magazines,  the  inser¬ 
tions  to  be  concomitant  with  large 
newspaper  insertions  in  selected  mar¬ 
kets.  The  newspaper  series  will  be 
laimched  with  a  salute  to  the  par¬ 
ticular  state  in  which  the  advertise¬ 
ment  appears;  sub.sequent  insertions 
will  carry  photographs  and  items  of 
interest  on  other  states,  according  to 
Walter  M.  Swertfager,  director  of  ad¬ 
vertising  and  promotion. 


POK  SEPTEMBER  17,  1938 


.  .  .  -^aenciei  .  .  . 


More  Answers 
To  Advertising 
Questionnaire 

Anheuser-Busch  Campaign 
Largest  in  History  . .  •  Budgets 


grams  all  through  the  past  difficult  tirely  new  itineraries.  This  will  be  project.  The  first  of  the  series  is 
years.  Specifically,  our  New  England  backed  up  by  extensive  advertising.”  shown  here. 

accounts  have  held  up  well  this  year  T.  F.  Joyce,  advertising  and  sales  According  to  John  Condon,  of  the 
with  some  increases  and  some  slight  promotion  manager,  RCA  Victor:  agency,  “the  idea,  of  course,  is  to 
decreases.  If  the  fall  business  comes  “RCA  Victor  sales  from  distributor  raise  the  morale  of  people  in  general 
as  we  have  all  planned  and  hoped  to  dealer,  which  is  indicative  of  retail  by  showing  the  amount  of  work  going 
for,  I  feel  confident  that  1939  ap-  sales,  are  currently  running  greater  on.”  A  preview  of  the  series  was 

propriations  will  show  some  in-  than  a  year  ago.  This  has  been  made _ _  _  - 

creases.”  possible  by  extremely  good  values  I  fe. 


A  preview  of  the  series  was 


Largest  in  History  . . .  Budgets  r  C  Caples,  president,  the  Caples  plus  a  consistent  advertising  cam- 
Depend  on  General  Business  Company  advertising  agency:  “Many  paign  over  the  years.  RCA  Victor 
^  of  the  clients  of  the  Caples  Company  believes  in  advertising  during  poor 

Delayed  answers  to  the  Editor  &  are  planning  extended  campaigns  this  times  as  well  as  good  times  for  it  is 
Publisher  questionnaire  which  en-  autumn  and  winter.  Notably  the  Sea-  necessary  for  us  continually  to  keep 
deavored  to  obtain  a  general  view  board  Air  Line  Railway  which  is  ex-  our  products  as  well  as  our  name  be- 
of  newspaper  advertising  prospects  pected  to  double  its  advertising  budget  fore  the  public  if  we  expect  to  make 
for  the  coming  fall  from  advertisers  to  introduce  its  nine  new  streamlined  sales. 

end  agencies,  revealed  that  the  out-  Diesel  engines.  This  is  evidence  of  “In  view  of  the  splendid  response 
look  is  fair.  increased  winter  travel.  The  Anchor  which  we  are  getting  from  the 

One  advertiser  retjorted  it  was  em-  Line  is  announcing  a  program  of  11  public  RCA  Victor  is  expanding  its 
barking  on  the  largest  fall  campaign  cruises,  some  of  which  follow  en-  advertising  program  for  this  fall.” 
in  its  history  using  930  news- 
papers. 

The  ADVERTISING  SURVEY 

general  business  conditions  are  bet-  WARREN  L  BASSETT 

ter.  ^ 

Following  are  the  statements  re-  - 

ceived  too  late  for  last  week  s  dead-  HAVE  THE  big  newspapers  created  accessories  free;  if  he  buys  a  suit  he 
line:  a  Frankenstein  of  advertisine  co-  doesn’t  exoect  the  merchant  to  nre- 


FORT  LEWIS^<|| 

$4,239,240 


papci ». 

The  ADVERTISING  SURVEY 

general  business  conditions  are  bet-  WARREN  L  BASSETT 

ter.  ^ 

Following  are  the  statements  re-  - 

ceived  too  late  for  last  week  s  dead-  HAVE  THE  big  newspapers  created  accessories  free;  if  he  buys  a  suit  he 
line:  _  a  Frankenstein  of  advertising  co-  doesn’t  expect  the  merchant  to  pre- 

George  F.  Tilton,  advertising  man-  operation  which  now  menaces  them  sent  him  with  a  new  hat  or  a  pair  of 
ager,  Anheuser-Busch,  St.  LouU;  their  relations  with  advertising  shoes. 

"Anheuser-Busch  believes  that  the  agencies  and  national  advertisers?  “Recently  we  had  a  request  for  co- 

most  important  job  in  America  is:  To  question  has  been  raised  since  operation  from  a  large  national  con- 

sell  a  calm  assurance  of  the  future  appearance  of  an  editorial  in  Chicago  cern  which  has  not  been  a  consistent 
of  America  and  its  generous  offer  of  Tribune  Aug.  30  which  put  publicity  user  of  newspaper  space  and  which  we 
rewards  to  each  and  every  American  seekers  sharply  in  their  place.  honored  because  of  the  trend  for  co- 

who  has  confidence  in  himself;  "ro  Said  the  Tribune:  operation.  The  schedule  of  two  ad- 

sell  confidence  in  the  foundations  laid 


Puget  Sound 
National  Bank 


honored  because  of  the  trend  for  co¬ 
operation.  The  schedule  of  two  ad- 


all  confidence  in  the  foundations  laid  relations  of  the  advertising  vertisments  after  commissions  had  to  1.200  business  leaders,  sets  of 

dovvn  by  our  pioneer  forefathers;  To  ^gent  should  be  with  the  business  de-  been  deduced  netted  us  approxi-  proofs  having  been  mailed  to  them  in 

rea  ize  a  ■we  ave  f  partment  of  the  newspaper  and  not  mately  $50.  Figuring  tirne,  not  on-  advance  of  appearance  of  the  copy  in 

conveniences  eyon  e  reac  o  editorial  department.  A  good  salaries  but  on  the  basis  of  what  our  ^^o  newspapers, 

peoples  of  other  nations;  That  other  advertising  men  are  required  to  sell  in  \ATc%  fVio  T’ar'rBmQ  Kantr 


Of  Other  nations;  lhat  other  business  men  do  not  know  that  advertising  men  are  required  to  sell  in 

listen  enviously  as  America  advertising  agents,  charming  average  hour  to  keep  this  news- 


rontinues  to  tell  us,  there  is  oppor-  gg^^jjg^g^^  though  they  be,  find  no  a  growing  concern,  the  co-oper 


♦  A  •  welcome  in  the  editorial  rooms  of  a  ation  cost  us  $660.  That  type  of  busi-  ceived  for  use  by  newspapers  in  their 

°,  °  mericans  newspaper.  The  'ousiness  man  who  certainly  isn  t  profitable  to  us  national  promotion,  and  other  firms 


the  two  newspapers. 

We  believe  the  Tacoma  bank  has 
shown  the  way  to  other  institutions  in 
this  series.  The  idea  is  ideally  con- 


our  advertising  campaign  for  this  fall  ^i3hg^3  ^^he  a  public 


with  our  small  national  rate.  I  doubt  gg^id  well  adopt  it.  After  reading  the 


•  j  .  J  4,  4  A  U  wiaiitro  ici  iiicijvc  d  puuiiw  aimuuiicc-  i  tuuiu,  wcii  auvjpv  ii.. 

esigne  o  re  ec  n  euser-  should  communicate  directly  would  even  be  profitable  to  series  we  have  an  entirely  different 

use  s  con  ^  ence  in  e  u  ure  o  with  the  editor  or  with  the  press  asso-  stich  newspapers  as  the  Chicago  jdea  of  what  conditions  are  in  Tacoma, 
merica.  is  esigne  o  e  p  ciations.  A  good  many  items  are  Tribune.  ^g  know  that  millions  are  being  spent 

Americans  re-evaluate  our  America,  ^^rown  in  the  wastebasket  which  “The  type  of  service  requested  and  locally,  that  the  slogan  repeated  in 

It  IS  Anheuser-Busch  s  investment  in  published  if  the  ad-  granted  by  newspapers  can-  g^gh  ad— “Business  Is  Going  to  Be 

vertising  agency  had  not  been  the  b®  secured  from  magazines,  radio  Good  in  Tacoma” — has  a  basis  of 


born  of  the  philosophy  and  faith  of 

1  on  f  u  •  news  bearer, 

nearly  80  years  of  active  business  re¬ 
lations  with  our  fellow  Americans.  Co-op«rot 
It  is  designed  to  quicken  the  return,  Now  comes 


^ericans  re-evaluate  our  America,  ^^rown  in  the  wastebasket  which  “The  type  of  service  requested  and 
It  is  Anheuser-Busch  s  investment  in  published  if  the  ad-  granted  by  newspapers  can- 

America  s  tomorrow.  A  confidence  _ _ „  _ _  i _ i  , _  .u .  not  be  secured  from  magazines-  radio 


Co-operation  Valued  at  $660 

Now  comes  W.  R.  Rice,  advertising 


of  the  bill  board  concerns. 

“Isn’t  it  about  time  that  newspa¬ 
pers  of  the  country  decided  that  their 
space  is  worth  the  price  they  ask  for 


not  of  the  prosperity  of  the  late  twen-  manager  of  the  Lewton  (Okla.)  Con-  n  schedules  predicated  upon  c__>5 

ties,  but  of  the  time  when  every  man  stitufion,  who  throws  new  light  on  the  demands  for  unreasonable  free 

m  America  is  on  a  payroll.  m  f ^  the  large  services  really  cost  more  than  they  placed  in  the  MinncaooTis  Ttar  SeDr 

To  accomplish  this  purpose  we  dailies  for  the  present  deluge  of  free  are  worth  to  carry?”  ?  wSr, 

Have  prepared  a  series  of  10  news-  publicity  and  extravagant  co-opera-  Another  voice  in  the  controversv  is  ^  t  =o  j 

paper  ads  using  930  papers,  with  an  tion  requests,  and  reveals  that  on  an  that  of  Chicago  Evening  American  anniver^t^  ^1^^  ^ 

investment  in  newspaper  space  that  is  advertising  order  which  brought  the  which  editorially  answered  the  Chi-  ^  niversary  saie.  ^ 

the  largest  fall  campaign  in  the  his-  Constitution  $50  the  paper  expended  gagg  Tribune  with  the  statement:  HOTFI 

tory  of  our  company,  almost  double  effort  worth  $660. 

that  of  any  previous  year.  The  major  Writing  to  Editor  &  Publisher,  Mr.  editore  can  throw  away  Philadelphia,  Sept.  13— Continuance 


concrete  fact. 

IOV2  PAGE  SEARS'  AD 

The  largest  single  insertion  of  one 
firm’s  advertising  ever  to  appear  in 
any  Minneapolis  daily  newspaper  was 


that  of  any  previous  year.  The  major  Writing 

theme  of  the  headlines,  illustrations,  RIc®  said:  ,,  .  ,,  ,  ..  „„„  —  — -  -  - o  - 1— o  - 

and  body  copy  is  this:  “The  Chicago  Tribune  is  undoubt-  j  j  *  %  approved  at  the  thirty-fifth  an- 

••p _ cj  ,  ,  J,  .  iriourie  IS  unaouDl  obtain.  News  will  be  judged  on  its  nual  convention  of  the  Pennwlvania 

father  ®  ft.  "gbt  in  Its  editorial  concerning  n^gHts  no  matter  whom  it  comes  Si  AsLciatffin  in 

lathers  across  the  turbulent  Atlantic,  the  efforts  of  advertismg  agencies  to  from”  noiei  Association  in  rniiaaeipnia  re 

Confidence  helped  our  grandfathers  secure  free  publicity  for  firms  they  Are  there  other  views’^  cently. 


“Tribune  editors  can  throw  away 
news  if  they  care  to,  but  the  American 


HOTEL  ADS 

Philadelphia,  Sept.  13 — Continuance 
of  an  extensive  advertising  campaign 


from.” 

Are  there  other  views? 


extend  the  stubborn  frontier  and  made  represent  in  the  columns  of  the  na-  WThTFRQ  RFTTPFQ 

our’s  the  strongest  and  most  abun-  tion's  newsoapers  but  the  Chicago  b  1  e  •  WUNtno  £l£iliri£iO 

dant  land  on  earth  today.  Confidence  Tribune  and  other  large  newspapers  ^“coma  Bonk  beries  Fred  B.  Winers,  because  of  illness, 

is  ready  now  to  take  America  further  created  the  Frankenstein  of  which  THE  finest  series  of  bank  has  withdrawn  from  the  former  San 

still.”  they  now  complain.  advertising  we  have  seen  for  a  long  Antonio  advertising  firm  of  Coulter- 

■  ♦Viof  I  *1,  *  j  .L  prepared  for  the  Puget  Mueller-Grinstead  &  Winers.  Robert 


Charles  Presbrey,  president  of  the 
,  Frank  Presbrey  Co.,  New  York  agency: 
j  As  business  conditions  improve,  ad¬ 
vertising  budgets  will  be  increased. 

NeWSDanerS  ar#*  in  a  ctralacrln  nncllinn 


they  now  complain.  aavertising  we  nave  seen  tor  a  long  Antonio  advertising  firm  ot  Coulter- 

..Tj  ,1  .  T  X  J  .L  Is  that  prepared  for  the  Puget  Mueller-Grinstead  &  Winers.  Robert 

^  i  ^  created  the  gound  National  Bank  of  Tacoma  by  G.  Coulter,  Charles  P.  Mueller  and  E. 

ising  epartment  Condon  Company,  Inc.,  Tacoma  Doyle  Grinstead  are  continuing  the 

offering  unlimited  co-operation  such  advertising  agency.  business  under  their  names, 

as  exhaustive  surveys,  bill-posting,  ™  j  .  .  •  •  n  n  ■ 

store  display  and  in  some  instances  ,  T**®  advertisements,  six  in  all,  will  t^t^C  nRAVTTRF  QFRVTCF 


The  advertisements,  six  in  all,  will 


newspapers  are  in  a  strategic  position  even  selling  merchandise  as  a  ‘bait’  to  ® 

o  lake  advantage  of  present  condi-  secure  and  hold  advprUcina  crVicdnloc  Tacoma  Times  and  the  Tacoma  News 


tions  which  ir.itigate  against  long 
view  planning  cf  advertising.” 


secure  and  hold  advertising  schedules. 

“It  has  always  been  my  contention  Tribune. 
that  when  an  advertiser  places  a  Theme 


Theme  of  the  series  is  the  amount 


business  under  their  names. 

JOINS  GRAVURE  SERVICE 

W.  B.  Wadsworth,  formerly  with 
Macintyre  &  Simpson  and  prior  to 
that  with  the  John  Budd  Company 


p  ,,  .  ~  wiicii  cm  aaveriiser  places  a  xncmc  me  senes  is  me  diiiuuiii.  J  m  .  »*•  1  *  XT  t. 

RinV,  A  *  schedule  in  a  reputable  newspaper  of  U.  S.  money  being  spent  in  the  Major  Market  Newspapers,  has 

1  ’  Bo-'foti  agency:  It  is  fie  is  entitled  to  good  reproduction  of  Tacoma  area  for  public  works,  empha-  Chicago  staff  of  Gravure 

abom  *10^0°  definite  guesses  fiis  copy,  good  position  and  circula-  sizing  the  number  of  new  jobs  created.  Service  Corporation, 

tiser  K  England  adver-  tion  in  proportion  to  the  rate  he  pays,  fl'®  sums  spent  on  materials,  and  the  ■ 

of  contf.y^-  unusual  record  If  a  man  buys  a  car  he  doesn’t  get  a  g®neral  benefits  to  the  entire  com-  (Additional  advertiser  and  agency 

uing  ,cir  advertising  pro-  set  of  extra  tires  and  numerous  other  munity.  Each  ad  takes  up  a  different  items  will  be  found  on  page  34.) 
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NEWSPAPER  LINAGE— 52  CITIES 
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(rompilcd  hy  KDITOK  &  I'l'IU.ISilKK  from  Keconl*^ 

m(*asiimr.eiit»>.> 


19.18 

19.17 

l*Ct.  of 

Linage 

Iaaa:4e 

19.17 

Iiul.x 

Ttital  Advert. >i  k: 

AuRiist  . 

86.101.667 

10.1.698.82.1 

8.1  0 

9.1.4 

Inly  . 

8.1.65’.9.>9 

99.206  28.1 

84.2 

91.2 

Hisplav  Onlv; 

.\URltSt  . 

65.’9.V494 

79  9:'8.978 

81.6 

91.4 

July  . 

6.1..1.S1.771 

76  .1  2.741 

82.7 

87.9 

Classified 

Augu>;  . 

Jli. 808, 17.1 

2.1.709.845 

87.8 

104.9 

July  . 

20.3  11.1 5S 

22  61.1..1.15 

83.8 

107.6 

Uetail : 

.Vuti'ist  . 

49.29.S..L;’ 

56.808.4.19 

86.8 

98.4 

July  . 

4.S.4’.1.6l6 

51.5.17.5.14 

8  '..I 

9.>.9 

Deimr  u.ent  S  (  re^: 

. 

Tu'.v  . 

.  2')  532.325 

2.1  211.671 

88  5 

101..! 

17.909..S  16 

19.<'0:.358 

91.4 

96.  ,1 

( iciieral : 

.\uc.i--  . 

1 ’.174.779 

19.5.’0.715 

7.1.6 

80.6 

July  . 

1.1.027.619 

17.1 60.272 

75. V 

8.L5 

Au:om«  *tivi : 

Aujfii'-t  . 

2.621..S(8 

5  .17 1.2 '.2 

49.8 

46.1 

Julv  . 

.1.0.11.2.10 

5.9  2.641 

51  .1 

42.2 

Financial : 

.\ugu-.t  . 

1.2  10.766 

1  278.591 

9.1.9 

7.1.1 

hilv  . 

1  869. ,106 

1.992.281 

9... 8 

7'.1 
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E  &  P  Linage  Index 
Continued  Up  in  August 


AFL  Group  Wins 
Victory  at 
ITU  Convention 


NEWSPAPER  advertising  held  up 
fairly  well  in  August  to  its  July 
recoverj-  mark  after  hitting  bottom 
in  June,  and  Editor  &  Publisher's 
Index  at  93.4  reveals  a  steady  climb 
back  which  may  nearly  approximate 
normal  in  September.  The  E.  &  P. 
Index  has  come  up  from  90  in  June. 

Media  Records  figures  for  52  cities 
show  a  loss  in  total  advertising  for 
August  of  which  was  slightly  be¬ 
low  the  July  figure.  Every  classifi¬ 
cation  except  general,  automotive 
and  financial  showed  linage  increases 
in  August  over  July.  However,  in 
percentage  of  1937  figures,  all  classi¬ 
fications  except  financial  were  off 
from  the  July  percentages.  All  Aug¬ 
ust  figures  showed  losses  from  1937 
with  financial  the  strongest  at  93.9% 
and  automotive  the  laggard  at  49.8%. 
Displav  showed  a  loss  of  18.4%,  classi¬ 
fied  12’.2%  off,  retail  13.2%  off,  depart¬ 


ment  store  11.5%  off,  and  general 
26.4%  off. 

The  E.  &  P.  Index  rose  on  the  ma¬ 
jority  of  classifications:  from  87.9  to 

91.4  on  display;  classified,  197.6  to 
104.9;  retail.  96.9  to  98.4;  department 
store,  96.3  to  101.3;  general,  from 

83.5  to  80.6;  automotive,  from  42.2  to 
46.1;  and  financial,  from  78.1  to  73.1. 

Total  radio  time  sales  for  August, 
as  reported  by  Publishers  Informa¬ 
tion  Bureau,  showed  a  6%  increase 
over  last  year  for  National  Broad¬ 
casting  Company;  a  27%  decline  for 
Columbia  Broadcasting  System;  and 
a  69%  increase  for  Mutual  Broad¬ 
casting  System. 

Magazines  showed  a  heavy  loss  for 
August,  according  to  the  same  source. 
National  weeklies  totalled  752  pages 
of  advertising  in  August,  1938,  against 
1.095  in  August.  1937,  making  a  loss 
of  31%. 


Green  Calls  30-Hour  Week 
Essential  .  .  .  Day  and 
Night  Hours  Defined 


(H\  tclciirafU  It)  F.iiito?.  Pvbi.ishf.r) 

B  rmingham,  Ala.,  Sept.  15— After 
prolonged  debate.  International  Typo¬ 
graphical  Union  in  its  82nd  Annual 
Convention  here 


Pre-Testing  Idea 
For  Newspaper 
Ads  Is  Offered 


New  York  Organization 
Studies  Readership  of  Ads 
And  News 


A  syndicated  study  of  advertising 
in  newspapers,  including  data  on  the 
reader  appeal  of  both  advertising, 
news  and  features,  has  been  started 
by  L.  M.  Clark,  Inc.,  New  York  ad¬ 
vertising  research  firm. 

The  schedule  calls  for  studies  of 


Clark  organization.  It  is  expected 
that  basic  information  on  compara¬ 
tive  value  in  terms  of  readership  or 
preferred  positions,  different  pages, 
space  units  and  days  of  the  week,  will 
be  provided. 

According  to  the  schedule,  24 
women  interviewers  will  conduct  600 
interviews  in  each  city  on  the  paper 
concerned.  The  interviews  will  be 
divided  between  men  and  women.  The 
technique  employed  by  the  interview¬ 
ers  is  to  show  the  interviewee  the 
newspaper  page,  making  no  distinction 
between  ads,  or  between  advertising 
and  editorial  matter.  The  Clark  com¬ 
pany  believes  that  the  true  answer  to 
the  interview  method,  is  not  to  draw 
attention  to  what  you  want  to  find 


Jack  M.  Gregory 


this  week 
adopted  a  major- 
i  t  y  committee 
report  ordering 
the  trustees  to 
restore  the  man¬ 
agement  of  the 
Union  Printers 
Home,  Colorado 
Springs,  to  the 
status  existing 
January  1,  1937. 

This  action, 
considered  a  vic- 
tory  for  the 


Thursday  newspapers  in  New  York,  out,  but  to  note  the  interviewee’s  un- 
Pittsburgh  and  Cleveland  by  the  in-  conscious  observations. 


terview  method.  Scripps-Howard 
newspapers  are  used  in  these  cities 
because  of  their  somewhat  standard¬ 
ized  editorial  content  and  features. 


Readers  are  asked  if  they  saw  that 
page.  They  are  requested  to  go  over 
the  page  and  tell  everything  they 
saw  on  it.  After  the  answers  are 


The  service  started  with  a  survey  of  tabulated,  the  interviewees  are  again 
the  New  York  World-Telegram  Sept,  directed  back  over  the  page  and 
8  and  will  include  the  Pittsburgh  asked  how  much  they  read  of  each 
Press  Sept.  15,  the  Cleveland  Press  part  they  previously  said  they  had 
Sept.  22.  returning  to  New  York  Sept.  seen.  Following  this,  the  interviewer 
29,  and  rotating  the  three  cities  in  asks  if  anyone  else  read  that  paper, 
that  order.  Expansion  of  the  sched-  According  to  Roy  Sheldon,  sales 
ule  into  smaller  cities,  additional  days  manager  for  L.  M.  Clark,  this  service 


the  week,  and  Sunday  sections  and 
comics  is  contemplated  as  rapidly  as 
poELible,  L.  M.  Clark,  Inc.,  advised. 

Pre-Test  Advertising 
Greatest  value  of  the  service,  to 
v/hich  it  is  understood  several  ad¬ 
vert  Lsers  and  agencies  have  sub¬ 
scribed,  will  be  to  pre-test  advertis- 
ii."  campaigns  at  approximately  eight 
cants  an  interview,  according  to  the 


offers  an  opportunity  to  publishers  to 
study  their  own  editorial  content. 

It  is  possible  now  for  national  ad¬ 
vertisers  or  their  agencies  to  buy  a 
single  issue  or  to  subscribe  for  all 
issues  for  one  month  or  three  months. 
In  the  near  future.  Sheldon  said,  pub¬ 
lishers  will  be  able  to  have  these  sur¬ 
veys  conducted  to  determine  reader- 
ship  of  their  news  and  features. 


American  Federation  of  Labor  faction, 
in  effect  ordered  reinstatement  of 
James  McCoy  as  home  superintendent 
and  his  wife  as  matron.  This  means 
automatic  removal  of  Dowell  Patterson, 
Charleston,  S.  C.,  former  international 
representative  of  the  ITU,  who  was 
named  to  succeed  McCoy.  Trustees 
were  ordered  to  meet  and  make  this 
change  by  Nov.  4,  1938. 

1939  Meeting  in  Fort  Worth 

Fort  Worth,  Texas,  was  named  today 
as  the  convention  city  in  1939. 

Proposals  approved  by  the  conven¬ 
tion  Wednesday  included  an  amend¬ 
ment  to  the  general  laws,  introduced 
by  Frank  Cozzolino  of  New  York,  de¬ 
fining  hours  of  day  and  night  work: 
“Day  work  shall  begin  at  7  A.  M.  and 
end  at  6  P.  M.”  and  “night  work  shall 
begin  at  6  P.  M.  and  end  at  7  A.  M. 
For  shifts  which  do  not  begin  and  end 
within  the  hours  specified.  For  day 
work  not  less  than  the  night  rate  shall 
be  paid.” 

The  mailers  trade  district  union, 
ITU  affiliate,  which  during  the  con¬ 
vention  attempted  to  obtain  contracts 
for  employes  in  the  mailing  depart¬ 
ments  of  Birmingham  newspapers, 
elected  Tom  Martin,  Cleveland,  pres¬ 
ident.  He  automatically  becomes 
third  vice-president  of  the  ITU  union. 
Martin  succeeds  Munroe  Roberts,  St. 
Louis,  elected  secretary -treasurer. 
Robert  dicker,  Philadelphia,  was 
elected  vice-president. 

^Throughout  the  convention  ran  the 
AFL-CIO  dispute  within  the  ranks  of 
labor. 

An  impas-sioned  appeal  was  made  by 


William  F.  Green,  AFL  president,  that 
the  ITU  return  100%  to  the  AFL  fold 
and  resume  full  financial  support  of 
the  federation.  He  said  that  failure  to 
rescind  its  refusal  to  pay  a  special 
assessment  levied  by  the  AFL  for  a 
campaign  against  the  CIO  might  re¬ 
sult  in  the  unseating  of  ITU  delegates 
at  the  Federation  convention  in  Hous¬ 
ton  next  month. 

President  Green  declared  a  six  day 
30-hour  week  is  essential  to  industry 
in  this  country  and  that  the  unem- 
ploymant  problem  would  remain  as  a 
pressing  economic  question  until  such 
time  as  hours  are  shortened  and  avail¬ 
able  work  more  equitably  distributed. 
An  interesting  sidelight  is  that  at  the 
last  ITU  convention  held  in  Birming 
ham,  in  1901,  there  was  long  debate 
on  the  proposal  to  establish  an  8-hour 
day,  6  days  a  week.  It  was  finally 
adopted  in  1908. 

Jonathan  Eddy,  executive  vice-pres¬ 
ident,  American  Newspaper  Guild, 
denied  his  organization  is  raiding  the 
jurisdiction  of  the  ITU  and  urged 
“friendly  support  of  each's  problems.” 

“All  of  us  in  the  guild  look  to  our 
older  and  bigger  brother,  the  ITU 
with  tremendous  admiration  and  re 
spect,”  said  Mr.  Eddy.  “For  we  know 
that  were  it  not  for  the  historical  ac¬ 
complishments  of  your  union,  the  ob 
jective  conditions  in  the  industry 
would  not  have  been  such  as  to  permit 
the  organization  of  the  guild.” 

Gregory  Convention  Host 

The  convention  voted  down  a  pro 
posal  by  the  New  York  local,  with 
a  membership  of  10,000,  for  reappor 
tionment  of  delegates,  which  would 
have  added  greatly  to  the  New  York 
representation  in  the  convention. 

Birmingham  Union  No.  104,  Jack  M 
Gregory,  president,  acted  as  host  to 
the  convention,  one  of  the  largest  ever 
held,  and  extended  numerous  enter 
tainment  features.  Gregory  presented 
to  President  Charles  Baker  a  gavel 
made  of  Birmingham  steel. 

Delegates  were  welcomed  by  Victor 
H.  Hanson,  publisher,  Birmingham 
News  and  Age-Herald;  James  Mill 
editor,  Birmingham  Post,  and  Gov. 
Bibb  Graves  of  Alabama.  Sessions 
were  held  at  the  Tutwiler  Hotel 
Among  the  organizations  furnishing 
music  was  the  Chicago  Typographi 
cal  Band. 


REPRESENTS  UNION  CO. 

Pagel,  Horton  &  Co.,  247  Madison 
Ave.,  New  York,  for  more  than  20 
years  one  of  the  largest  firms  of  wood 
pulp  importers  in  this  country,  has 
announced  that  it  is  now  representing 
the  Union  Company  of  Skien,  Nor¬ 
way,  which  has  a  capacity  of  200,000 
tons  of  ground  wood  annually,  60,000 
tons  of  chemical  pulp,  and  165.000  tons 
of  newsprint.  A.  J.  Pagel  is  pres¬ 
ident  of  Pagel,  Horton  &  Co.,  and 
George  A.  Horton  is  vice-president. 
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Your  Philadelphian's  idea  of  a  home  follows  the  age-old  dream 
of  Man's  Castle.  Stately  or  modest,  the  Philadelphia  shigle- 
family  home  is  a  place  of  freedom  and  security  for  private 
family  life.  The  head  of  that  home  is  ambitious  to  provide  it  with 
every  modern  convenience  and  comfort  for  joy  fid,  contented  living. 


Happiness  for  a  Philadelphian  is 
home  planniiifi  ...  his  greatest  jov, 
makinii  home  dreams  come  true. 

'I'oday  he  may  have  liis  fun  in 
doin;i  l.omely  tasks — a  hit  of  pruning; 

.  .  .  a  paint  touch-up  on  porch  or 
lawn  furniture  ...  a  hobhy  job  in 
his  liome  workshop  .  .  . 

And,  tomorrow — thrill  the  family 
by  deciding  to  install  automatic  heat  1 

One  of  the  most  generous  users 
of  food  and  grocer\  products  is 
this  man’s  family.  Because  his  is 
an  in  (livid  u<il  home,  where  regular 
family  meals  are  prepared  1  Because, 
too,  it  is  a  Philadelphia  custom  to 
entertain  at  home ! 

His  interest  in  individual  home 
life  has  built  his  city  into  America’s 
largest  market  for  home  products  . .  . 

Regard  for  that  interest,  throu^th 
the  years,  has  made  a  Philadelphia 
newspaper — The  Flveninj:  Bulletin 
—  one  of  America’s  larfiest  daily 
newspapers.  For  thirty-three  years. 


The  Kveninji  Bulletin  has  led  all 
Phihulelphia  daih  newspapers  — 
morning  or  eveninji — in  circulation. 

A  leadership  uniipie  in  the  history 
of  American  newspapers  published 
in  cities  that  compare  in  size  with 
Philadelphia ! 

.•\nd  "Phe  Bulletin’s  fjrowth  —  its 
leadership,  is  the  result  of  reader 
interest.  Subscriber  contests,  pre¬ 
miums,  prizes,  have  never  been  used. 

Just  as  Philadelphia  is  the  excep¬ 
tional  city  in  number  of  individual 


*More  Home  Needs :  Roof-top 
to  Basement 

Single-family  homes  use  more 
equipment,  more  appliance.s. 
more  foods,  more  clean-sers  .  .  . 
Nine  out  of  ten  dwellings  in 
Philadelphia  are  sinnle- family 
homes.  More  din yle-f amily 
dwellings  th.an  in  New  York 
City  and  Buffalo  combined;  than 
in  Chicago  and  St.  Louis  to¬ 
gether:  than  in  both  Detroit 
and  Cleveland.  More  than  in  any 
of  twenty-two  states. 

United  Statrg  Census.  I'JSIt 


hunifs  and  home  needs,*  so  also  it 
is  unusual  in  the  nation  as  a  jjreat 
market  with  thorough  advertisinjr 
coverajie  by  one  newspaper  alone. 

So,  tonight  —  in  The  Plvening 
Bulletin,  the  manufacturer  delivers 
the  stor\  of  his  product  into  nearly 
all  of  Man’s  Modern  Castles  in 
Philadelphia  and  suburbs! 

That  selling;  message  is  received 
with  all  conditions  favoring  atten¬ 
tion — under  the  cheerful  light  of  the 
living-room  lamp  ...  at  a  time  of 
leisure  and  ease  of  mind  ...  in  a 
newspaper  that  holds  the  friendly 
interest  and  confidence  of  the  family 
circle. 

I.,et  your  advertising  agency  show 
you  the  economy  of  The  Bulletin’s 
Philadelphia  coverage.  With  The 
Bulletin  you  reach  this  largest,  com¬ 
pact  group  of  individual  homes,  at 
one  of  the  lowest  advertising  costs 
in  the  great  markets  of  America! 
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L  A.  Times  Stock 
Offer  Discloses 
Firm's  Earnings 

Chandler  Holdings  Reduced 
5.2%  by  First  Public 
Sale  of  Securities 

(f(v  tt'.i-ijraph  to  Editok  &  Pibusher) 

Los  Angeles.  Sept.  15 — Steady  in¬ 
crease  in  the  income  per  share  from 
$49  14  in  1933  to  $128.48  in  1937  was 
indicated  this  week  in  a  statement  of 
earnings  of  the  Times  Mirror  Com¬ 
pany.  publishers  of  the  Los  Angeles 
Times,  accompanying  the  offer  of  a 
block  of  550  shares  of  the  outstanding 
capital  stock  for  public  sale.  It  is  the 
first  time  any  stock  in  the  Times  and 
its  wholly  owned  printing  and  bind¬ 
ing  house  and  real  estate  and  invest¬ 
ment  subsidiaries  has  been  available 
for  outside  investment. 

The  entire  block  was  sold  in  lots 
of  from  one  to  fifteen  shares  each  at 
$950  a  share.  The  stock  was  offered 
by  the  Pfaffir.ger  Foundation,  repre¬ 
senting  holding  of  Frank  X.  Pfaffin- 
ger.  treasurer,  and  the  Southwest 
Land  Co.  for  the  purpose  of  liquidat¬ 
ing  bank  loans  and  other  indebted- 
n.:ss. 

Chandler  Holdings  Reduced 

By  the  sale  the  holdings  of  Harry 
Chandler,  president,  and  other  mem¬ 
bers  of  the  Chandler  family  were  re¬ 
duced  from  of  the  total  of  5,763 

outstanding  shares  to  63.7'^. 

In  only  one  year  in  the  last  ten, 
1932.  have  the  "operating”  properties 
of  the  company  (including  the  Times 
Building  Real  Estate  and  Equipment 
and  the  Times-Mirror  Printing  and 
Binding  Building  real  estate  and 
equipment)  operated  at  a  deficit,  the 
statement  and  prospectus  reveals.  In 
that  year  the  loss  was  $41.9%.97, 
more  than  offset  by  a  net  “invest¬ 
ment”  income  (from  non-operating 
properties  such  as  outside  real  es¬ 
tate.  stocks,  bonds  and  loans)  of 
$481,432.03. 

Gross  advertising  income  in  the  last 
ten  years  dropped  from  a  high  of 
$6,531,191  in  1929  to’  $3,423,624  in  1933 
and  recovered  to  $5,324,803  in  1937. 
In  the  same  ten-year  period  gross 
circulation  revenues  slipped  slightly 
from  a  high  of  $1,670,6^  in  1931  to 
$1,558,086  in  1934  and  spurted  to 
$2,068,546  in  1937. 

10  Year  Average  $131  a  Shore 
The  average  earnings  per  share  for 
the  last  ten  years  is  $131,  the  high 
being  in  1929  with  $243.  Dividends 
of  $36  a  share  were  paid  each  year 
from  1928  to  and  including  1935  with 
the  exception  of  1929,  when  the  divi¬ 
dend  was  $57.  Dividends  of  $108  a 
share  in  1936  and  $136  a  share  in 
1937  were  paid,  the  extra  amount  be¬ 
ing  voted  largely  because  of  the  tax 
laws  then  in  effect. 

In  August  of  this  year  the  directors 
leached  a  decision  to  pay  a  dividend 
of  $50  per  share  per  year  on  a  quar¬ 
terly  basis  effective  Oct.  1. 

Net  income  of  the  Times-Mirror 
Co.,  exclusive  of  subsidiaries,  and 
after  Federal  income  taxes  were  given 
as  follows:  1928,  $1,128,871;  1929, 

$1,200,251;  1930,  $886,818;  1931,  $673,- 
504;  1932,  $472,375;  1933,  $390,561; 
1934,  $256,570;  1935,  $561,775;  1936, 
$764,389;  1937,  $708,605;  and  for  the 
first  six  months  of  1938,  $417,838. 

Increasing  operating  costs  are  indi¬ 
cated  in  figures  for  1936  and  1937 
when  salaries  and  wages  jumped  from 
$2,647,863  to  $3,021,904;  newsprint,  ink 
and  purchased  features  jumped  from 
$1,580,588  to  $2,086,566,  and  taxes  other 
than  Federal  income  from  $193,580  to 
$374,489. 


Des  Moines  R&T  Starts 
Ad  Meet  Series  in  N.  Y. 

Charles  J.  Feldmann,  national  ad¬ 
vertising  manager,  Des  Moines  Regis¬ 
ter  and  Tribttne,  told  a  group  of  about 
one  hundred  national  advertiser  and 
agency  executives  and  space  buyers 
Wednesday  that  newsprint  costs  of 
his  papers  this  year  would  show  an 
increase  over  1937  of  more  than 
$250,000. 

Despite  the  loss  in  advertising,  he 
said,  the  Messrs.  Cowles  are  making 
better  papers  than  ever  and  this  year 
will  spend  more  than  $70,000  for  wire 
service  photos  alone  in  addition  to 
full  24-hour  service  of  AP,  UP,  INS 
and  other  features. 

"Iowa  is  an  essentially  substantial 
market.”  Mr.  Feldmann  said,  in  which 
agriculture,  corn,  cattle,  hogs,  repre¬ 
sents  about  51%  of  a  billion  dollar 
income. 

Firit  of  Luncheon  Series 

This  luncheon  conference  at  the 
Biltmore  Hotel  on  Wednesday  had 
been  suggested  by  an  important 
agency  space  buyer,  arranged  by  I.  A. 
Klein  &  Associates,  the  national  ad¬ 
vertising  representatives,  of  the 
Register  &  Tribune,  and  is  the  first 
of  a  series  to  include  Philadelphia, 
Chicago,  Detroit  and  Coast  cities. 

Mr.  Feldmann  commented  on  the 
pessimism  in  the  east  and  contrasted 
this  feeling  with  conditions  in  Iowa 
where  agriculture  and  business  are 
at  work,  busy,  prosperous  and  op¬ 
timistic. 

State  Fair  attendance  this  year 
smashed  all  records  since  1929,  Mr. 
Feldmann  said,  while  car  loadings  are 
up  about  11%,  building  more  than 
15%  and  department  store  sales  about 
the  same  in  ’38  as  in  ’37. 

Col.  William  H.  Rankin  expressed 
the  thanks  of  the  group  for  the 
“masterful  presentation  of  sales  op¬ 
portunities  in  Iowa.” 

■ 

R.  P.  Scripps  Estate 
Valued  at  $3,033,567 

The  estate  of  Robert  P.  Scripps, 
president,  Scripps-Howard  Newspa¬ 
pers,  who  died  last  March,  was  valued 
at  $3,033,567  in  an  appraisement  on 
file  Sept.  10  at  Hamilton,  Ohio.  Un¬ 
der  the  will  his  widow,  Mrs.  Margaret 
Culbertson  Scripps,  receives  all  his 
personal  property  and  personal  real 
estate  and  a  life  interest  in  a  trust 
fund  to  be  created  from  his  business 
holdings. 

Assets  listed  included  $2,273,026  in 
stocks,  $758,096  in  accounts  receivable, 
$2,000  in  realty  and  $200  in  personal 
property  and  $144  in  cash.  Stocks 
included  750  shares  of  Class  A  voting 
no-par  shares  valued  at  $2,066,500  in 
the  Robert  Scripps  Company  and  Ohio 
Corporation  and  910  shares  of  common 
voting  stock  and  1,529  shares  of  Class 
A  common  in  the  Buffalo  (N.  Y.) 
Times,  valued  at  $194,400. 

Control  of  the  Buffalo  Times  passed 
to  George  H.  Lyon,  editor,  and  Earl 
J.  Gaines,  business  manager,  on  July 
22  (E.  &  P.,  July  30), 

■ 

Penna.  Democrats  Buy 
Radio  Time  for  News 

The  Pennsylvania  State  Democratic 
Committee  last  week  began  a  series  of 
radio  broadcasts  for  the  rest  of  the 
1938  political  campaign  to  give  “the 
people’s  side  of  the  news.” 

Chairman  David  L.  Lawrence  sent 
cards  to  registered  Democrats  which 
said,  in  part,  that  “since  many  of  our 
newspapers  refuse  to  give  the  Demo¬ 
cratic  side  of  any  story,  the  Demo¬ 
cratic  State  Committee  will  inaugurate 
a  four-a-week  radio  program  which 
will  give  the  people’s  side  of  the 
news.” 


PHOTOG  SHOWS  SPEED 

Thomas  L.  Shafer,  senior  photographer  of 
the  Chicago  office  of  Acme  Newspictures, 
Inc.,  balanced  his  cameras  on  the  handle¬ 
bars  of  a  motor  scooter  and  followed  Joe 
Franco,  left,  around  the  Techny,  III.,  course 
to  cover  the  301 -hole  motorized  golf  mara¬ 
thon  of  the  20-year-old  Northwestern  uni¬ 
versity  student,  nephew  of  the  Spanish 
rebel  generalissimo. 


Coast  Publishers  Pay 
Tribute  to  Francisco 

Los  Angeles,  Sept.  12  —  Southern 
California  publishers,  advertising 
managers  and  agency  heads  paid  trib¬ 
ute  to  Don  Francisco,  new  president 
of  Lord  &  Thomas,  at  a  stag  dinner 
Friday  night  at  the  University  Club. 
TTie  dinner  was  sponsored  by  the  Cal¬ 
ifornia  Newspaper  Publishers  Asso¬ 
ciation.  and  drew  an  attendance  of 
more  than  75  well-wishers. 

Highlight  of  the  evening  was  the 
presentation  by  General  Manager 
John  B.  Long  on  behalf  of  the  CNPA 
of  a  parchment  scroll,  signed  by  every¬ 
one  in  attendance. 

Roy  A.  Brown,  publisher,  Sa7i  Rafel 
Independent,  and  president  of  the 
CNPA,  spoke  on  behalf  of  all  Cali¬ 
fornia  publishers,  with  Charles  Prisk, 
publisher,  Pasadena  (Cal.)  Star- 
News;  Manchester  Boddy,  publisher, 
Los  Angeles  Daily  and  Evening  News, 
and  Neal  Van  Sooy,  second  vice- 
president  of  the  CNPA  and  publisher 
of  the  weekly  Azusa  Herald,  speaking 
for  their  individual  groups.  Dan  B. 
Miner,  president  of  the  Los  Angeles 
agency  bearing  his  name,  congratu¬ 
lated  Francisco  on  behalf  of  the 
agency  men  present.  William  S.  Kel¬ 
logg,  first  vice-president  of  the  CNPA, 
and  publisher  of  the  Glendale  News- 
Press,  served  as  toastmaster. 

■ 

AD  BUREAU  MEETING 

The  committee  in  charge  ot  the 
Bureau  of  Advertising,  ANPA,  will 
meet  at  the  Greenbrier  Hotel,  White 
Sulphur  Springs,  W.  Va.,  Sept.  23  to 
25,  to  consider  the  bureau’s  expansion 
program  further  and  to  perfect  plans 
for  the  general  campaign.  Chairman 
Edwin  S.  Friendly,  business  man¬ 
ager  of  the  New  York  Sun,  is  ex¬ 
pected  to  preside  at  the  meetings. 
Bureau  membership  to  date  is  ap¬ 
proximately  660. 

ABC  MEETING 

The  regular  September  meeting  of 
the  Audit  Bureau  of  Circulations  was 
to  be  held  Friday  night  and  Saturday, 
Sept.  16  and  17,  at  Briarcliif  Lodge, 
just  outside  of  New  York  City.  ABC 
President  P.  L.  Thomson  was  to  pre¬ 
side  at  the  meeting  at  which  about  20 
were  expected.  Mr.  Thomson  stated 
routine  matters  would  be  discussed 
and  undoubtedly  the  proposed  map 
plan  would  come  under  considera¬ 
tion. 


Son  Francisco  Stores 
Fight  Strike  with  Ads 

San  Francisco,  Sept.  14  —  Larg, 
space  newspaper  advertising  explain, 
ing  the  department  stores  attitude  n 
being  used  here  daily  as  a  clerks 
strike  continues. 

The  advertising  is  being  placed  t 
the  San  Francisco  Retailers’  Council 
over  the  signatures  of  50  membe- 
stores.  Twenty-eight  members  of  tht 
council  are  involved,  or  a  total  of 
stores  when  eight  branches  are  In¬ 
cluded. 

No  other  advertising  has  beer, 
placed,  with  but  one  exception,  by  an;, 
of  the  50  firms  since  the  strike  began 
last  Wednesday.  The  exception  wa; 
the  White  House,  which  annual!;, 
closes  on  Admission  Day,  a  state  ho", 
day.  Copy  announcing  that  the  store 


Threats..lntimidation.. Violence! 

/ty  the  liiion 


ALL  STORES  ARE  OPEN  AND  WILL  REMAIN  OPEN 
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Type  cf  advertising  being  placed  in  Sir 
Francisco  newspapers  by  the  strike-bounc 
retail  stores.  Examples  of  intimidsticr 
and  violence  are  listed  in  the  ad. 

would  be  closed  appeared  as  usual 
Some  store  copy,  placed  previousl) 
appeared  Wednesday. 

The  cotmcil  continued  its  refusal 
to  give  any  statement  on  the  advertis¬ 
ing  policy.  A  question  was  countered 
with  the  query,  “Have  you  seen  any 
advertising?”  On  the  admission  that 
none  had  been  noticed  except  for  the 
council’s  copy,  the  reply  was: 

“Well,  that’s  the  answer.” 

Meanwhile  the  stores  remainec 
open,  with  conflicting  claims  as  to  the 
number  of  clerks  working.  Business 
appeared  to  be  fair. 

The  Retail  Store  Employes  Union 
joined  in  the  newspaper  advertisinj 
bid  for  public  support  later,  placini 
copy  ranging  up  to  five  coltimns  by 
15  inches  in  dining  its  reasons  for 
the  strike. 

Smaller  union  copy,  placed  by  the 
labor  council  special  committee,  called 
attention  to  a  radio  broadcast  on  the 
strike. 

MORE  CALVERT  SPACE 

Calvert  Distillers  Corporation 
advertising  campaign  for  its  "Be' 
serve”  and  “Special”  brands  wC 
break  in  about  300  newspape.'s 
around  Oct.  1.  Although  the  list 
papers  is  the  same  as  in  former  yea-'; 
the  amount  of  space  has  been  [ 
creased  with  copy  ranging  from  3j  ■ 
lines  to  580  lines.  Newspapers  will  he ; 
the  backbone  of  the  campaign,  i 
Johnson,  ad  manager  of  Calvert,  ex¬ 
plained.  They  will  be  supplemented ! 
.by  color  ads  in  magazines,  outdoCg 
and  carcards.  Benton  &  Bowles  is  the! 
agency.  I 
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It  will  buy  ten  loaves  of  bread,  or  a  pint  of  Idended  whiskey;  eight  fair 
cigars,  or  a  room  for  a  night  in  a  flo|)honse;  five  gallons  of  gas,  or  four  tries  at  a  quarter 
slot  machine;  ten  hamlmrger  sandwiches,  or  one  week’s  int(‘rest  on  a  thousand  dollars;  a 
champagne  cocktail,  or  twelve  pints  of  milk  for  a  liahy;  a  pair  of  overalls,  or  two  gardenias; 
forty  miles  of  rail  coach  travel,  or  a  haircut  and  shave,  with  tip  for  th(‘  barber;  a  bushel  of 
wheat,  or  more  than  four  miles  in  a  taxi;  twenty  cakes  of  soap,  or  packs  of  chewing  gum; 
a  pair  of  cheap  shoes,  or  a  smile  from  a  hat-check  girl;  or  one  agate  line  in  the  New 
York  Journal- American  .  .  .  All  value  is  relative,  but  if  you  know  advertising  space,  you’ve 
spotted  the  big  red-letter  bargain  in  that  list  .  .  .  Because  that  agate  line  gets  the  largest 
evening  circulation  in  America  .  .  .  And  the  dollar  that  buys  it  is  doing  one  of  the  biggest 
possible  selling  jobs  in  print  .  .  .  The  Journal-American  agate  has  just  been  reduced  from 
$1.25  a  line,  now  carries  25%  more  power,  more  punch  .  .  .  And  the  Sunday  Journal- 
American — pared  down  from  $1.50  to  $1.25,  with  more  than  a  million  circulation  behind 
it  — is  Sunday  dinner  to  any  smart  advertiser! 


NEW  YORK.  JOURNAL-AMERICAN  ...  nationally  by:  Hearst 

International  Advertising  Service,  Rodney  E.  Boone,  General  Manager .  .  .  with  offices  in  New  York,  Chicago. 
Detroit,  Boston,  Rochester,  Philadelphia,  Pittsburgh,  San  Francisco,  Atlanta,  Los  Angeles,  Seattle,  Baltimore 
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EDITOR  <S  PUBLISHER 


Central  States  Wisconsin  Dairymen 

1  .  Promoting  Ad  Fund 

^^H^CUiaXOrS  Madison,  Wls.,  sept.  12 — A  promo- 

X  C!  X  on  which  started  over  a  New 

Poeet  ^epta  Orleans  dinner  table  in  April  will  be 

set  into  working  order  in  Marshfield, 
Two-Day  Fall  Session  to  Wis..  Sept.  15,  when  dairymen  from  all 

Be  Held  in  Chicago  .  .  .  over  the  state  will  meet  to  organize 

^  Wisconsin  Dairy  Industries. 

Idea  Jack-Pot  Planned  meeting  in  Marshfield  will  be 

Program  plans  for  the  fall  meeting  a  step  ahead  of  a  meetmg  in  Chi- 
of  the  Central  States  Circulation  Man-  ^  5.  at  which  dairymen 


Wisconsin  Dairymen  VICKS  CAMPAIGN  Edwards  to  Publish 

Promoting  Ad  Fund  NoshvUle  Times 

Madison,  Wis.,  Sept.  12 — A  promo-  cal  Company  will  use  1,540  dailies  in  Wallace  Edwards,  Tennessee  com- 
tion  plan  which  started  over  a  New  its  fall  campaign.  Twelve  magazines  missioner  of  administration  and  pub- 
Orleans  dinner  table  in  April  will  be  and  a  radio  network  program  are  also  lisher  of  the  Nashville  (Tenn.)  Times, 
set  into  working  order  in  Marshfield,  scheduled.  Morse  International,  Inc.,  evening  and  Sunday,  plans  to  resign 
Wis.,  Sept.  15,  when  dairymen  from  all  is  the  agency.  his  state  position  “in  the  near  future” 


of  the  Central  States  Circulation  Man-  f  ^ct.  4  and  5.  at  which  dairymen  “photo-story”  series  of  ^ 

agers  Association  at  the  Palmer  House,  12  or  15  states  are  expected  to  Ltures  showing ^how  the  pol-  V®'  organized  last  February 

Ch.caso.  Sap,.  20-21,  have  been  an-  n,ake,_pl.ns  for  a  promo, .onal  dnve,  All  atock  . a  locally  o^ed  Many  pi 


the  agency.  his  state  position  “in  the  near  future” 

“  to  become  active  as  head  of  the  daily 

Photo  Stories  Expose  Edwards  was  publisher  of  the  Paris 

T>  1  (Tenn.)  Post~Intelltgencer  at  the  close 

Numbers  Racket  of  the  worid  war. 

„  .  ,,  ,  „  .  r  The  stock  company  publishing  the 

Using  a  photo-story  series  of  ^imes  was  organized  last  February. 


nounced  this  week  by  John  M.  Canny,  including  considerable  newspaper  ad- 
Madison  Wisconsin  State  Journal,  as  vertising  space. 

vice-president  of  the  association.  Wisconsin  alone,  in  its  plan  for 

Presided  over  by  President  R.  M.  promotion  and  education  on  the  dairy 
Mclntire.  Des  Moines  Reoister  and  industry',  hopes  to  raise  $100,000  for 
T  rib  line.  the  program  will  be  a  com-  promoting  a  wider  market  for  dairy 


icy  numbers  racket  is  worked  here”  employes  were  formerly  with  the 
the  Wichita  (Kan.)  Eagle  in  a  front  J^ashville  Banner  and  the  Nashville 
page  display  Sept.  8  charged  that  the  Tennessean  before  the  consolidation 
numbers  game  is  taking  hundreds  of  t^eir  plants  into  one  building 
dollars  daily  from  the  pockets  of  where  mechanical  operations  are  di- 
Wichitans.  rected  by  the  Newspajier  Printing 

The  article  asserted  that  the  num-  Corporation.  The  Times  was  issued 
bers  game  had  been  brought  to  Wichita  as  a  free  circulation  weekly  until 
six  weeks  previously  by  out-of-town  May  29,  when  it  entered  the  daily 
gamblers  who  at  first  met  with  indif-  field. 

ferent  success,  but  that  in  the  recent  The  new  d^ily  is  using  Trans-Radio 
weeks  it  had  been  organized  on  a  big  Press,  with  its  features  supplied  by 
business  basis.  King  Features  Inc.,  Herald  Tribune 

Employes  Posed  for  Photos  Syndicate,  McClure  Syndicate,  Ledger 

Three  photos  were  used  which  pur-  Syndicate  and  United  Feature  pic- 
ported  to  explain  the  method  of  con- 

tact  between  “agents”  and  “custom-  Executives  of  the  newspaper  are. 
ers,”  how  the  sales  of  “policy  num-  W.  W.  Pigue,  former  political  reporter 
bers”  was  conducted,  how  winners  ^  the  Tenne^sern.  who  is  editor: 
were  decided,  the  method  of  payoff  ^  forr^erly  with  the  Banner 

advertising  Staff,  busmess  manager. 


Wisconsin  alone,  in  its  plan  for  Page  display  Sept  8  charged  tha^he 
promotion  and  education  on  the  dairy  numbers  game  is  taking  hundreds  of 
industry',  hopes  to  raise  $100,000  for  the  pockets  of 

promoting  a  wider  market  for  dairy  "'JE  itans.  ^  ^ 

The  article  asserted  that  the  num- 


Tribune.  the  Program  will  be  a  com-  P*;^°tmg  a  wider  market  tor  dairy  asserted  that  the  num- 

bination  of  ihe  Idea  Jack-F^t  and  P  _  ,  ,  A/rarsVifinlH  moptino  bers  game  had  been  brought  to  Wichita 

prepared  papers  dealing  with  street  Sponsor  of  the  Marshfield  meeting  nreviouslv  bv  out-of-town 

and  dealer  sales,  carrier  circulation,  is  the  Wisconsin  state  department  of  ■  .  >  ^  c  ^  ^  -.u,  i„j:f 

newspaper  bov  welfare,  promotion  and  agriculture  and  markets,  of  which  r  .  ciipppcs  hnf  tViat  in  tVin  rerent 
mail  Lbscripiions.  As  an  added  fea-  Ralph  E.  Ammon  is  director.  But  the 


mail  subscriptions.  As  an  added  fea-  Ralph  E.  Ammon  is  director.  But  the 
ture.  Edward  W.  Cochrane.  Chicago  department  will  insist  that  the  dairy 
Evening  American  spiorts  editor  and  men  themselves  take  over  their  or- 
newly-appointed  sports  supervisor  of  ganization. 

Hearst  newspapers,  will  be  guest  Some  3,600  invitations  have  been 


Hearst  newspapers,  will  be  guest  Some  3,600  invitations  have  been  Three  photos  were  used  which  pur- 
speaker  at  the  Tuesday  luncheon.  His  sent  out  for  the  Marshfield  meeting,  ported  to  explain  the  method  of  con- 
subject  will  be;  "Importance  of  Spiorts  at  which  16  directors  will  be  chosen,  tact  between  “agents”  and  “custom- 
Sections  in  Building  Circulation.”  Five  will  represent  butter  organiza-  ers,”  how  the  sales  of  “policy  num¬ 
bers”  was  conducted,  how  winners 


Sp>ecial  entertainment  numbers  have  tions.  six  cheese  groups,  two  for  evap- 


been  arranged  by  Editor  &  Publishfr  orated  milk  concerns,  two  for  fluid  were  decided,  the  method  of  payoff 
for  both  Tuesday  and  W”ednesday  milk,  and  one  for  ice  cream  manufac-  employed.  The  photos  were  posed  by 
luncheon  sessions.  turers.  Wichita  Eagle  employes  with  faces 

Detailed  Program  The  plan  is  to  have  all  handlers  of  averted  to  avoid  recognition. 

The  convention  program  follows:  milk  pay  50  cents  per  1,000  pounds  City  Editor  Don  Cullimore,  who 

Ti  k  ■  w  MOKNivc  ^11  of  butter  fat  to  the  fund.  It  has  been  wrote  the  articles,  said  the  Eagle’s 

f  .Iivtii't.  I*  c.i’.:nl  to  i.rdrr' ti.v  frekidtiit  It.  estimated  that  $150,000  should  'oe  expose  was  designed  to  educate  the 
.M  -Mcliniri.  Kti<>  t  of  offict-rs  and  commit-  raised  if  all  came  through,  but  Am-  public  on  how  unbeatable  the  game 
f  new  men-.liers.  I'niin-  mon  said  the  goal  has  been  set  at  was,  and  not  as  a  criticism  of  law  en- 


ferent  success,  but  that  in  the  recent 
W'eeks  it  had  been  organized  on  a  big 
business  basis. 

Employes  Posed  for  Photos 

Three  photos  were  used  which  pur- 


w-T;  IT  ^  T  ^  and  W.  O.  Stratton,  formerly  with  the 

Wichita  Eagle  employes  with  faces  u  n  ...  i  .•  j 

_ j  .  . ,  _  Nashville  Tennessean  circulation  de- 


IrTriMiuctii.n  i>f  new  men.lKrrs.  Vntin- 
!«usii.e-'S.  New  business. 

Subjts:!'  1.  street  an*i  Dealer  Sale>:  (a) 
C  nt?*)!;  (bi  Vendors:  (ci  I^ronuttiiui.  2.  Car¬ 
rier  Circulati*-!!,  E.  W.  (Minn.') 

He'rihi.  Chan^invr  from  office  coIle<rtions  to  the 
little  me-cliant  Selecting  carrier^: 

(!»)  >h*  uM  carrier'^  be  chargefl  a  dat  rate  and 
.1  ’•.T.u'k  p:vrn  lx'>>  in  poor  districts:  (c) 

.'’^h  aild  carrttTs  be  retiret!  at  graduation?  (<1) 
.\re  c.trritr  meeting-.  im|>ortant?  .V  lb»y  Wel¬ 
fare.  W.  F.  Letter.  )*coria  (Ill.)  Journal 
1  rini.<c>  Carrier  Ixty  insurance.  4.  Etl. 
Keefe.  (Iowa)  Courier.  Organizing 


City  Editor  Don  Cullimore.  who  Partment  who  is  circulation  manager 

wrote  the  articles,  said  the  Eag  es  C.  Taylor,  Jr.,  head  ma- 

expose  was  designed  to  educate  the  Nashville  Banner  before 

public  on  how  unbeatable  the  game  eonsolidation  of  its  plant  with  the 


forcement  agencies. 


Newsmen  from  6  Stales  Translates  Hitler 


Meet  in  Black  Hills 


ivr.i  tx.>>  in  i-ik.r  districts:  (ct  Newspapermen  from  six  states  at-  ,  •  ^ech  before  the 

:ers  he  retired  at  graduation?  (d)  tended  the  Northwest  Daily  Press  As-  ...  .  ^  *  -nt  u 

meeti.iK-im,k,rtant’  .1.  It„>.  Wd-  sociation  annual  fall  meeting  and  out-  party  congress  at  Nuremberg, 

t.  Lc-ter  /Voriu  (111.1  /.miW  ing  at  Sylvan  lake  in  the  Black  Hills  t  '  w'm T  r^h 

tamer  iioy  insurance.  4.  Kd.  / o  .u  ts  i  .  o  .  o  . .  lo  English  by  Tom  Wilhelm,  Chicago 

iimnu  tlowM.  Couru  r.  OrRanizinK  region  of  South  Dakota  Sept  9-11.  American  staff  writer  and 

^  Gene  McGuire,  manager  of  the  Iowa  f^^mer  chief  of  the  International  News 


Tennessean’s,  is  plant  superinten¬ 
dent. 

The  Nashville  Times  circulation 
price  is  three  cents  daily,  five  cents 
Sunday  or  15  cents  per  week  by  car¬ 
rier.  Reynolds-Fitzgerald  is  the  na- 


O  1-  X  __  D  J  ■  ounuay  or  lo  ceiiis  per  wecK.  uy 

ibpGGCll  irOm  rtadlO  rier.  Reynolds-Fitzgerald  is  thi 

Adolf  Hitler’s  speech  before  the  tional  advertising  representative 
Nazi  party  congress  at  Nuremberg,  Financial  backers  are  Edwards.  Holt, 

Pigue,  and  Taylor. 


Daily  Press  Association,  was  the  main  o  •  x  i  i?  u  •  o 

,  .  1  •  c»  Service  central  Europe  bureau  in  Ber- 


r  iK>y  insurancf'.  4.  E.L  / o  xu  i  x  o  x  n  1 1  lo  English  by  Tom  Wilhelm,  Chicaoo  xtt  i  i  i 

dow.,.  Couru  r.  OcKanizi.iK  region  of  South  Dakota  Sept  9-11.  Anlrican  staff  writer  and  WGGWy  FudgGS  StOiy 

liand.  Gene  McGuire,  manager  of  the  Iowa  ,  u-  r  c  .u  t  .  .•  i  m  t  i  ,  m.  i 

Daily  Press  Association,  was  the  main  ^  ^  ^  erna  lona  III  R©cl  AIdOVG  Titl© 

r  iii  r  ;h<  i  hicaao  .-JmrnVu.i.  and  siKirts  l^oomis  otMason  City,  present,  Nuremberg.  Mr.  Wilhelm  was  able  was  accomplished  recently  by  L.  D. 

!.iiiK:rvi>..i  f  all  Hearst  iiew>i.aiK:rs.  who  was  Unable  to  attend.  McGuire  translate  direct  quotations  from  Felsheim,  editor.  Western  World. 

xFTvwNonv  ?n  plan  of  the  Iowa-  Hitler’s  speech  and  digest  the  balance  weekly,  published  at  Bandon,  Ore.. 

1 1  Pt  ;  ''''  souring  merchan-  American  had  a  running  story  when  a  robbery  story  broke  in  Ban- 

•  I'ira  T.iCk-lN.t  :  .Sulijects- Carrier  I  ircti-  dlSing  and  CO-operating  With  national  »  .U  jj  •  .u  u  .•  1 

la., .. n.  i  .  IaMx-  Kison.  . 7/<'  (Kv.)  OiK-  advertisers  The  South  Dakota  ErouD  the  address  in  the  paper  by  the  time  Sept.  1.  The  weekly,  print^ 

r.,  r..(„„ri,j;  and  Times.  Carrier  Pai>ers.  2.  ®“'^e"i^rs.  me  ijoutn  rtaKota  group  Hitler  had  finished  speaking.  Thursdays,  was  all  folded  and  ready 

J>r..in.,ti..n.  Kd.  Mill.  Davenport  (i.ma)  Timer.  ®  held  a  business  meeting  Sunday  Arrangements  for  this  translation  to  mail  the  following  morning,  when 

l•r,,n,..,inK  circn!ati.,n  through  the  use  uf  m^nmg_  .  .  .  .  were  made  by  E.  Shainmark,  Amer-  the  robbery  occurred, 

rv  ■  til  highlights  of  the  enter-  executive  news  editor,  with  Ulmer  Editor  Felsheim  solved  the  problem 

'  'KtSTiUr,;  ZT  brMvV'TetL  ilLdl;  <>' siting  .he„„ryl„wi,hou,Wari., 

(anytiiir.jz  new  i ;  (e(  Increasing  carrier  rates.  1^11  xi  .  1  j-j  radio  editor,  who  has  a  Special  high  the  front  page  apart  by  setting  a  200- 

.1  M.;h.«ls  used  t..  fi.llow  iiii:  (at  stops;  (hi  evening  at  pydvan  lake.  Not  only  di(l  powered  radio  receiving  set.  Orig-  word  report  of  the  robbery  and  print- 

newc..mer-:  ic)  newlyweds;  (d,  movers  in  the  menu,  table  Setting  and  Spirit  of  jau^ing  to  pick  uo  the  speech  ing  it  in  red  ink  in  a  vacant  space  in 

4  Ta  u'  «hort  waves,  the  American  finally  the  left-hand  comer  above  the  first 

iJnM  .X  days  of  early  Black  Hills  history,  but  decided  on  usin^  the  CBS  relay.  As-  page  title  line.  Under  the  two-word 

her  entire  staff  disguised  themselves  transcribing  the  head,  “Spectacular  Robbery,”  was 

WKDNKSII.XV  MORNING.  SEPT.  21  as  such  outstanding  characters  as  talk  were  Ruth  McLain  and  G.  Corn-  an  explanatory  line:  “(After  Going 

•  Idea  Jack.fo.'  (Continued);  Suhj«,s-  Calamity  Jane  Poker  Alice,  V7.1d  Bill  wall  Spencer,  American  reporters.  To  Press).” 

Mail  (  irculatmn.  1.  Chas.  E.  (?rays<m.  Davetu  HlCOCk,  the  Chinese  Cook,  and  many  t'  »  ^ 

(I'  wai  ihmitcrat.  ('(immunity  News,  others.  Following  the  dinner  a  num-  " 

iie' u<e  fif  st.liritdrs,  cut  rates,  or  premiums,  of  pri^S  from  manufacture^  PublishGr  CorrGCts  J-  LARDNER  MARRIED 

.1.  Increasing  Kates.  4.  Solicitors.  Salary  ami  national  advertisers  Were  distributed. 
fxiKUw,  Commission.  5.  Motor  Routes.  6.  ■ 

Vai'!  in  advance  throw  offs.  7.  I.,abor  Proli-  PLUMBING  CAMPAIGN 

8.  Mail  Room  (a)  economies;  (b)  ad- 

•Ire. sing;  (cl  tying — wire — twine;  (d)  sack  Standard  Sanitary  Manufacturing 
i.ihels  without  cte-t.  9.  George  Eckerstrom.  Company  will  launch  next  week  what 


Hitler  had  finished  speaking.  Thurs^ys,  was  all  folded  and  ready 

Arrangements  for  this  translation  mail  the  following  morning,  when 
were  made  by  E.  Shainmark,  Amer-  fhe  robbery  occurred, 
ican  executive  news  editor,  with  Ulmer  Editor  Felsheim  solved  the  problem 
Turner,  Chicago  Herald  &  Examiner  of  getting  the  story  in  without  tearing 
radio  editor,  who  has  a  special  high  the  front  page  apart  by  setting  a  200- 
powered  radio  receiving  set.  Orig-  word  report  of  the  robbery  and  print- 
inally  planning  to  pick  up  the  speech  ••^g  h  in  red  ink  in  a  vacant  space  in 
via  short  waves,  the  American  finally  the  left-hand  comer  above  the  first 
decided  on  using  the  CBS  relay.  As-  page  title  line.  Under  the  two-word 
sisting  Wilhelm  in  transcribing  the  head,  “Spectacular  Robbery,”  was 
talk  were  Ruth  McLain  and  G.  Corn-  an  explanatory  line:  “(After  Going 
wall  Spencer,  American  reporters.  Press).” 


iie' u.e  fif  ■a.lidtiirs,  cut  rates,  or  premiums,  her  of  pri^s  from  manufacture^  and  PublishGr  CorrGCts  J-  LARDNER  MARRIED 

.r  Increasing  Rates.  4.  Solicitors.  Salary  ami  national  advertisers  Were  distributed,  p--*-  With  Crrrvon  Mrs.  Hazel  Cannan  Hairston,  form- 

fxiKUw,  Commission.  5.  Motor  Routes.  6.  ■  tiHvX  VtIIiX  X^XU^OXX  -arl^r  \X7o1lrAr 

l-a,.i  in  ailvance  thn.w  offs.  7.  I.abor  Pruh-  PLUMBING  CAMPAIGN  Wh..r,  n  ..rrnr  nf  liute  nrenrreit  in  Stanley  Walker 

u-ms  8.  Mail  Rr.om  (a)  economies;  (b)  ad-  When  a  error  of  date  occurred  in  while  he  was  city  editor  of  the  Neit 

•Ire. sing;  (cl  tying — wire — twine;  (d)  sack  Standard  Sanitary  Manufacturing  fhe  banner  line  m  the  Sept.  I  issue  York  Herald  Tribune,  was  married 
labels  without  c<e-t.  9.  George  Eckerstrom.  Company  will  launch  next  week  what  fhe  Filer  (Idaho)  Citizen-Record,  Sept.  14  at  Elkton,  Md.,  to  John 

Nf.  Paul  (.Minii. •  Dispateh  and  Pioneer  Press,  jg  expected  to  be  the  largest  newspa-  Kenneth  Erickson,  editor  and  pub-  Lardner,  sports  columnist  for  the 

rans[)ortation. ,  , .  campaign  in  the  history  of  the  lisher  of  the  weekly  fixed  it  by  mak-  North  American  Newspaper  Alliance, 


PLUMBING  CAMPAIGN 


Mrs.  Hazel  Cannan  Hairston,  form¬ 
erly  secretary  to  Stanley  Walker 
while  he  was  city  editor  of  the  Neit 


Lardner,  sports  columnist  for  the 
North  American  Newspaper  Alliance, 


WEDNESDAY  N(K)N 
Attfiulance  prizes  award<Nl  by  Whitlock  anti 
Entertainment.  I’nfinished  business. 


W.  A.  'WHITE  TO  SPEAK 

William  Allen  White,  editor  and 
publisher,  Emporia  (Kan.)  Gazette, 


plumbing  industry,  with  ads  sched-  >k»g  corrections  in  all  published  copies  and  son  of  Mrs.  Ring  Lardner,  of 

uled  for  1,529  papers  in  1,351  cities,  with  a  black  crayon.  The  original  New  Milford,  Conn.,  and  the  late  Mr. 

Six  hundred  and  450-line  copy  will  line  read  “23rd  Annual  Fair  and  Lardner,  author  and  humorist, 

be  used.  Blaker  Advertising  Agency,  Rodeo  Opens  Here  Tuesday.”  The  ______  ____  ■  ___ 

New  York,  is  the  agency.  day  was  changed  to  “Wed.”  when  the  HEADS  AYER  OFFICE 

_ • _ _  error  was  discovered.  Thomas  H.  Gilliam.  Jr.,  ha.s  been 


New  York,  is  the  agency. 

MAINE  POTATO  DRIVE 

The  Maine  Development  Commis- 


error  was  discovered.  Thomas  H.  Gilliam,  Jr.,  has  been 

A  former  publisher  of  the  paper  aw>ointed  head  of  the  Philadelphia  of- 
recalls  an  instance  where  an  em-  fice  of  N.  W.  Ayer  &  Son,  Inc.,  ef- 


will  speak  Sept.  20,  at  a  National  Press  sion  through  Brooke,  Smith,  French  barrassing  error  made  in  the  financial  fective  immediately.  In  his  new  ca- 
Club  luncheon  in  Washington,  on  the  &  Dorrance,  New  York  agency,  will  report  was  overcome  by  the  simple  pacity  Mr.  Gilliam,  who  has  been  with 

subject  “A  Liberal  Looks  Crosseyed  launch  in  October  its  annual  cam-  process  of  having  a  girl  go  through  the  Ayer  for  13  years,  will  be  in  charge 

at  The  White  House.”  Mr.  White  is  paign  for  Maine  potatoes.  Ninety  printed  material  punching  holes  with  of  Philadelphia  office  accounts.  Mr 

president  of  the  American  Society  of  papers  in  about  60  cities  will  be  used  a  pencil  to  mutilate  the  misprinted  Gilliam,  a  native  of  Norfolk,  Va.,  is 


Newspaper  editors. 


in  the  east  as  far  west  as  Detroit. 


a  former  newspaperman. 


Equipment  Review  of  Editor  6c  Publisher,  September  17,  1938 


XVII 


NEWS  BEATS  OF  THE  WEEK 

By  UNITED  PRESS 

AGAIN  A  WAR  CRISIS  IN  EUROPE:  AGAIN 
UNITED  PRESS  LEADS  THE  NEWS  PARADE 

1.  WEBB  MILLER,  ace  of  war  correspondents,  flies  to 
Berc'litesgaden  from  London,  breaks  14  minutes  ahead  on  the 
opening’  of  Neville  Chamberlain’s  momentous  conference  with 
Adolf  Hitler. 

2.  ELEANOR  PACKARD  hastens  to  Eger  in  the 
Sudeten  area  of  Czechoslovakia,  scoops  the  world  with 
complete  details  of  a  major  clash  hetween  Czech  soldiers  and 
Sudeten  Germans. 

3.  IhDWARD  W.  BEATTIE,  JR.,  scores  another  triumph 
for  United  Press  accuracy  amid  a  welter  of  rumors  and  false 
reports  as  Hitler  delivers  his  climactic  speech  before  the 
Nuremberg  conference. 

4.  RE\  NOLDS  PACKARD,  chief  of  staff  at  Prague,  first 
hy  several  hours  to  flash  the  news  that  Prague  had  rejected  the 
Sudeten  ultimatum,  first  to  flash  martial  law  in  the  Sudeten 
area. 

A  momentous  week,  a  momentous  record. 


And  in  every  European  capital  correspondents  whose  by-lines  dominate  jront  pages  jrom 
coast  to  coast — Heinzen  in  Paris,  Oechsner  in  Berlin,  Carroll  in  Geneva,  Brown  in  Rome, 
McMillan  in  London — share  the  headlines  again  as  the  United  Press  remobilizes  its  resources 
for  what  may  lie  ahead. 

United  Press 

For  Dominant  News  Coverage 


f 


A 


America’s  No.  1  Market 


Tashion  Horoscope' 
is  the  best  women's 
feature  we  have." 

“  —PALMER  HOYT 
Managing  Editor 

PORTLAND  OREGONIAN 


Esquire  Features,  Inc 

Chicago.  Ill 


Those  who  have  any  doubts  as  to  $1,000  grand  piano,  $160  combination 
the  importance  of  listing  prices  or  a  radio-gramaphone  set,  used  car,  new 
price  range,  should  send  a  postcard  to  car,  in  fact,  any  item  in  the  higher 
Sears,  Roebuck  or  Montgomery  Ward  priced  brackets. 

for  one  of  their  latest  catalogues  or  Local  advertising  managers  who  to- 
“flyers.”  In  these  one  may  see  com-  day  find  some  of  their  larger  custom- 
plete  descriptions  of  a  given  piece  of  ers  complaining  about  results,  might 
merchandise  and  almost  without  ex-  appropriate  the  technique  of  the  win- 
ception  a  price,  cost  of  shipping,  post-  dow  trimmers  described  in  the  first 
age,  extras,  or  any  other  detail  that  part  of  this  article.  Pick  out  some 
gives  the  consumer  the  complete,  large  store — encourage  them  to  list 
actual  cost  of  the  item  that  he  has  dozens  of  items  in  every  piece  of  copy 
read  about.  they  run.  Check  sales  for  30  days. 

There  is  nothing  dramatic  about  this  If  the  merchandise  is  correctly  styled, 
kind  of  advertising  copy  except  that  if  the  value  is  comparable  to  competi- 
it  is  the  only  kind  that  will  “ring  the  tive  stores — the  results  are  bound  to 
cash  register.”  Today  as  never  be-  be  better  than  so-called  high  type 
fore  newspapers  must  produce  and  copy  where  one  dress  occupies  150 
produce  quickly  and,  up  to  now,  no  lines  on  2  columns  with  nothing  else 
substitute  has  been  found  for  a  list-  in  the  ad  but  the  dress,  its  description, 
ing  of  merchandise  and  the  cost  of  this  and  a  single  price, 
items  in  the  one  particular  store  has,  merchandise  or  the  cost  of  the  service  We  believe  that  this  also  applies  to 
in  the  past  five  years,  dropped  from  rendered.  We  believe  that  this  ap-  many  so-called  national  schedules  ap- 
100%  to  less  than  40%  today.  Stated  plies  to  the  man  who  sells  rubber  pearing  in  magazines  and  in  other 
another  way,  five  years  ago  when  they  heels,  oak  soles,  through  a  one-inch  media.  Women  today  want  to  know 
ran  an  ad  they  would  list  100  items,  ad.  We  have  seen  countless  instances  what  a  thing  costs;  men  do  also;  and 
Today  they  list  40.  Of  course,  some  of  how  this  principle  works  in  restau-  they  would  like  to  have  a  choice  of 
ads  have  fewer  items  but  the  propor-  rant  copy.  You  can  have  the  finest  items.  Give  them  a  specific  price  or  a 
tionate  drop  in  items  listed  is  about  beef  stew  in  the  world — the  finest  price  range.  If  you  do,  you  will  mul- 
60%  over  the  five  years.  steaks — finest  salads — and  finest  pas-  tiply  your  prospects  and  multiply  your 

"My  experience,  covering  a  period  of  tries — but  nothing  much  will  happen  sales, 
some  25  years,  is  that  women  living  unless  you  tell  the  readers  of  the  pa-  ■ 

a  block  or  ten  miles'  from  a  depart-  per  what  they  expect  to  pay  for  these  1>JEW  "LINE"  CONDUCTOR 
ment  store  are  not  going  to  take  the  items  if  they  decide  to  come  to  your  Charles  Collins  Chicago  Tribune 
trouble  to  go  down  to  the  store,  and  go  eating  place.  drama  critic,  has  been  anoointed  con- 

through  several  floors  seeking  the 
things  that  they  think  they  want  or 
need.  Women  today  are  more  careful 
in  their  shopping  than  they  were  10 
years  ago,  and  the  reason  is  obvious — 
they  have  less  money  to  spend  and 
every  dollar  must  be  stretched  to  the 
limit.  After  my  experience  in  this 
particular  city  I  had  a  feeling  that  the 
window  trimmers  and  the  display  peo¬ 
ple  in  this  store,  were  a  lot  smarter 
than  the  advertising  department  but 
the  only  chance  the  window  trimmer 
had  of  showing  results  was  by  the 
number  of  people  who  passed  the 
store.  Naturally,  all  of  the  subscrib¬ 
ers  to  this  paper  did  not  pass  this  store 
every  day.  Many  of  them  never  did.” 


HOW  NEWSPAPER 

ADVERTISING  WORKS 


Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  83.  Window  Trimmers  vs.  Copy  Writers 


A  Study  of  Store  Windows 

BUSINESS  REASONS  compelled  this 
advertising  manager  to  spend  eight 
days  in  the  large  city  just  mentioned. 
Each  day  he  went  through  the  four 
papers  published.  and  carefully 
checked  the  number  of  items  listed  in 
each  large  store's  advertisement.  The 
second  evening  after  his  arrival  he 
decided  to  "window  shop’’  one  of  the 
larger  stores  to  see  how  the  display 
people  in  the  store  used  their  win¬ 
dows.  A  partial  report  of  his  study 
follows. 

In  one  window  he  counted  34  dif¬ 
ferent  pairs  of  men's  shoes.  During 
the  week  that  he  was  in  this  city,  this 
store  ran  one  advertisement  during 
the  week  in  which  10  pairs  of  shoes 
were  listed  with  prices.  This  was, 
however,  the  only  window  display 
which  was  also  advertised  in  the 
newspapers.  The  checkup  included 
windows  in  w'hich  he  counted  23  sep¬ 
arate  watches  for  men  and  women, 
boys  and  girls;  28  clocks;  27  different 
kinds  of  cocktail  shakers,  toasters, 
and  things  used  at  the  cocktail  hour; 
21  different  office  equipment  acces¬ 
sories — desks,  files,  pens,  etc.;  15  dif¬ 
ferent  types  of  chinaware;  a  selection 
of  imported  urns  and  vases,  and  55 
ornamental  pieces — bric-a-brac,  things 
that  would  be  ideal  for  gifts  and  that 
could  be  used  in  home  decoration. 
No  advertising  appeared  covering  any 
of  these  items. 

This  advertising  manager  com¬ 
mented; 

“I  discussed  this  little  research  job 
with  one  of  the  advertising  managers 
of  one  of  the  papers  in  this  city  and 
he  said  that  the  whole  thing  could  be 
traced  back  to  an  experiment  started 
by  a  specialty  shop  in  1930-1931.  This 
specialty  shop  ran  several  advertise¬ 
ments  in  different  parts  of  the  paper 
but  because  of  the  limited  number  of 
items  in  their  store  they  could,  in  a 
period  of  two  weeks,  show  and  list 


In  The  National  Capital 
The  Signal  Is  Always  “GO 


Applying  Study  to  Small 
Advertisers 

THIS  COLUMN  has  advocated  for 
more  than  a  year  the  importance  of 
listing  in  every  piece  of  advertising 
copy,  regardless  of  the  size,  one  or 
more  items  with  a  specific  price  or  a 
price  range.  In  dozens  of  interviews 
with  small  advertisers,  we  have  found 
that  seldom,  if  ever,  do  they  include 
prices  or  a  price  range.  Of  course, 
the  exception  to  this  is  when  they 
decide  to  have  a  sale.  Then  they  list 
“former  prices”  and  “sale  prices.” 
Used  car  dealers  know  from  25  years’ 
experience  that  listing  a  group  of  used 
cars  without  prices  is  almost  a  100% 
waste  of  money. 


Here’s  an  index  of  the  stabilizing! 
prosperity  in  Washington.  I).  C. 
The  latest  Internal  Revenue  report 
(  *‘1.17)  shows  income  tax  returns  in 
Washington  totaling$i  5,62 1 ,373.50. 
This  exceeded  the  total  tax  returns 
in  any  other  of  thirty  entire  States. 


Seek  business  where  there  is  busi¬ 
ness.  and  the  $40,000,000  Govern¬ 
ment  and  civic  monthh  payrolls  in 
Washington  provide  the  means  for 
generous  buying. 


THE  STAR — Evening  and  Sun¬ 
day — is  the  one  medium  \  ou  need  to 
carry  your  message  directly  into  the 
homes  of  America’s  No.  I  Market. 


.An  -Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
North  -American  Newspaper  .Alliance 


■whiTf  ill  thf  I".  S.  preferably  in 
East  thea.  is  an  owner  of  a  daily 
‘PaiHT  whose  pawr  is  not  niakiiiit 
I'.v  ami  who  m  i-ds  a  General  Man- 
.  a  Puhlisher  to  do  the  job.  Here 
man  who  is  now  eniployeil  earning 
<MKI  who  ean  do  the  job.  Are  45, 
'ears  in  pivsi.iil  position,  ean  stay 
Ilia  as  wants  but  desin.-s  to  do  the 
issible  and  make  name  for  himself 
t.tO.*>.  Editor  A  Publisher. 


fFilh  Sunday  Morninf  Edition 


New  York  Olllce 
DAN  A.  CARROLL 
1 10  E  42nd  St. 


ChIcMO  ORIco 
J.  E.  LUTZ 
Lake  Michifan  Bldf. 


WASHINGTON,  D.  C 
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Chicago  Daily  u,  s.  Editorial  Page 

Traps  Two  Appraised  by  Leaders 

Hotel  Firebugs  -r; - ; — - ; — T 

^  In  general,  writers  seem  to  me  to 

Herald  &  Examiner  Solves  know  their  business  fairly  welh  My 
E-  u  impression  is  that  they  know  it  better 

*  ire  Fatal  to  Eight  .  .  .  than  their  predecessors  knew  it  a  gen- 

Coniessions  Repudiated  eration  ago.  But  I  would  agree  with 

Mr.  Mencken  that  the  general  editorial 
Through  efforts  of  the  Chicago  Her-  'mpression  is  marred  in  many  papers 
aid  &  Exo miner,  two  men  were  cap-  by  the  canned  stuff  on  the  page.  As 
tured  and  their  confessions  obuined,  the  old  gentlemen  from  Jefferson  City 
solving  the  Center  Hotel  fire  in  which  used  to  say,  T  may  be  mistaken  about 
eight  persons  were  burned  to  death  this  and  doubtless  I  am,  but  these  are 
last  April.  rny  views.’ " 

The  Herald  &  Examiner,  after  weeks 
of  searching,  caught  the  two  men,  who  Patterson  Opening 

have  confessed  to  setting  fire  to  the  PiiWir 


whom  they  have  confidence,  then  giv-  , 
ing  them  reasonably  free  hand  in  de-  | 
termination  and  development  of  pol-  , 
icy.” 

"Fear  Mencken  Is  Right"  | 

Says  Gardner  Cowles.  Jr.  | 

Gardner  Cowles,  Jr.,  executive  edi¬ 
tor,  Des  Moines  Register  and  Tribune: 
‘T  fear  Mencken  is  right  if  he  means 
modern  editorial  pages  are  not  suffi¬ 
ciently  provocative  or  informing.  We 
believe  the  editorial  page  should  not 


by  the  canned  stuff  on  the  page.  As  represent  one  point  of  view  but  sev 


the  old  gentlemen  from  Jefferson  City 
used  to  say,  T  may  be  mistaken  about 
this  and  doubtless  I  am,  but  these  are 
my  views.”’ 


eral  to  stimulate  thinking.  We  take  a 
vigorous  editorial  stand  but  balance 
our  position  with  the  best  syndicated 
writers  of  all  shades. 

“The  editorial  page  should  be  fact- 
packed  to  help  readers  understand 
political,  economic  and  social  trends 


of  searching,  caught  the  two  men,  who  Mrs.  Patterson  Opening  IZ  T  i,  i  ^ 

have  confessed  to  setting  fire  to  the  Packed  to  help  readers  understand 

_  tditonal  rage  to  rubuc  political,  economic  and  social  trends 

Chicago  Sept  15 _ Today  the  two  Eleanor  Patterson,  editor  and  pub-  and  to  interpret  news  events.  We 

men  repudiated  their  confessions  by  lisher,  Washington  Herald  and  Times:  want  the  editorial  page  to  be  regarded 
offering  alibis.  They  were  still  held  “Although  we  have  always  had  excel-  by  readers  as  a  page  of  important  in- 
bu  the  .state's  attomeu  for  further  editorial  writers,  at  one  time  1  formation  on  significant  subjects 


by  the  .state's  attorney  for  further 
questioning. 

Madison  street  hotel  for  revenge. 
They  were  turned  over  to  the  state’s 


was  about  ready  to  abolish  the  edi-  not  primarily  a  page  of  the  edi-  i 

Lorial  columns  of  the  Washington  tors’  own  opinions  in  highly  liter- 

Herald.  When  it  has  been  just  a  bore  ary  style.” 

and  a  bother  to  us  to  fill  up  space,  it  ■  | 

didn’t  seem  possible  that  the  public  ^  •  MIVTCTT  CT  &  TPIV/fPlMT  ^ 


Frank  E.  Gannett,  president,  Frank 
E.  Gannett  Newspapers,  issued  a 


attorney.  Sept.  13,  along  with  picture  GANNETT  STATEMENT 

confe^ions  obtained  by  the  Herald  &  ^  Frank  E.  Gannett,  president,  Frank 

“Beginning  next  Monday  we  are  E.  Gannett  Newspapers  issued  a 

opening  our  editorial  columns  each  statement  Sept.  9  saying  that  he  could 

Stoff  Men  Break  Case  ^he  public  under  the  caption  "of  would  not  accept  the  Repub- 

To  the  coroner  and  police  records  the  ‘You  take  the  pen.’  What’s  more  we  bean  nomination  for  Governor  or 

Center  Hotel  hre  nad  been  a  closed  will  pay  $20  for  each  editorial  printed.  U.  S.  Senator.  His  statement  added, 

case— an  accidental  fire.  Herald  &  “t  i _ _ _  Part:  “I  am  so  greatly  concerned 


opening  our  editorial  columns  each  statement  Sept.  9  saying  that  he  could 
week  to  the  public  under  the  caption  "of  and  would  not  accept  the  Repub- 
'You  take  the  pen.’  What’s  more  we  bean  nomination  for  Governor  or 


case — an  acciaeniai  nre.  neraia  oi  “t  j__'*  i,„„,.,  u.,.,,,  i,;_j  'n  part:  “I  am  SO  greatly  concerned 

Exarniner  staff  men  did  not  think  so  wiU  work  out.  iJts  of  Lople  possibility  of  one-man  rule 


cauLKiii  uy  ncidiu  oc  CiAdiiiiiici  ic*  i _ _  •.%  >  •  (•v  use,  au  idx  iiiy  i-iiiic 

porters.  His  confession  was  obtained  ®nd  strength  in  continuing  the  work 

and  he  named  his  accomplice.  Again  -rofor  inci  ^  have  been  doing  with  the  National 

Herald  &  Examiner  reporters  searched  'tl«ir  thoughts  away  ”  °  Committee  to  Uphold  Constitutional 


Herald  &  Examiner  reporters  searched 
the  West  Side  “rat  holes”  and  came 
back  with  their  man,  Emil  Guerrieri. 

Staff  men  assigned  to  the  story  were 
Harry  Canfield,  executive  city  editor; 
Harr>’  Romanoff,  Robey  Parks,  Frank 


"Baiting"  by  Mencken 
Amuses  Felix  Morley 


Committee  to  Uphold  Constitutional 
Government. 

“I  am  convinced  this  task  of  arous¬ 
ing  citizenship  throughout  the  nation 
is  a  first  duty.  At  this  time  it  must 


Felix  Morley,  editor,  the  Wash-  take  precedence  with  me  over  other 


Manon,  Jack  Morris,  David  Camelon,  ington  Post:  “I  have  always  enjoyed  considerations.” 


Orville  Dwyer  and  Harry  Munzel.  Mencken’s  technique  of  stimulating 
^  cerebration  by  deliberate  overstate¬ 

ment.  I  find  the  baiting  proce- 
NEWCOMBE  PRESIDENT  dure  equally  amusing  when  applied 
H.  H.  Newcombe,  advertising  man-  ^  status  of  editorial  pages.  Of 
ager  of  the  Calgary  Herald,  became  course  Henry  isn  t  really  serious, 
president  of  the  Western  Daily  News-  When  he  says  ‘^le  American  press  is 
paper  Advertising  Managers’  Associ-  ori^Y  effective  opposition  left  in 

ation  at  the  annual  convention  which  United  States,  he  shows  what  he 
concluded  a  two-day  session  at  Jas-  thinks. 

per  Park  Lodge,  Alberta,  recently.  That  effective  opposition  is  not 
Vice-president  is  A.  H.  Middleton  of  editorial. 


the  Vancouver  Sun,  and  secretary- 
treasurer,  T.  R.  Osborne  of  the  Medi- 


“Moreover,  an  editorial  writer  try¬ 
ing  to  be  a  literary  essayist  is  no 


ctne  Hat  News.  Arthur  Partridge  of  misplaced  than  a  literary  essay- 

Toronto,  executive  manager  of  the  like  Mencken  trying  to  be  an  edi- 
Canadian  Newspaper  Association,  was  average  editorial  page  is  cer- 

guest  speaker  at  the  convention  which  f^inly  subject  to  condemnation  but 
was  attended  by  advertising  execu-  nnsny  instances  indicate  that  the  gen- 
tives  from  aU  cities  west  of  the  Great  ^  steady  improve- 

Lakes.  The  Winnipeg  Tribune  again  "I®"*.  The  real  need  is  for  publishers 
won  the  Moscarella  award.  alert  enough  to  select  able  men  in 
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The  last  word  in  Folders 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 
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•  The  Tribune  has  more  circu¬ 
lation,  daily  and  Sunday,  than 
any  other  Chicago  newspaper. 

•  Advertisers  place  more  lin¬ 
age  in  the  Tribune  than  in  any 
other  Chicago  newspaper. 

(El|itago  Ornbnixe 


12,000  PEOPLE 
$14,000,000 

An  annual  payroll  of 
$14,000,000  to  12.000 
workers  in  the  Okla¬ 
homa  city  field  has 
been  an  important  fac¬ 
tor  in  keeping  Okla¬ 
homa  Citv  in  the  bright 
spot  on  the  nation's 
business  map  in  1938. 
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iREPRUSr.NTATIVl;  THE  KATZ  AGENCY  INC 


(iUST  ItPo  examples  of  the 
/  way  readers  protested  to 
y.  T.  Hamlin  ivhen  Dinny, 
famous  pet  dinosaur  in  the 
NEA  comic  strip  "Alley 
Oop,”  i»as  "buried  alive." 


And  just  one  example 
of  how  NEA  Comics 
.  .  .  NEA  Features  .  .  . 
arouse  reader  interest. 


WRITE  OR  WIRE 
TODAY! 


NF.\  Service,  Inc. 


PANORAMA. 

WC/TINGflOU/E  ELECTRIC 
^  from  Lire  c/esiffi', 


Tarantum  Valley  News  (e) 

Towanda  Daily  Review  (m) 

Wasbiagtoa  Observer  &  Reporter  (me) 
Wayaesbere  Record-Herald  (e) 
Wilkes-larre  Times  Leader  (e) 
Williamsport  Gasette-Bulletin  (m) 
Williamsport  Sea  (e) 


Beaver  Falls  News-Tribene  (e) 
Betler  Eagle  (e) 

Chambersburg  Public  Opiuiou  (e) 
Chester  Times  (e) 

Clearfield  Progress  (e) 
Ceuuellsville  Courier  (e) 
Groeusburg  Review-Tribuue  (me) 
Hacletou  Plaiu  Speaker  (e) 
Haileton  Standard-Seutinel  (m) 


Jeannette  News-Dispatch  (e) 
Lansdale  North  Penn  Reporter  (e) 
Lebanon  News-Times  (e) 
Lekighton  Leader  (e) 

New  Kensington  Dispatch  (e) 
Norristown  Times-Herald  (e) 
Pettsviile  Repnblican-Schnykill 
Reporter  (me) 


These  are  the  Pick 
of  PENNSYLVANIA’S 
HOME-TOWN  Newspapers 


PENNSYLVANIA 
LEADS  AGAIN  .  .  . 


-because  this  State  is  so  rich  in  mineral 
resources  and  facilities  for  routing  them 
through  to  things  needed  by  the  world,  it 
leads,  also,  in  such  Scientific  research  as  will 
advance  human  progress  beyond  imagination 
to  grasp. 

A  great  Electric  Company  is  erecting  in 
East  Pittsburgh  the  most  amazing  machine 
ever  dreamed  by  the  mind  of  man — The 
"Atom-Smasher,"  for  investigating  the  small¬ 
est  particles  of  matter.  Nucular  physics 
analyzed  for  the  first  time. 

And  from  these  super-efforts  will  come  a  more  efficient 
universe  as  the  baffling  mysteries  of  the  atom  are  dredged. 

Pennsylvania  "does  it  again"!  Its  vast  stores  of  minerals 
encourage  just  such  achievements  and  this  spirit  is  reflected 
in  its  people  as  well  as  its  industrial  leadership.  Five  billion 
dollars  in  retail  sales.  .  .  .  Over  $300,000,000  in  farm  crops. 

Important  as  they  are,  the  large  cities  of  Pennsylvania 
represent  only  one  part  of  an  advertiser's  rich  market.  An 
outstanding  achievement  in  one  sector  animates  every  town 
and  hamlet.  If  there  could  be  some  intricate  "Atom- 
Smasher"  to  break  down  the  importance  of  the  markets 
covered  by  the  newspapers  listed  here,  advertisers  would 
ftnd  waiting  profits  never  anticipated  before.  This  second- 
most-important  State  in  buying  power  is  a  quick-response 
area — and  that  is  what  counts. 
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TREND  REVERSED 

AUGUST  LINAGE  FIGURES  bear  out  the  July 
prediction  that  the  downward  trend  of  business 
stopped  in  early  summer  and  an  upward  climb 
began.  The  August  results  justify  no  torchlight 
parades  or  dancing  in  the  streets,  but  they  are 
significant  of  the  resiliency  of  this  country’s  busi¬ 
ness.  Given  a  little  sun  and  a  chance  to  bloom, 
business  is  eager  to  resume  its  task  of  filling  the 
country's  physical  needs  and  of  furnishing  em¬ 
ployment  to  many  of  our  idle  millions. 

Domestic  difficulties  having  been  partially  put 
into  the  background,  with  some  recovery  of  the 
confidence  that  was  missing  last  Winter,  business 
now  faces  the  obstacle  of  a  major  war  in  Europe. 
The  clouds  have  had  little  if  any  effect  upon  retail 
business  and  advertising,  but  their  shadow  is 
discernible  in  the  irresolution  of  major  firms  with 
international  activities.  If  the  world  could  be  as¬ 
sured  of  even  a  few  years’  respite  from  war 
scares,  we  believe  it  would  quickly  turn  to  cure 
of  its  economic  ills;  if  the  current  crisis  passes 
without  war,  there  is  at  least  a  chance  that  the 
fright  may  have  been  enough  to  put  new  forces  at 
work  for  peace. 

No  one  really  wants  war.  Every  nation  in 
Europe,  despite  the  idiotic  German  bombast,  fears 
the  eventuality  and  ducks  the  responsibility  for 
firing  the  fatal  shot.  All  realize  that  force  is  a 
fallible  arbiter,  but  6,000  years  of  civilization  have 
not  yet  produced  a  substitute.  The  opportunity 
offered  today  for  service  to  mankind  has  seldom 
been  paralleled,  and  every  day  that  passes  without 
the  marching  of  whole  peoples  in  arms  increases 
that  opportunity.  No  invention,  no  discovery, 
from  Cro-Magnon  times  to  the  20th  Century 
could  be  a  greater  boon  than  the  finding  of  a 
method  which  will  prevent  Western  culture  from 
committing  suicide. 

MAPS  AND  BATTLES 

DIFFERENCE  OF  OPINION  is  marked  among 

newspaper  publishers  as  to  the  use  of  maps  in 
delineation  of  their  circulation  coverage,  though 
there  is  little  dissent  from  the  proposition  that 
maps  are  superior  to  words  in  description  of  trad¬ 
ing  areas.  The  question  arises  over  what  type  of 
map  and  what  method  of  definition  can  be  best 
applied  for  the  greatest  number,  and  there  seems 
little  prospect  of  an  early  answer. 

The  same  arguments  for  the  use  of  maps  apply 
to  illustration  of  news  stories,  especially  those 
from  foreign  war  scenes,  and  no  valid  business 
reasons  stand  in  the  way  of  their  publication.  The 
Chicago  Tribune,  which  does  an  outstanding  map 
job  on  all  stories  which  can  be  improved  by  such 
treatment,  pointed  out  recently  that  books  and 
magazines  dealing  with  war  situations  would  be 
greatly  improved  by  the  inclusion  of  adequate 
maps.  Not  one  in  20  of  these  books  and  articles, 
the  Tribune  estimates,  is  accompanied  by  maps. 

Not  until  this  week’s  acute  situation  in  Europe 
have  we  seen  newspaper  maps  which  accurately 
marked  the  Sudeten  area.  No  map  which  we 
have  noted  shows  the  geographical  features  which 
give  this  area  its  critical  character.  Even  maps 
which  have  shown  the  Sudeten  and  Ore  mountain 
ranges  along  the  border  have  not  made  it  clear 
that  these  hills  are  the  strategic  line  which  Czecho¬ 
slovakia  must  defend  and  the  loss  of  which  to 
Germany  will  be  the  probable  prelude  to  com¬ 
plete  annexation  of  the  country  by  the  Nazis. 
Several  new  books  might  be  written  of  those 
mountains. 

We  do  not  contend  that  a  daily  newspaper, 
rushing  to  press  within  hours,  maybe  minutes, 
of  successive  crises  should  give  their  readers  in 
every  issue  a  comprehensive  picture  of  a  com¬ 
plex  background.  We  do  believe  that  a  better 
job  can  be  done  to  make  the  march  of  events  clear 
to  the  intelligent  newspaper  reader.  Maps  are  an 
essential,  and  maps  can  be  used  for  many  other 
purposes  than  the  location  of  minor  skirmishes, 
without  loss  of  the  simplicity  and  clarity  that 
should  be  their  primary  qualities.  Their  prepa¬ 
ration  involves  some  expense,  but  it  is  an  exjiense 
that  newspapers  can  assume  better  than  some 
ways  now  prized  for  spending  money. 
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And  they  shall  build  the  old  wastes,  they  shall 
raise  up  the  former  desolations,  and  they  shall  repair 
the  waste  cities,  the  desolations  of  many  genera¬ 
tions. — Isaiah  LXI;  4. 


COURTING  CONTEMPT 

IF  THE  CONVICTION  of  the  Los  Angeles  Times 
for  contempt  of  court  arising  from  its  comments 
upon  litigation  which  was  technically  still  pending 
had  acquired  sufficient  weight  and  age  to  be 
widely  recognized,  we  should  not  envy  the  posi¬ 
tion  of  the  New  York  press  today. 

The  Los  Angeles  case  was  ordered  to  trial  by 
Superior  Judge  Emmett  H.  Wilson  for  several 
legal  causes,  chief  among  them  being  his  declara¬ 
tion  that  a  pending  case  cannot  be  commented 
upon  while  it  is  still  open  to  modification,  rehear¬ 
ing,  and  appeal. 

That  is  probably  the  most  sweeping  dictum  that 
has  ever  been  rendered  concerning  the  fimction 
of  the  press  as  the  representative  of  the  people  in 
the  court  room. 

If  the  rule  was  in  force  in  New  York,  every 
editor  in  the  city  and  throughout  the  state  would 
be  facing  contempt  charges.  From  a  realistic  news 
standpoint,  the  present  phase  of  the  case  closed  on 
Monday,  when  Justice  Pecora  granted  a  mistrial. 
From  the  standpoint  of  Judge  Wilson,  the  case  is 
still  very  much  open  and  any  press  comment 
should  be  considered  for  its  potential  effect  upon 
the  eventual  decision.  So,  if  the  case  were  to  be 
tried  again  before  the  end  of  1938,  and  if  it  should 
result  in  a  conviction,  followed  by  an  appeal  to 
the  Appellate  Division  and  another  to  the  Court 
of  Appeals,  newspaper  comment  would  be  stifled 
for  months,  if  not  years. 

Fortunately,  the  New  York  City  press  has 
adopted  no  such  philosophy.  They  have  carefully 
respected  the  principle  that  there  should  be  no 
prejudicial  comment  during  the  trial  and  pending 
the  verdict.  Tliey  have  printed  most  of  the  4,000 
typewritten  pages  of  testimony  in  full.  They 
have  had  thousands  of  expository  and  sidelight 
stories.  With  the  decision  of  Justice  Pecora  ring¬ 
ing  down  the  curtain  on  another  act,  they  have 
felt  free  to  comment  and  most  of  them  have  dis¬ 
agreed  sharply  with  the  Justice’s  reasoning.  While 
the  general  opinion  of  the  metropolitan  papers  is 
that  the  legal  precedents  supported  his  decision, 
even  though  common  sense  dictated  its  opposite, 
some  editors  have  even  challenged  the  weight  of 
the  legal  citations. 

We  believe  this  is  a  proper  exercise  of  the 
newspaper  duty.  There  is  no  reason  to  concede 
that  the  appellate  judges  who  furnished  most  of 
Justice  Pecora’s  ammunition  are  any  more  expert 
in  reading  and  using  the  English  language  than 
the  men  who  write  editorials  in  New  York.  There 
isn’t  much  reason  to  suspect  that  the  judges  know 
much  more  law  than  a  man  well  enough  informed 
to  write  editorials.  It  appears  to  most  of  the  edi¬ 
tors  that  the  Justice  missed  a  chance  to  do  some 
trail-blazing  through  the  legal  forest  toward  a 
concept  of  law  which  will  place  the  interests  of 
society  above  those  of  a  defendant,  at  least  to  the 
extent  that  a  single,  and,  at  worst,  an  infer¬ 
ential  error  will  not  frustrate  normal  processes 
of  justice. 

Meanwhile,  it  is  gratify ingly  plain  that  the  coun¬ 
try’s  press  will  not  wear  gracefully  the  shackles 
that  Judge  Wilson  has  tried  to  put  on  the  Los 
Angeles  Times.  We  said  months  ago,  and  we  re¬ 
peat,  that  the  California  case  should  be  fought  to 
the  highest  courts.  It  should  be  firmly  established 
that  public  policy  cannot  be  well  served  by  a  legal 
precept  which,  in  practical  operation,  puts  the 
courts  beyond  effective  comment  or  criticism. 
Their  record  justifies  no  such  immunity. 
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TO  THE  HIGHEST  COURT 

PAID  ADVERTISING  in  every  daily  newspaper 
of  the  U.  S.  is  scheduled  by  the  Great  Atlantic 
&  Pacific  Tea  Company,  to  combat  Federal  legis¬ 
lation  frankly  designed  for  the  extinction  of  chain 
stores.  That  is  a  notable  step  forward. 

For  more  than  20  years  the  chain  store  problem 
has  agitated  this  country,  but  the  volume  of  fac¬ 
tual  information  possessed  by  either  protagonists 
or  opponents,  and  by  those  most  concerned,  the 
customers  of  all  merchants,  has  been  negligible. 
In  that  time,  thousands  of  independent  stores  have 
come  and  gone,  with  and  without  chain  store  com¬ 
petition,  but  wherever  the  latter  existed,  it  was 
generally  blamed  for  the  demise  of  the  single  unit 
store. 

Legislation  has  been  passed  in  many  states  and 
carried  through  the  courts  with  varying  results— 
seldom  to  the  advantage  of  the  small  merchant 
whose  interests  were  presumably  to  be  guarded 
Legislators  have  acted  upon  the  limited  informa¬ 
tion  gathered  by  personal  experience  or  the  colored 
information  compiled  by  organized  lobbies. 
Practices  of  undeniable  iniquity,  exposed  by  Rep¬ 
resentative  Patman  several  years  ago,  were  suc¬ 
cessfully  and  legitimately  attacked  by  Federal 
legislation  sponsored  by  Mr.  Patman.  He  now 
moves  toward  new  conquests. 

While  we  share  the  general  ignorance  concern¬ 
ing  the  rights  and  the  wrongs  of  chain  store  com¬ 
petition,  it  has  been  our  belief  that  the  system  is  I 
not  inherently  bad,  and  that  it  should  not  be  elimi¬ 
nated  from  our  economic  life  by  an  extension  of 
government’s  taxing  power.  The  issue  before 
Congress  in  the  projected  legislation  is  plain — Will 
the  country  be  better  off  with  or  without  chain 
stores? 

The  burden  of  proof  will  not  lie  upon  Congress 
or  upon  the  opponents  of  chain  stores,  in  the 
country’s  present  mood.  It  will  be  up  to  the  great 
chains  to  prove  that  they  are  economic  assets  to 
the  consumers,  and  that  they  do  their  job  better 
than  the  same  job  can  be  done  by  a  smaller  mun- 
ber  of  stores  under  individual  operation. 

The  A  &  P  recognize  this.  They  recognize  also 
that  they,  experts  in  food  merchandising,  are  not 
expert  in  fighting  legislation  or  in  presenting  a 
case  to  the  public.  Their  announcement  frankly 
states  that  they  have  engaged  a  publicity  firm  to 
do  a  public  relations  job  through  paid  advertising, 
with  all  the  cards  on  the  table  and  no  hidden  ob¬ 
jectives.  The  most  captious  critic  of  propaganda 
can  find  in  this  course  nothing  contrary  to  the  best 
public  policy. 

Business  can,  we  believe,  follow  the  A  &  P  ex¬ 
ample  with  considerable  benefit  to  itself,  and  the 
people  who  at  the  same  time  buy  its  goods  and 
determine  how  it  shall  be  regulated.  Congress 
can  pass  a  dozen  more  Patman  bills,  but  if  they 
don’t  fit  the  country’s  needs,  they’ll  be  dead 
letters.  If  a  comprehensive  campaign  of  paid  ad¬ 
vertising  can  determine  that  in  advance,  no  mat¬ 
ter  what  it  costs,  it  will  be  cheap. 

"—AND  STATISTICS" 

GEN.  HUGH  JOHNSON  lashed  out  savagely  this 
week  against  the  figures  recently  issued  by  the  ] 
National  Resources  Committee  on  the  1935-1936 
national  income.  The  figures,  which  seemed  to 
support  the  assertion  current  a  few  years  ago  that 
nearly  90%  of  the  nation’s  families  receive  less 
than  a  subsistence  income  while  the  Vi  of  1%  at 
the  top  get  as  much  as  the  lowest  33  1/3%  com¬ 
bined,  are  challenged  by  the  General  on  the  basis 
of  their  compilation.  The  sample,  he  says,  was 
300,000  families,  or  1%  of  the  total.  That  might 
be  sound  statistically,  provided  the  sample  was  > 
fair  cross  section,  which  Gen.  Johnson  says  flatly 
it  was  not. 

Outside  of  the  political  arena,  the  figures  art 
largely  of  academic  interest.  They  point  no  rem¬ 
edy  to  the  situation  they  describe,  and  if  Gea 
Johnson  is  correct,  the  situation  they  describ* 
does  not  exist.  In  any  case,  the  tabulation  is  sus¬ 
pect  and  until  it  is  amended  or  substantiated,  h 
should  have  no  place  in  the  thinking  of  legislators 
or  business  leaders. 
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PERSONAL 

MENTION 


S,  E.  THOMASON,  Chicago  Times 
publisher,  is  recovering  from  a  re¬ 
cent  operation  at  Presbyterian  Hos¬ 
pital,  Chicago. 

F.  J.  Burd, 
president,  Van¬ 
couver  (B.  C.) 

Province,  was 
recently  voted 
“Vancouver’s 
best  citizen”  and 
presented  with  a 
scroll  of  honor 
by  the  Native 
Sons  of  British 
Columbia  at  an 
open-air  c  e  r  e  - 
mony  in  Stanley 
Park,  Vancouver. 

Victor  Murdock,  editor-in-chief, 
Wichita  Eagle,  recently  completed  his 
annual  “dust  bowl”  trip  in  company 
with  C.  Q.  Chandler  and  Arthur 
Wood,  Wichita  bankers.  The  trio  has 
regularly  inspected  the  dust  bowl  area 
of  southwestern  Kansas,  northwestern 
Oklahoma  and  northern  Texas  for 
years.  On  this  occasion  Mr.  Murdock 
reported  that  green  fields  had  re¬ 
placed  the  arid,  barren  areas  and  con¬ 
ditions  apf)eared  the  best  in  years. 

Gordon  Gray,  president  and  pub¬ 
lisher,  Winston-Salem  (N.  C.)  Journal 
and  Twin  City  Sentinel,  was  unani¬ 
mously  elected  president  of  the  Young 
Democrats  of  North  Carolina  Sept.  10. 
Mr.  Gray  recently  was  nominated  for 
state  senator  on  the  Democratic  ticket. 

Hugh  Ike  Shott,  publisher,  Bluefield 
(W.  Va.)  Daily  Telegraph  and  Sunset 
News,  was  the  principal  speaker  at  the 
annual  home-coming  and  dedication 
services  at  the  Bluefield  Union  Church 
Sept.  10. 

R.  Kenneth  Kerr,  publisher,  Lan¬ 
caster  (O.)  Eagle-Gazette,  announced 
that  the  Democratic  Estate  Press  As¬ 
sociation  will  meet  at  his  farm  near 
Lancaster  on  Sept.  24,  for  its  fifth  an¬ 
nual  fall  session. 

Don  S.  Elias,  co-publisher,  Asheville 
(N.  C.)  Citizen-Times,  has  been  re¬ 
appointed  for  a  three-year  term  to  the 
Buncombe  County  board  of  public 
welfare. 

Raymond  Fields,  publisher,  Guthrie 
(Okla.)  Capital  and  other  newspapers 
m  Oklahoma,  was  named  commander 
of  the  Oklahoma  department  of  the 
American  Legion  at  its  annual  con¬ 
vention  recently  at  Muskogee.  He  was 
named  by  acclamation  after  his  one 
opponent  had  withdrawn. 

Richard  Cook,  co-editor,  Hastings 
(Mich.)  Banner,  and  Mrs.  Cook,  are 
the  parents  of  a  daughter,  born  Sept.  7. 

Walter  W.  Krebs,  publisher,  Johns¬ 
town  (Pa.)  Tribune,  chairman  of  the 
executive  committee.  Republican  State 
Committee  of  Pennsylvania,  submitted 
the  19- point  platform  at  the  opening 
of  the  fall  campaign  in  Pittsburgh, 
Sept.  10. 

Representative  Norman  Hamilton, 
publisher,  Portsmouth  (Va.)  Star, 
will  serve  as  head  of  a  naval  appropri¬ 
ation  sub-committee  on  an  airplane 
trip  planned  as  an  inspection  tour  this 
month  of  West  Coast  naval  bases  and 
defenses. 

L.  Smith,  editor,  Knoxville 
(Tenn.)  Journal,  and  Mrs.  Smith  are 
the  parents  of  a  son,  Reuben  McNab 
Smith,  born  Aug.  25  at  Ft.  Sanders 
hospital. 

P.  C.  Lauinger,  publisher.  Oil  &  Gas 
Journal,  Tulsa,  will  serve  as  chairman 
of  the  publicity  committee  for  conven¬ 
tion  Oct.  19  to  21  of  the  Independent 
Petroleum  Association  of  America  at 
Tulsa.  Other  committee  members  in¬ 


clude  Victor  Barnett  and  A.  M.  Row- 
ley,  Tulsa  Tribune,  Norris  G.  Hen- 
thorne  and  Paul  S.  Hedrick,  Tulsa 
World,  Alfred  Wall,  Associated  Press, 
and  E.  Klappenbach,  Oil  &  Gas  Jour¬ 
nal. 

Miss  Mary  T.  Goldthwaite,  associate 
editor,  Boone  (la.)  News-Republican, 
returned  this  week  from  a  European 
tour,  including  the  Scandinavian 
countries,  Finland,  Russia,  Danzig, 
France  and  England. 

Mrs.  C.  R.  Taylor  of  London,  editor. 
Transport  Management,  will  be  one  of 
the  speakers  at  the  10th  anniversary 
session  of  the  Boston  conference  on 
distribution  Sept.  26  and  27  at  the 
Hotel  Statler,  Boston,  sponsored  by  the 
Boston  Retail  Trade  Board. 


In  The  Business  Office 


M.  E.  NICHOLS,  managing  director, 
Vancouver  (B.  C.)  Province,  is 

spending  several  weeks  in  eastern 
Canada  on  a  business  trip. 

Walter  H.  Annenberg,  vice-presi¬ 
dent,  Philadelphia  Inquirer  Company, 
has  returned  from  Hollywood,  where 
he  completed  arrangements  for  the 
transfer  of  the  editorial  and  printing 
offices  of  Screen  Guide,  owned  by  the 
Annenberg  interests. 

James  Louvau,  circulation  manager 
of  San  Diego  Sun,  has  been  named 
controller  of  the  Sun  Publishing  Co. 

Milton  J.  Picou,  circulation  man¬ 
ager  of  Syracuse  (N.  Y.)  Post-Stand¬ 
ard  and  first  vice-president  of  N.  Y. 
State  Circulation  Managers’  Assn.,  is 
in  St.  Joseph  Hospital,  Syracuse,  re¬ 
covering  from  injuries  received  in  an 
automobile  accident  nearly  a  month 
ago.  During  his  absence  Kenneth  L. 
Butler,  circulation  manager,  Schenec¬ 
tady  (N.  Y.)  Union-Star,  and  second 
vice-president  of  the  circulation 
group,  is  handling  the  program  for  the 
semi-annual  convention,  Oct.  11-12 
in  Glens  Falls,  N.  Y. 

Henry  C.  Page,  general  manager, 
Knoxville  Journal,  with  Mrs.  Page 
and  their  son  have  returned  from  a 
vacation  in  New  York  City  and  Can¬ 
ada. 

John  Lawrence,  formerly  New  York 
representative  for  Associated  Weekly, 
and  previously  advertising  manager 
of  the  New  York  Times  Sunday  Mag¬ 
azine,  has  joined  the  advertising  staff 
of  the  Wall  Street  Journal. 

Dan  Sullivan,  advertising  promo¬ 
tion  director,  Pittsburgh  Press,  is 
teaching  an  advertising  course  at  Du- 
quesne  University,  Pittsburgh,  Eve¬ 
ning  Division. 

Louis  W.  Bleser,  for  the  past  12 
years  with  Rodney  E.  Boone,  and  for¬ 
merly  an  advertising  agency  and  mag¬ 
azine  executive,  has  been  appointed 
eastern  advertising  manager  of  Picture 
Play  Magazine  and  the  Fiction  Group 
of  Street  &  Smith  Publications. 

O.  C.  Brown,  advertising  manager, 
Oklahoma  City  Daily  Oklahoman  and 
Times,  returned  Sept.  6  from  a  two- 
week  vacation  spent  in  Colorado 
Springs,  Colo. 

A.  M.  (Andy)  Lawrence,  former 
general  manager  of  Hearst  newspa¬ 
pers  in  Chicago  and  now  president  of 
the  Pacific  Coast  Literary  News  Bu¬ 
reau,  is  writing  a  book  on  his  experi¬ 
ences  as  a  publisher.  It  will  be  out 
this  fall. 

Vernon  Chason,  Stuart  (Fla.)  Daily 
News  circulation  manager,  is  gaining 
a  reputation  as  a  fisherman  in  Florida 
waters.  One  morning  recently  he 
landed  25  sea  trout,  snook,  mangrove 
snapper,  and  channel  bass. 

J.  H.  Johnston,  with  20  years  experi¬ 
ence  in  the  advertising  field,  has 
joined  the  Minneapolis  Star  in  the 


Folks  Worth 
Knowing 

THE  LURE  of  printer’s  ink  was  too 
strong  for  Roy  A.  Brown,  who,  four 
months  after  announcing  his  resigna¬ 
tion  as  editor- 
in-chief  of  the 
Vancouver 
B.  C.)  Daily 
Province  and  his 
retirement  from 
active  newspa¬ 
per  work,  is  back 
in  an  editor’s 
chair,  this  time  , 
as  editorial  di¬ 
rector  of  the 
Vancouver  Sun. 
He  joined  the 
Roy  W.  Brown  Sun  Sept.  3. 

Veteran  of 
two  score  years  in  newspaper  work 
and  a  resident  of  Vancouver  since 
1887,  Mr.  Brown  brings  to  his  new  job 
a  wide  background  of  that  city’s  affairs. 

With  the  Province  since  1901,  Mr. 
Brown  began  his  editorial  career  one 
night  44  years  ago  when  as  an  office 
boy  from  the  business  office  he  was 
pressed  into  service  after  the  old 
Vancouver  News- Advertiser  staff  went 
on  a  holiday.  His  greatest  newspaper 
beat  was  the  sinking  of  the  coastal 
steamer  Princess  Sophia  in  the  Lynn 
Canal  in  October,  1918.  Every  one  of 
the  398  persons  aboard  perished  and 
Mr.  Brown's  story  of  the  disaster, 
published  on  the  strength  of  a  friend's 
tip,  was  verified  by  shipping  officials 
an  hour  after  it  appeared,  although 
they  had  previously  denied  it. 


local  display  department  as  salesman. 
Johnston  handles  men’s  stores,  de¬ 
partment  stores  and  furniture  ac¬ 
counts. 


In  The  Editorial  Rooms 


C.  R.  CORBIN,  managing  editor, 

Toledo  Blade,  is  president  of  Asso-  > 
ciated  Press  Editors  of  Ohio,  which 
is  scheduled  to  open  its  two-day  semi¬ 
annual  meeting  in  Dayton,  O.,  Sept. 
17.  The  delegates  will  be  guests  of 
the  Dayton  (O.)  News  and  the  Jour¬ 
nal  and  Herald.  | 

W.  U.  Christman,  managing  editor, 
Pittsburgh  Post  Gazette,  is  back  at 
his  desk  after  a  vacation  trip  to  Cam-  j 
bridge  Springs,  Pa. 

J.  Worth  Bacon,  managing  editor, 
Winston-Salem  (N.  C.)  Journal,  was 
elected  president  of  the  Winston- 
Salem  Civitan  club  at  the  recent  an¬ 
nual  meeting. 

Carl  M.  Saunders,  managing  editor, 
Jackson  (Mich.)  Citizen-Patriot,  was 
among  a  group  of  Jackson  business 
and  professional  men  who  were  hosts. 
Sept.  9,  to  57  farmers  of  Jackson 
county  on  a  visit  to  Michigan  State 
College  at  East  Lansing. 

Davis  Funderbunk  has  resigned  as 
managing  editor  of  Clinton  (Okla.) 
Daily  News  and  is  now  with  the 
Shreveport  (La.)  Times.  Calloway 
Buckley,  formerly  of  Altus  (Okla.) 
Times-Democrat,  has  succeeded  him 
as  managing  editor. 

Harry  W.  August,  news  editor, 
Pittsburgh  Press,  is  teaching  a  course 
in  copyreading,  headline  writing  and 
make-up  at  Duquesne  University, 
Pittsburgh,  Evening  Division. 

James  E.  O'Connor,  city  editor, 
Ogden  (Utah)  Standard-Examiner, 
has  returned  from  a  two-week  vaca¬ 
tion  trip  to  Yellowstone  National 
park. 

David  Whitmire  Hearst,  son  of 
William  Randolph  Hearst,  and  his 
(Continued  on  next  page) 


S.  E.  Thomason 


A  New  Paper 
A  Week 
For  Nearly 
6  Years 


THE  WASHINGTON 
MERRY-GO-ROUND 


Drew  I’earsons  and  Robert  S. 
Allen’s  eoluinn  oC  inside  political 
re[»ort,  interpretation  ami  eoin- 
inent  first  was  releaseil  in  Deeeni- 
ber,  1933 — five  and  three-quar¬ 
ters  Years  ago.  Today  308  news¬ 
papers  publish  it. 

This  means  that  the  Washington 
j  Merry-Go-Round  has  averageil, 
since  its  beginning,  better  than  a 
new  subscriher  every  week.  .4 
I  prodigious  and  matheinatieally 
steady  growth! 

But  THE  WASHINGTON  MER¬ 
RY-GO-ROUND  has  done  more 
than  merely  acquire  new  subscrib¬ 
ers.  It  has  held  its  early  ones 
fast.  102 — close  to  one-third  of 
its  present  308 — have  run  the  col¬ 
umn  from  its  first  year. 

No  other  feature  resemhling  THE 
WASHINGTON  MERRY  -  GO  - 
ROUND  can  match  its  record  for 
1  the  number  of  followers  it  has 
won — and  kept  won. 

^  WHiild  you  like  to  see  samples 
,  of  current  releases?  We  will  be 
glad  to  send  them. 

'TlwifeJU 

FEATURE 

SYNDICATE 

I  220  EAST  42nd  STREET 

I  NEW  YORK  CITY 


/ 


EDITOR 


PUBLISHER 


Wayne  Lovejoy,  and  Robert  Dunn 
PERSONALS  who  will  have  general  supervision. 

continued  from  page  23  Russell  Rogers,  former  sports  edi- 

_ tor,  Charleston  (S.  C.)  News  &  Courier, 

,  ,  ,  ,  „  .  .  r  tr  has  been  appointed  executive  secre- 

bride  of  five  mont^,  the  former  Hope  North  Carolina  Hospital  Asso- 


Harry  Ncish,  Newark  (N.  J.)  News  Jane  Margaret  Chamberlain  of  Saul 


golf  writer,  is  broadccisting  the  na-  Diego,  to  Laurence  C.  Black,  reporter, 
tional  amateur  golf  championship  re-  Los  Angeles  Daily  News,  Sept.  10. 


Chandler,  stopped  in  Chirago  last  gjatjQf,,  which  is  starting  an  educa- 
w^kenroute  to  Cahfornm  where  they  relations  program. 


suits  this  week  direct  from  the  Oak- 
mont  Country  Club  in  Pittsburgh, 
over  WABC. 


Robert  H.  Warner,  of  Twin  Falk 
(Idaho)  Evening  Times  and  News  ad¬ 
vertising  staff  to  Miss  Billy  Louise 


George  W.  Summers,  of  Charleston,  Speer,  Sept.  3  at  Tulsa,  Okla. 


will  visit  Mr.  Hearst.  David  Hearst 
is  assistant  city  editor  of  the  Balti- 


Va.,  recently  marked  his  50th  Miss  Jane  Graham,  newswriter,  St, 


Mr.  Rogers  will  direct  the  program.  year  as  a  newspaperman.  At  one  Petersburg  (Fla.)  Independent,  to 


Bruce  Grant,  formerly  with  the  time  he  published  the  Huntington  cheyps  q  Ligon,  telegraph  editor  of| 


Tjiore  News-Post  and  Sunday  Amen-  Q}^ieago  Times  and  more  recently  Advertiser  and  the  Charleston  Ga- 
<^on.  £he  Chicago  Herald  &  Examiner,  zette.  He  is  now  a  special  writer  for 

Robert  Hollister,  sports  writer,  jjgg  rejoined  the  Times  staff  as  a  re-  the  Charleston  Daily  Mail. 

Coming  (N.  Y.)  Evening  Leader,  won  writeman.  Burton  Hoatling,  reporter  and  col- 


first  place  honors  in  junior  miscel-  Miss  Nancy  Seely,  former  society  umnist,  Holyoke  (Ma^.)  Transcript-  Cassmever  oV  Folk  ” 
laneous  class  during  recent  season  of  editor,  Ardmore  (Pa.)  Main  Line  Telegram,  has  resigned  to  become  an  wi  ^  M  '  •>  P  ■  i 

Reuka  Yacht  Club,  at  Lake  Keuka,  Daily  Times,  has  been  named  Main  instructor  at  the  University  of  Wis-  encoe,  o. 


same  newspaper,  at  Spartanburg,  S.  C 
recently. 

Percy  Vogt,  art  director,  St.  Lovis 
Globe-Democrat,  to  Miss  Veronica 


William  Edward  Scanlan,  sports  delphia  Record. 


Line  district  reporter  for  the  Phila- 


editor,  LaCrosse  (Wis.)  Daily  Tribune  Ralph  Hurst,  veteran  political  writer. 


consin  School  of  Journalism,  Madison. 
Eugene  Sullivan,  reporter,  Spring- 


Harrell  Lee  of  the  Associated  Press 
Austin  (Tex.)  staff  to  Miss  Peggy 


and  Leader-Press,  has  resigned.  Scan-  Birmingham  (Ala.)  News  has  re-  to  work  after  a  serious  spinal  opera- 


a:  Harding,  Austin  Statesman  society  ed- 

field  (Mass  )  Daily  News,  has  returned  ^uevo  Laredo,  Mex- 


Ian  will  enroll  at  Notre  Dame  for  the  signed  to  become  field  representative  tion. 


coming  year.  Earl  H.  Voss,  assistant  the  Distilled  Spirits  Institute  in  Wavn*.  v^tpran  Chnmnninn  Mamie  Hegwood,  reporter 

Hpcir  pHifnr  a  _  _  in _ j  .r  Wayne  Kea,  veteran  cnampaign-  /m  /-•  \  nu. 


sports  editor,  becomes  desk  editor  14  Southern  states.  Fred  Taylor,  of  Urbana  till  1  ’  Courier  renorter  Ls't  Winston-Salem  (N.  C.)  Turin  City 
while  other  sports  department  mem-  News  staff  succeeds  him.  „„ilKrafpH  KU  ’  ac  a  Sentinel,  to  George  W.  Braddy,  Wins- 


bers  will  include  Gerald  Moriarity, 
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me  iNews  sian  succeeas  nun.  celebrated  his  38th  year  as  a  w.  a,iauuy  wuts- 

Miss  Edith  Natalie  Stark,  former  working  reporter  in  Champaign.  Mr.  *o^"Salem  attorney  recently,  there. 
Buffalo  (N.  Y.)  Evening  News  re-  Rea,  who  is  55  years  old,  joined  the  T?  11  4 

porter  has  inaugurated  a  shopping  and  Courier  in  1900.  OlllUlQIlS  wpGIl  llOllS  tO 

program  on  radio  station  Charles  H.  Guptill  of  Portland,  Me.,  25-Year  NeWSmeil 
WEBR  of  the  News.  Associated  Press  correspondent,  who  .  r  e-i 

Mrs.  M.  A.  Phifer,  society  editor,  has  been  transferred  to  Rome,  Italy,  ®  recent  meeting  of  the  Silurians 

Spartanburg  (S.  C.)  Herald,  has  and  Mrs.  Guptill  and  their  son,  amendment  to  the  constitution  •««! 

been  named  on  the  directors  board  Charles  A.,  sailed  Sept.  8  frwn  Boston  Yote(L  dropping  the  qualification  for 
for  the  establishment  of  a  new  cen-  on  the  motorship  Vulcania.  membership  from  30  years  to  25  years. 


tral  market  for  farmers  of  Spartan¬ 
burg  County. 

J.  Winton  Lemen,  Buffalo  (N.  Y.) 


i  the  motorship  Vulcania.  membership  from  30  years  to  25  years, 

iir  ii-  Cl  TV  1  u  1.  11  Robert  R.  Wilkes,  secretary,  an- 

William  G.  Dooley,  baseball  writer  „  ^  u  newsoaoe' 

.d  /-ciiiiT.r.;ci4  Pbii/iWoiTiiii/.  nouncea  mis  weex.  Aii  newspape. 


and  columnist,  Philadelphia  Record, 
has  returned  to  his  duties  after  a 


Times  chief  photographer,  will  give  a  three-week  illness. 


course  in  photography  with  the  minia-  Alice  Hughes,  New  York  Journal- 


ture  camera  in  Buffalo  Museum  of  American,  attended  the  fashion  ex- 


_  HKyau™:^3UM^^^a^u  Science  this  Fall.  The  course  is  de-  hibit 
Th*  Oldest  Publ»h«_j^dvcrtisers  Journal  signed  to  aid  the  amateur  photogra- 

Arthur  T.  Robb,  Editor;  Warren  L.  Bassett,  Managing  pher  to  become  more  proficient  with  pany. 
Editor;  Robert  U.  Brown,  .Assortole  Editor;  Walter  E.  his  camera.  ,,r., 


hibit  Sept.  12  and  13  m  Dallas  sjxm-  Silurians  are  an  association  of 

sored  by  the  Neiman-Marcus  Com-  who,  years  ago,  worked  on  New 

York  City  newspapers  as  reporters. 
William  Jolesch,  formerly  with  the  editors,  cartoonists  or  illustrators.  A 


men  or  former  newspaper  men  em¬ 
ployed  on  New  York  metropolitan 
newspapers  25  years  ago  are  now  eligi¬ 
ble  and  are  invited  to  become  Siluri¬ 
ans. 


»VhD«<ler.  .V«r«  Editor;  John  J.  Clouirfier,  Marlen  E. 

Pew^Jr.  _ _ _ 

J&mes  Wruht  Brown,  Jr.,  PuhUsher;  Tharles  B. 

liroomes,  Gewrai  .{fanaoer;  Charles  T.  Stuui.  Adver- 


Louise  Breen,  society  e±tor.  Way-  Ennis  (Tex.)  News  and  a  recent  Silurian  is  not  necessarUy  an  active 
cross  (Ga.)  Jouroal-Herald  and  past  graduate  of  the  School  of  Journalism,  newspaper  man  at  this  day,  but  it  is 

Columbia  University,  has  been  named  necessary  for  him  to  have  been  a 
elected  to  ^e  city  park  and  tree  roni-  director  of  publicity  of  the  Ft.  Worth  member  of  the  profession  at  least  25 
mission.  Miss  Breen  succeeds  C.  O.  (Tex.)  Star-Telegram  station,  WBAP.  years  ago. 

Butler,  who  moved  from  the  city.  Walter  S.  Gard,  former  Washington  Those  eligible  are  requested  to  send 
Barney  Oldfield,  rolumnist  and  and  Texas  newspaper  correspondent,  their  names  and  addresses  to  Mr 
amusement  editor,  Lincoln  (Nebr.)  has  been  named  national  director  of  Wilkes  at  40-05  167th  Street.  Flush- 


lisino  Director;  (’.eorge  H.  Strat*.  Circulation  Manager.  '-luu,  ..oa  ucc* 

wi*ir.nonTD:c\  C^pondent:  General  Press  Amo^  elected  to  the  City  park  and  tree  com- 
Jam«  J.  Butler  and  Oeorge  H.  Manning.  Jr.,  1223  mission.  Miss  Breen  succeeds  C.  O. 
Sational  Press  Club  Bldg.,  Phone  Metropolitan  1080.  Butler,  who  moved  from  the  city. 


James  J.  Butler  and  George  H.  Manning.  Jr.,  1223 
Saiional  Press  Club  Bldg.,  Phone  Metropolitan  1080. 
I'hicago  Correspondent;  George  A.  Brandenburg,  921 
London  Guarantee  and  Accident  Building,  360  North 
Michigan  .4ef.,  Telephone  Dearborn  6771. 


wjca^.e  .e.epuo^  u^i^ru ^  .  amusement  editor,  l^tncoln  iwebr.)  has  been  named  national  director  of  Wilkes  at  40-05  167th  Street,  Flush- 

BeAete>^C**!! 'TeleX^Thornwali  5.6.57*;  Suruky  Jourtml  and  Star,  who  estab-  the  American  Junior  Red  Cross.  He  ing,  N.  Y.  There  are  no  initiatior. 

Ken  Taylor,  1215  .VortA  Ho6ort  Bold.,  Los  Angeles,  Tele-  lished  a  record  of  having  seen  every  has  been  with  the  Jimior  Red  Cross  fees,  assessments  or  dues  required 

rsKean#  HpfnrMtMkn  AH  VPrtlflinir  KpnrMPntatlVP*  lAOC  «  .  ......  w  .  .  _ _  ’  .  ^ 


released  during  1936-  for  almost  20  years,  and  has  been  The’ only  cost  is  $3  for  the  get-to- 


Wftinn  Pari  Ac  Building,  Loe  Angeles. _ 

London  OfBoe:  c/o  The  Caxton  M&f^ine,  Grand  Build- 


37  was  recently  featured  as  a  “freak” 
with  the  Beckman  &  Gerety  carnival 


assistant  national  director  since  1930. 


ing,  Trafalgar  W.  C.  2.  Allan  Delafons,  Manager;  side  show  at  the  Nebraska  State  Fair. 


Telephone,  \\*hitehall  68ftl. 


Oldfield  had  his  hands  full  during  his 


Paris.  France  Office:  76  me  dcs  Petite  Champs.  Manager:  i  >  *  .u  in  •  r  “  ..l 
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Journal,  appearing  in  the  freak  show 
and  also  serving  as  press  agent  for  the 
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State  Fair. 
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George  Brewer,  who  resigned  Sept. 
8  as  librarian  of  the  secretary  of 
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^^a^“i^nTpo.^iS^.  state’s  office  at  Little  Rock,  has  been  respectively.  Sept.  8 


News,  Dollar  Day  ^itions,  24  and  28  Allen  Post,  atto’rney,  Atlanta  Consti 


tution;  Elmer  Ransom,  Augusta,  fictiotl 


appointed  night  editor  of  the  El  Dora-  Chickasha  (Okla.)  Daily  Express,  writer,  Saturday  Evening  Post,  L«li- 
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appointment  of  A.  Lynne  Branner. 
Jr.,  as  graduate  assistant  has  also  beer 


York  to  sail  for  England. 

Ray  (Perry  Winkle)  McCarley,  for¬ 
merly  of  San  Antonio  Evening  News 
sports  staff,  recently  became  manag¬ 
ing  editor  of  the  Southwestern  Sports 
Magazine,  Waco,  Tex.  McCarley,  who 
is  totally  deaf  and  obtains  his  inter¬ 
views  in  writing,  was  featured  in 


IN  LARGER  QUARTERS 

___  J  J.  Z  r  Removal  of  the  Woehrle  News  Ser- 

W Gadlll^  ajGIIs  vice  to  larger  quarters  was  announced 

- - —  this  week  by  Alexander  J.  Woehrle 

BEN  BANE  DULANEY,  day  editor,  head  of  the  service.  The  bureau’s  ne» 


Washington  (D.  C.)  Post  to  Miss  office  is  located  at  the  same  oddres.'. 
Jean  Brownell,  society  reporter.  Wash-  7  Centre  Market  Place,  New  York 
ington  Post,  formerly  society  editor.  Preparations  are  being  made  for  thf 


Editor  &  Publisher’s  “Folks  Worth  Pittsfield  (Mass.)  Berkshire  Eagle,  installation  of  direct  wire  service  ant 


Knowing,”  column  March  24,  1937. 


Sept.  10  at  Pittsfield,  Mass. 


a  complete  photography  departmen’- 


for  SEPTEMBER  17,  1938 
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Camera  and  Synchronizer 
Boon  to  News  Photogs 


Camera  Knights 


By  JACK  PRICE 

IT  IS  EXPECTED  that  a  new  camera 

and  synchronizer  will  be  ready  for 
the  market  this  winter.  Thus  for  the 
first  time  a  camera  will  be  available 
with  a  standard  make  of  synchronizer. 

The  camera  is  the  new  2*'4  x 
Speed  Graphic.  This  box  is  entirely 
new  and  not  like  a  model  which  was 
constructed  to  employ  an  adapter  of 
smaller  size.  The  box  was  seen  at 
the  recent  Chicago  Photography  Ex¬ 
position  and  already  it  has  created 
quite  a  demand.  The  novel  part  of 
the  new  apparatus  is  the  built-in 
synchronizer.  There  will  be  no  out- 
ade  wires  other  than  the  connecting 
line  to  the  tripper.  The  wires  from 
the  tripper  to  ^e  battery  case  will  be 
passed  through  the  box  so  that  they 
will  be  out  of  the  way  for  the  opera¬ 
tor. 

Has  Attractive  Features 

This  ingeniously  constructed  device 
will  appeal  to  all  photographers.  It 
will  be  manufactured  by  the  Speed- 
Gun  Corporation  of  America,  Bloom¬ 
field.  N.  J.  Some  of  the  attractive 
features  include  motion  saving  op¬ 
erations.  The  battery  case  is  made  of 
duralumin,  which  is  light  in  weight 
lut  sturdy  in  construction.  It  will  be 
supplied  with  extensions  for  use  with 
either  tw’o  or  three  cells.  The  socket 
is  fitted  with  bakelite  insulator  to  pre¬ 
vent  accidental  firing  of  bulbs  by  short 
circuit. 

The  battery  case  may  be  hooked  to 
any  part  of  the  camera.  It  also  may 
be  turned  in  any  direction  to  facilitate 
the  holding  when  in  operation.  An 
adjustable  reflector  is  slid  easily  into 
a  sleeve  and  held  rigidly.  The  outlets 
are  built  into  the  battery  case  with 
extra  openings  for  plugs  at  the  base  of 
the  receptacle.  This  will  allow  the 
use  of  extension  lines.  There  is  also 
a  guard  to  prevent  premature  firing. 
A  small  locking  device  is  attached  to 
the  contact  switch  which  protects  the 
photographer  against  firing  by  acci¬ 
dentally  gripping  the  battery  case 
near  the  switch. 

The  important  part  of  the  syn¬ 
chronizer  is  naturally  the  tripping 
mechanism.  In  this  new  type  model 
there  has  been  a  decided  improve¬ 
ment.  The  tripper  is  fashioned  in 
tubular  shape,  one-half  inch  in  diam¬ 
eter  and  two  and  one-quarter  inches 
long.  All  connections  are  solid,  and 
there  is  no  wiring  to  permit  the  cir¬ 
cuit  to  be  broken.  At  the  base  of  the 


capsule  is  a  removable  cap  which 
will  allow  the  photographer  to  make 
adjustments  if  necessary.  The  mag¬ 
netic  coil  is  placed  so  that  it  may  be 
free  of  interference.  The  connecting 
post  is  at  the  top  of  the  tube  and  it  is 
hooked  to  the  current  with  a  quick 
turn  of  the  connector. 

Lever  Controls  Tripper 
Installing  the  tripping  device  is  very 
simple.  A  fixed  plate  is  fitted  to  the 
front  board.  The  tripper  is  set  into 
permanently.  A  lever  having  an  up 
and  down  motion  will  control  the  set¬ 
ting  of  the  tripper.  This  feature  is  of 
cardinal  importance.  When  the  de¬ 
vice  is  not  required  the  lever  is  pushed 
up  and  is  locked  so  that  the  tripper 
itself  is  not  in  contact  with  the  shut¬ 
ter.  When  speed  flashes  are  to  be 
made,  the  photographer  merely  presses 
the  lever  down  which  in  turn  moves 
the  tripper  so  that  it  will  contact  the 
releasing  lever  of  the  shutter. 

This  device  will  eliminate  the 
dangers  of  pulling  the  front  board  out 
of  alignment.  It  will  also  remove  the 
necessity  of  having  to  turn  the  shutter 
to  a  position  off  center.  Once  the  lens 
and  shutter  is  fastened  to  the  front 
board  in  upright  manner  it  need  never 
to  be  adjusted  to  meet  the  contact  of 
the  tripping  device.  Another  fact 
claimed  by  the  manufacturer  of  this 
mechanism  is  that  the  new  type  of 
tripper  will  have  more  power  with 
less  pressure  upon  the  plunger. 

The  method  of  synchronization  in 
the  new  small  Speed  Graphic  has  also 
been  scientifically  advanced.  The 
focal  plane  shutter  will  be  employed 
instead  of  the  front  lens  shutter.  We 
have  had  no  information  as  to  whether 
this  method  will  be  employed  in  the 
larger  sizes.  Although  it  will  be  pos¬ 
sible  to  make  use  of  the  Compur  shut¬ 
ter,  the  camera  will  come  fitted  with 
control  for  the  curtain  shutter. 

Now  that  the  two  factors  in  news- 
photography,  the  Speed  Graphic  and 
the  synchronizer  manufacturers  have 
come  together,  we  feel  that  the  cam¬ 
eraman  will  be  helped  materially. 

Reporters  Play  Photog 
WE  HAVE  BEEN  ADVISED  that  re¬ 
porters  in  Phoenix,  Arizona,  have 
become  acutely  interested  in  news 
photography.  The  first  of  a  series  of 
stories  about  the  adventures  of  a 
candid  camera  photographer  has  been 


CHARLES  H.  DETRICK  New  Jersey 
photographer  for  New  York  Daily 
News  for  the  past  18  years,  h^ 
rounded  out 
more  than  40 
years  service  and 
is  now  shooting 
at  the  half  cen¬ 
tury  mark  be¬ 
fore  hanging  up 
the  Graphic  for 
keeps. 

While  em¬ 
ployed  as  a 
stenographer  he 
spent  his  spare 
time  working 
with  a  4x5  box 
camera.  He  sold 
his  first  picture  to  the  Jersey  City 
Evening  Journal,  now  the  Jersey 
Journal.  He  then  was  made  assign¬ 
ment  man.  Later  he  joined  the  New 
York  Herald  Tribune  remaining  there 
14  years.  His  assignments  included 
several  presidential  trips. 

Charlie  believes  his  most  interest¬ 
ing  picture  subject  was  the  America’s 


Charles  Detrick 


Cup  races.  When  the  late  Sir  Thomas 
Lipton  learned  that  Detrick  was  in 
possession  of  one  of  the  only  two 
transparencies  of  the  first  “Shamrock" 
and  the  “Columbia,”  famous  yachts, 
he  spent  much  time  trying  to  get 
Charlie  to  part  with  it.  Incidentally 
Charlie  still  has  the  picture. 

His  assignments  have  carried  him 
into  precarious  spots.  Once  at  Iona 
Island  Arsenal  and  ammunition  depot, 
he  was  chased  by  soldiers  with  fixed 
bayonets  for  “shooting”  explosion 
pictures,  but  he  got  the  pictures.  An¬ 
other  time  at  Constable  Hook,  Jersey 
City,  he  was  on  top  of  an  oil  tank 
when  the  adjoining  one  exploded. 
His  closest  call  came  only  recently 
at  East  Paterson,  N.  J.,  during  a 
strike.  He  was  caught  between 
police  and  strikers,  'but  managed  to 
escape  unscathed  with  his  pictures. 
Photo  services  later  carried  photos 
of  Detrick  in  flight  with  his  camera 
smashed. 

He  is  married  and  the  father  of 
twin  daughters  and  six  boys,  one  of 
whom  assists  Charlie  on  assignments, 
and  will  carry  on  the  family’s  tradi- 
tion  in  newspaperdom. _ 


written  by  Claibourne  Nuckolls  for 
the  Phoenix  Republic. 

Nuckolls  recently  completed  a 
course  in  cameracraft  and  his  first  at¬ 
tempts  at  serious  work  were  so  amus¬ 
ing  that  he  presents  them  under  the 
nom  de  plume  of  Prof.  Throckmorton 
Q.  Throttlebottle,  P.D.Q.  He  starts 
with  illustrating  his  work.  The  first 
illustration  is  a  blank  and  the  last  of 
picture  series  shows  the  improvement 
in  his  technique.  Incidentally  the  last 
photo  is  one  which  requires  too  much 
description  to  explain.  The  article  is 
intensly  amusing  and  original.  It 
may  provide  ideas  to  other  camera 
conscious  editors  and  writers. 


The  course  mentioned  was  not  a 
duly  constituted  part  of  any  univer¬ 
sity  curriculum.  It  all  started  in  the 
art  department  of  the  Phoenix  Re¬ 
public  where  every  man  helps  in¬ 
struct  himself  and  his  confreres.  The 
latest  report  is  that  there  are  now  six 
members  of  the  editorial  staff  regis¬ 
tered  in  this  exclusive  educational  in¬ 
stitution.  A  communique  advises  us 
that  the  roster  is  likely  to  grow  and 
that  a  professional  instructor  may  be 
called  to  map  out  a  form  of  standard 
instruction. 

An  important  item  almost  over¬ 
looked  is  the  news  that  reporters  for 
(Continued  on  page  32) 


■MtEKN'T 

WAIT 


Not  even  for  press  photographers.  A  suieide  leap 
or  a  knockout  in  the  ring  won't  wait  for  a  second  flash. 
That’s  why  it  pays  to  use  the  flash  hulh  that  never  fails — 

SPECIAL  PRESS  40.000 


FACTS 

I.  .\ata-forn»lii|[  with  lone  baar  rancr-Ander. 

'X.  Ramcr-Ander  and  vlrn--Andrr  rombinrd  in  one  eye¬ 
piece. 

n.  Itollt-ln  photoeleetrie  expoaure  meter  (In  Contaz 
UI). 

4.  11  Hpeeds  np  to  1/12M  see. 

.1.  .\ll  Npeed*  controlled  by  one  dial. 

A.  hpeedii  can  be  net  before  or  after  wlndlnic  shutter, 
a.  .Xutomatle  Aim  tnuispitrt. 
a*.  .Automatic  pleture  eounter. 
it.  Kemorable  back  for  quick  rrloadlnic. 
id.  No  rewlndlnq  of  Aim. 
fl.  Daylicht  loading  with  Aim  spool. 

12.  .\daptable  for  plate  back.  If  desired. 

IX.  Durable  all-metal  focal  plane  shutter,  virtually 
silent. 

I I.  Convenient  two-Anger  operation  of  focusing  and 

shutter  release. 

I.V  Klfteen  interrhangrablr  ZEISS  I.KNSES,  Including 
the  super-fast  Zeiss  Sonnar  F:1.5. 

I  A.  Extremely  wide  range  of  accessories  covering  all 
Acids  of  photography. 


CARL  ZEISS.  INC.,  Dept.  C-7-9 
485  Fifth  Avenue,  New  York 
728  So. 'Hill  St.,  Los  Angeles 


CONTA 


MODELS  II  &  III 

leading  dealers 
Write  for  Literature 


•  This  is  YOUR  flash  bulli— made  especially  for  press 
photography.  It  brings  you  everything  you  need — 
absolute  dependability,  handier  small  size,  extra  “peak" 
light,  guaranteed  perfect  synchronizing,  safety  spot  pro¬ 
tection,  and  an  extra  margin  of 
safety  that  brings  back  clear, 
brilliant  pictures  even  under 
conditions  you  formerly  thought 
impossible. 


YOU’LL  AGREE  THAT 
Superflash  has  every¬ 
thing  you  need  for  all 
your  professional  and 
ptMVonal  requirements. 


A  Graflex-m<ide  Picture  by  Harold  M.  Lambert 


IT  won’t  be  long  now  before  your  sports  pages  will  be  dominated  by  America's 
greatest  glamor  game — football.  And  from  the  first  kick-off  until  the  last 

touchdown  of  the  season  your  readers  are  going  to  demand  pictures — dramatic, 
action  pictures  that  bring  the  thrill  of  the  games  to  those  who  stay  at  home — 
pictures  such  as  only  Speed  Graphic  can  give  you.  Right  now  is  the  time  to 
make  sure  that  your  equipment  is  sufficient  to  meet  this  demand. 

It  is  not  by  chance  that  Speed  Graphic  is  universally  chosen  for  sports  work.  This 
camera  ^‘'has  what  it  takes”  to  make  outstanding  spctrts  shots  under  any  condi¬ 
tion.  When  telephoto-equipped,  this  camera  gets  dramatic  close-ups  of  action 
from  a  distance.  The  photographer  can  change  from  telephoto  to  speed  lens  or 


Other  Graflex-made  Camcres 
for  Sport  Work 

The  R.  B.  Series  D  Graflex.  especially  wlien  tele¬ 
photo-equipped,  is  a  splen  lid  all-around  sports 
cum  ru.  It  has  the  advantage  of  full  vision  ground 
glass  focusing. 

The  Craflex  "Big  Bertha’  is  the  aristocrat  of  sports 
cameras.  It  is  specially  huilt  to  accept  telephoto 
lenses  as  long  a«  40".  There’s  no  finer  camera  for 
close-ups  from  long  distances. 

FREE  CATALOG 

Send  for  FREE  catalog  of  Craflex 
and  Speed  Griiphic  .4merican-made. 
Prize-Winning  Cameras  and  Acces¬ 
sories.  Cse  coupon  below  if  you 
wish.  Folmer  Graflex  Corporation, 
Dept.  EP-33,  Rochester,  N.  Y., 
U.  S.  A. 


vice  versa,  easily  and  rapidly.  Its  folding  wire  frame  finder  enables  fast  action 
to  be  followed  easily  with  the  subjects  appearing  in  large  size.  When  using 
speed  lenses,  the  accessory  coupled  range  finder  makes  focusing  almost  instantane¬ 
ous.  Shutter  speeds  up  to  1/TOOO  “freeze”  the  fastest  action.  And  its  Graphic 
Back  and  Graphic  Holders  provide  the  quickest  film  changing  method  available 
in  commercial  cameras.  Speed  Graphics  are  specially  built  for  SPEED! 


FOLMIR  GRAFLEX  CORPORATION 
Dept.  EP-33,  Rechecter,  N.  Y.,  U.  S.  A. 

Plcai-e  M-nd  me  your  free  catalog  of  Craflex  and 
Speed  Graphic  American-made,  Prize-Winning 
Cameras  and  Accessories. 


Name. 


j  City. 


.^TATE. 


\ 


GRAFLEX  t>nize -'Winning.  CAMERAS 

FOLMER  GRAFLEX  CORPORATION  •  ROCHESTER. NEW  YORK,U.S.A. 
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Little  Merchant 

__  j  1  had  the  office  carrier  system  and  ex- 

Used  nv  continue  it— 15  carriers  and 

^  like  number  of  substitutes.  We  pay 

QA°L  Tnlrrnrlorc  each  carrier  $1.50  and  substitutes  re- 

O  *  llllUIlUdO  porting  three  nights  a  week  receive 

Survey  S  ho  w  s  Majority  50  cents,  to  keep  them  in  touch  with 
^  ,  ,  j  .  e  *  _  the  routes.  When  they  serve  they  get 

Favor  Independent  System  regular  carrier  pay.  Our  carriers 
Over  Office-Carriers  deliver  1,300  papers,  but  make  no 

»  *  PDAMncKimiPft  solicitations,  seU  no  papers,  and  make 


circulation  in  a  town  of  9,500  popu-  F©atur©S  Unloil 

lation.  This  paper  states:  “Always  ^ 


El©cts  Offic©rs 


Claiming  more  than  200  members 


96%  Linag©  Incr©c[s© 
From  Vacation  Editions 

A  gain  of  96%  in  the  volume  of  local 


out  of  approximately  600  employes  of  display  advertising  for  19^  as  com- 


King  Features  Syndicate,  which  in-  ^  record  made  by 


eludes  International  News  Service  the  Stroudsburg  (Pa.)  Record  for  the 
and  International  News  Photos,  the  Saturdays  from  the  Fourth  of 


Favor  Independent  System 
Over  Office-Carriers 
By  GEORGE  A.  BRANDENBURG 


Kingsyn  Employes  Association,  an  in¬ 
dependent  collective  bargaining  agen¬ 
cy,  held  its  first  meeting  Sept.  12  at 
the  Hotel  Lexington,  New  York,  to 


July  to  Labor  Day. 

Stroudsburg  is  located  in  the  heart 
of  the  resort  region  of  the  Pocono 
Mountains,  a  region  that  has  a  large 


Four  out  of  five  dailies,  or  84.7%  made  over  the  counter  at  $6.50  a  year, 


no  collectio^.  Oxix  collections  are  formally  summer  population. 


responding  to  a  curent  Inland  Daily  or  60  cents  a  month,  with  stops  at  ex¬ 


press  Association  membership  sur¬ 
vey.  report  they  are  using  the  “Little 
Merchant”  plan  for  the  carrier -sales¬ 
men.  according  to  John  L.  Meyer, 
secretary-treasurer  of  the  Inland. 

"Several  stated  they  have  had  their 
carriers  on  the  independent  contractor 


piration.  This  system  works  out  so 
well  we  do  not  feel  justified  in  dis¬ 
turbing  it.” 


the  Association’s  constitution  and  by¬ 
laws. 


Starting  the  week  of  July  4,  and 
continuing  until  Labor  Day,  the  Rec- 


The  executive  committee  elected  o^d  featur^  each  Saturday’s  edfiion 


includes:  Samuel  S.  Paquin,  presi-  ®  special  Vacation  Eklition.  Con 


dent;  Frank  McLearn,  vice-president  siderable  news  of  the  re^rts  and  re- 


Newspaper  Boy  Week 
NATIONAL  NEWSPAPER  BOY 
Week  will  be  held  this  year  from 


of  the  KFS  unit;  Walte’r  Kiernan,  vice-  visitors  was  assembled  and  promi- 


president  of  the  INS  unit;  Group  displayed  on  the  front  page 

O’Sullivan,  vice-president  of  the  INP  ^nd  throughout  the  paper  every  &t- 


basis  for  20,  30  or  more  years,”  said  Sept.  25  to  Oct.  1,  marking  the 


unit,  and  Lillian  Vergara,  secretary-  u^day.  Resort  costunie-parties,  hay 


Mr.  Meyer.  "The  great  majority  indi-  fourth  annual  observance  to  honor  a 


cated  their  adoption  of  the  plan  pre-  half-million  carriers  of  daily  newspa- 
ceded  insurance,  social  security,  child  pers  throughout  U.  S.  Charles  E. 


treasurer.  The  grievance  committee  rides,  and  social  activities  were  lib- 
includes:  Paul  Starrett,  Jack  Cahir,  ®rally  reported  Half  a  dozen  cuts 


labor  and  hour  and  wage  require¬ 
ments.” 

Cite  Advantages 

Foremost  advantages  cited  for  the 


Knepper,  national  commander  of  the 
Newspaper  Boys  of  America,  Inc.,  co¬ 
sponsors  of  the  week  in  association 
with  newspapers,  announced  this 


"Little  Merchant”  plan  are  business  year’s  committee  of  honorary  chair- 


Sadie  Elswit,  Harold  Pierson  and  John 
Burns,  while  the  membership  com¬ 
mittee  has  Mary  McComic,  George  Ott 
and  Frank  DeCarle  as  members. 

All  of  these  committees  are  in¬ 
cluded  in  the  general  committee,  all  of 
whom  were  elected  by  their  separate 


were  used  weekly,  always  with  one  on 
the  front  page,  showing  some  of  the 
more  attractive  female  summer  vis¬ 
itors  in  various  poses^  and  costume, 
suggesting  “playtime  in  the  Poconos.” 

Store  Doubled  Ad  Space 
For  two  weeks  free  distribution  was 


training  and  incentives  to  improved  men  is  composed  of  Alfred  E.  Smith,  departments  as  provided  in  the  con-  given  to  the  prominent  resort  hotels 


service  for  the  carriers.  Secondary  Major  Edward  Bowes,  Senator  Ar-  stitution.  Other  members  of  the  gen-  and  the  summer-resident  bungalow 


considerations  reported  are  reduction  thur  Capper  of  Kansas,  Bing  Crosby,  eral  committee  not  holding  positions  colonies  of  the  region.  After  the  sec- 


of  office  detail,  credit  losses  and  re¬ 
cent  insurance,  tax,  age,  wage  and 
hour  problems.  Inland  members  who 
have  used  the  independent  contract 


Jack  Dempsey,  Joe  Penner,  Walt  on  the  executive,  grievance  or  mem-  ond  week  the  papers  were  sold  in 


Disney  and  Dick  Powell. 


bership  committees  are:  A1  Hanne-  bulk  at  one-half  the  regular  price  and 


Parades,  ceremonials  festivals  and  man,  art  department;  Katherine  Me-  were  delivered  to  the  hotels  for  dis- 


public  activities  in  many  cities  will  Keever,  adminsitrative  office  help  and  tribution  among  their  guests  and 


method  the  longest  are  the  most  comprise  the  programs  during  the  telephone  operators;  Ward  Risvold,  bungalow  residents. 


emphatic  about  recommending  it  as  W'eek  to  draw  public  attention  to  the  foreign  sales;  Louis  Spiro,  promotion 


an  ideal  set-up  for  the  boys,  judging  extensive  work  being  done  by  news-  and  advertising,  and  Grace  Miller, 


from  survey  comments. 


A  majority  of  Inland  members  who  in  business  education  and  citizenship, 
still  use  the  "Office  Carrier”  system  ^  , 


papers  to  train  their  carrier- salesmen  comic  art. 
in  business  education  and  citizenship.  The  Kingsyn 


formed  after 


Association  was 
vote  last  month  in 


Ehiring  the  time  that  this  program 
was  in  effect  Stroudsburg’s  leading 
department  sto:e  more  than  doubled 
its  usual  Saturday  advertising  space 
in  the  record.  One  bank  used  9  con- 


- -  tjl  •  Mac  1  dibcri  d  vuic  idat  xiiuiiui  All  - -  - - - -  — 

with  its  attendant  employer-employe  nules  Garner  INOt  unploye  which  editorial,  art,  photographic  and  secutive  4-column  10-inch  advertise- 


relationship,  are  small  dailies.  Such  NORTH  CAROLINA  Industrial  Com-  business  department  employes  of 


papers  generally  report  they  have  mission  has  ruled  that  a  carrier  boy  KFS  voted  290  to  253  against  naming 


ments,  picturing  each  week  an  attrac¬ 
tive  property  in  the  resort  region  that 


used  this  plan  for  years  and  are  in  is  not  the  employe  of  the  Winston-  the  American  Newspaper  Guild  to  offered  for  sale.  The  dining. 


favor  of  the  close  control  of  circu-  Salem  (N.  C.)  Journal-Sentinel  and  is  represent  them  as  collective  bargain- 
lation  details  is  provides.  A  strong  not  entitled  to  collect  benefits  under  ing  agent, 
minority  in  this  group,  however,  in-  workmen’s  compensation  insurance  ■ 

dicate  they  are  considering  a  change,  carried  by  the  publisher.  In  the  case  AAOOIMF'V  APQATTD 

Half  of  the  reporting  dailies  in  cities  in  question,  the  carrier  purchased  his  ^  ^  *  O^nWii/inonir' 

under  10,000  are  using  the  “Little  papers  from  an  independent  district  Newspaper  Men  s  Club,  Mem- 


MOONEY  SCHOLARSHIP 

The  Newspaper  Men’s  Club,  Mem¬ 


dancing  and  entertainment  emporiums 
were  naturals  for  the  Vacation  Edi¬ 
tions. 

The  result  was  that  the  Record  car¬ 
ried  32,592  lines  more  local  display 
advertising  on  Saturdays  during  July 


Merchant”  plan.  The  other  half — in  man,  who  sold  his  own  delivery  boys  Tenn.,  has  awarded  the  C.  P.  J.  and  August,  1938,  than  was  carried 


general,  the  smaller  dailies  in  the  at  wholesale  and  the  boys  selling  to  Mooney  memorial  scholarship  to  during  the  seme  period  of  1937,  a  96rc 


group— are  using  the  “Office  Carrier”  the  subscriber  at  retail.  In  the  ruling,  Donovan,  honor  graduate 


system.  The  average  circulation  of  however,  the  commission  criticizes 


those  using  the  "Little  Merchant”  newspapers  for  not  assuming  respon- 


of  the  high  school  at  Pine  Bluff,  Ark. 
The  scholarship  honors  the  memory 


plan  is  4.325,  Mr.  Meyer  points  out,  sibility  for  independent  contract  or  J.  M^ney,  late  managing 


CIRCULATION  MEET 

The  Nineteenth  Annual  Convention 


as  opposed  to  an  average  circulation  carriers.  Circulators  can  get  complete  Memphis  Commercial  Mid-Atlantic  Circulation  Man- 


of  2.100  for  those  using  the  “Office  information  on  this  case  by  writing 
Carrier”  plan.  In  cities  over  10,000,  Cranston  Williams,  SNPA  secretary- 


Appeal. 


the  "Little  Merchant”  plan  is  in  al¬ 
most  universal  use,  approximately 
96%.  according  to  the  replies. 

Copies  of  Survey  Available 
Circulators  interested  in  detailed 
reports  of  dailies  using  both  plans 
may  get  this  information  by  writing 
Mr.  Meyer  at  the  Inland  central  of- 


ager’s  Association  will  be  held  at  the 
O’Henry  Hotel,  Greensboro,  N.  C.,  Oct. 
16-18,  Will  X.  Coley,  secretary-trea- 


manager.  NAMES  "SPECIALS"  16-18,  Will  X.  Coley,  secretary-trea- 

_  •r  u  u  D  j-  following  newspapers  have  an-  surer,  announced  this  week. 

Promote  Tab  by  Radio  nounced  the  appointment  of  special  k 'tanoc* 

BEGINNING  this  week,  the  Chicago  representatives:  Trinidad  (Colo.)  CIRCULATORS  TO  MEET 
Herald  &  Examiner  which  recently  Light,  King  &  Prudden,  Inc.,  and  in  Semi-annual  meeting  and  election 
changed  from  standard  to  tabloid  size,  Denver,  Morris  D.  Townsend;  Ocala  of  officers  of  the  New  York  State  Cir- 
went  on  the  air  with  a  daily  sponsored  (Fla.)  Star,  Theis  &  Simpson;  Inde-  culation  Managers’  Assn.,  will  be  held 
broadcast  designed  to  introduce  Her-  pendence  (Mo.)  Examiner,  Mitchell  Oct.  11  and  12  at  the  Queensbury 


BEGINNING  this  week,  the  Chicago  representatives:  Trinidad  (Colo.) 

Herald  &  Examiner  which  recently  Light,  King  &  Prudden,  Inc.,  and  in 


went  on  the  air  with  a  daily  sponsored 
broadcast  designed  to  introduce  Her- 


fice  in  Chicago.  Typical  of  the  many  &  Examiner  feature  writers  to  the  &  Ruddell,  Inc. 


Hotel,  Glens  Falls,  N.  Y. 


reports  favoring  the  “Little  Mer-  listening  public.  The  broadcast  is 


chant”  plan  is  one  from  the  manager  heard  each  evening  over  WMAQ 


of  a  newspaper  of  5,000  circulation  in 
a  city  of  12.000  population.  He  writes: 


With  Ulmer  Turner,  radio  editor  and 
newscaster  for  the  paper,  handling  in- 


“I  believe  my  own  personal  experi-  troductions,  the  program  will  intro- 
ence  as  a  ‘little  merchant’  carrier  fiuce  many  of  the  paper’s  by-line 


would  be  the  best  example  of  my  re¬ 
gard  for  this  system.  I  worked  as  an 
independent  carrier  for  four  years 
while  attending  school  and  this  activ- 


writers. 

While  the  newsstand  price  of  the 
six-day  morning  tabloid  has  been  re¬ 
duced  to  two  cents  a  copy  (city  and 


ity,  together  with  my  interest  in  the  suburban)  home  delivery  prices  re¬ 


newspaper  business,  led  to  my  pres¬ 
ent  position.  I  received  untold  bene¬ 
fits  from  my  contacts  with  my  cus¬ 
tomers.  Five  members  of  our  busi¬ 
ness  office  and  mechanical  depart- 


main  at  l5  cents  a  week.  No  change 
has  been  made  in  mail  or  country 
subscription  rates.  At  the  close  of  the 
first  week  as  a  tabloid,  it  is  reliably 
understood  the  Herald  &  Examiner 


Ct-via  J 


ments  are  former  independent  car-  experienced  a  20%  increase  over  all. 
Tiers.  We  have  recently  cancelled  While  home  delivery  held  about  even, 

1  1  ..  .  ^  _:_i _  _ ..  .  »  1 


clauses  relative  to  carrier  boys  from 
our  compensation  insurance  policies 
to  remove  all  references  or  indication 
that  we  consider  them  our  regular 
employes  and  to  further  prove  them 
independent  carriers.” 

Speaking  in  favor  of  the  “Office 
Carrier”  system  is  a  daily  of  3,500 


sufficient  pickup  in  newsstand  sales 
accounted  for  the  gain. 


KLEIN  LEAVES  POST 

Jerome  Klein,  art  critic  of  the  New 
York  Pott  for  three  years,  resigned 
recently  wdien  the  daily  dropped  this 
department. 


k  . 
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Police  Reporter  Nabs 
Escaping  Suspect 

Reporters  generally  are  on  the  run 
for  news,  but  not  usually  quite  so 
literally  as  was  the  experience  of 
Stanley  Niss,  police  reporter  for  the 
Dallas  Dispatch- Journal. 

While  sitting  in  the  station  house 
press  room  recently,  waiting  for  a 
"break,”  Niss  heard  a  commotion  in 
a  corridor,  peered  out  and  saw  a  de¬ 
tective  in  galloping  pursuit  of  a  17- 
year-old  boy  held  for  burglary  and 
bond  jumping. 

The  fugitive,  Niss  noted,  darted  in¬ 
to  an  alley.  Niss  picked  a  short-cut. 
darted  out  and  down  the  street,  and 
saw  the  quarry  emerge  from  the  alley 
and  enter  a  store.  Following  him,  Niss 
overtook  and  overpowered  him,  and 
returned  him  to  the  police. 

■ 

Cuba  Takes  Steps  for 
Closing  Publications 

Havana,  Cuba,  Sept.  12 — Following 
close  on  the  heels  of  the  recent  clos¬ 
ing  by  the  government  of  the  newspa¬ 
per  La  Prensa,  President  Federico 
Laredo  Bru  has  signed  a  decree  set¬ 
ting  up  legal  procedure  for  closing 
any  publication  that  the  authorities 
consider  has  printed  alarming  or  libel¬ 
ous  reports. 

The  degree,  after  affirming  that  all 
publications  may  circulate  freely  in 
Cuban  territory  without  previous  cen¬ 
sorship,  provides  for  suspension  in 
case  “a  newspaper  or  magazine  at¬ 
tacks  the  honor  of  persons,  the  social 
order  or  public  tranquillity.”  The 
government  action  on  La  Prensa  has 
brought  forth  numerous  protests  on 
the  grounds  that  it  was  contrary  to 
the  Constitution  and  present  legisla¬ 
tion. 


$500,000  L.  A.  SUIT 

Suit  for  a  total  of  $500,000  dam¬ 
ages,  alleging  libel,  has  been  filed 
against  the  Los  Angeles  Examiner  in 
U.  S.  District  Court  in  Los  Angeles 
by  Merry  Fahrney,  also  known  as 
Mrs.  Arturo  Berlingeiri,  of  Chicago 
and  Los  Angeles.  The  plaintiff,  who 
inherited  a  part  of  the  multi-million 
dollar  patent  medicine  fortune  of  her 
grandfather,  bases  the  action  on  a 
story  published  in  the  American 
Weekly  in  September,  1937,  which 
she  asserts  held  her  up  as  a  woman 
of  “loose  and  unchaste  moral  char¬ 
acter.”  She  seeks  $150,000  each  on 
two  pleas  of  specific  damages,  and 
$200,000  as  punitive  damages. 

NORTON  HURT  IN  CRASH 

Marinette,  Wis.,  Sept.  12 — John  P. 
Norton,  publisher,  Escanaba  (Mich.) 
Daily  Press,  and  his  wife  were  in¬ 
jured  Saturday  morning  when  their 
car  skidded  and  turned  over  in  a 
ditch  on  U.  S.  Highway  41  about  two 
miles  south  of  Marinette.  The  Nor¬ 
tons  were  enroute  to  Chicago  to  at¬ 
tend  the  84th  birthday  anniversary  of 
Mrs.  Norton’s  mother.  They  were 
taken  to  a  hospital  in  Marinette.  Mrs. 
Norton  suffered  a  skull  fracture  and 
other  injuries  but  physicians  said  she 
is  out  of  the  critical  stage.  Mr.  Nor¬ 
ton  suffered  minor  cuts  and  bruises 
of  the  chest. 

IDAHO  MEETING 

Annual  autumn  convention  of  the 
Idaho  State  Editorial  Assn,  is  sched¬ 
uled  at  Challenger  Inn,  Sun  Valley, 
Sept.  17-18.  Speakers  include  Watt 
Brandon  of  Kemmerer,  Wyo.,  presi¬ 
dent  of  the  Wyoming  Press  Assn.,  W. 
Carr  of  Salt  Lake  City;  Bernard 
Mainwaring,  Nampa  Idaho  Free  Press; 
William  S.  Cady,  Pocatello  Tribune- 
Journal,  and  L.  E.  Peitch,  Sandpoint 
Daily  Bulletin. 


WINS  LAYOUT  AWARD 

Sid  Ziff,  sports  editor,  Los  Angeles 
Herald  &  Express,  was  named  winner 
of  the  Fifth  Annual  All  America  Board 
of  Football  newspaper  layout  contest, 
which  is  held  in  connection  with  the 
annual  selections  of  the  Board,  Christy 
Walsh,  Board  chairman,  announced 
in  New  York,  Sept.  8.  For  his  layout, 
which  appeared  in  the  Herald  &  Ex¬ 
press  last  December,  Ziff  was  awarded 
an  engraved  gold  watch.  Matt  Jack- 
son,  sports  editor,  Rochester  (N.  Y.) 
Times-Union,  and  Dave  Blum,  sports 
editor,  Memphis  Commercial  Appeal, 
were  awarded  second  and  third  prize, 
respiectively.  Each  received  a  watch. 
There  were  150  entries. 

JACOBS,  SIFTON  NAMED 

Thomas  M.  Storke,  editor  and  pub¬ 
lisher,  Glendale  (Cal.)  News-Press, 
Sept.  12  announced  the  resignation  of 
Harold  D.  Jacobs  as  managing  editor 
to  accept  an  appointment  as  assistant 
administrator  of  the  wages  and  hours 
division  of  the  U.  S.  Department  of 
Labor.  Jacobs  will  have  charge  of 
information  services  of  that  in  Wash¬ 
ington.  Storke  said  no  successor  had 
yet  been  selected.  Paul  Sifton,  play¬ 
wright  and  formerly  of  the  old  New 
York  World  and  the  old  New  York 
Graphic,  has  been  named  deputy  to 
Administrator  Elmer  Andrews. 

■ 

AD  MANAGERS  TO  MEET 

The  last  of  three  meetings  held  an¬ 
nually  by  the  Interstate  Advertising 
Managers’  Assn.,  will  be  held  Sept. 
23-24  in  Altoona,  Pa.,  according  to 
Fred  G.  Pearce,  advertising  manager 
of  the  Altoona  Mirror,  which  will  be 
host  to  the  delegates.  The  organiza¬ 
tion  this  year  celebrates  its  10th  an¬ 
niversary.  David  Knipe,  advertising 
manager,  Bethlehem  (Pa.)  Globe- 
Times  is  president. 


Dailies  Best  Liquor 
Medium,  Says  Gilbert 

San  Francisco,  Sept.  13 — Newspa¬ 
pers  were  praised  as  the  best  adver¬ 
tising  medium  for  distilled  liquors  by 
Louis  J.  Gilbert,  secretary,  California 
Liquor  Industries  Association,  in  an 
address  before  the  Northern  California 
Newspaper  Advertising  Managers  As¬ 
sociation  here  last  night.  C.  A.  West, 
assistant  director.  Federal  Housing 
Administration,  Northern  California 
division,  also  addressed  the  associa¬ 
tion’s  September  meeting,  stressing 
possibilities  in  home  building  pages. 

Dutton  O’Brien,  newly  selected  cir¬ 
culation  director  of  the  Los  Angeles 
Evening  News  and  the  Los  Angeles 
Daily  News,  resigned  as  president  of 
the  association.  Don  Mikkelsen,  vice- 
president  and  advertising  manager. 
Redwood  City  Tribune,  assumed  the 
acting  presidency  pending  action  of  a 
nominating  committee. 

Newspaper  advertising  has  proven 
more  satisfactory,  Mr.  Gilbert  stated. 
The  distilled  liquor  industry  in  Cali¬ 
fornia  has  found  biH’ooard  and  maga¬ 
zine  advertising  occasion  for  protests 
from  various  groups,  he  explained, 
while  there  has  been  less  objection  to 
newspaper  copy  than  to  any  other 
type  of  advertising.  The  distillers  are 
appreciative  of  the  value  of  newspaper 
advertising  and  many  would  like  to 
see  a  diversion  of  funds  to  that  me¬ 
dium. 

Increased  liquor  advertising  is  to  be 
expected  because  of  heavy  supplies  on 
hand  which  must  be  marketed,  Mr. 
Gilbert  said. 

NEWS  CONFERENCES 

Third  annual  series  of  Review-of- 
the-News  Conferences  conducted  by 
the  New  York  Times  will  be  held  in 
three  New  York  suburban  areas 
starting  Sept.  28. 


Tat  /economical  operation,  flexibility,  speed,  performance  and  satisfaction 
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THE  NEW  bankruptcy  law,  approved 
by  President  Roosevelt  June  22, 
known  as  the  Chandler  Act,  which 
becomes  effective  Sept.  22,  is  the  first 
niajor  revision  of  the  bankruptcy 
laws  in  40  years,  and  it  contains  some 
of  the  most  drastic  changes  in  the 
history  of  bankruptcy  practice.  Pren¬ 
tice-Hall.  Inc..  New  York  publishers, 
have  prepared  a  112-i>age  booklet, 
The  Chandler  Act”  ($1.00)  contain¬ 
ing  a  complete  verbatim  reprint  of 
the  bill. 

The  publishers  point  out  nearly 
every  section  of  the  old  act.  which 
went  into  effect  July  1,  1898,  has  been 
amended  and  many  new  provisions 
have  been  added.  Almost  the  entire 
structure  of  bankruptcy  procedure 
has  been  improved,  speeded  up.  and 
simplified  so  that  liquidation  and  ad¬ 
ministration  will  be  hastened.  Every¬ 
one  interested  in  or  affected  by  bank¬ 
ruptcy  or  bankruptcy  procedure,  es¬ 
pecially  newspapermen  handling  such 
cases,  should  secure  a  copy  of  this 
booklet. — S.  J.  M. 

■ 

IF  YOU  WANT  to  know  anything  at 
all  about  libraries  in  the  United 
States  you  will  do  well  to  hie  your¬ 
self  to  the  nearest  bookstore  for  ‘‘The 
Geography  of  Reading.”  This  hand¬ 
some  book,  written  by  Louis  R.  Wil¬ 
son  and  published  by  the  American 
Library  Association  in  connection 
with  the  University  of  Chicago  Press, 
would  seem  to  cover  the  ground  very 
thoroughly.  The  book  runs  almost 
500  pages,  has  nearly  300  charts  and 
illustrative  figures  and  contains  a 
long  and  impressive  bibliography. 
The  relationship  of  libraries  to  other 
educational  and  cultural  institutions 
is  exhaustively  treated.  The  price  of 
the  book  is  $4. 

"HOW  TO  build’ THE  RADIO  AU¬ 
DIENCE"  (Harpers,  $3.00)  by 
Douglass  Duff  Connah  has  interests 
and  values  that  are  not  suggested  or 
implied  in  its  title.  There  are  plenty 
of  executives  in  advertising  depart¬ 
ments  and  contact  men  in  agencies 
who  want  to  know  how  to  make  the 
radio  advertising  dollar  go  farther 
and  accomplish  more,  to  justify  the 
book  as  it  is  titled.  Besides  that, 
here  is  a  book  that  shows  in  a  prac¬ 
tical  and  concrete  way — as  applied  to 
the  ever-so-popular  subject  of  com¬ 
mercial  broadcasting — what  a  good 
publicity  man  does,  what  exploita¬ 
tion  can  accomplish  and  (third  and 
best)  how  merchandising  an  adver¬ 
tising  campaign  makes  for  success. 
Audience  building,  it  is  obvious,  is 
wliat  any  circulation  campaign  or  any 


promotion  to  sell  advertising  space 
or  any  advertising  of  any  product 
really  needs  to  be  thoroughly  effec¬ 
tive. 

About  159?-  of  his  book  Mr.  Connah 
de/oles  to  a  discussion  of  what  he 
calls  the  public  relations  factors  in 
broadcasting,  with  full  recognition 
that  broadcasting  is  quite  as  much 
theatre  as  advertising.  The  other  five- 
sixths  of  the  volume  deals  with  au¬ 
dience-building  tools  —  advertising 
(ob\iously  largely  in  newspapers), 
publicity  (obviously  in  new'spapiers 
for  the  most  part),  exploitation  (with 
some  of  the  best  stories  since  Reich- 
enbach  told  his  good  ones)  and  mer¬ 
chandising. — R.  W. 

■ 

“LEGAL  PHASES  of  Advertising.”  by 

Francis  Finkelhor,  member  of  the 
New  York  bar,  is  pretty  well  de¬ 
scribed  by  its  title.  Without  penetrat¬ 
ing  too  deeply,  it  covers  a  lot  of  ter¬ 
ritory,  as  indicated  by  some  of  the 
chapter  titles:  Use  of  Names  and  Pic¬ 
tures;  Endorsements,  Testimonials, 
and  Advertising  of  and  Concerning 
Individuals;  Lotteries,  Contests  and 
Games — Rights  and  Liabilities  of  Par¬ 
ticipants;  Obscenity.  Indecency,  and 
Profanity;  Unfair  Competition;  Trade- 
Mark  Law;  The  Federal  Trade  Act 
and  State  Fair  Trade  Acts;  False- 
Advertising  Statutes;  Advertising 
Contracts;  etc.  Numerous  footnotes 
give  legal  citations.  (McGraw-Hill 
Book  Company,  New  York,  $4.) 

■ 

In  the  Periodicals 

Septeni!»er  Living  speakinj?  e<iitorially 

ahtiiit  the  defeat  of  the  Rev.  GeraM  B.  Win- 
nici  for  iKimination  to  the  V.  S.  Senate  from 
Kansas,  says:  “Nearly  all  the  newspapers, 
from  the  Kttnsas  City  /onnifi/-/\fSt  to  the 
Topt  ka  State  Journal,  exposed  him.  campaign¬ 
ing  for  his  downfall  for  weeks  and  weeks. 
The  tight  which  William  Allen  White  carried 
on  against  Winrotl  was  one  of  the  most  glori¬ 
ous  of  his  career.** 

The  current  Foreign  Affairs  has  a  c>mtri- 
hution  from  Edgar  Snow.  American  journal¬ 
ist  who  is  now  Far  Eastern  cttrresptunlent  for 
the  London  Daily  Herald.  Title:  ‘'China’s 
Fighting  ( leneralissimo.** 

Richard  O.  Boyer,  the  “Rejxirter  At  r.arge** 
in  Sept.  10  .Vrre  Yorker,  wrote  “Coi;rtro;m 
Pastorale.**  an  article  celebrating  the  “gotxi 
taste  of  the  Hines  trial.”  He  says:  “Although 
the  re|>orters  covering  the  trial  are  only  30 
feet  away  from  the  legal  debate,  mtii  in  city 
rooms  miles  away  know  what  is  happening 
before  they  do.  The  transcript  of  the  pro¬ 
ceedings  they  cannot  hear  is  wired  directly 
into  newspai>er  offices  and  once  or  twice  the 
reporters  have  ha<l  to  wait  until  the  papers 
came  out  to  learn  what  happene<i.*' 

*‘More  Glory  Than  Gold.*’  an  article  alxmt 
the  so-called  easy  money  earned  in  sjwirts. 
appears  in  September  Commentator.  Richards 
Vidmer,  sports  wTiter  of  the  Sew  York  Her- 
aid  Trihune,  wrote  it.  Foreign  c^irresfxjrdent 
Frazier  Hunt  is  represented  in  the  same  pub¬ 
lication  with  “Playing  at  Liberalism.** 
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^koit  "Takes 

THIS  HEADLINE  in  the  Chattanooga 
Times  caused  a  lift  of  eyebrows: 

STORK  WILL  TRY  AGAIN 
TO  GET  CORRIGAN  HERE 

Happily,  the  headline  did  not  refer 
to  another  long-distance  mistake  by 
the  transatlantic  flier.  Readers  of  the 
story  discovered  that  “Stork”  referred 
to  Eddie  Stork,  manager  of  Chatta¬ 
nooga’s  municipal  airport,  Lovell 
Field,  who  was  trying  to  get  Corrigan 
to  include  Chattanooga  on  his  South¬ 
ern  itinerary. 

■ 

PERHAPS  the  headline  writer  of  the 
Halifax  (Nova  Scotia)  Herald  did  it 
with  his  tongue  in  his  cheek.  The 
story  that  appeared  on  the  newspa¬ 
per’s  provincial  news  page  under  a 
Canning,  N.  S.,  dateline  told  of  the 
district  meeting  of  the  Sons  of  Tem¬ 
perance  being  held  in  the  United  Bap¬ 
tist  Church  there.  The  headline  was: 

“S.O.T.  DIVISION 

MEETS  AT  CANNING” 

■ 

THE  New  York  Herald  Tribune  Home 
Institute  is  famous  for  its  food  news 
and  epicurean  recipes,  but  it  is  on  the 
blacklist  of  one  New  York  gourmet. 
Recently  a  society  matron  wrote  the 
Herald  Tribune  asking  where  she 
could  rent  a  champagne  fountain  for 
a  party  she  was  planning.  Mrs.  Grace 
Allen  Bangs,  of  the  club  women’s  bu¬ 
reau,  was  assigned  to  get  the  infor¬ 
mation,  but  when  she  phoned  Mr. 
Charles  Brown,  of  Bellows  &  Co.,  the 
importers,  one  of  New  York’s  best 
known  gourmets,  the  connection  sud¬ 
denly  was  broken. 

Mrs.  Bangs  called  Bellows  &  Co. 
again  to  find  out  what  had  happened 


and  another  member  of  the  firm  in¬ 
formed  her,  ‘‘You  will  have  to  excuse 
Mr.  Brown.  He’s  been  like  that  about 
the  Herald  Tribune  ever  since  some 
one  in  your  home  institute  called  and 
asked  him  how  to  cook  a  buffalo.” 

■ 

A  SOUTHERN  newspaper  recently 
printed  on  its  society  page  the  an¬ 
nouncement,  by  her  parents,  of  course, 
of  the  engagement  of  their  daughter. 

In  the  Personal  column  on  the 
classified  page  of  the  same  issue  was 
the  following  fervent  notice,  signed 
by  the  girl’s  mother: 

TFl.-tXKS  to  Gcii.  Father,  Son,  Hiily 
(iho>t.  Virgin  .Mary,  St.  Joseph.  St. 
Theresa.  St.  Kita.  St.  (Gerard,  Father 

.  Monsigneur  . .  Souls  in 

Purgatory,  (liinrdian  Angel  for  favors 

granted.  Mrs . 

■ 

SURPRISING  information  presented 
recently  by  McKeesport  (Pa.) 
News: 

Personals 

Born — To  Mr.  and  Mrs.  Thomas 
Smith  of  the  Peckman  apartments, 
Boston -Greenock  road,  yesterday  a 
son. 

At  Greenock  Improvement  League’s 
social  event  last  evening  in  Morini 
Hall,  Henry  L.  Peckman,  chairman  of 
the  social  committee,  announced  that 
a  like  event  will  be  held  at  the  same 
place  next  Wednesday  evening. 

■ 

EXTRACT  from  an  interview  with 
Richard  Tauber  in  the  Sydney 
(Australia)  Mo’-ning  Herald,  July  21: 

“.  .  .  A  singer  uses  a  delicate  mech¬ 
anism  to  make  his  music.  His  throat 
becomes  hot;  he  goes  into  cold  air; 
and,  before  he  knows  what  has  hap¬ 
pened,  he  has  caught  a  chill  and  can¬ 
not  sin  for  a  fortnight.  It  is  no  laugh¬ 
ing  matter.  .  .  .” 

■ 

Editor  &  Publisher  will  i»ay  $2  for  fach 
“Short  Takv**  accepted  and  published.  Those 
not  used  will  rot  be  returned. 
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Charlie  Chan  Comic  Strip 
Dafoe  Column  Due  Soon 

By  MARLEN  E.  pew.  Jr. 


Future  of  the  South 

THREE  ARTICLES  on  the  South  and 
its  future,  written  by  Jonathan 
Daniels,  editor  of  the  Raleigh  (N.  C.) 
News  and  Observer  and  author  of  “A 
Southerner  Discovers  the  South,”  will 
appear  in  NEA  Service  client  news¬ 
papers  early  next  week.  Statements 
by  President  Roosevelt  that  the  South 
is  the  Nation’s  No.  1  economic  prob¬ 
lem  and  the  report  by  the  National 
Emergency  Council  on  the  South’s 
disadvantage  in  the  national  economy 
have  focused  wide  interest  on  the 
background  material  appearing  in  Mr. 
Daniels’  articles. 


Mr.  Eugene  Meyer,  Publish¬ 
er  of  The  Washington  Post, 
made  the  following  state¬ 
ment  in  introducing  Ernest 
K.  Lindley's  column  in  his 
newspaper — 

"In  these  days,  when  public 
opinion  is  contused,  and  when 
new  governmental  policies  are 
being  launched  with  bewilder¬ 
ing  rapidity,  I  believe  it  is  im¬ 
portant,  both  tor  the  press  and 
the  public,  that  there  be  pub¬ 
lished  regularly  a  column  pre¬ 
pared  by  a  man  who  Is  generally 
recognized  as  a  well-intormed 
and  sympathetic  interpreter  ot 
the  Administration’s  program 
point  ot  view — " 


CHARLIE  CHAN,  known  to  millions  tract  was  consumrnated  Sept.  15  by  J. 

through  the  medium  of  books,  mo-  V.  Connolly,  president  of  King  Fea- 
tion  pictures  and  radio,  will  make  his  tures. 

debut  in  the  The  Dafoe  articles  are  going  to  be 
human  interest  columns  about  the 
intimate  details  about 
their  personalities,  their  individual 


t  comic  strips 

about  the  end  of  quintuplets, 

October,  i  t  has  t..^..  . - -  - 

been  announced  differences,  their  health  and  the  na— 
by  McNaucht  tural  principles  of  baby  hygiene  as 
Syndicate,  Inc.,  exemplified  by  Dr.  Dafoe’s  handling 
of  Greenwich,  them. 

Conn.,  which  The  Dafoe  column  will  be  available 
will  handle  the  newspapers  Monday,  Oct.  17th. 

feature.  The  new  __ 

adventure  strip  trnie  Pyl©  Syndicated 
will  appear  in 

-  daily  and  Sun- 

Alfred  Andriola  day-page  form. 

Rights  t  o  the 
Charlie  Chan  character  are  owned  by 
Mrs.  Earl  Derr  Biggers-Cole,  widow 
of  Earl  Derr  Biggers,  who  created  the 
character  in  serials,  short  stories  and 
novels.  A  long-time  contract  has  been 
signed  with  the  sv'ndicate  by  Mrs. 

Biggers-Cole  through  her  business 
representatives,  Irving  Fogel  and  As¬ 
sociates. 

Andriola  to  Draw  Strip 

Alfred  Andriola,  26-year-old  artist 
of  Rutherford,  N.  J.,  will  write  the 
Chan  continuity  and  also  do  the  art 
work.  According  to  the  syndicate, 

Andriola  for  the  past  .seven  years  has 
done  writing  as  well  as  drawing. 

From  a  preliminary  sketch  of  the 
character,  it  is  obvious  that  he  will 
be  patterned  after  the  late  Warner 
Oland,  motion  picture  actor  who  in 
eight  films  brought  the  name  Charlie 
Chan  to  the  apex  of  its  popularity. 

With  very  few  exceptions  (The 
Lone  Ranger  of  King  Features  as  one 
example)  has  a  strin  been  started 
wherein  the  main  character  is  so 

widely  known.  Five  Chan  books  series  by  John  Robert  Powers,  direc- 
have  been  translated  into  all  of  the  for  of  the  model  agency  bearing  his 
principal  languages.  The  motion  name,  on  how  his  models  remain 
pictures  were  popular  in  both  hemi-  beautiful,  and  including  “helpful  tips 
SDheres.  Transcriptions  of  the  new  fo  women  on  poise,  charm  and  beauty 
Chan  radio  program  have  been  sold  technique.”  Each  of  the  articles  in- 
in  nearly  all  of  the  major  countries,  eludes  a  portrait  of  a  model,  her  biog- 
Bobbs-Merrill,  publishers,  report  that  raphy  and  her  measurements.  The 
books  by  the  late  Earl  Biggers  are  still  feature,  to  be  released  soon,  will  be 
f'lSt  sellers.  The  Twentieth-Century-  for  once  a  week. 

Fox  studios  last  week  began  produc-  Bell  also  will  release  shortly  a  serial 
tion  of  a  new  Chan  picture  to  be  titled  36  installments  a  book  by  William 
“Charlie  Chan  in  Honolulu,”  Me-  Jcurdan  Rapp  called  “Poolroom.” 
Naught  reported. 

Shunt  Guns  and  Gangtturt 
One  of  the  most  pointed  praises  of 
the  new  feature  is  that,  while  it  will 
contain  mystery,  action  and  drama,  it 
will  be  altogether  lacking  in  blood¬ 
letting  horror.  Mr.  Andriola  said 
that  he  does  not  propose  to  achieye 
reader  interest  through  hair-raising 
violence.  “Guns  and  gansgters,”  he 
said,  will  haye  no  place  in  the  Chan 
continuity.  Chan  is  essentially  a 
Kindly,  lovable  character  and  these 
^alities  will  be  dominant  in  the  strip. 

He  will  also  be  generous  and  a  tire¬ 
less  public  servant.” 

Chan’s  “No.  1  Son,”  Lee,  will  play 
a  secondary  role  in  most  of  the  con- 
^”l^tios  and  will  furnish  comic  relief. 

The  Charlie  Chan  strip  will  be  avail- 
^le  in  either  five-  or  six-column  size. 

The  Sunday  feature  will  be  in  half- 
Page  size. 


Personals 

WILLIAM  ULLMAN,  veteran  head  of 
the  Ullman  Feature  Service,  Wash¬ 
ington,  D.  C.,  has  returned  from  a 
motor  trip  through  New  England  and 
Canada,  gathering  material  for  a 
series.  Mr.  Ullman  travels  extensively 
by  automobile  collecting  facts  and 
viewpoints  for  his  syndicated  articles. 

Dillon  Graham,  sports  writer  for  the 
AP  Feature  Service,  covered  the  Na- 
newsoapers,  this  tional  Open  Golf  Tournament,  at 
week  was  offered  Pittsburgh,  this  week.  Last  week  he 
for  general  syn—  was  assigned  to  the  Davis  Cup  matches 
•  dication  by  Philadelphia. 

' United  Feature  Ed  Reed,  creator  of  the  cartoon 
Syndicate  under  feature,  “Off  the  Record,”  is  vacation- 
the  title  of  “Rov-  iug  in  Dallas,  with  Mrs.  Reed.  Reed’s 
hT  ing  Reporter.”  feature  is- distributed  by  the  Register 

It  has  been  And  Tribune  Syndicate. 
said  that  the  only  Charles  Dillon,  columnist  for  Exclu- 
thing  spectacu-  sive  Features  of  Beverly  Hills,  has 
lar  about  Pyle’s  been  named  chairman  of  the  Citizens’ 
column  is  its  Transportation  Cemmittee  of  Los 
guccess  It  con-  Angeles.  The  committee,  com.prised 
Ernie  Pyle  sists  of  a  day-to-  of  leading  publishers,  engineers,  busi- 

d  a  y  account  of  ness  men  and  citizens,  is  making  an 
the  writers’s  wanderings  through  the  exhaustive  survey  of  all  traffic  and 
U.  S.,  and  occasionally  into  countries  transportation  needs  of  the  metro- 
nearby.  It  sets  forth  what  Pyle  sees,  politan  area. 

records  his  reactions.  But  it  has  J-  N.  (Ding)  Darling,  New  York 

no  sociological  or  political  mission.  Herald  Tribune  Syndicate  cartoonist 

Its  object  is  to  inform  and  to  and  president  of  the  National  Wild 

entertain.  Life  Federation,  will  address  the  re¬ 

gional  convention  of  the  association 
Beauty  and  the  Beasts  at  Fort  Worth,  Nov.  10.  Darling  also 

will  speak  at  the  Texas  Academy  of 
Science,  at  Waco,  Tex.,  on  Nov.  11. 

Ralph  H.  Turner,  business  manager 
of  NEA  Service,  Mrs.  Turner  and  their 
son  Ted  have  returned  to  Cleveland 
from  a  vacation  in  the  east. 


The  President's  Biographer 


Writes  a  sane, 
sympathetic 
interpretation 
of  The  New  Deal 


A  succinct,  objective  report  of 
what’s  happening  In  Washing¬ 
ton.  A  four-time-a-weeic  com¬ 
mentary  by  a  writer  who  is  on 
more  intimate  terms  with  Mr. 
Roosevelt  than  any  other  news¬ 
paper  correspondent. 


QUEBEC  NEWS  RESUMES 

Following  announcement  of  publi¬ 
cation  soon  in  Quebec  City  of  the 
Free  Press,  new  English-speaking 
weekly,  Editor  &  Publisher  has  been 
informed  of  the  resumption  of  pub¬ 
lication  by  the  Quebec  News,  another 
English-speaking  weekly,  which  was 
daily  shortly  before  its  amalgamation 
a  year  ago  with  the  Quebec  Chronicle- 
Telegraph,  daily.  First  issue  appeared 
Aug.  26. 


Because  it  is  important  for 
both  the  press  and  the  public 
that  there  be  published  a  sym¬ 
pathetic  Interpretation  of  the 
Administration’s  program  and 
point  of  view,  THE  REGISTER 
AND  TRIBUNE  SYNDICATE 
offers  this  column  prepared  by 
a  man  who  also  has  won  the 
commendation  of  leading  Re¬ 
publicans.  A  column  that  offers 
a  clear,  unbiased  Interpretation 
of  the  biggest  political  story  of 
modern  times,  The  New  Deal. 


For  Everything  Electric 
See  General  Electric 


The  complete  G-E  line  en¬ 
ables  you  to  entrust  one 
manufacturer  with  the  un¬ 
divided  responsibility  for 
every  electrical  requirement 
of  the  modern  pressroom. 


accelerates;^' 
prodoctioii 
and  improves^ 
presswoifc 


s  cu^ren*  releases 


For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 


The  Register  and 
Tribune  Syndicate 

Des  Moines,  Iowa 


Dr.  Dafoe  Signs  with  King 
DR.  ALLEN  ROY  DAFOE  has  signed 
a  two-year  contract  with  King  Fea¬ 
tures  Syndicate  to  write  a  daily  and 
Sunday  column  about  the  world- 
tamous  Dionne  quintuplets.  The  con- 


GENERAL  H  ELECTRIC 


EDITOR 


PUBLISHER 
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Britton  Urges 
Correction  of 
Ad  Fallacies 


Idea  That  Advertising  Is 
Heavy  Tax  on  Consumer  Is 
False,  Soys  AFA  Chairman 


Mason  Britton,  chairman  of  the 
hoard.  Advertising  Federation  of 
America,  and  vice-chairman  of  the 
Lviard.  McGraw-Hill  Publishing  Com¬ 
pany.  told  the  Peoria,  Ill..  Advertising 
and  Selling  Club.  Sept.  12,  that  busi¬ 
ness  together  with  advertising  men 
must  unite  to  correct  the  fallacies 
being  circulated  about  them.  He 
urged  that  the  principals  of  advertis¬ 
ing  be  applied  to  the  task  of  telling 
the  truth  about  those  aspects  of  busi¬ 
ness  on  which  the  public  is  now  being 
misled.  His  topic  was,  "Public  Re¬ 
lations  and  Advertising.” 

After  discussing  the  false  impres¬ 
sions  of  big  business  that  are  now 
being  circulated  in  the  public  mind, 
Mr.  Britton  stated: 

Fallacies  About  Advertising 

"About  advertising  also  many  fal¬ 
lacies  have  been  circulated.  Most 
common  of  them  is  the  notion  that  the 
amount  spent  for  advertising  must  ul¬ 
timately  be  deducted  from  the  pur¬ 
chasing  powers  of  consumers.  It  is 
easy  to  cite  illustrations  of  certain 
small  luxury  items  in  which  the  ad¬ 
vertising  cost  is  high  compared  with 
the  raw  material.  But  such  items  are 
not  at  all  typical.  In  the  vast  majority 
of  cases  advertising  represents  only 
a  microscopic  amount  in  proportion  to 
the  selling  price.  But  whatever  the 
amount,  the  common  impression  is 
that  advertising  represents  an  extra 
cost,  something  that  must  be  added  to 
the  price  of  what  we  buy. 

■  Everybody  knows  that  advertising 
costs  money  and  that  it  is  used  to  help 
sell  goods.  Less  known  is  the  fact 
that  good  advertising  sells  goods  so 
effectively  that  it  is  the  cheapest  way 
to  sell  them.  That  is  one  reason  why 
it  is  possible  to  sell  well-advertised 
goods  at  a  lower  price. 

"Then  there  is  another  important 
reason.  As  advertising  builds  the 
sales  volume  of  a  comjjany  more  ef¬ 
fectively  than  any  other  method,  it 
make  large-scale  manufacturing  pos¬ 
sible,  and  that  reduces  the  cost  of 
making  each  article.  When  there  is 
competition,  as  there  usually  is,  manu¬ 
facturers  and  dealers  lower  their 
prices  as  rapidly  as  they  can.  In  this 
way,  consumers  get  the  benefit  of  the 
savings  that  advertising  effects  in  the 
costs  of  selling  and  manufacturing. 

"When  thousands  of  dollars  are 


'Fashion  Horoscope', 
is  the  best  women's 
feature  we  have." 


•  —PALMER  HOYT 
Managing  Editor 

PORTLAND  OREGONIAN 


«  «  »  » 


We  will  be  glad  to 
send  you  samples 


Esouire  Features,  Inc. 

Chicago.  Ill. 


spent  for  a  single  advertisement  or  a 
single  radio  broadcast,  it  is  but  natu¬ 
ral  to  assume  that  the  ultimate  con¬ 
sumers  must  pay  for  it  when  they 
buy  the  advertised  article.  But  few 
realize  how  little  this  cost  really  is 
when  spread  over  the  large  number 
of  units  that  are  sold  through  the  ad¬ 
vertisement,  and  how  large  a  saving 
this  makes  in  the  total  cost.  On 
canned  food,  the  average  cost  of  ad¬ 
vertising  is  less  than  cent  per  can. 
On  one  of  the  most  widely  advertised 
soft  drinks,  the  advertising  cost  is  less 
than  1  50th  of  a  cent  per  glass. 

“Lumping  together  all  the  advertis¬ 
ing  in  the  country,  the  total  expendi¬ 
tures  amount  to  less  than  2%  of  the 
value  of  all  goods  sold.  This  is  very 
small  in  comparison  with  other  selling 
and  distributing  costs.  The  Depart¬ 
ment  of  Commerce  estimates  that  in 
1935  the  total  cost  of  distribution  was 
28*^.  So  it  appears  that  the  total 
amount  spent  for  advertising  is  only 
l/14th  of  the  whole  cost  of  dis¬ 
tribution.” 

Mr.  Britton  concluded  by  reviewing 
the  present  effort  of  the  AFA  in  its 
nation-wide  campaign  to  educate  the 
people  about  advertising.  He  referred 
to  this  as  an  important  contribution 
toward  solving  the  public-relations 
problem  of  business  as  a  whole. 

"The  time  is  here  when  advertising 
men  must  give  their  best  thought  not 
only  to  the  selling  of  the  products  of 
industry  but  to  the  selling  of  indus¬ 
try  itself,”  he  added. 


HmSCH  AFFIRMED 

Newark,  N.  J.,  Sept.  12 — Federal 
Judge  Guy  L.  Fake  today  overruled 
protest  by  Abraham  Herman,  attorney 
for  a  group  of  bondholders  and  cred¬ 
itors,  against  continuance  of  William 
Hirsch,  president  of  the  North  Jersey 
Publishing  Co.,  publishers  of  the 
Orange  (N.  J.)  Daily  Courier,  as  a 
trustee  during  reorganization  pro¬ 
ceedings  of  the  concern.  Hirsch  and 
Nicholas  Albano,  named  temporarily 
last  month  by  Federal  Judge  Avis, 
were  designated  permanent  trustees 
by  Judge  Fake.  In  reply  to  Herman’s 
contention  the  reorganization  was  not 
filed  in  g(K)d  faith.  Judge  Fake  ex¬ 
plained  Judge  Avis  previously  had 
ruled  otherwise.  The  deficit,  as  of 
Aug.  16  last  was  estimated  at  $61,026.- 
27.  Preferred  claims  as  of  that  date 
listed  $5,970  owed  to  employes. 


Olhers  make  dcams 
SPEEDGUNS  make  pictures! 


Mendelsohn's  1938  Universal 
Speedgun  helps  you  get  the 
pictures  that  hit  the  front  pages. 
Trips  all  shutters  .  .  .  accurate 
.  .  .  trustworthy.  A  decided 
advantage  is  side  lighting,  to  be 
used  alone  or  in  tandem  with 
other  bulbs  for  special  lighting 
effects.  Others  make  claims, 
Mendelsohn  Speedguns  make  pic¬ 
tures— no  wonder  they're  the 
choice  of  the  majority  of  news- 
r>r-»}ographers.  Write  for  de¬ 
tails. 


Send  a  ;tr  i.taiii|i  for  free  iiliotoflaKli 
rxiio-iirr  chart - fatr  camera — K-T. 


Made  in  /  .  S.  4.  h\ 


S.  MENDELSOHN 


O'Brien  Succeeds 
Robare  in  L.  A. 


Appointment  of  Dutton  F.  O'Brien, 
advertising  and  circulation  manager 
of  San  Mateo  (Cal.)  Times,  as  circula¬ 
tion  manager  of 
^  Los  Angeles 


im  Los  Angeles 
Daily  and  Eve¬ 
ning  News,  ef¬ 
fective  immedi¬ 
ately,  was  an- 
n  o  u  n  c  e  d  last 
week  by  Robert 
L.  Smith,  vice- 
president  and 
general  manager. 
O'Brien  replaces 
William  A . 
Robare,  who  has 
D.  F.  O'Brien  left  the  organ¬ 
ization. 

Since  last  fall  O'Brien  has  been 
president  of  the  northern  division  of 
the  California  Newspaper  Advertising 
Managers'  As.sociation,  a  post  he  re¬ 
signed  this  week  because  of  his  new 
duties. 


Previously  he  had  worked  for  the 
old  Los  Angeles  Express  in  1922  in  the 
news  and  circulation  departments,  was 
circulation  manager  of  the  old  Holly- 
ivood  News,  circulation  and  advertis¬ 
ing  representative  of  the  Alameda 
(Cal.)  Times-Star,  and  Peninsula  cir¬ 
culation  manager  of  the  San  Francisco 
Examiner.  His  service  on  the  San 
Mateo  Times  was  interrupted  by  a 
year  in  the  Los  Angeles  office  of 
Fenger-Hall  Co. 


David  Tokimasa  to 
Join  Foreign  Office 


SON  TO  J.  E.  KERNEYS 

John  E.  Kerney,  circulation  man¬ 
ager,  Trenton  (N.  J.)  Times  Newspa¬ 
pers,  and  Mrs.  Kemey  are  parents  of 
a  son,  John,  born  recently.  Mr.  Ker¬ 
ney  is  son  of  Mrs.  James  Kemey, 
president  and  publisher.  Times  News¬ 
papers,  and  brother  of  James  Kerney, 
Jr.,  editor,  and  Thomas  L.  Kerney, 
general  manager. 


David  H.  Tokimasa,  who  has  been 
with  the  New  York  bureau  of  the 
Tokyo  and  the  Osaka  Asahi,  of  which 
Shichishi  Ito  is  in  charge)  since  1934, 
has  been  appointed  to  the  press  divi¬ 
sion  of  the  Foreign  Office  in  Tokyo, 
and  leaves  New  York  on  Oct.  4  to  sail 
on  the  Empress  of  Japan  from  'Van¬ 
couver,  Oct.  14.  He  will  be  accom- 
pemied  by  his  wife,  a  Scotswoman, 
the  former  Lebe  Wilson  Craig,  daugh¬ 
ter  of  John  Craig,  chairman  of  Col¬ 
ville’s  Ltd.,  steel  manufacturers  of 
Glasgow,  whom  he  married  April  12, 
1934.  They  met  in  Labrador  where 
they  were  both  doing  volunteer  work 
with  the  International  Grenfell  Asso¬ 
ciation. 


Picture  Assignments 
covered  direct 


Let  us  picture  your  local  folks 
arriving  by  .\irplanc  to  visit 
N'VC  and  the  World's  Fair. 


Publicize  Transcontinental 
Passenger  Travel  —  C:isb  ni 
on  .Air  Transjiort  advertising. 


Phone  Mitchell  2-7064 


IVrite  or  Wire 


RALPH  MORGAN 
NEWSPICTURES 


Newark  Airpert,  N.  J. 


Ne'w  Camera 
To  Appear  Soon 

continued  jrom  page  26 


the  other  Phoenix  paper,  the  Gazette, 
have  also  taken  to  the  craze.  It  is  also 
pointed  out  that  the  hobby  may  be¬ 
come  profitable  and  all  members  of 
the  camera  set  are  spending  their 
spare  time  educating  themselves  in 
the  correct  use  of  cameras.  (Aside 
to  the  skeptics:  These  reporters  do  not 
intend  to  become  so  proficient  that 
they  may  replace  regular  staff  Ccun- 
eramen.  One  of  their  objectives  is  to 
liven  up  their  papers  with  new  and 
original  stories  depicting  their  photo¬ 
graphic  education.) 


Reineking  Elected 
GEORGE  REINEKING,  manager  of 
the  Los  Angeles  Bureau  of  Inter¬ 
national  News  Photos,  was  elected 
president  of  the  Hollywood  Press 
Photographers  Association  last  week. 
He  succeeds  George  Watson,  manager 
of  Acme  Newspictures  in  Los  An¬ 
geles,  who  was  elected  vice-president. 


MOORE  TO  PHILA. 

Effective  Sept.  19,  Warner  R. 
Moore  of  the  New  York  Jounial- 
American  local  advertising  staff  be¬ 
comes  local  advertising  manager  of 
the  Philadelphia  Inquirer,  filling  the 
vacancy  caused  by  the  resignation  of 
Richard  Laughlin.  who  returned  to 
Camden,  N.  J.  Mr.  Moore,  a  gradu¬ 
ate  of  Rutgers  University,  joined  the 
New  York  Evening  Journal  in  Feb¬ 
ruary,  1924,  and  since  that  time  has 
held  various  positions  in  the  adver¬ 
tising  department. 


NEW  DUTIES  FOR  BAKER 

Washington,  D.  C.,  Sept.  13 — Earl 
D.  Baker,  assistant  general  business 
manager  of  Scripps-Howard  Newspa¬ 
pers,  has  taken  on  the  additional  du¬ 
ties  of  business  manager  of  the  Wash¬ 
ington  Daily  News,  local  unit  of  the 
chain.  Mr.  Baker  was  business  man¬ 
ager  of  the  News  from  1929  to  1931, 
and  for  the  past  two  years  has  as¬ 
sisted  in  that  capacity. 


David  Tokimasa  was  bom  in  La- 
haina,  the  old  capital  of  the  Sand¬ 
wich  Islands,  now  the  Hawaiian  Is¬ 
lands.  He  took  his  B.  S.  degree  at 
the  University  of  Hawaii,  Honolulu, 
in  1926,  and  did  post-graduate  work 
at  Cornell  University  from  1927  to 
1930. 


The  Toughest 
Assignment . . . 

for  any  omployor  on 


.  .  .  nowspopors 
.  .  .  pross  associations 
.  .  .  mogoiinos 
.  .  .  radio 


is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 


The  solution  is  easy  when  en^ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bweau  for  as¬ 
sistance. 


202  Eost  44tfi  St.,  New  York  City 


riiiit|tlt‘tt‘  nioiicru  <»>  iiilit'att*’— 
at  .\ttiir  wfrxlft*. 


The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  eadi  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
gel  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 


THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Clii 

Chicago — 35  East  Wockar  DHva 


P 

m 


m 


p 


23t7  Tovtot  Stroet 


for  SEPTEMBER  17,  1938 


P  R  O  M  O  T  1  O  N— 33 


NEWSPAPER  PROMOTION 
REVIEW 


A  Complete  Book  with  Every 
Paper 

ITS  GETTING  SO  you  can  hardly 
pick  up  a  magazine  of  newspaper 
these  days  without  finding  a  complete 
book  in  it.  We  picked  uj-  the  Phila¬ 
delphia  Inquirer  of  Sunday,  Sept.  11, 

^  Zit  ytoloMpba  jhu)iiirrr 


$  $  $  $  How  to  Make  Money  $  $  $  S 


only  to  find  that  there  was  a  com¬ 
plete  booklet  published  in  its  classi¬ 
fied  advertising  section.  All  we  had 
to  do  was  cut  it  out,  and  we  would 
have  a  complete  little  volume  on 
"How  to  Make  Money.” 

The  stunt  is  a  good  one.  By  cut¬ 
ting  off  the  lower  left  hand  comer  of 
the  entire  section,  illustrated  here¬ 
with,  the  reader  finds  in  his  hand  an 
18-page  booklet,  about  7x4  inches  in 
size,  full  of  sound  advice  and  sugges¬ 
tions  on  how  to  make  want  ads  pro¬ 
duce.  The  copy  is  sprightly,  and  the 
booklet  in  effect  offers  a  short  course 
in  want  ad  advertising.  Reader  at¬ 
tention  is  called  to  the  booklet  by 
means  of  a  streamer  head  across  the 
front  page  of  the  section. 

The  Best  Ad  Is  the  Product 

IT’S  AN  OLD  MAXIM  in  advertising 

that  the  best  advertisement  is  the 
product  itself;  if  you  can’t  put  the 
product  into  a  prospect’s  hand,  the 
next  best  thing  is  to  give  him  not  a 
“reasonable  facsimile”  but  as  attrac¬ 
tive  a  picture  as  you  can  get. 

The  Chicago  Tribune  may  have  had 
something  of  this  in  mind  with  a  re¬ 
cent  full-page  advertisement  in  the 
Neu)  York  Times.  This  reproduced 
in  full  size  the  front  page  of  the 
Tribune  of  Wednesday,  ^pt.  7 — with 
the  advertising  message  confined  to 
a  small  box,  simulating  a  clip  of 
paper  pinned  onto  the  page,  printed 
in  the  lower  portion  of  columns  7 
and  8. 

This  kind  of  promotion  is  highly 
effective;  it  has  almost  a  startling 
effect  on  readers  of  one  newspaper 
to  find  themselves  suddenly  con¬ 
fronted  with  a  page  from  another 
paper.  It  was  amusing  to  note  in 
this  instance,  however,  th.at  the  Trib¬ 
une’s  heavy  streamer  headline  was 
Bendayed  to  give  a  lighter  effect — 
result  of  the  New  York  Times  en¬ 
forcement  of  its  typographical  stand¬ 
ards  for  advertising. 

Free  Pictures 

WHAT  CAN  a  newspaper  do  to  at¬ 
tract  people  to  its  booth  at  an  ex¬ 
hibit?  It’s  always  a  problem.  But 
the  Omaha  (Neb.)  World-Herald 
seems  to  have  found  the  answer — 


have  something  that  moves,  and  give 
something  away  free.  Both  ideas 
were  tried  by  the  World-Herald  at 
their  booth  at  the  recent  Nebraska 
Slate  Fair.  Something  that  moves — a 
motion  picture,  showm  at  30-minute  in¬ 
tervals,  explaining  Wirephoto.  Some¬ 
thing  free — souvenir  pictures  of  State 
Fair  visitors.  T.  W.  Sununers,  the 
World-Herald’s  promotion  manager, 
reports  that  more  than  10,000  pic¬ 
tures  were  distributed  of  visitors  to 
the  paper’s  booth. 

Billion  Dollar  Bulge 

HOW  TO  CASH  IN  on  the  World’s 

Fair  is  what  gives  advertising  and 
promotion  people  cn  New  York  news¬ 
papers  that  wori’ied  look  these  days. 

The  Herald  T'nbune  gets  into  the 
field  with  a  jumbo-size,  four-page 
broadside  captioned,  “Do  you  know 
anyone  in  Muncie  who  doesn’t  know 
someone  in  New  York?”  It  urges 
advertisers  to  soiil  New  Yorkers  now, 
in  1938,  so  that  they  in  turn  will  sell 
the  millions  of  v'sitors  they’ll  enter¬ 
tain  during  Fair  year,  1939.  The  in¬ 
side  of  the  folder  is  replete  with  pic¬ 
tures  showing  New  Yorkers  taking 
their  out-of-town  visitors  around  the 
city  on  various  spending  excursions. 

The  back  page  of  the  folder  ana¬ 
lyzes  the  extra  business  the  Fair  is 
expected  to  bring  to  New  York — a 
“billion  dollar  bulge.’’  Estimates 
only,  of  course,  based  on  past  ’onven- 
tion  experience,  the  figures  indicate 
that  15,000,000  World’s  Fair  visitors 
will  spend  an  extra  billion  in  the 
New  York  market  in  1939. 

Round-up 

“LARGEST  Daily  Circulation  in 

America!”  is  what  the  New  York 
Daily  News  calls  its  new  circulation 
book,  just  issued.  It  shows  distribu¬ 
tion  of  weekday  circulation  of  the 
News  and  other  New  York  City 
morning  newspiipers  by  boroughs, 
expenditure  groups,  income  districts, 
suburban  countie.9  and  towms.  It  is 
attractively  printed  in  convenient  fil¬ 
ing  size,  spiral  bound,  illustrated  with 
photographs  anJ  colored  charts  and 
maps. 

The  Dallas  Morning  News  used  a 
full  page  recently  to  promote  the 
comprehensiveness  of  its  new  cover¬ 
age  facilities.  Photographs  were  used 
of  various  members  of  the  new's  and 
editorial  staffs,  with  the  explanation 
that  they  were  “only  a  few  of  the  562 
employes  of  the  News  directly  con¬ 
cerned  in  the  production  and  han¬ 
dling  of  news  and  interpretation.” 


NEWSPAPER 

FINANCING 


DAVIS  &  THOMPSON 

INCORPORATED 

Union  Trust  Bldg., 
Cleveland 


To  promote  the  “New  and  Greater 
Comic  Weekly,”  the  Albany  Times- 
Uuion  staged  a  Fun  Week  and  pulled 
a  number  of  entertainment  stunts. 
Cartoonists  Otto  Soglow,  Russ  West- 
over,  Lyman  Young,  Alex  Raymond, 
George  McManus  and  Harry  “Pop- 
eye”  Welch,  with  Columnist  “Bugs” 
Baer  as  master  of  ceremonies,  put  on 
a  show  for  the  Albany  Advertising 
Club  and  at  theatres  in  Albany, 
Schenectady  and  Troy.  The  cartoon¬ 
ists  sketched  and  caricatured  every¬ 
one  in  sight.  Tlie  week  came  to  a 
close  with  a  big  parade  for  the 
youngsters. 

"Value  Belt"  Stressed 

Hearst  newspapers  in  Boston,  the 
American,  the  Record  and  the  Sun¬ 
day  Advertiser,  are  promoting  Bos¬ 
ton’s  “Value  Belt”  to  help  Boston 
department  stores  recapture  some  of 
the  trade  they  have  lost  in  the  past 
ten  years  to  suburban  cities  and 
towns. 

Advertising  will  feature  the  slogan, 
“Shop  the  Value  Belt.” 

The  St.  Louis  Post-Dispatch  has 
issued  a  little  folder,  “The  Distribu¬ 
tion  of  Advertising  in  St.  Louis,” 
which  shows  the  share  of  each  of  the 
city’s  three  newspapers  in  30  major 
classifications  of  advertising.  In¬ 
formative,  quietly  done  without  high- 
pressuring,  the  folder  seems  an 
effective  way  ef  getting  across  a 
leadership  story. 

Carroll  H.  Kitts  has  rejoined  the 
Buffalo  Times  as  promotion  manager 
after  an  absence  of  two  years  dur¬ 
ing  which  he  was  circulation  promo¬ 
tion  manager  of  the  Washington  Post 
and  advertising  promotion  manager 
of  the  Baltimore  News-Post  and  Sun¬ 
day  American. 

Thaddeus  Nichols,  formerly  of 
Harold  Cabot  &  Co.,  Ine.,  Boston  ad¬ 
vertising  agency,  has  been  appointed 
promotion  manager  of  the  Boston 
Evening  Transcript.  Mr.  Nichols  for¬ 
merly  was  in  publication  promotion 
and  advertising  in  Boston  and  New 
York.  A  Harvard  graduate,  class  of 
1926,  he  was  with  McCann-Erickson, 
Inc.,  New  York  agency,  until  1933, 
when  he  joined  Harold  Cabot  &  Co., 
Inc.,  as  a  vice-president. 

■ 

42,000  SEE  ALL-STARS 

The  largest  crowd  to  attend  an  All- 
Star  football  game  in  the  three-year 
history  of  the  promotion  feature  pre¬ 
sented  annually  by  the  New  York 
Herald  Tribune,  42,(K)0  persons 
crowded  into  the  Polo  Grounds,  New 
York,  on  the  night  of  Sept.  7  to  see  the 
New  York  Giants,  professional  grid 
team,  defeat  the  College  All-Stars, 
6 — 0.  Receipts  go  to  the  Tribune 
Fresh  Air  Fund,  which  each  summer 
sends  needy  children  on  summer  vaca¬ 
tions. 
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Seven  Former  Editors 
On  Chicago  Daily 

Seven  former  managing  or  city  edi¬ 
tors  are  now  employed  on  the  Chicago 
Herald  &  Examiner  in  various  key 
positions  from  executive  city  editor  to 
reporter  and  columnist,  it  was  re¬ 
vealed  this  week  by  John  W.  Dien- 
hart.  Herald  &  Examiner  managing 
editor.  He  emphasized  the  group  is 
not  composed  of  “broken  down”  news 
room  executives,  but  consists  of  men 
fully  experienced  in  directing  news 
staffs  and  keenly  alert  in  handling  all 
types  of  news  stories. 

The  group  includes:  Harry  Canfield, 
former  managing  editor  of  the  Roches¬ 
ter  (N.  Y.)  Journal,  now  executive 
city  editor;  Edward  Reticker,  former 
Chicago  American  managing  and  city 
editor,  now  night  city  editor;  Harry 
Reutlinger,  former  American  city  ed¬ 
itor,  now  day  city  editor;  Harry  Reed, 
former  American  city  editor,  now  re¬ 
porter;  John  Stone,  former  Chicago 
Times  city  editor,  now  rewriteman; 
Harold  Rachlin,  former  Duluth 
(Minn.)  News-Tribune  managing  edi¬ 
tor,  now  day  news  editor;  and  Gor¬ 
don  Sessions,  former  Sioux  Falls 
(S.  D.)  Argus-Leader  managing  edi¬ 
tor,  now  columnist. 

■ 

RETURNS  TO  OLD  SPOT 

Contending  that  a  street  corner  is 
the  best  place  to  meet  old  friends, 
M.  M.  Malloy,  who  30  years  ago  sold 
the  Richmond  (Va.)  News-Leader,  on 
Sept.  13  appeared  at  his  old  news¬ 
stand  at  Eight  and  Main,  to  sell  the 
daily  again.  Mr.  Malloy  now  part 
owner  of  a  department  store  in  Ber¬ 
muda,  and  spending  a  vacation  in  the 
city  obtained  permission  from  the 
daily,  and  between  4  and  6  p.m.,  sold 
his  quota  of  1,000  papiers. 


Transient  Words 
Left  Her  Confused 


HE  could  not  request, 
“Please  say  that  again.”  She 
could  not  ask  for  details.  The 
strident  voice  trailed  off  on  other 
subjects. 

So  it  was  a  grateful  woman 
who  greeted  the  paper  boy — 
found  a  well  ordered  account  of 
the  event  which  stirred  her  curi¬ 
osity,  with  pictures  and  side 
lights.  She  appreciated  a  paper 
that,  with  the  aid  of  Certified 
Mats,  was  doing  the  things  radio 
could  not  do  and  doing  them 
supremely  well. 

For  deptndablt  stereotyping,  rely  on 
Certified  MatSy  made  in  the  U.  S,  A. 

CERIIFIED  DRY  MAT  CORPORATION 


9  Rockefeller  Plaza,  Dept  P 
New  York,  N.  Y. 
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Auto  Previews 
Under 
In  Detroit 


Way 


Approximctely  25%  Increase 
in  New  Car  Sales  and  News¬ 
paper  Linage  Expected  in  '39 
Ey  HIL  F.  EEST 


Detroit,  Sept.  14 — This  week  in  De¬ 
troit  really  breaks  down  the  entire 
automobile  set  up.  1938  models  are 
a  thing  of  the  past  and  now  it  is  1939 
in  a  great  big  way. 

Practically  all  manufacturers  are 
getting  under  way  on  their  1939  mod¬ 
els  and  production  estimates  covering 
new  models  show  a  big  increase. 
Buick.  Plymouth.  Studebaker,  Pack¬ 
ard.  Pontiac  and  Willys  are  all  in 
production. 

At  this  writing  the  Detroit  news¬ 
papermen  have  looked  on  most  of  the 
1939  models.  There  have  been  a  few 
changes  in  dates  on  the  previews.  The 
Chrysler  Corporation,  Plymouth, 
Studebaker  and  Graham  are  out  of 
the  way  as  this  is  written.  Today, 
we  were  in  Lansing  looking  at  the 
new  Oldsmobile.  On  Friday  we  will 
be  at  Pontiac  and  on  Sept.  19  we  will 
look  at  Packard.  On  Sept.  22  we  will 
be  at  Flint  looking  over  the  1939 
Buick  and  there  are  still  some  definite 
preview  dates  to  be  set  on  the  other 
models. 

The  Chrysler  1939  line,  especially 
Plymouth,  is  pretty  well  out  in  the 
field.  It  has  been  presented  to  dis¬ 
tributors  and  from  tear  sheets  Plym¬ 
outh  appears  to  have  been  advertised 
locally  in  Minnesota,  Michigan  and 
New  York. 

Dodge  25th  Anniversary 

In  1939  Dodge  will  celebrate  its  Sil¬ 
ver  Anniversary.  Since  the  famous 
story  about  Dodge  cars  in  Mexico  with 
General  Pershing  chasing  Villa  in 
1914,  Dodge  cars  have  been  placed 
in  the  hands  of  over  4,000,000  owners. 


newspaper  advertising  possible  and 
this  outlook  makes  1939  look  like  a 
big  year  for  newspapers. 

The  Ford  Motor  Company  remains 
Es  the  only  automobile  manufacturer 
still  turning  out  1938  models  and  each 
week  they  are  gradually  cutting  down 
cn  the  number  of  units  made.  The 
Ford  announcement  for  1939  will  be 
made  at  the  New  York  show  time. 

A  check  up  on  employment  in  this 
autemobile  district  shows  nearly  5.000 
men  returning  to  work  at  the  Pontiac 
plant,  bringing  the  number  of  re¬ 
employed  of  the  automobile  district 
up  to  a  high  mark.  Indications  at  this 
time  point  to  a  general  rehiring  of 
workers  throughout  the  automobile 
industry. 

At  this  time  there  is  very  little  defi¬ 
nite  information  available  about  1939 
schedules.  Here  in  Detroit  we  believe 
that  there  will  be  an  unusually  large 
increase  in  automobile  linage.  We 
still  stick  to  the  figure  of  25%  in¬ 
crease  over  the  1938  total,  since  this 
is  the  approximate  gain  the  manu¬ 
facturers  expect  on  the  sale  of  1939 
cars. 

The  vanguard  of  Hudson  Motor  Car 
Company's  12,000  employes  responded 
to  work  calls  during  the  current  week 
as  the  company  got  under  way  in  pro¬ 
duction  of  1939  models.  With  addition 
of  those  receiving  notices  to  report 
this  week  payroll  is  increased  to 
over  5,000.  Three  new  Hudson  cars, 
starting  in  the  lowest  price  field,  will 
soon  be  announced  for  1939  selling 
season. 


art  director  of  Lee  Anderson  Adver-  South  for  FLUFFO,  a  vegetable  short- 
tising  Co.,  Detroit,  to  succeed  Sid  cning.  Twenty-two  daily  and  weekly 
Wells.  For  the  past  four  years  he  has  newspapers  in  some  sections  of  tlie 


Among  Advertising  Folk 


JOHN  H.  OWEN,  former  president  of 

Brown  Vintners  Company,  Inc.,  and 
more  recently  vice-president  of  Mc¬ 
Kesson  &  Robbins,  Inc.,  has  joined 
Arthur  Kudner  Inc.,  in  an  executive 
capacity. 

Richard  W.  Garner,  formerly  in  the 
sales  and  advertising  departments  of 
Procter  &  Gamble  and  later  in  the 
radio  research  department  of  H.  W. 


been  with  L,aDriere,  Inc. 

M.  H.  Peterson,  formerly  with 
Blackett-Sample-Hummert,  Inc.,  Chi¬ 
cago,  has  been  named  radio  director 
of  H.  W.  Kastor  &  Sons  Co.,  Chicago. 

Ralph  Bennett,  copy  executive  of 
Geare-Marston  agency,  Philadelphia, 
has  resigned  to  join  George  Bijur, 
Inc.,  New  York,  as  a  copy  supervisor. 

Horace  Cleveland  has  joined  J.  M. 
Mathes,  Inc.,  to  head  textile  division. 

David  Mayer,  assistant  advertising 
manager  of  the  Doughnut  Corporation 
of  America,  on  Sept.  19  will  become 
advertising  manager  of  Honor  Brands 
Frosted  Foods  Corporation. 

Clarence  Olmstead  has  resumed 
his  activities  as  talent  buyer  for 
Young  &  Rubicam  Inc.,  in  New  York. 

Louis  Hahn,  a  director  of  Kelly, 
Nason  &  Winston  for  several  years 
has  resigned  to  establish  his  own  de¬ 
signing  and  printing  business  at  24 
Stone  Street,  New  York. 

M.  C.  Seicerman,  formerly  with  the 
Gardner  Advertising  Company,  is  now 
with  A.  W.  Lewin  Company,  Inc., 
Newark,  N.  J.,  as  copy  and  research 
director. 

CuLBRETH  SuDLER,  formerly  secretary 
of  Needham,  Louis  &  Brorby,  Inc.,  and 
more  recently  with  John  J.  Dunham 
Company,  Chicago,  and  the  Philip  J. 
Meany  Co.,  Los  Angeles,  has  formed 
his  own  agency  in  Los  Angeles. 

Abbott  Kimball  Co.,  Inc.,  New  York, 
announces  that  Marjorie  Stitt,  for¬ 
merly  associated  with  the  advertising 
department  of  B.  Altman  &  Co.,  has 
joined  their  publicity  staff. 

L.  Hausman,  formerly  of  the  Ameri¬ 
can  Safety  Razor  Corporation,  will  be 
in  charge  of  advertising  for  General 
Shaver  Corporation,  manufacturers  of 
the  Remington  and  Rand  Close- 
Shavers,  effective  immediately. 

O’Connell  &  Samuels  Advertising 
Agency,  Springfield,  Mass.,  announces 
the  appointment  of  Ernest  A.  Chap 


South  will  be  used.  One  radio  station 
is  also  on  the  list. 

Metropolitan  newspapers  and  direct 
mail  will  be  used  by  Cortlandt  Jewel¬ 
ers,  retailers  of  nationally  advertised 
jewelry  and  clothing.  Maxwell  J, 
Wihnyk  Advertising  has  the  ac¬ 
count. 

The  Parker  Pen  Company,  via  its 
agency  Blackett  -  Sample  -  Hummert. 
Inc.,  Chicago  office,  has  released  or¬ 
ders  through  National  Advertising 
Service,  Inc.,  college  publishers’  rep¬ 
resentatives,  New  York,  covering 
approximately  250  college  newspapers. 
Copy  ordered  constitutes  48  inches  via 
5  insertions. 

Gale  &  Pietsch,  Inc.,  Chicago  agency, 
has  been  appointed  by  Dearbors 
Products,  Chicago. 

Webster  cigar  advertising  begins  this 
week  in  New  York,  Newark,  Philadel¬ 
phia,  Los  Angeles,  Detroit,  Milwau¬ 
kee  and  Chicago,  as  opener  for  a  12 
weeks’  newspaper  campaign  by  Web¬ 
ster  Eisenlohr,  Inc.,  New  York.  The 
copy  will  be  in  full  length,  single 
column  space  on  the  sports  pages. 
The  Frank  E.  Campbell  Funeral 
Church  last  week  began  an  advertis¬ 
ing  campaign  in  metropolitan  news¬ 
papers  with  the  largest  space  ever 
used  in  New  York  for  mortuary  ad¬ 
vertising.  Smaller  space  will  later 
supplement  the  curent  insertions 
N.  W.  Ayer  &  Son,  Inc.,  is  the  agenej- 
for  both  accounts. 

Hugo  Scheibner,  Inc.,  Los  Angeles 
agency  has  been  appoined  by  Habo 
&  Co.,  men’s  tailors;  Breitstein  Manv- 
FACTURING  Co.,  manufacturers  of  wo¬ 
men’s  coats  and  suits;  and  Westers 
Exterminator  Co.,  Inc. 

Williams  -  Harter  Corporation. 
builders  of  the  new  private  home  de¬ 
velopment  known  as  “New  Salem,”  in 
Port  Washington.  L.  I.,  has  named 
Metropolitan  Advertising  Company. 
New  York. 


Dodge  announcements  are’being  made  Company,  pell  as  account  executive  for  Boston; 


ROTO  DECLINES 

Due  to  a  decided  drop  in  national 


that  in  the  next  few  weeks  Dodge  joined  John  tsiair  &  Company,  Frank  Mack,  account  executive  for  advertising,  rotogravure  linage 


will  release  through  the  newspapers 
of  America  the  biggest  news  it  ever 
gave  America — the  story  of  the  1939 
Silver  Anniversary  Dodge  line. 

At  the  Oldsmobile  party  today  over 
300  invitations  were  extended  and 
nearly  that  number  responded.  On 
Sept.  16  over  800  dealers  and  sales¬ 
men  from  the  Detroit  zone  are  to  view 
the  new  Oldsmobile,  this  will  be  the 
first  of  a  series  of  meetings  to  be  held 
by  Oldsmobile  throughout  the  coun¬ 
try.  It  was  stated  in  Lansing  that  the 
1939  Oldsmobile  will  be  publicly  an¬ 
nounced  in  October. 

On  Sept.  17,  a  press  preview  will 
be  held  at  Lake  Geneva,  Wis.,  where 
newspapermen  will  look  at  the  1939 
line  of  Nash  cars. 

The  big  Buick  meetings  will  pre¬ 
cede  the  annual  press  preview  and 
dealers  will  be  brought  in  from  all 
over  the  country.  On  Sept.  22  ap¬ 
proximately  200  newspapermen  will 
visit  Flint  to  inspect  the  new  cars  and 
it  is  expected  that  the  public  an¬ 
nouncement  of  the  new  Buick  will  be 
around  Oct.  15. 

Many  Changes  in  Models 


Chicago,  as  station  promotion  man 
ager. 

Miss  Cora  R.  Geiger  and  Carlton 
L.  Davis  of  the  Buffalo,  N.  Y.,  office  of 
Batten,  Barton,  Durstine  &  Osborn  will 
transfer  this  fall  to  the  new  Cleveland 


western  Massachusetts  and  northern  newspapers  totaled  541,208  lines  in 
Connecticut,  and  Miss  Margaret  July,  a  decrease  of  206,322,  or  27.6'it, 
Emerson,  special  representative  with  as  compared  with  July,  1937,  accord- 
headquarters  in  Springfield.  ing  to  figures  released  this  week  by 

Kimberly-Clark  Corporation.  Local 
gravure  showed  a  gain  of  51,019  lines. 

cffice.  Miss  Matty  Newman,  home  Campaigns  and  AcCOUntS  or  22.8%,  with  a  total  of  274,045.  Na- 


service  director,  Buffalo  Niagara  Elec¬ 
tric  Corp.,  succeeds  Miss  Geiger  as  a 
director  of  the  Buffalo  League  of  Ad¬ 
vertising  Women. 

Edmund  S.  Whitten  of  Edmund  S. 
Whitten,  Inc.,  Boston  agency,  is  a 
member  of  the  executive  committee 
of  the  Down-Town  Forum  Counseling 
Service  of  Boston,  sponsored  by  the 
Y.  M.  C.  A.  and  Y.  M.  C.  U.  as  a  new 
movement  started  Sept.  7  designed  to 
offer  advice  on  all  matters  to  em¬ 
ployed  young  men. 

Eugene  M.  Zuber.  vice-president  of 
Campbell-Ewald  Co.,  has  been  ap¬ 
pointed  western  manager  of  the  Na¬ 
tional  Outdoor  Advertising  Bureau  in 
Chicago.  He  has  been  director  and 
a  member  of  the  officers  and  operating 
committee  of  the  National  Outdoor 
Advertising  Bureau. 

Miss  Helen  Ryman,  president  of 


PROCTER  &  GAMBLE  COMPANY 
has  named  Compton  Advertising, 
Inc.,  to  direct  a  test  campaign  in  the 


tional,  however,  dropped  to  267,163 
lines,  a  decline  of  257,341,  or  49'"t, 
compared  with  July  a  year  ago. 
Monotone  totaled  506,814  lines,  with 
color  roto  aggregating  34,394. 


newspaper  news 


The  manufacturers  have  spent  mil-  Woman’s  Press  Club  of  Pittsburgh, 
lions  of  dollars  to  stimulate  the  1939  was  appointed  sales  manager  of  the 
market  and  have  incorporated  more  Hotel  Roosevelt,  Pittsburgh.  Miss 
changes  in  the  1939  models  and  spent  Ryman  for  sometime  was  with  the 
more  money  retooling  them  than  has  Pittsburgh  Press.  She  is  treasurer  of 
been  done  for  many  years  in  the  past.  Woman’s  Advertising  Club  of  Pitts- 
The  result  is  that  the  1939  models  burgh. 

must  be  pushed  with  every  bit  of  Thedor  Ziesmer  has  been  appointed 


SYDNEY,  AUSTRALIA 
The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  yon  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

Published  Monthly 
Subscription  roto  7A  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRALIA 


d 


SEPTEMBER 


19  3  8 


©faituarp 


STATE  SENATOR  JOHN  G.  HOM- 


Herald  and  New  York  Times  and  in 

the  New  York  World’s  Washington  Retail  Linage  Up 
Harald  Ahlqvist,  of  New  York,  for-  SoiHe  CitieS 


SHER,  79,  publisher  of  Strasburg  merly  director  of  the  Boston  Tran- 
(Pa.)  News,  a  weekly,  and  a  member  script,  died  suddenly  Sept.  8  at  Kings- 
of  the  state  legislature  for  37  years,  ton,  Jamaica,  while  on  a  cruise. 


The  local  retail  advertising  in  the 
lage  Up  Cleveland  Press  for  the  period  from 

«...  Sept.  3  through  Sept.  10,  amounted 

s-»ltl©S  to  118,832  lines,  while  for  the  same 

continued  from  page  4  last  year  it  amounted  to 

_  154,2oU. 

,  -jr  oi/?  The  linage  of  retail  advertising  in 

Sfar-Tn„c..  for  a  period  from  Sept  6  Cleveland  Neies  for  the  period 


died  Sept.  13  in  the  Lancaster,  Pa.,  Charles  H.  Lincoln,  67,  Poston  Post,  through  Sept.  12  as  compared  with  g  ^  5  through  Sept  10  was  ^  208 
General  Hospital  after  several  months  feature  editor,  died  in  a  Waltham  a  .similar  period  last  year.  neriod  last  vear 


illness. 

Be.vjamin  J.  Bennett,  84,  editor  and 
publisher  of  Mineral  Point  (Wis.) 
Tribune  since  1878  and  dean  of  Wis- 


(Mass.)  hospital  Sept.  4. 

John  Zimmerman,  64,  for  43  years 


George  M.  Burbach,  retail  adver¬ 
tising  manager  for  the  Post-Dispatch, 


while  for  the  same  period  last  year 
it  was  103,404. 

However,  Sterling  E.  Graham,  ad- 


employe  of  the  photo-engraving  ‘J’  explaining  the  loss  of  linage  for  v^rtising  director  of  the  Plain  Dealer, 


department  of  the  New  York  Journal- 


consin  printer-editors  died  at  his  home  American,  died  Sept.  5  of  a  heart  at- 
there  recently.  tack  at  his  home  in  Middle  Village, 

Mack  Stanton,  who  founded  the  Long  Island,  N.  Y. 

Cloris  (N.  M.)  News-Journal  in  1929  •T'  11  T>* 

and  later  retired  to  live  at  Diamond,  ToIH  TrGD@ll  DlGSj 

Mo.,  died  Aug.  15  in  the  Barnes  Hospi-  __ 

tal,  St.  Louis,  following  a  brain  tumor  6 WSpapermail 

operation.  Stanton,  who  owned  news-  Tom  Trebell,  53,  newspaperman 


the  week  for  his  paper,  said;  “Unsea¬ 
sonably  hot  weather  during  early 


said,  "I  look  forward  to  a  great  in¬ 
crease  in  advertising  linage  from 


September  m  St.  Louis  has  retarded  Cleveland  retailers  within  the  next 
business  and  consequently  advertis-  30  ^  ^  decrease  shown 

mg.  It  IS  my  understanding  that  ad-  j 

Tom  Trebell  Dies;  S'Secrl  SerTim^LTrlhe  .  • 

--  3  Deuer  ousiness  lor  me  economic  conditions  improve 

Newspaperman  entire  month  of  September  than  last  generally,”  said  W.  J.  Sylvester,  ad- 

Tom  Trebell,  53,  newspaperman  i„,ilar  statement  was  made  bv  director  of  the  Press  “the 

Wnnwn  nn  hnih  di.H  reoentlv  ^ Volume  of  retail  advertising  Will  pick 


papers  in  Kansas  and  Missouri,  was  known  on  both  coasts,  died  recently  George  Grinham,  holding  the  same  ^ 

widely  known  throughout  the  South-  at  the  Veterans  Hospital  at  Sawtelle,  position  with  the  Globe-Democrat.  ^  think  there  will  be  a  gradual 

west  for  the  caustic  editorials  in  his  Cal.,  of  enlargement  of  the  heart.  h?S:  ™ had  cancellations  of  ads  ‘•"P'-ovement  in  the  amount  of  retail 

column  “Getting  Acquainted.”  He  entered  newspaper  work  on  the  fpj.  our  next  day’s  paper  several  times  ®  ising. 

Charles  A.  Horton,  31,  managing  Boston  Transcript  and  later  was  star  last  week  because  of  weather  condi-  qtptvf  HTTC  T  TTMarp 

editor  Greenville  (Tex)  Evenina  reporter  of  the  Woll  Street  Journal  tions.  It  is  my  belief  we  will  come  oimfiX.  mia  UDlAijL. 

Banner  since  1934,  died  Sept.  10  at  his  being  credited  with  breaking  the  out  of  the  month  with  a  gain  in  lin-  San  Francisco,  Sept.  13— Fulfill- 

home  there  following  a  two-year  ill-  on  the  Government’s  orders  for  age.  despite  the  figures  for  the  past  inent  of  confident  expectations  for 

ness.  Bed  ridden  for  the  past  two  dissolution  of  the  Standard  Oil  monop-  week.”  good  advertising  this  fall  has  been 

years  Mr.  Horton  for  months  wrbte  oly.  In  1923  he  was  advertising  direc-  A  statement  by  the  advertising  de-  delayed  by  a  San  Francisco  depart- 
editoHals  from  his  bedside.  He  be-  ^or  of  the  Associated  Advertising  partment  of  the  Star-Times  said:  “We  ment  store  strike.  Optimistic  hopes 

came  associated  with  his  father  the  Clubs  of  the  World  and  promoted  the  feel  very  optimistic  about  the  pros-  will  find  substantiation  once  the  strike 


ment  store  strike.  Optimistic  hopes 
will  find  substantiation  once  the  strike 
is  settled,  reports  from  adjoining 


late  Fred  E  Horton  in  1930.  organization’s  London  convention  pects  for  fall.  Our  linage  is  indicat-  settled,  reports  from  adjoining 

„  .  „  T  71  •  1  *•  which  netted  a  $50,000  profit.  During  ive  of  an  upward  trend  which  we  points  indicate,  but  meanwhile  the 

1.  A.  mRTLEY  JR.,  circulation  g  sergeant  in  the  expect  to  see  continued  until  Christ-  linage  applecart  has  been  upset  in 

anager.  Rocky  Mount  (N.  C.)  Tele-  intpllippnp*.  sprviop  hut  did  mas”  San  Francisco  with  a  terrific  crash. 


_  ,  1,  /XT  \  71  I  Ihe  war  he  was  a  sergeant  in  the  expect  to  see  continued  until  Christ 

manager.  Rocky  Mount  (N.  C.)  Tele-  intelligence  service  but  did  mas.” 

gram,  was  found  dead  in  his  apart-  ^  oat  /rvarcpac 

ment  Sept.  4  with  a  pistol  wo^d  in  he  leased  and  published  the  FEELING  OF  OPTIMISM 


FEELING  OF  OPTIMISM 


The  department  store  situation  has 
been  defined  in  newspaper  advertis- 


his  head.  Coroner  J.  G.  Raby  termed  Vegas  (Nev.)  Review  a  weekly,  Detroit,  Sept.  12  — Although  there  ing  circles  as  a  strike  100%  effective 

It  a  case  of  suicid^  A  native  of  5^,^  Francisco  as  is  a  feeling  of  optimism  here  as  to  a  against  the  newspapers.  Retail  lin- 

Winston-Salem,  N.  C.,  Hartley  was  editor  of  the  Associated  Press,  future  increase  in  the  volume  of  age  losses  since  unionists  walked  out 

with  newspapers  there  before  coming  j  ,095  he  ioined  Editor  &  Publisher  business,  retail  advertising  linage  of  35  stores  one  week  ago  today  are 
to  the  Telegram  two  years  ago.  His  publiSier  of  Adrertising.  since  Labor  Day  in  the  Detroit  Free  estimated  at  90%.  Stores  are  still 

wife,  two  children,  parents,  two  ^hich  was  the  new  name  for  News-  P^ess  and  Detroit  News  showed  a  de-  open  and  their  departments  appear  to 

brothers  and  a  sister  survive.  paperdom  before  it  was  merged  with  crease  over  the  corresponding  period  be  doing  a  much  more  impressive  busi- 

Emile  R.  Sterbenz,  69,  assistant  cir-  Editor  &  Publisher.  About  1925  he  year.  ness  than  are  the  newspaper  adver- 

culation  manager  of  St.  Louis  Globe-  sold  the  Governor  of  New  Mexico  on  Figures  for  the  Free  Press  supplied  tising  departments. 

by  Cyril  W.  Cosgrove,  advertising  di-  Retail  linage  for  the  first  10  days 


Democrat  since  1919,  died  Sept.  11  at  the  idea  of  hiring  a  state  publicity  Cosgrove,  advertising  di-  Retail  linage  for  the  first  10  days 

Missouri  Baptist  Hospital  of  a  heart  man  and  got  the  job.  He  had  worked  ^^owed  a  retail  linage  loss  of  of  September  shows  individual  news- 

ailment  aggravated  by  a  fall  last  on  the  Indianapolis  Star,  Detroit  News  ®  ®  as  compared  paper  losses  ranging  from  38  to  40%. 

month.  Before  joining  the  Globe-  San  Francisco  Examiner,  Los  Angeles  *  ,•  •  ^^/^  strike  started  Sept.  6. 

Democrat,  in  1919,  Mr.  Sterbenz  Examiner  Los  Angeles  Times  He  amount  of  linage  in  the  Commodity  advertising  of  food 

worked  for  the  old  St.  Louis  Republic,  handled  organization  work  for  both  the  Press  for  the  week  foUowh^  stores  was  reduced  slightly  and  em- 

Surviving  him  are  his  wife;  four  Detroit  and  Los  Angeles  Better  Busi-  increase  of  56,000  phasis  placed  on  meat,  fruit  and 


sons,  Frederick  H.  Sterbenz,  cable  edi¬ 
tor  of  Cleveland  Press;  John  G.  Ster¬ 
benz,  also  of  the  Globe-Democrat 
circulation  department  Bertram  L., 
and  Walter  J.  and  three  daughters. 


ness  Bureaus. 


lines  over  the  previous  week. 


vegetable  departments  late  last  week 


GEORGE  T.  MCHARDSON  , 

George  Tilton  Richardson,  retired  ’3y  figures  for  the  same  period, 
editor  of  Worcester  (Mass.)  Evening 


Retail  linage  for  the  Detroit  News  due  to  a  protracted  warehouse  strike 
for  the  period  from  Sept.  6-11  this  causing  a  decrease  in  supplies  of  some 
year  showed  a  decrease  of  7%  from  commodities. 

’37  figures  for  the  same  period.  Advertising  officials  in  San  Fran- 


SEE  FUTURE  INCREASES 


Mrs.  j.  Earle  Mavity,  wife  of  the  Post  and  formerly  on  Boston  newspa-  SEE  FUTURE  INCREASES  are  agrwd  that  the  recovery  is 

fT"'  T"?*? <“!;>  "‘r*  0-  Sept.  12-DespHe  ,  exp"  ctl  t 

Ledger,  died  Sept.  7  m  Presbyterian  at  his  home  in  Worcester,  Sept.  11.  decrease  in  retail  advertising  placed  be  recovered  however  Oakland 
Hospital,  Chicago.  f  ^  f  locally  in  Cleveland’s  three  news-  Lrkeley  and  Richmond  were  among 

Edward  D.  Kollock,  68,  head  of  a  rertiser  from  1888  to  1891,  managing  papers  for  a  period  following  Labor  reporting  good  busi- 

^ston  agency  bearing  his  name  for  f'^»|or  of  the  Boston  News  from  1891  Day,  advertising  managers  here  ex- 

40  years,  died  at  the  New  England  ^o  1892  and  later  with  the  Providence  pressed  belief  that  such  advertising  reported  by  newspapers  in 


Ledger,  died  Sept.  7  in  Presbyterian 
Hospital,  Chicago. 

Edward  D.  Kollock,  68,  head  of  a 
Boston  agency  bearing  his  name  for 


1/  you  need 
circulation 


Deaconess  Hospital,  Boston,  Sept.  11.  (H-  L)  News.  Going  to  the  Boston  will  show  a  gradual  increase. 

He  was  a  specialist  in  resort  and  hotel  Traveler  as  drama  critic  and  editorial  The  volume  of  retail  advertising  in 
advertising.  writer  he  remained  until  1907  when  he  the  Cleveland  Plain  Dealer  for  the 

Archibald  L  MacKinnon  47  former  editor-in-chief  of  the  Boston  period  from  Labor  Day  through  Sept, 

managing  editor  Lowell  (Mass )  Cou-  Tribune.  In  1908  he  became  11  was  351,668  lines,  while  for  the 

ner  Citizen  and  Evenina  Leader  died  managing  editor  of  the  Boston  Trav-  ,  same  period  last  year  it  was  446,462. 

at  the  Corey  Hill  Hospital,  Brookline,  remaining  there  until  he  went  to - 

Mass.,  Sept  11  He  had  been  tele-  Human  Life  Magazine  in  1910  as  | 

graph  editor  and  city  editor  of  the  ^  later  he  returned  toTr  O  P  A 

Lowell  papers  prior  to  his  retirement  "ew^aper  work  as  editor  of  the  Bos-  1/  y  OU  TleCU 
in  1931  because  of  ill  health  He  Chamber  of  Commerce  News  and 

worked  on  the  Claremont  (N.  H.)  ‘wo  years  later  joined  the  Worcester 

Eagle  before  going  to  Lowell.  retired  a  year  and  a  half  L  ll  LlilWl-iUll' 

Percy  H.  Parsons,  51,  with  the 

Oklahoma  City  (Okla.)  Oklahoman  *  fYt  p  TL  ■ 

and  Times  circulation  department  for  M^TKR WATION^AMj 

10  years,  died  Sept.  3  of  a  stomach  CiRIlVWC’l?  , 

ailment  in  a  hospital  there.  Before  Competent  to  Uke  charge  ol 

going  to  Oklahoma  City  he  was  with  SvdllCy  R«  djll*|£0  yoiw  entire  department,  01 

the  Minneapolis  Tribune  and  other  ^  th^ 

'^7e^^auahteTT''°h  ^  PedU-CWp.  C^mittee  of  ^he  llftema 

W  and  W  n  ’  Circulation  Manager 

ma’naaer  of  M  ’  ^  Teiejfc*i.,  ogurm  SS-B7  Asaociation  can  provide  yoi 

^terf  *  Minneapolis  Star,  and  two  Ml*  Ato**.i  ■S**n<*ll«.  r*iii  with  men  of  capacity  anc 

Bramwell  Davis,  67,  editor  of  North  Trmval  TrM« 

Mississippi  Herald,  Water  Valley,  li*v  York  Bepnamtattv*:  Tulsa  World 

Miss.,  and  a  veteran  newspaperman,  A.  T.  HaoAeraoii  Omiir«v.  Inc.  _  Tnlea  nirla 

died  Sept.  10  at  his  home  ffiere.  He  VSSr«H  ^  _ 

formerly  served  on  the  New  York  m 


Hi  ^  graauai  increase.  g^^^  Francisco  peninsula  area  ex- 

The  volume  of  retail  advertising  m  through  Palo  Alto, 

e  Cleveland  Plain  Dealer  for  the  m.  1  j  rr  u  *  j 

;riod  from  Labor  Day  through  Sept.  Th®  Oakland  Tribune  reported  a 
Tx/ac  7S1  KR«  linpc  while  for  the  Very  nice  gam  since  Labor  Day. 


men 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  c/o  Tulsa  World, 
Tulsa,  Okla. 


''Fashion  Horoscope' 
is  the  best  women's 
feature  we  have." 

—PALMER  HOYT 
Managing  Editor 

PORTLAND  OREGONIAN 

«  «  »  » 

IVe  will  be  glad  to 
send  you  samples 

Esquire  Features,  Inc. 

Chicago  Ill. 
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EDITOR  6.  PUBLISHER 


AUGUST  LINAGE  IN  LEADING  CITIES 

AKRON,  OHIO  CHATTANOOGA,  TENN.  ERIE,  PA. 


1937  Gain  or  I,os> 


T  me.  Pre'S  .... 

.  .  .  .(e) 

365.7.16 

60.1.482 

237.746  I, 

....(e) 

785.483 

1,055.552 

27.0.069  L 

Tinte'i*rr<*>s  . 

.  ...(S) 

159.403 

285.865 

126.462  I, 

T  DaiN 

1.151.219 

1.659.0.14 

507.815  L 

T  ►:.tl  SuTi'iav 

1 59.40.1 

285.865 

126.462  I, 

1.310.622 

1.944.899 

634.277  I, 

Tin'es*l*re'i< 

>en<lcd  publication  after  .\ugust 

28.  19.18. 

ALBANY,  N.  Y, 

KnickerlKX'ker  New 

s  ..(e) 

564.275 

594.741 

30.466  I, 

. . . . 

. . .  (m) 

400.050 

400.579 

529  L 

•Times  ... 

.  ..(S) 

140.719 

215.4.10 

74.711  I, 

T.ial  Daily  .. 

964.325 

995.320 

30.995  I, 

T->t.al  Sun-lay  . 

140.719 

215.4.10 

74.711  1, 

iiran-l  Total 

1.105.044 

1.210.750 

105.706  L 

ALBUQUERQUE,  N 

.  M. 

. . . .  (m> 

281,6.12 

346.114 

64.482  I, 

TriSuno  . 

. . . . (e) 

316.157 

372.208 

56.051  I, 

T.'urr.a!  . 

. ...(S) 

49.131 

75.977 

26.846  L 

T-.t.al  Daily  . . 

597.789 

718.322 

120.5.13  I, 

T.-tal  Sunday  . 

49,131 

75.977 

26.846  r. 

rir.mil  T>tal 

646.920 

794.299 

147.379  L 

ASHEVILLE,  N. 

c. 

CitizetT  . 

.  . . .  (m) 

329.413 

.1.1.1.670 

4.257  D 

Times  . 

. (e) 

.187.758 

387.874 

116  I, 

Citizen-Time^ 

....(S) 

145.011 

171.300 

26.289  L 

T-aal  Daily  . 

717.171 

721.544 

4.373  I, 

T  -ral  Sunilav 

145.011 

171.300 

26.289  L 

•  '■rand  T.>tal 

862.182 

892.844 

30.662  I, 

ATLANTA,  GA. 

tievjT^ian  . 

. (e) 

50.1.87.1 

460.633 

43.420  G 

I -u  ra!  . 

. (e) 

624.042 

722.209 

98.167  1, 

Con>titmn.n  .  .  .  . 

....(in) 

449.769 

415.343 

.14.426  ( ; 

•American  . 

. (S) 

158.340 

208.571 

50.231  L 

•*Inirnal  . 

. (S) 

176.389 

254,454 

78.065  I, 

C‘r.'‘titnti'n  .... 

. (S) 

196.617 

245.348 

48.371  I, 

T..t..l  Daily  . 

1.577.684 

1.598.185 

20.501  I, 

T  *tal  Satniav 

5.11..146 

708.37.1 

177.027  I. 

<ir.an*i  T-^lal 

2.109,0.10 

2.506.558 

197.528  I, 

ATLANTIC  CITY, 

N.  J. 

l»re«-l’ni  m 

.  . .  .  (m) 

349.574 

378.993 

29.419  I, 

Pre'*«*-Utn()r. 

. (S) 

56.711 

70.952 

14.241  L 

fir.iii.l  Total  .  406.285  449.945  4.1.660  1. 

I’reis  l'ni.in  morning  and  evening  soM  in  combination. 
Linage  of  morning  edition  shown. 


BALTIMORE,  HD. 


.Xew>P..st  . 

. (e) 

603.419 

756.581 

153.162  I, 

Sxin  . 

. (e) 

8.17.8.12 

865,245 

27.413  L 

Sun  . 

. . .  .(m) 

414.411 

427.51.1 

13.102  I, 

•  \merican  . 

. (S) 

190.547 

.117.14.1 

126.596  I, 

*Sun  . 

. (.S) 

347.921 

477.657 

129.736  L 

Total  Daily 

1.855,662 

2.049.339 

193.677  L 

Tdtal  .Nun'lav 

538.468 

794.800 

256.3.12  I, 

(iraii'i  T«*tal 

2,394.130 

2.844.1.19 

450.009  I, 

BANGOR,  MAINE 

C*nimercial  .... 

. (e) 

219.177 

258.466 

39.289  L 

New.  . 

. .  .  .(m) 

309,027 

341.828 

32.801  L 

<  iran  1  T  -ta!  . 

528.204 

600.294 

72.090  L 

19.18  1937  Gain  or  l.oss 


Times  . (ml  283.589  281.476  2.113  G 

.\ews  . (e)  .107.688  356.444  48.756  L 

Tree  Press  . (e>  .180.6.10  591.86.1  211.2.13  1. 

Times  . (S)  74.111  1.14.586  60.475  1. 

Free  Press  . (S»  164.219  177.104  12.885  1. 

Total  Daily  .  971.907  1.229.78.1  257.876  1. 

Total  Sunday  .  238.3.10  311.690  73. .160  I. 

Grand  Total' .  1.210,237  1.541.473  331.236  1. 

CHICAGO,  ILL. 

Tribune  . (m>  792.5.19  949.5.12  156.993  L 

Herald-Examiner  ...(m)  48.1.242  564.237  80.995  1. 

tDaily  News  . (e)  725.235  865.485  140.250  1. 

American  . (e)  5.16.070  562.587  26.517  1. 

Times  . (e)  370.06.1  464.2.18  94.175  1. 

Trilmne  . (S)  4.15.442  645..193  209.951  I. 

'Herald-Examiner  ..(S)  150.004  28.1. .160  133.356  1. 

Times  . (S)  36.871  71.041  34.170  1. 

Total  Daily  .  2.907.149  3.406.079  498.930  1. 

Total  Sunday  .  622.317  999.794  377.477  1, 

Grand  Total  .  3.529.466  4.405.873  876.407  1. 

CINCINNATI,  OHIO 

Enquirer  . (m)  280.666  339.010  58.344  L 

Post  . (e)  450.137  530.08.1  79.946  1. 

TimesStar  . (e)  626.204  772.106  145.902  1. 

tEnquirer  . (S)  317.233  491.317  174.084  L 

Total  D.iilv  .  1.357.007  1.641.199  284.192  1. 

Total  Sund.iy  .  .117.233  491.317  174.084  1. 

Grand  Total  .  1.674.240  2.132.516  458.276  1. 

CLEVELAND,  OHIO 

Plain  Dealer  . fni)  460.395  606.467  146.072  1. 

N'ews  . (e»  443.965  599.0.19  155.074  1. 

Press  . (e)  765.582  1,022.804  257.222  L 

"tPlain  Dealer  _ (S)  317.926  49.1.814  175.888  1. 

Total  Daily  .  1.069.942  2.228.310  558.368  1. 

Total  Sunday  .  .117.926  49.1.814  175.888  1, 

Gr.and  Total  .  1.987.868  2.722.124  734.256  I. 

COLUMBUS,  OHIO 

Dispatch  . (e)  751.163  878.582  127.419  1. 

Citizen  . (e)  422.985  506.0.11  8.1.046  1, 

Ohio  State  Journal ...  (ni  (  25.1.320  243,118  10.202  G 

Dispatch  . (S)  225.921  310.901  84.980  1, 

Star  . (S)  36.878  61.586  24.708  1. 

Total  Daily  .  1.427.468  1.627.731  200.263  1. 

Total  Sunday  .  262.799  .172.487  109.688  I. 

Gran.l  Total' .  1.690.267  2.000.218  309.951  1, 

DALLAS.  TEXAS 

News  . (m)  545.4.12  564.877  19.445  1. 

Times-Herald  . (e)  775.002  732.300  42.702  G 

Dispatch  Journal  ....(e)  387.902  .  . 

lournal  . (e)  498.735  .  . 

Dispatch  . (S)  .  263.207  . 

tXews  . (S)  229.080  322,511  93,431  1. 

Times-Herald  . (S)  226.583  286.430  59.847  1, 

Dispatch  . (S)  .  87,387  . 

Total  n.aily  .  1.708.3.16  2,059,119  350,783  1, 

Total  Sumiay  .  455,663  696,338  240,675  I. 

Gran.l  Total  .  2.163.999  2.755.457  591.458  1. 


The  Disjatch  merged  with  the  Journal  effective  July  1, 
1938.  Paper  now  known  as  Dispatch  Journal. 


1938  1937  (iain  or  l,i>s< 

Dispatch-HeraM  . (e)  376.905  448.713  71  808  1 

Times  . (e)  .162,390  4.80,235  117.841  l' 

Dispatch-lleral.l  . (Si  198.50.1  257.014  58.511  L 

Total  Daily  .  739.295  928.948  189.653  1. 

Total  Suniiay  .  198,50.1  257.014  58.511  I 

Grand  Total  .  9.17.798  1.185,962  24.8.1t,4  L 

EVANSVILLE,  IND. 

Courier . (m)  378.4.12  462.161  8.1.729  L 

Press  . (e)  499.232  581.599  82..167  I, 

Courier  . (S)  102,317  158.121  55,804  1, 

Press  . (S)  96.569  145,502  48.9.1.1  L 

Total  Daily  .  877.664  1,043,760  166,096  1, 

Total  Sund.iy  .  198.886  .10.1,623  104.737  1 

Grand  Total  .  1.076.550  1..147..183  270.83.1  L 

FALL  RIVER,  MASS. 

Herald-Xews  . (e)  320.615  375.413  54.798  L 

FLINT,  MICH. 

Journal  . (e)  551,360  .  . 

Journal  . (S)  108.791  . 

Grand  Tot.al  .  660,151  .  . 

FORT  WAYNE.  IND. 

Journal  Gazette  ....(m)  .112,732  396,0.10  8.1.2981, 

Xews-Sentinel  . (e)  647.404  764,559  1 17.155  T, 

Jourital  Gazette  _ (S)  136.989  224,329  87.340  1 

Total  Daily  .  960.136  1.160.589  200.4531. 

Total  Sun.iay  .  136.989  224.329  87..14ni. 

Grand  Total  .  1.097.125  1.. 184.918  287.793  L 

FORT  WORTH.  TEXAS 

Star-Telegram  ...*.  ...(m)  239.786  250.801  11.0151, 

.Star-Telegrant  . (e)  503,.143  493.219  10.124  f. 

Press  . (e)  356.9.14  .140.926  16.008C 

.Star-Telegram  . (S)  134.911  159.735  24.8241, 

Total  Doily  .  1,100.063  1.084.946  15.117  0 

Total  .Sunday  .  1,14.911  159.735  24.824  L 

Grand  Total  .  1.234.974  1,244.681  9.7071. 

FREEPORT-HEMPSTEAD,  N.  Y. 

Review-Star  . (e)  290.216  303,420  13.2041 

FRESNO,  CALIF. 

Bee  . (e)  40.1.925  401.105  2.820  0 

Bee  . (S)  82.779  114.416  31.6.17L 

Grand  Total  .  486.704  515.521  28.817  L 

GLENS  FALLS,  N.  Y. 

Post-Star  . (m)  .183.111  416.142  .1.1.0311, 

Post-Star  (tn)  and  Times  (e)  sold  in  comliinatiott.  I.inage 
of  Post-Star  is  given. 

GREENSBORO.  N.  C. 

Xews  . (m)  239.697  . 

Record  . (e)  239.123  . 

.Xews  . (S)  125.170  . 

Total  IXaily  .  478.820  . 

Total  .Sunday  .  125.170  .  . 

Grand  Total  .  603.990  .  . 

HARRISBURG.  PA. 

Patriot  . (m)  .198.3  4  7  4  64.04  7  6.1.7001 

Telegraph  . (e)  382.536  478.281  95.745  L 

Grand  Total  .  780.88  3  942.328  1  61.4451. 


BIRMINGHAM,  ALA. 


Age-Herald  . (m)  325.614  399.942  74.328  L 

News  . (e)  520,729  5.16,070  15.341  L 

P  ,st  . (e)  .129.662  378.508  48.846  L 

tXews  i-  Age  Herald.  (S)  236.497  321.477  84.980  L 

Total  Daily  .  1.176.005  1.314.520  1.18.515  T, 

Total  Sunday  .  236.497  321.477  84,980  L 

Grand  Tot.il  .  1,412.502  1.635.997  223,495  L 

BOSTON,  HASS. 

Record  . . (m)  276.104  234.341  41.763  G 

American  . (e)  251.296  271.780  20.484  1, 

Glolie  . (me)  422,0,13  462.6.14  40.601  1, 

Herahl-Trayeler  ...(me)  607.038  642.184  35,146  L 

P-r  . (m)  30,1.912  354.519  50.607  1, 

Tran'<ript  . (e)  184,982  261.181  76.199  T, 

Adverti-er  . (S)  111.652  223.7,15  112.08.1  1, 

G'..he  . (S)  261,996  .170.078  108.082  1, 

4IIrrald  . (S)  252.610  352.209  99.599  1, 

Po-t  . (S)  73,916  118.877  44.961  I, 

T.vd  Daily  .  2.045..165  2.226.6.19  181,274  1, 

Total  Sund.ay  .  700.174  1.064.899  364,725  1, 

Grand  Total  .  2.745.539  3.291.5.18  545.999  1, 

Globe  (mire)  sold  in  comWnation  only.  Herahl  linage  shown. 
Traveler  sold  in  Combination  with  .Sunday  Herahl. 

BUFFALO,  N.  Y. 

(■-iiirier-Express  ....(m)  ,187,911  49.1.127  105.216  1, 

.Xews  . (e)  810.918  9.19.594  128.676  1, 

Times  . (e)  310.9.11  501,72.1  190.792  1, 

"Courier-Express  ...(.S)  18.1.768  231.757  47.989  1, 

+Times  . (S)  61.099  1()4.472  103.373  1, 

Total  Daily  .  1.509.760  1,934.444  424.684  1, 

Total  Sunday  .  244.867  .196,229  151..162  1, 

Grand  Total  .  1.754,627  2,3.10.673  576.046  L 

CAMDEN,  N.  J. 

('onrier  . (e)  445.736  504.934  59.198  1, 

Courier  (e)  and  Post  (m)  sold  in  combination.  I.inage  of 
evening  editi'in  shown. 

CEDAR  RAPIDS,  IOWA 

Gazette  . (e)  46.1.929  . 

Gazette  . (S)  96.827  . 

Grand  Tot.il  .  560,756  . 

CHARLOTTE,  N.  C. 

Xews  . (e)  472.391  . 

Observer  . (m)  531.626  . 

Xews  . (S)  93.816  . 

( lliserver  . (S)  186,063  . 

Total  Daily  .  1,004.017  . 

Total  Sunday  .  279,879  . 

G.an  l  Total  .  1,283,896  . 


DAYTON,  OHIO 


Journal  . (m)  242,539  312,646  70,107  1, 

Herald  . (e)  484,469  615,267  1.10,798  1, 

Xews  . (e)  618.703  794.763  176.060  L 

Journal  . (S)  78.707  120,490  41.783  1, 

.Xews  . (S)  100.702  152,791  52,089  1, 

Total  Daily  .  1.345,711  1,722,676  376,965  1, 

Tot.al  Sund.ay  .  179.409  27.1.281  93,872  1, 

Grand  Total  .  1.525.120  1.995.957  470.8.17  1, 

DENVER,  COLO. 

Rocky  Mt.  Xews _ (m)  237.608  282.065  44,457  1, 

Post  . (e)  672,068  792.854  120.786  1. 

Rocky  Mt.  Xews _ (S)  54.031  80.82.1  26.792  1, 

Post  . (S)  17.1,952  262.572  88.620  1, 

Total  Daily  .  909.676  1.074.919  165.24.1  1, 

Total  Sunday  .  227.98.1  .143..195  115.412  1, 

Grtind  Total  .  1.137.659  1.418.314  280.655  1, 

DES  MOINES,  IOWA 

Register  . (m)  265.243  .111.294  46.051  1. 

Tribune  . (e)  409.961  458.074  48.113  1, 

Register  . (S)  200.064  264.429  64..165  1, 

Total  Daily  .  675.204  769..168  94,164  1, 

Total  Sunday  .  200.064  264.429  64.365  I, 

Grand  Total  .  875.268  1.033.797  158,529  1, 

DETROIT,  MICH. 

Times  . (e)  425.089  655.9.17  2.10.848  1, 

Free  Press  . (nt)  4(8).515  535.172  1.14.657  1, 

Xews  . (el  833.376  1.1.54.687  321.311  I, 

'Times  . (S)  181.519  .128.583  147.064  1, 

Free  Press  . (Si  119.8.18  214,526  94.688  1, 

tXews  . (S)  .115.792  46.1.684  147.892  1, 

Total  Daily  .  1.658.980  2..145.796  686.816  1, 

Total  Sunday  .  617.149  1.006,793  389.644  1, 

Grand  Total  .  2.276.129  3.352.589  1.076.460  1, 

DURHAM,  N.  C. 

Herald  . (m)  241.147  . 

Sun  . (el  325.718  . 

Herald-Sun  . (.S)  76.241  . 

Total  Daily  .  566.865  .  . 

Total  Sunday  .  76.241  .  . 

Grand  Total  .  643.106  .  . 

EL  PASO,  TEXAS 

Times  . (ml  29.1.208  279.276  1.1.932  G 

Herald  Post  . (e)  .132.262  .175.722  43.460  1, 

Times  . (Si  98.920  127,472  28.552  1, 

Total  Daily  .  625.470  654.998  29.528  1, 

Total  Sunil'ay  .  98.920  127.472  28.552  1, 

Grand  Total  .  724.390  782.470  58.080  I, 


The  Xews  (e)  carries  the  same  amount  of  advertising  a- 
the  Patriot  (m). 


HARTFORD,  CONN. 

Conrant  . (m)  25.1.6.11  .126.204  72.57.1  L 

Times  . (el  7.14.506  871.8.15  1.17..129L 

Cour.iiit  . (S)  177.60  7  206,316  28.7091, 

Total  Daily  .  988.137  1.198.0.19  209.902L 

Total  .Sunday  .  177.607  206.316  2.8.709  L 

Grand  Total  .  1.165.744  1.404.355  238.611  1. 

HOUSTON.  TEXAS 

CbroKicle  . (e)  69  5.148  6  6  5.97  4  29.174  0 

Post  . (ml  474.908  .192.010  82.898  0 

Press  . (el  .170.26  1  42  7.98  6  5  7.7251- 

Chronicle  . (Si  231.48.1  .107.978  76.495L 

"P,wt  . (SI  303.210  237.208  .13.998L 

Tot.al  Daily  .  1.540.317  1.485.970  54.347  0 

Total  SiintUv  .  434.693  545.186  110.4931 

Grand  Tot.al' .  1.975.010  2.031.156  5(..146l. 

HUNTINGTON,  W.  VA. 

Advertiser . (e)  328.909  . 

Herald-Disp.atch  . (m)  305.907  .  . 

Herald  .Ndvertiser  ...(.S)  98,859  .  . 

Total  Daily  .  634.816  . 

Tot.al  Suiubay  .  98.859  . 

Grand  Total  .  7.13.675  .  . 

INDIANAPOLIS,  IND. 

Xews  . (e)  64  7.92  0  7  60.898  112.9781 

.Star  . (nt)  501.815  5.19.209  .17..1941 

Times  . (e)  414.641  611.938  197.297. 

tStar  . (Si  270.466  363.820  93.354  L 

Total  Daily  .  1.564.376  1.912.045  347.6691 

Total  .Sunday  .  270,466  363,820  93.3541 

Grand  Tot.al  .  1.8.14.842  2.275..865  441.02.U 

JACKSONVILLE.  FLA. 

Times-LTiion  . (tn)  422.967  476.951  53.984  L 

Journal  . (e)  432.331  461.595  ^ 

Time^l'iiion  . (S)  19H.577  266.498  67,9-11' 

Total  Daily  .  855.298  9.18.546  83.2481- 

Tot:d  Sunday  .  198.577  266.498  6  7.921  • 

Gr.and  Tot.al  .  1.053.875  1,205.044  151.I69L 

Journal  linage  includes  legal  tax  sale  advertising  1938._ 
Times  L’nion  linage  iticluiles  legal  tax  sale  advertising  19’ 

JAMESTOWN.  N.  Y. 

Tonrnal  . (e)  298.818  331.060 

'Post  . (m)  287.818  ,165.096  77.2/81, 

Grand  Total  .  586.636  696.156  lo9.52i'L 

JOHNSTOWN.  PA. 

Tribune  . (e)  368,477  714.123  145.6461- 


Tribune  (e)  sold  in  combination  with  Democrat  (m). 
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AUGUST  LINAGE  IN  LEADING  CITIES 


KANSAS  CITY.  MO. 

1938  1937  Cain  or  Loss 


lournal  IW  . («■)  281.642  242.762  .18.8811  C 

Star  . (e)  599.440  672.204  72.764  1, 

Tinifs  . (ni)  553.832  620,661  66.829  1, 

Journal  Tost  . (.S)  75.623  104.374  28.751  1. 

Star . (S)  303.965  442.849  1.18.884  L 

Total  Dailv  .  1.434.914  1.5.15.627  100.713  1, 

Total  .Sunday  .  .179.588  547.223  167.635  L 

C.rand  Total  .  1,814,502  2.082.850  268.348  I, 

KNOXVILLE,  TENN. 

Journal  . (ml  .111.584  .172.814  61.2.10  1, 

N>»s-Scntinol  . (e)  407.652  396.660  10.992  C 

jiurn.il  . (S)  107.788  149.145  41.357  1, 

Ntws-Stntiiifl  . (S)  125.782  169.310  4.1.528  L 

Total  Daily  .  719.2.16  769.474  50.2.18  1, 

Total  Suiulav  .  2.13.570  .118.455  84.885  L 

Crancl  Total  .  952.806  1.087.929  135,123  I, 

LOS  ANGELES.  CALIF. 

Fxamiiur  . (m)  604.070  640.287  36.217  L 

Daily  .\ivis  . (m)  .14.1.881  .144.368  487  1, 

Times  . (m)  897.995  9.13.495  .15.500  1, 

Herald  Exi>ress  . (e)  72.1.025  896.508  173.483  L 

\>ws  . (e)  .141.606  289.385  52.221  C 

•Examiner  . (S)  .140.464  487.458  146.994  1, 

tTimes  . (S)  349.121  478.218  129.097  L 

Total  Dailv  .  2.910.577  .1.104.04.1  19.1.466  I. 

Total  Siindav  .  689.585  965.676  276.091  I, 

Crand  Total  .  3.600.162  4.069.719  469.557  I, 

LOUISVILLE,  KY. 

Courier-Journal  . (m)  6.1.1.10.1  66ti.007  26.904  1, 

Times  . (e)  648.689  679.666  .ltl.977  I, 

Courierjournal  . (S)  258.709  427.995  169.286  1, 

Total  Daily  .  1.281.792  1.339.673  57.881  I, 

Total  .Suiulav  .  258.709  427.995  169.286  1, 

(iraiid  Total' .  1.540.501  1.767.668  227.167  1, 

MANCHESTER,  N.  H. 

CnionLeader  . (e)  391.620  40.1.869  12.249  1, 


i'nion  (m)  and  l.eader  (e)  soM  in  combination.  Linage  of 
Cnion  (m)  is  shown. 

MEMPHIS,  TENN. 


Comniercial  Aiipeal  ..(ni) 

565.672 

614.919 

49.247  1, 

Prcss-Scimiiar  . . 

. (e) 

.342.176 

391.337 

49.161  1, 

3('()miiierci;d  Apiieal . .  ( S ) 

267.171 

.38.3,578 

116.407  L 

Total  Dailv  .. 

907.848 

1 .006.256 

98,408  I, 

'  Ttital  Sunday 

267.171 

.383.578 

116.407  1, 

(iraiid  Total  . 

1.175.019 

1., 389,834 

214.815  1- 

MIAMI.  FLA. 

Herald  . 

472.1)90 

493.144 

21.054  1. 

. (e) 

.389.513 

407,194 

17.681  I, 

Ileralil  . 

. (S) 

158.606 

221.944 

6.3.338  L 

News  . 

. (S) 

84.714 

99.644 

14.9.30  L 

Total  l>aily  .. 

861.603 

900.338 

.38.735  L 

Tt*tal  Sunday 

243.320 

.321.588 

78.268  I, 

G  anil  Total  . 

1.104.923 

1,221.926 

117.003  1. 

MILWAUKEE.  WIS. 

Sentinel  . 

. (m) 

241.920 

237,494 

4.426  G 

Tournal  . . 

. (e) 

799.858 

902.749 

102.891  I, 

laeader  . 

. (e) 

125.324 

152.682 

27.358  1, 

. (e) 

.310.340 

4.3.3.230 

122.890  1, 

Sentinel  . 

. (S) 

125.724 

212.064 

86.340  L 

**J()urn:il  . 

. (.S) 

2M.922 

.341.984 

77.062  I, 

Total  l>ailv  .  . 

1.477.442 

1.726.155 

248.71.3  L 

Total  Suinlnv 

390.646 

554,048 

16.3.402  1, 

tirand  Total  . 

1.868.088 

2.280.20.3 

412.115  1, 

MINNEAPOLIS. 

MINN. 

Jonmal  . 

. (e) 

574.277 

575.074 

797  1, 

Trilmne  . 

. (d) 

495.292 

546.644 

51.352  I. 

Star  . 

. (e) 

.370.653 

37.250  G 

"Journal  . 

. (S) 

156.060 

212.840 

56.780  L 

tTrihune  . 

. (S) 

254..329 

.347.525 

93.196  1, 

T..tal  Dailv  .. 

1.440.222 

1.455.121 

14.899  1, 

T«  tal  Sunday 

410.389 

560.365 

149.976  I, 

Grand  Total 

1.850.611 

2.015.4.86 

164,875  1, 

MODESTO.  CALIF. 

Bee  . 

. (e) 

316.505 

327,071 

10.566  L 

MONTREAL.  CANADA 

Star  . 

. (e) 

944,821 

899.410 

45.411  G 

Giazette  . 

. (m) 

.3.34.644 

.325.166 

9.478  G 

T-a  Hrc'se  . 

. (e) 

758.648 

731.519 

27.129  G 

j  Li  Patrie  _ 

. (e) 

98.329 

102.452 

4.123  I, 

1  He' aid  . 

. (e) 

194.279 

184.5.38 

9.741  G 

I,a  I*atrie  . 

. (S) 

56.011 

75..392 

19.381  1, 

Total  Daily  .. 

2.3.30.721 

2.24.3.085 

87.636  G 

Total  Sunday 

56,011 

75.392 

19.  .381  L 

Girand  Total 

2,386,732 

2.318.477 

68.255  G 

MUNCIE.  IND. 

Press  . 

. (e) 

358.937 

408.578 

49.641  L 

Star  . 

313.928 

392.705 

78.777  1, 

Star . 

. (S) 

88.584 

114.018 

25,434  1, 

Tot.il  Daily  . 

672.865 

801.283 

128,418  L 

Total  Sunday 

88.584 

114.018 

25.434  I, 

Gr.md  Total 

761,449 

915. .301 

153.852  L 

NASHVILLE,  TENN. 

Banner  . 

. (e) 

401.500 

326.189 

75.311  G 

Tennessean  .  . .  . 

357.227 

.360.741 

.3.514  L 

**Tennessean 

. (.S) 

202.565 

188.527 

14.038  G 

Total  Daily  . 

758.727 

686.930 

71.797  t; 

Total  Sunday 

202.565 

188.527 

14,0.38  C, 

t  irand  Total 

961.292 

875.457 

85.835  G 

NEWARK.  N. 

J. 

1  -eilger  . 

155.946 

186.847 

30.901  1, 

News  .  .  . 

859.461 

975.505 

116.044  1, 

. (e) 

.320.357 

358.304 

37.947  1, 

Call  . 

. (.S) 

181.857 

231.769 

49.912  1, 

l-iilger  . 

. (S) 

65.528 

91.384 

25.856  L 

Total  Dailv  . 

1.335.764 

1,520.656 

184.892  L 

Total  Sunday 

247,385 

323.153 

75.768  1, 

Grand  Total 

1,583,149 

1.843,809 

260,660  L 

NEW  ORLEANS,  LA. 

1938  1937  Gainorl.oss 


Tiines-Picayune  . (ni)  765.111  761.431  3.680  C 

Tribune  . (m)  264.683  .107,765  4.1.082  1. 

Item  . (e)  517.481  49.1,024  24.457  G 

States  . (e)  422.437  452.438  30.001  L 

Times-Picayune  & 

States  . (S)  308.017  450.602  142.585  1, 

tltem-Tribune  . (S)  290.369  .159.024  68.655  L 

Total  Daily  .  1.969.712  2.014.658  44.946  L 

Total  .Sunday  .  598. .186  809.626  211.240  1, 

Grand  Total  .  2.568,098  2,824.284  256.186  1 

NEW  YORK,  N.  Y. 

Times  . (m)  665.287  729.577  64.290  1, 

Herald  Tribune  . (m)  459.911  527.021  67.110  1, 

-Vews  . (m)  829.488  887.190  57.702  L 

•Mirror  . (m)  228.191  285.848  57.657  1, 

Journal-American  _ (e)  496.849  673.738  176.889  1, 

Sun  . (e)  635.672  81.1.037  177.365  1, 

World-Telegram  . (e)  679.470  806.241  126.771  I, 

Post  . (e)  .18.1.112  55.1.502  170.390  1, 

•Journal-. \merican  ...(S)  220.86.1  373.637  152,774  L 

Times  . (Si  6.19.775  821,202  181.427  1, 

Mirror  . (S)  86.801  122.537  35.735  L 

News  . (S)  370.062  509.194  1.19.1.12  1, 

fllemld  Tribune  _ (S)  421.831  573,142  151.311  1, 

Total  Daily  .  4.377.980  5.276.154  898.174  1, 

Total  Siindav  .  1.739.332  2.399.712  660.3,80  1, 

Grand  Total  .  6.117,312  7,675,866  1.558,554  1, 

BROOKLYN,  N.  Y. 

Eagle  . (e)  590.949  76.1.891  172.942  1, 

Eag'c  . (S)  122.031  185.021  62.990  L 

Grand  Tot.al  .  712.980  948.912  235,932  L 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  507..149  582.97.1  75,624  1, 

OAKLAND.  CALIF. 

Post-Enquirer  . (e)  401.409  464.2.15  62.826  1, 

Tribune  . (e)  688.022  710.021  21.999  1, 

Tribune  . (S)  141.294  207.980  66.686  1, 

Total  Daily  .  1.089.431  1.174.256  84.825  1, 

Tot.al  Sunday  .  141.294  207.980  66,686  1, 

Grand  Tot.il  .  1.230.725  1.382.2.16  151.511  I, 

OKLAHOMA  CITY.  OKLA. 

Oklahoman  . (in)  ,133.359  .181.054  47.685  1, 

Times  . (e)  444.652  5.16.427  91.775  1, 

Oklahoma  News  . (e)  28.1.890  .128.072  44.182  1, 

Oklahoman  . (S)  171.535  281.393  109.858  1, 

Oklahoma  ,\ews  . (S)  98.903  115.570  16,667  1, 

Tot.al  Dailv  .  1.061.901  1.245.55.1  18.1,652  1, 

Total  Sunday  .  270.4.18  .196.96.1  126.525  I, 

Grand  Total  .  1,3.12.3.19  1.642.516  .110,177  1, 

OMAHA,  NEB. 

World-Iler.ibl  . (c)  544.041  5.18,897  5.144  G 

tWold-llerald  . (S)  181.094  226.622  45.528  1, 

Grand  Total  .  725.1.15  765.519  40.. 184  1, 

World  Herald  sold  in  morning-evening  combination.  Lin¬ 
age  of  one  eilition  shown. 

PEORIA,  ILL. 

Journal-Transcript  ..(d)  496.271  534.790  .18.519  1, 

.Star  . (e)  495.587  612.192  116.605  1, 

Journal-Traiiscriiit  ...(S)  106.92.1  172.86.1  65.940  1, 

Star  . (S)  101,0.12  136.937  35.905  1, 

Total  D.iilv  .  991.858  1.146.982  155.124  1, 

Total  .Sundav  .  207.955  .109.800  101.845  I, 

Grand  Tot.-d  .  1.199.81.1  1.456.782  256.969  1, 

PHILADELPHIA,  PA. 

Evening  Iliilletin  ....(e)  61)9.195  701.298  32.103  1, 

Inipiirer  . (m)  474,704  607.1.15  1,12.431  I, 

.Vews  . (e)  224.067  190.711  33.356  G 

E'vening  Public 

Udger  . (e)  656.536  785.800  129.264  1, 

Record  . (m)  .171.058  453.455  82.397  1, 

Inquirer  . (S)  ,148.411  506.647  158.2.16  1, 

tRecord  . (S)  220.377  329,108  108.7.11  1, 

Total  Daily  .  2.395.560  2.7.18..199  342.839  1, 

Total  Sunday  .  568.788  835.755  266.967  L 

Grand  Total  .  2.964..148  .1.574,154  609.806  1. 

PHOENIX,  ARIZ. 

Republic  . (m)  344.644  .176.723  32.079  1. 

Gazette  . (e)  427.286  445.829  18.54.1  1, 

Republic  . (S)  111,509  1.14.707  2.1.198  1, 

Tot,al  Daily  .  771.930  822.552  50.622  1, 

Total  .Sunday  .  111.509  1.14.707  23.198  1, 

Gmnd  Total  .  883.4.19  957.259  7.1.820  1, 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  550.917  79.1.190  242.27.1  1. 

Post-Gazette  . (in)  422.61.1  505,922  8.1,309  1, 

Press  . (e)  845.325  1.101,78.1  2.56.458  1, 

•.Sun-Telegraph  . (S)  200.98.1  .155.591  154.608  1. 

tPress  . (S)  2.12.612  361.564  128.952  1, 


Total  Daily  .  1,818.855  2,400.895  582.040  I, 

Total  Sunday  .  43.1.595  717.155  28.1.560  1. 

Grand  Total  .  2.252.450  3.118,050  865.600  1, 

PORTLAND,  ORE. 

( Iregoiiian  . (m)  516.6.11  556.525  .19.894  I, 

Journal  . (e)  640.209  756.152  115.943  1, 

.News- Telegram  . (e)  274.442  .148.149  7.1.707  1. 

Oregonian  . (S)  210.173  285.334  75.161  I, 

tjournal  . (S)  105.758  159,281  53.523  1, 

Total  Daily  .  1.4.11.282  1,660.826  229.544  1, 

Total  Suiulav  .  .115.931  444.615  128.684  L 

Grand  Tot-al' .  1.747,213  2,105,441  .158.228  1, 

PROVIDENCE.  R.  I 

Hulletin  . (e)  785.891  896.396  110.505  1, 

J„urn.il  . (ni)  279.768  287.528  7.760  1, 

Journal  . (S)  139.074  185.16.1  46.089  1, 

Total  Dailv  .  1.065,659  1.18.1.924  118.265  1, 

Total  Sunday  .  139.074  185,16.1  46.089  L 

Grand  Tol.al  .  1,204.7.13  1.. 169.087  164,354  I, 


READING,  PA. 


1938  1937  Gain  or  Liiss 

Eagle  . (e)  466.914  574.4.12  107.518  1, 

Times  . (m)  442.459  512,545  70.086  1, 

Eagle  . (S)  31,504  49.629  18.125  L 

Total  Daily  .  909.373  1.086.977  177.604  1, 

Total  Sunday  .  31.504  49.629  18.125  I, 

Grand  Total  .  940.877  1.1.16.606  195.729  L 

RICHMOND,  VA. 

.News-Leader  . (e)  822,519  845.692  23.17,1  1, 

Times  Disjiatch  . (m)  473.163  512.612  39.449  L 

Times  Dispatch  . (S)  223.160  298.687  75.527  1, 

Total  Daily  .  1.295.682  1.358.304  62.622  L 

Total  Sunday  .  22.1.160  298.687  75.527  L 

Grand  Total  .  1.518,842  1,656.991  138.149  L 

ROANOKE,  VA. 

Times  . (m)  164,334  208.521  44.187  I, 

World-.News  . (e)  349,.185  396.551  47.166  1, 

Times  . (S)  132.562  192.364  59,802  1, 

Total  Daily  .  51.1.719  605.072  91.353  L 

Total  Sunday  .  1.12.562  192.364  59.802  1, 

Grand  Total  .  646,281  797.436  151,155  1, 

ROCHESTER,  N.  Y. 

Times-l’nion  . (e)  648.347  784,4.18  1.16,091  1, 

Democrat  & 

Chronicle  . (m)  801.269  875.449  74,180  1, 

News  . (e)  90,009  . 

Democrat  & 

Chronicle  . (S)  191.825  287.722  95,897  1, 

Total  Daily  .  1.5.19.625  1.659.887  120.262  L 

Total  Sunday  .  191.825  287.722  95,897  1, 

Graiul  Tot.al  .  1,731.450  1.947.6tl9  216.159  1. 

Dcmoerat  &•  Chronicle  (m)  carried  174.529  legal  lines  dur¬ 


ing  August.  1937. 

D.mocrat  Chroticile  (m)  carried  168,098  legal  lines  dur¬ 
ing  August,  19.18. 

.News  new  jiaper,  1938. 

ROCKFORD,  ILL. 


Register-Republic  ....(e)  412.427  508.489  96.062  1, 

•Star  . (m)  ,123.619  354,.168  .10.749  1, 

•Star  . (S)  97.497  15.1.421  55,924  1, 

Total  Daily  .  7,16.046  862.857  126.811  L 

Total  Siiiulay  .  97,497  15.1.421  55.924  1, 

Grand  Total  .  8.13,543  1.016.278  182.735  1, 

SACRAMENTO,  CALIF. 

L’nion  . (m)  2.15.017  227.669  7..148  G 

Bee  . (e)  643,04.1  755.512  112.469  1, 

Union  . (S)  90,397  142.2,18  51.841  L 

Total  Daily  .  878.060  983.181  105.121  I, 

Total  Sunday  .  90.397  142.238  51.841  L 

C.rand  Total  .  968.457  1,125,419  156,962  1, 

SCHENECTADY,  N.  Y. 

Gazette  . (in)  581.721  581.955  234  1, 

I’nion  Star  . (e)  552.640  541.411  11.229  G 

C.rand  Total  .  1.134.361  1,123.366  10.995  G 

SCRANTON.  PA. 

Tribune  . (m)  421.617  478.398  56.781  I, 

Times  . (e)  605.579  759.757  154.178  1, 

Scrantonian  . (S)  154.270  213.768  59.498  L 

Total  Dailv  .  1.027.196  1,2.38.155  210.959  1, 

Total  Sundav  .  154.270  213.768  59.498  I, 

Grand  Total  .  1.181.466  1.451.923  270.457  1, 

SEATTLE.  WASH. 

Post-lntelligencer  ...(in)  351.118  386.804  35.686  1, 

Star  . (e)  225,420  286.265  60.845  1, 

Times  . (e)  6.30,191  714.895  84.704  1, 

•Post-Intelligencer  ..(S)  170.266  293.344  12.3.078  1, 

Times  . (S)  195.611  264,775  69.164  1, 

Total  Daily  .  1.206,729  1.. 387.964  181.235  1, 

Total  Sunday  .  365,877  558.1  19  192.242  I, 

Graiul  Total  .  1.572.606  1.946.083  .37.3,477  1, 

SIOUX  CITY,  IOWA 

lournal  . (d)  282.391  298.088  15.697  1, 

Tribune  . (e)  269.755  328.694  58.9.39  1, 

Journal  . (S)  76,476  101.435  24,959  L 

Total  Daily  .  552,146  626.782  74.6.36  I, 

Total  Sunday  .  76,476  101.4.35  24.959  I, 

Graiul  Total  .  628,622  728.217  99.595  L 

SOUTH  BEND,  IND. 

-News-Times  . (e)  327.210  400.426  73.216  L 

Tribune  . (e)  435.433  565.580  1.30,147  1, 

.News-Times  . (S)  47.917  87.523  .39.606  1, 

Tribune  . (S)  55.683  91,944  .36.261  1, 

Total  D.ailv  .  762.643  966,006  203..36.3  L 

Total  .Sunday  .  103,600  179.467  75.867  1. 

Grand  Total  .  866,243  1.145.473  279,2.30  1, 

ST.  LOUIS,  MO. 

Globe-Democrat  . (m)  .385.012  434.491  49.479  1, 

Post-Dispitch  . (c)  60.3,987  714.380  1I0..393  L 

.Star-Times  . (e)  452.419  498.255  45.8.36  1, 

tGlobe- Democrat  _ (S)  197,869  276.284  78.415  1, 

Post-Dispatch  . (S)  269,355  358.662  89.307  1, 

Tot:d  Daily  .  1.441.418  1.647.126  205.708  1, 

Total  Sunday  .  467.224  634.946  167.722  1, 

Grand  Total  .  1.908,642  2.282.072  373,4.30  1, 

ST.  PAUL,  MINN. 

Pioneer  Press  . (m)  546,728  456.6)16  90,122  G 

Disixitch  . (e)  589.686  574,826  14.860  G 

Pioneer  Press  . (S)  1.34.406  201.223  66.817  L 

Total  Daily  .  1.1.36.414  1.031.4.32  104.982  G 

Total  .Sunday  .  134.406  201.223  66.817  1, 

Graiul  Total  .  1.270.820  1.232.655  38,165  G 


(Continued  on  next  page) 
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AUGUST  LINAGE  IN  LEADING  CITIES 


SAN  ANTONIO,  TEXAS 

19.^S  1937  ('lain  or  Loss 


t  s,  t  . (e»  •)01.S93  494.142  92.249  L 

Kx-jirr-s  . (m>  270.4.(2  2f<2.445  12.01.(  1, 

Xr»«  . (e)  .';20.91.(  545.005  24,090  1, 

•I.«h!  . (SI  211.956  .(60.099  14.S.143  L 

Kx;Mr«.  . (Si  174.279  235.110  60.831  1, 

T.t.i;  Dnlv  .  1.193.240  1.321.592  128.352  1, 

T  tal  S  n.iiv  .  3, <6.235  595.209  208.974  I, 

(;r.u..l  T  •  1.579.475  1.916.801  337.326  1, 

SAN  DIEGO  CALIF. 

I'n'  r. . (ml  466.758  4.(0.215  36.543  C, 

S-m  . (r)  447.061  468.241  21.180  1, 

T  ti-.ii'.e  . (cl  696.714  716.612  19.898  1, 

I'-n.n  . (S)  200.274  280.516  80.242  1, 

S  . (S)  102.348  97.116  5.232  (i 

T  I..;  IVii'.y  .  1.610.533  1.615.06.8  4.535  1, 

I'.n.il  Snn.i.iv  .  302.622  377.6.(2  75.010  I, 

(;r.imi  T.ia’.' .  1.913.155  1.992.700  79.545  1. 

SAN  FRANCISCO.  CALIF. 

(":ir..-:!.if  (ml  486.168  455.885  30.283  C. 

Kx.imirtr  . (ml  649.863  600.979  48.884  C 

(  alMtul’c-  r,  . (e)  543.980  5(>4.242  20.262  1, 

Nrws  . (c)  598.934  728.788  129.854  1, 

Chr.  n  c:c  . (S)  170.234  253.116  82.882  1, 

•Kxaminir  . (Si  329.343  499.877  170.534  1, 

T  .tal  Da;!v  .  2.278.945  2.349.894  70.949  I, 

Total  Sf.n.iav  .  499.577  752.993  25.1.416  1, 

(iran.i  Total  .  2.778.522  3.102.887  324..(65  1, 

Chronicle  incluiies  valley  ciition. 

SPOKANE.  WASH. 

.S[s.kesmaf.-Kcvi<w  ..(ml  281.820  333.982  52.162  1, 

Chritntcle  . (el  524.049  567.695  43.646  1, 

Press  . (e)  144.456  229.779  85.323  1, 

tSis.kesmar.  Revic.v  ..(S)  170.921  218.233  47.312  L 

T..t.il  ll.atlv  .  950.325  1.131.456  181.131  1, 

T.t.il  Snn.lav  .  170.921  218.233  47.312  1, 

(iran.i  T.!.!!' .  1.121.246  1.349.689  228.443  1, 

SPRINGFIELD.  ILL. 

State  I'ttrna!  . . (dl  375.916  .  . 

State  Ketfister  . (el  380.706  .  . 

Slate  .l.'Uriial  . (.8)  124.664  .  . 

State  Kepister  . (Si  123.899  .  . 


T..tal  lia.ly  .  756.622  . 

Total  Sun. lay  .  248.563  .  . 

(Iran.!  Total  .  1.005.185  .  . 

SYRACUSE.  N.  Y. 

Joiim.-il  . (el  471.010  558.532  87,522  1, 

Herald  . (e)  527.355  557.807  30.452  1, 

P..st  Stan  lard  . (ml  361.536  468,075  106.539  1, 

•,\niencan  . (SI  95.667  165.310  69.643  L 

Her.ald  . (Si  62.255  65.564  3.309  1, 

P  -t  Star.dard  . (S)  57.763  66.953  9,190  1, 

Total  Hailv  .  1.359.901  1.584.414  224,513  1, 

Total  Siin.i.ty  .  215.685  297.827  82.142  1, 

('.rand  Total  .  1.575.586  1.882,241  306.655  L 

TACOMA.  WASH. 

Xe»-  Tril.une  . (e)  386.928  356..(64  30.564  C. 

Times  . (el  307.947  302.680  5.267  C 

.News-Tnlune  . (S)  129.361  151.215  21.854  1, 

Total  Dailv  .  694.875  659.044  35.831  C 

T.tal  Snndav  .  129..(61  151.215  21.854  1, 

(iraiid  Total  .  824.236  810.259  13.977  C 

TOLEDO.  OHIO 

T  mes  . (ml  108.641  113..(05  4.664  1, 

ril..de  . (el  691.198  735,248  44.050  1, 

New-lkv  . (el  11.031  421.471  410.440  1, 

Ti::ie-  . (Si  192.479  287,787  95.308  1, 

T..tal  Hailv  .  810.870  1.270.024  459.154  1, 

Tot.il  Siimlav  .  192.479  287.787  95.308  I, 

(irtin.!  T..tar .  1.003.349  1,557,811  554.462  1, 


Xc»'  lice  siispendc.i  implication  after  -■’int;.  2,  1938. 


TORONTO,  ONT.,  CANADA 

1938  1937  Gain  or  Loss 


Globe  &  Mail  . (ml  417.590  432.197  14.607  1, 

.Star  . (c)  983.601  1,020.234  36,633  1, 

Star  . (w)  51.229  73.547  22.318  1, 

Ts-legram  . (el  880.342  968.864  88.522  1, 


Grand  Total  .  2,332,762  2,494.842  162.080  I, 

TRENTON.  N.  J. 

Times  . (e)  541.332  546.290  4.958  1, 

Tinies-.Xdvertiser  ....(Si  58.454  81.167  22.713  1, 

Grand  Total  .  599.786  627.457  27.671  I. 

TROY.  N.  Y. 

Rectrd  . (ml  403.615  439.226  35.611  1. 

Record  (ml  sold  in  combination  with  Times  Record  (cl. 
Linage  of  Record  (ni)  shown. 

TULSA.  OKLA. 

Tribnne  . (e1  415.369  444.100  28.731  1, 

World  . (ml  .399.326  385.246  14.080  G 

Tribune  . (Si  83.178  142.737  59.559  1, 

World  . (S)  150.954  208.987  58.033  1. 

Tot.al  Daily  .  814.695  829.346  14,651  1, 

Total  Sunday  .  234.132  351.724  117.592  1, 

Grand  Total  .  1,048..827  1.181.070  132.243  I, 

WASHINGTON,  D.  C. 

ller.ald  . (ml  367.007  443.598  76.591  I. 

Post  . (ml  473.228  462.057  11,171  G 

News  . (el  421.434  420.125  1..309  G 

Times  . (e)  570,670  699.763  129.093  1, 

■Star  . (el  1.161.888  1.209.068  47.1.80  1, 

*ller.ald  . (Si  272.557  452.312  179.755  1, 

+Star  . (SI  349.981  484.028  134.047  1, 

Post  . (S)  196,524  269.534  73.010  1, 

Total  D.ailv  .  2.994.227  3.234.611  240.384  1, 

Total  Snndav  .  819.062  1.205.874  386.812  1. 

Grand  Total  .  3.813.289  4.440.485  627.196  L 


WESTCHESTER  COUNTY  (N.  Y.)  GROUP 

Manuironeck  Times...  (e)  132.135  156.635  24,500  1, 
Mt.  Vernon  ,\rgus...(el  333.967  349.081  15.114  1, 


New  Rochelle 

Standanl  Star  .,..(c)  276,446  363.347  86.901  I, 

Ossining  Citizen- 

Register  . (e)  141.3.16  164.565  23.229  1, 

Port  Chester  Item _ (e)  223.052  291.823  68.771  1. 

Tarrytown  News  _ (el  147.819  172.232  24.413  1, 

Yonkers  Herald- 

Statesman  . (e)  270.293  357.91S  87.622  1, 

White  Plains  Reporter. (el  4il2.295  485,909  83.614  I, 

Peekskill  Star  . (e)  226.3,88  231.390  5,002  1, 


Grand  Total  .  2,153,731  2.572.897  419.166  1, 

WICHITA.  KAN. 

lleacon  . (e)  466,312  577.082  110.770  1, 

Kagle  . (m)  300,858  2.86.717  14.141  G 

Kaule  . (e)  377..869  383.912  6.043  1. 

••Bc.acon  . (SI  186.818  241.733  54.915  1, 

Eagle  . (S)  123.222  180.986  57.764  1. 

Total  Dailv  .  1.145.039  1.247,711  102.672  1, 

Total  Sunday  .  310.040  422.719  112.679  1, 

Grand  Total  .  1.455.079  1.670.430  215.351  1, 

WILKES-BARRE.  PA. 

Record  . (ml  536.528  619.838  83.310  1, 

Times  l.e.ader  . (cl  577.543  589.085  11.542  1, 

News  . (el  257.111  3.19.267  82.156  1, 

Independent  . (Si  1.10.346  1,84,299  53.953  1, 

Total  Dailv  .  1.371.182  1,548.190  177,008  1, 

Total  Snndav  .  1.10.346  184,299  53,953  1, 

Grand  Total' .  1,501.528  1.732,489  230.961  L 


WINSTON-SALEM,  N.  C. 

1938  1937  Gain  or  Loss 

Tw  in  City  Sentinel ...  (e)  316.321  .  . 


.Totirnal  . (m)  244,440 

Journal  &  Sentinel. .  (Si  96.271 


Total  Daily  .  560,761  .  . 

Total  Sunday  .  96.271  .  . 

Gr.in.l  Total  .  657,032  . 

WORCESTER,  MASS. 

Te'egram  . (m)  369.875  421.71,1  51,838  1, 

Gazette  . (el  444.850  505.972  61.122  1, 

Post  . (e)  242.860  307.806  64.946  1, 

Telegiam  . (SI  120,320  167.556  47,236  L 


Tot.al  Daily  .  1.057,585  1,235.491 

Total  Sunday  .  120,320  167,556 

Grainl  Total  .  1,177,905  1,403,047 

YOUNGSTOWN,  OHIO 

\  indicator  &  Telegram .  (e)  648,306  849.051 

Vindicator  Telegram. (S)  1,14.148  235.640 


177.906  1, 
47.236  1, 
225.142  L 


2011,745  1, 
101.492  1, 


Grand  Total 


782,454  1,084,691  302.237  1, 


Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 


Home  News  . (e)  141.105  144.321  .1.215  1, 

Home  News  . (S)  54.3.17  74.070  19.733  L 


Giaind  Total  .  195,442  218.391  22.949  L 

KANSAS  CITY.  KAN. 

K.anstin  . (e)  230,734  229.824  910  C. 

Kansan  . (S)  84.406  1  20.393  .15.9,87  1, 


Grand  Total  .  315.140  350.217  35.077  L 

NEW  BEDFORD,  MASS. 

Stanilard-Tiraes  . (e)  346.388  41.1.336  66.9481. 

.Mercury  . (m)  332.864  402.024  69.160  1, 

Standard-Times  . (S)  33,418  45,052  11.634  L 


Total  Daily  .  679.25  2  815.360  1  36.108  L 

Total  Snndav  .  3.1.418  45.052  11.634  1, 

e.rand  Total  .  712.670  860,412  147,742  L 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS  WEEK"— 
Auqust,  1938 

•“AMKRICAX  WKKKLV”  Linage--29,522  lines  and 
“COMIC  WKKKLY”  Linage  -  12.376  lines  is  included  in 
the  Sunday  figures  of  the  following  papers:  Albany  Times 
L^nion,  Atlanta  American,  Baltimore  American.  Boston  Ad* 
vertiser,  Chicago  Herald-Examiner,  Detroit  Times.  Milwau¬ 
kee  News  Sentinel,  New  York  Journal  American,  Pittsburgh 
Sun-Telegraph.  San  Antonio  Light,  Syracuse  American, 
Washington  Herald. 

•“AMERICAN  WEEKLY“  Linage— 33.842  lines:  COMIC 
WEEKLY  Linage--12,376  lines  in  the  Los  Angele.s  Exam¬ 
iner.  San  Francisco  Examiner  and  Seattle  Post-lntelligeticer, 

••“AMERICAN  WEEKLY”  Linage— 29.522  line‘s  in  the 
Buti'alo  Courier-Express,  Cleveland  Plain  Dealer,  Houston 
Post,  Minnea{>oIis  Journal,  Nashville  Tennessean  and  Wi* 
chita  Beacon. 

t*‘TIUS  WEEK"  Tdnagc — (ieiicra!  13.7d3,  Automotive 
(none).  Total  13,703;  Atlanta  Journal,  Baltimore  Sun,  Bir* 
miugham  News  it  .\ge  Herald,  Bost<  n  Herahl.  HutTalo  Times, 
('hicago  Daily  News,  Ctiicinnati  Enquirer,  Cleveland  Plain 
Dealer.  Dallas  News,  Detroit  News,  Indianai>olis  Star,  Mem¬ 
phis  Commercial  Api>eal,  Milwaukee  Journal,  Miiinea|K)lis 
Tribune.  New  Orleans  Item  Trilmne,  New  York  Herald  Trib¬ 
une,  Oi.nha  Worhl-l lerald,  Philadelphia  Kec»>rd,  Pittsburgh 
Press.  Washington  .Star.  13,703  lines  included  in  the  St. 
Louis  (ilohe-Deuiocrat  and  14.147  lines  in  the  Los  Angeles 
Times.  Portland  Journal  and  Siiokane  Sjiokesman  Review. 


"Dark  Horse"  Editor 
Polls  40,000  Votes 

Denver.  Sept.  14 — George  J.  Knapp, 
publisher  of  a  Pueblo  weekly  news¬ 
paper,  the  Colorado  Tribune,  this  week 
was  the  central  figure  in  one  of  the 
most  unusual  political  situations  Col¬ 
orado  has  ever  seen. 

Knapp,  a  political  unknown  without 
party  backing,  whose  candidacy  had 
rot  been  taken  seriously  by  party 
leaders,  in  fact  had  been  regarded 
more  or  less  a  joke  in  some  quarters, 
received  more  than  half  as  many  votes 
as  Gov.  Teller  Ammons  in  the  contest 
for  the  Gubernatorial  nomination  on 
the  Democratic  ticket  in  Tuesday’s 
primary.  Knapp  said  he  spent  less 
than  $300  on  his  campaign.  Ammons 
had  the  backing  not  only  of  the  state 
Democratic  organization  but  also  of 
the  Denver  city  hall  machine  which 
usually  dictates  the  election  of  the 
principal  state  officials. 

On  Ballot  by  Petition 

Knapp  went  on  the  ballot  by  peti¬ 
tion.  TTie  amazing  vote  he  polled  had 
the  Democratic  politicians  reeling,  for 
two  years  ago  Knapp  ran  for  the  Re¬ 
publican  Congressional  nomination  in 
Pueblo  and  received  less  than  2,000 
votes.  His  total  Tuesday  was  about 
40,000. 


There  appeared  to  be  only  one  ex¬ 
planation,  as  it  was  an  established 
fact  that  the  majority  of  persons  who 
voted  for  Knapp  didn’t  even  knew 
who  he  was  or  where  he  lived.  His 
votes  were  construed  largely  as  pro¬ 
test  votes  against  Ammons. 

Knapp  is  probably  the  state’s  first 
candidate  for  Governor  who  never  de¬ 
livered  a  campaign  address  in  Den¬ 
ver.  He  did  not  speak  on  the  radio 
anywhere  in  the  state  as  far  as  could 
be  learned. 


McCLUNG  TO  FT.  WORTH 

Luther  McClung.  circulation  man¬ 
ager  of  the  Longview  (Tex.)  Daily 
News  and  Journal,  has  resigned  to 
become  circulation  manager  of  the 
Ft.  Worth  (Tex.1  Press,  succeeding 
Clarence  E.  Lemon,  who  is  returning 
to  his  former  home  in  St.  Joseph,  Mo., 
to  assume  charge  of  business  inter¬ 
ests  there.  Royce  E.  Thornton,  for  the 
past  two  yecirs  assistant  circulation 
manager  in  Longview,  sutxeeds  Mc¬ 
Clung.  Prior  to  joining  the  Longview 
papers,  Mr.  Thornton  was  with  the 
Tyler  (Tex.)  Courier  -  Times  and 
Telegraph.  Mr.  Thornton’s  assistant 
will  be  James  Perkins,  who  grew  up 
in  the  carrier  oiganization  of  the 
Longview  papers. 


G.  J.  FINK  HONORED 

Grove  J.  Fink,  counsel  for  Hearst 
newspapers  in  San  Francisco,  has 
been  elected  to  the  board  of  directors 
of  the  State  Bar  of  California. 


MEETING  DATE  CHANGE 

State  convention  of  Pennsylvania 
Democratic  Newspaper  Publishers’ 
Assn.,  will  be  held  Nov.  26  at  Harris¬ 
burg,  Pa.,  instead  of  Nov.  5,  1938. 


Equipment  and  Supplies 


STEHEO 

EQUIPMENT 

HOES 

Complete  •.ine  for  £<fery 

Operation  from 

Lock-up  to  Presi 

MONARCH  11 

makes  the  finest 

MATS 

Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 

R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 

■■3' 

THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL. 
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DAILY  CHANGES  TYPE 

The  Schenectady  (N.  Y.)  Union- 
Star  Sept.  12  appeared  in  a  new  typo¬ 
graphical  dress,  printing  text  matter 
in  71'2  pt.  Ionic  on  an  8V2  point  slug, 
which  replaced  6V2  pt.  Ionic.  Flush 
left  heads  with  indented  banks  were 
adopted.  The  former  headline  type, 
30  pt.  Bodoni  bold  roman  and  14  pt. 
Bodoni  bold  roman  and  italic,  is  still 
used.  New  types  used  are  18  pt.  and 
24  pt.  Bodoni  bold  roman  and  italic 
and  24  pt.  Bodoni  light  roman,  replac¬ 
ing  the  old  24  pt.  Century  light  and 
18  pt.  Caslon  italic  light  and  24  pt. 
Caslon  bold. 

nr.W  NEWSPRINT  FIRM 

A  new  organization,  Nolan,  Bov/mall 
i  Co.,  Inc.,  which  will  import  and  sell 
newsprint  originating  in  Canada, 
Norway,  Sweden,  Finland  and  Ger¬ 
many,  has  opened  offices  at  250  Park 
Ave.,  New  York.  James  J.  Nolan, 
well  known  in  newspaper  circles,  is 
president  of  the  company,  and  L.  W. 
Bowmall,  who  has  been  associated  in 
the  manufacture  of  pulp  and  paper  in 
this  country  and  abroad,  is  vice-pres¬ 
ident  and  treasurer. 

RIPLEY  WAy'nE  BUGBEE 

Ripley  Wayne  Bugbee,  38,  vice- 
president  and  art  director  of  the 
Clements  Company,  Philadelphia 
agency,  died  of  Rocky  Mountain 
spotted  fever  Sept.  14  in  Jefferson 
Hospital,  Philadelphia.  Physicians 
believe  Mr.  Bugbee  was  bitten  by  a 
tick  during  a  vacation  trip  in  the 
Canadian  Rockies.  He  had  been  in 
the  advertising  business  since  1925 
and  was  president  and  a  founder  of 
the  Philadelphia  Cinema  Club. 

SPEED  TEST  BY  DAILY 

The  Paterson  (N.  J.)  Evening  News 
in  a  recent  demonstration  proved  that 
the  city’s  three  ambulances  travel  at 
an  average  speed  of  35  m.p.h.,  and  that 
their  apparent  excessive  speed  was 
an  illusion  created  by  their  open 
sirens.  A.  J.  Green,  city  editor,  in 
co-operation  with  the  hospitals, 
staged  the  unusual  demonstration, 
after  many  complaints  had  been  re¬ 
ceived  regarding  "speeding  ambu¬ 
lances.” 

PNPA  WANT  AD  CLINIC 

Harrisburg,  Pa.,  Sept.  15 — A  contest 
for  the  best  classified  page  or  pages 
will  feature  the  1938  PNPA  Classified 
Clinic  at  the  Harrisburger  Hotel,  Har¬ 
risburg,  Sept.  26-27.  Classified  man¬ 
agers  have  been  advised  that  their 
pages  should  reach  the  PNPA  Central 
Office  not  later  than  Sept.  22  for 
judging  in  the  contest.  There  will  be 
first  and  second  awards  for  papers 
under  10,000  circulation,  for  10,000  to 
25,000  circulation,  and  for  papers  over 
25,000  circulation. 


Advertising — Home  Study 


The  advertising  minded  newspaper  man  is 
qualified  to  make  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Common  school  education  suffi¬ 
cient.  Send  for  free  booklet  outlining 
home  study  course  and  requirements. 
Page-Davis  School  of  Advertising,  3601 
Michigan  Ave.,  Dept.  2926,  Chicago,  111. 


Business  Opportunities 


Occasionally  circumstances  combine  to  cre¬ 
ate  an  unusual  opening  in  a  community 
for  a  local  weekly  publication.  Kecent 
and  highly  favorable  factors  are  now 
contributing  to  the  development  and  ex- 
I)ansinn  of  one  Southern  locality,  thus 
I)roviding  a  present  opportunity  and 
promising  future  for  a  novel  and  inter¬ 
esting  news  publication  now  being  or¬ 
ganized.  If  you  are  interested  in  a  con¬ 
nection  with  remuneration  consistent  with 
your  services  and  ability,  future  pros¬ 
pects.  together  with  congenial  working 
association  and  ideal  living  conditions, 
tell  us  enough  about  yourself,  newspaper 
or  business  experience,  salary  require¬ 
ments  and  availability  to  determine  the 
advisability  of  an  interview.  If  your 
personal  qualifications  are  satisfactory 
and  you  can  provide  the  moderate  financ¬ 
ing  required,  a  participation  arrangement 
will  be  offered. 

Box  4350,  Editor  &  Publisher 


To  Publisher  now  owning  newspaper  who 
has  ambition  to  increase  his  personal 
income  by  purchase  of  competing  daily 
or  one  or  more  properties  in  other 
cities,  I  can  offer  sound,  interesting  pro¬ 
posal.  Circulations  10.000  to  30.000  pre¬ 
ferred.  Can  arrange  necessary  financing 
insuring  publisher  absolute  control.  Rare 
opportunity  for  live  publisher  with  ac¬ 
ceptable  references.  Reply  held  in 
strictest  confidence.  Ask  for  interview-. 
Box  4338,  Editor  &  Publisher. 


Publication  seeks  $15,000,  promotion,  ex¬ 
pansion.  New  York  area.  Large  space 
contracts  pending.  Opportunity  for  in¬ 
vestor.  Box  4357.  Editor  &  Publisher. 


Circulation  Promotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  .self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


More  money  for  new-spaper  and  magazines 
from  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 
Tenn. 


Newspaper  Brokers 


Capable  handling,  buying,  eellint?,  mergers. 
No  leases  or  trades.  Highest  references. 
Len  Feighner  Agency,  Xashville,  Mich. 


Daily  and  Weekly  listings  wanted. 
Many  clients.  No  fees  until  sold. 
Kfficieiit  service.  L.  P.  Likely 
Newspaper  Broker.  Times  Building 
Tiiiie.*<  Square,  New  Y<trk  <'ity. 


Nev/spopsr  Wanted 


Newepaper  men,  with  urusual  ha(k;;round 
of  pul)li>hing  experience,  will  purchase 
diiily  in  city.  to  l.'t.OOO,  preferably 

iniddb^  west.  Must  be  fairly  prii’ed,  stand 
clo^e  exiituination.  For  a  publisher  in¬ 
terested  in  having  hi-  newspaper  pass 
to  th‘^oughly  competent  liands.  skilled 
in  constructive  publishin>r  methods,  this 
is  an  oppf>riunity.  I'nimpeachable  refer- 
encew.  Write  Box  4IIL3,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  Publicity — Research  Service 

n  T  I-*  Publicity  Bureau — fpocsaliziiig  in  political 

V  XIlXl  X  1  1  V  VJT  campaigns,  charity-drives  and  research 

work,  open  for  new  contact.  Will  accept 
only  bona  fide  applications.  Write  P.  O. 
Box  636,  Reading,  Pa. 


RATES 


SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  six  words  to  the  line  whan  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Ads  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 


I 


forms  close  THURS.  NOON 

space,  three  lines.  The  Editor 
•  Publisher  reserves  the  right  to  classify, 
edit  or  reject  any  copy. 


I  NEWSPAPERS  I 

H  Dailies  &  Weeklies  = 
g  Bought,  Sold,  Consolidated  ^ 
5  and  Appraised  ^ 


NEWSPAPER  APPRAISAL 


g  CORPORATION  2 

g  Times  Bldg. — 42nd  &  B’way  H 
g  New  York  City  H 


Help  Wanted 


Circulation  manager  for  Nebraska  ABC 
daily.  To  manage  carriers  and  solicitors 
and  do  selling  when  necessary.  Perman¬ 
ent  position.  State  references,  salary 
wanted.  Box  4330,  Editor  &  Publisher. 


District  Managers  (2) 

Eastern  morning  paper  in  N'ew  Y'ork 
Metropolitan  area  has  opening  for  two 
district  managers.  Must  have  at  least 
three  (3)  years  experience,  preferably 
on  morning  iiapers.  Excellent  opportu¬ 
nity  for  aggressive  men  with  ability. 
Write  giving  full  di-tails  as  to  experi¬ 
ence  and  salary  exiocted.  Box  4335. 
Editor  &  Publisher. 


Newspaper  Photo  Retouch  Artist — must  be 
fully  trained  experience  preferred.  State 
qualifications,  salary  desired  in  first 
letter.  W.  E.  Chilton,  Jr.,  Charleston 
(West  Va.)  Gazette. 


Situations  Wanted 
Display 


Advertising  Executive— 39  years  old;  18 
years'  experience,  seeks  new  connection 
as  advertising  manager  of  daily  paper. 
Present  position  12  years.  Excellent  refer¬ 
ences  and  record.  Write  Box  4277,  Editor 
&  Publisher. 


Aggressive  ambitious  advertising  manager- 
solicitor  small  daily  wants  to  make 
change.  Age  35.  Married.  Two  children. 
14  years  sales  experience  newspaper  and 
trade  paper.  Outstanding  record.  Willing 
accept  reasonable  salary  to  prove  ability. 
Box  4294,  Editor  &  Publisher. 


Situations  Wanted 

ClassiEed 


Classified- Display  advertising  man,  41. 
sober,  morally  cle-in.  backed  by  fifteen 
years  experience  on  Metropolitan  daily, 
desires  connection  «ith  first  or  second 
paper,  cia.ssificd  or  display.  Thoroughly 
qualified  to  assume  duties  of  assistant 
or  manager  of  classified  stafl'.  Would 
consider  advertising  or  editorial  work  on 
smaller  paper  with  possibilities  of  per¬ 
manent  future.  Can  do  (ihoto  and  finish¬ 
ing  work.  N'ow  located  in  the  South¬ 
west.  Box  4348.  Editor  &  Publisher. 


Classified  Manager  now  employed  as  assist¬ 
ant  on  Metropolitan  newspaper  with  staff 
of  40.  desires  change.  Excellent  record, 
snccessfiil  cxticrience.  A-1  references. 
Sound  knowledge  sales  promotion,  classi¬ 
fied  merchandising.  College  graduate, 
single.  30  years.  Box  4354.  Editor  & 
Publi.-her. 

Classified  Salesman — 7  years  excellent  lin¬ 
age  and  revenue  gains.  Can  prepare  own 
classified  promotion.  .Single,  go  anywhere 
Box  4356.  Editor  &  Publisher. 

Classified  Telephone  Supervisor  thoroughly 
experienced  modern  telephone  selling. 
Outstanding  record  on  Metropolitan  news 
paper.  Desires  change.  Now  cmiiloycii.  29 
years,  single,  male.  Box  4358.  Editor  & 
Piibli.shcr. 

Classified  Advertising  Manager — exceptional 
recommendations ;  intelligent:  ready  to 
prove  myself.  Contingent  basis  eonsid 
ered.  Go  anywhei— .  Box  433 1,  Editor  A 
I’nlilisher. 


Situations  Wanted 

CirculatioD 


Circulation  Manager — Capable  of  producing 
results  where  several  years  experience, 
aggressiveness  and  hard  work  are  re¬ 
quired.  Good  record  and  references.  Write 
for  details.  Box  4284,  Editor  &  Publisher. 


Situations  Wanted 

Editorial 


Cartoonist — editorial.  Young  man  with 
New  York  newspaper  and  Syndicate  ex- 
perienee.  Published  eartnons  or  siimiiles 
submitted  in  keeping  with  policy  of  your 
paper.  Moderate  salary.  Box  4237,  Editor 
&  Publisher. 


Contributing  editor;  modest  wage  to  fit 
limited  editorial  budget;  editorials,  etc., 
by  reliable,  experienced  man  of  recog¬ 
nized  standing:  Republican:  East  pre¬ 
ferred.  Box  4342.  Editor  &  Publisher. 


Editor,  36 ;  threi*  years’  copy-reader  daily 
trade  paT>er»,  newHpa|  er  syiiflicale;  two 
years*  editorial,  jfiiblicify  work  for 
eminent,  Washiiiifton :  two  years’  movie, 
dramatic  criticism;  two  years’  feature- 
writing  labor,  industrial  subjects; 
zine  editing:  research,  seeks  ehailen>;in)e 
permanent  po>ition  anywhere.  Apt.  4-K. 
39  K.  10th  St.,  ya»w  York  City. 


Feature  Writer,  experienced  writing  for 
newspapers,  ma,.;azines.  trade  papers; 
illustrates  with  camera;  seeks  permanent 
newspaper  or  publicity  post;  alert,  adapt¬ 
able.  presentable,  traveled:  2H.  sinjcle, 
university  decree.  Box  4332.  Kditor  & 
Publisher. 


Situations  Wanted 

Editorial  (Cont’d) 


I  Speak  Chinese — I  am  a  Jlissionary’s  son 
23  years  old.  Born  and  educated  in 
China  through  high  school.  Graduated 
from  college  in  United  States.  Want  to 
return  to  China  as  correspondent's  or 
Photographer’s  assistant  or  secretary. 
Will  go  any  place  for  personal  interview. 
Box  4343,  Editor  &  Publisher. 


Photographer,  26,  active,  now  with  large 
N.  Y.  Syndicate.  Experienced  general 
news,  candid,  feature,  all  dark-room  work, 
wire-photo  operator.  owning  Graphic, 
minicameras  and  o.mplcte  dark  room 
outfit:  knows  caption  writing,  editing. 
Seeks  connection  outside  N.  Y.  City. 
Best  references.  Box  4333,  Editor  & 
Publisher. 


'Reporter,  experienced,  dependable.  Wants 
opportunity  daily  or  weekly.  Salary  sec¬ 
ondary:  would  consider  nominal  invest¬ 
ment.  Box  4336,  Editor  &  Publisher. 


Reporter-Photographer,  assistant  editor, 

wants  permanent  connection.  Prefer 

middle-ntlantic  states.  College  background  ; 
age  27 ;  married.  Good  recommendations. 
“Out”  because  of  staff  cuts.  Box  4302, 
Editor  &  Publisher. 


Reporter — Roto  Man,  college  education,  24, 
single.  2  years’  experience,  excellent  gen¬ 
eral  background,  best  references.  Avail¬ 
able  to  daily,  press  association  anywhere 
at  modest  wage.  Box  4308,  Editor  & 
Publisher. 


Sports  Writer,  28,  single,  eight  years  ex¬ 
perience.  Four  years  with  metropolitait 
papers  and  United  Press.  University  grad¬ 
uate.  Now  editor  of  sports  paper.  Desire 
ehange.  Box  4329,  Editor  &  Publisher. 


War  Correspondent,  two  years  Spanish 
War,  bylined  by  largest  agency,  rounded 
European- American  experience,  superla¬ 
tive  recent  references,  thirty  two  years 
old.  wants  to  know  what  good  it  did 
him.  Where,  what,  unmatters.  Reply 
Box  4311,  Editor  &  Publisher. 


Toung  woman,  experienced  reporter;  ex¬ 
cellent  training;  smooth  writing  style. 
Capable  of  assuming  both  social  and  fea¬ 
ture  duties  on  the  smaller  sheet.  Prolific 
in  ideas.  Free  to  go  anywhere.  References. 
Box  4292,  Editor  &  Publisher. 


Situations  Wanted 

General  &  Administrative 

Manager  desires  permanent  connection  with 
congenial  publisher  owning  daily  lO.OOit 
to  30,000  circulation.  Thoroughly  experi¬ 
enced  operator  with  record  for  increas¬ 
ing  net  earnings.  References  from  many 
widely  known  publishers  and  others  cov¬ 
ering  character,  reliability  and  experi¬ 
ence  Trained  on  in  wspapers  with  an¬ 
nual  incomes  from  $3(t0,000  to  $2,500,000. 
Real  opportunity  to  secure  sound,  de- 
l>"iidal)le  management  and  increased  pro¬ 
fits.  Salary  desired  commensurate  with 
size  of  publication.  .Address  today,  Box 
4355.  Editor  &  Publisher. 


Presses  &  Machinery  Far  Sale 


For  Sale — Five  new  improved  linotype 
thermostats  and  gas  burners.  Just  re¬ 
moved  from  new  linotype  machines  for 
different  heating  element.s.  Never  used. 
Cost  new  $70.00.  Will  sell  for  $40.00 
each.  Standard  Times,  Mercury,  New 
Bedford,  Mass. 


For  Sale  -Goss  semi-rotary  Hat  bed  press; 
excellent  condition.  Prints  eight  or  ten 
pages;  10  horse  power  motor.  Cutler 
Haniiner  control,  all  equipped.  Can  be 
seen  on  Moor.  Reason  for  selling — con¬ 
solidation  of  two  newspapers.  $1,100 
cash  on  Moor.  Adilri  ss  Catskill  Daily 
.Mail.  Catskill.  N.  Y. 


Hoe — 5  Cnit  pri  ss  with  Drive,  complete 
with  Doable  .lunior  Aulo|)late,  prints 
40  [lagcs,  ;!0.000  per  hour.  Inquire  Box 
4.328.  Editor  &  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

i  Palmer,  Suter  &  Palmer 

i  3S0  Maditan  Av*.  Naw  York 

i  Basinet!  EatabUsbed  in  1899 
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SHOP  TALK  AT  THIRTY 


WE  THOUGHT  of  sending  this  one  to 
the  Short  Takes  desk  and  seeing 
whether  it  was  good  for  a  couple  of 
bucks,  but  decided 
A  CoMpU  g®*  "O" 

of  fat  where  toward  the 

u  XL  j  latter  objective.  So 

Moifhoadt  gj^^p  has  the 

pleasure  of  noting,  on 
the  authority  of  A.  Q.  Miller,  publish¬ 
er  of  the  Bellerinc  (Kan.)  Telescope, 
that  he  has  purchased  and  consoli¬ 
dated  the  Cuba  Tribune,  published  in 
the  same  county.  The  printer  who 
named  the  Telescope  in  1870  must 
have  been  gifted  with  clairvoyance, 
for  Mr.  Miller  declares  that  in  the 
past  34  years  he  has  purchased  and 
folded  into  the  Telescope  12  newspa¬ 
pers  published  at  one  time  or  another 
in  Republic  County.  Maybe  that’s  a 
record.  We'd  like  to  hear  of  any  news¬ 
paper.  daily  or  weekly,  which  has 
recorded  similar  competitive  vitality. 

Another  weekly  of  apparently  un¬ 
usual  character  comes  to  us  from 
Yerington,  Nevada.  It  is  published  in 
Lyon  County,  titled  the  Mason  Valley 
News,  with  the  subheading  in  12-point 
bold — “The  Only  Newspaper  in  the 
World  That  Gives  a  Damn  About 
Yerington."  Walter  J.  Cox,  the  editor, 
has  a  column  in  the  Brisbanian  left 
hand  column  on  page  one,  mixing 
sugar,  sap,  and  salt  under  the  heading 
of  a  crowing  cock,  preceded  by  a 
fraction  "'■a"  and  followed  by  “ed.” 
We  translate  the  rebus  as  "half- 
cocked,"  but  don’t  know  whether  the 
allusion  to  the  editor’s  patronymic  or 
his  commentary  habits.  He  touches 
all  the  bases  you  are  likely  to  find  in 
a  Nevada  village. 


*  •  * 


SINCE  WE  SEEM  to  be  wandering 
down  unbeaten  tracks  this  week, 
we'll  look  over  the  shoulder  of  Walter 
M.  Harrison,  as  he 
A  Burglary  sits  beslippered  at 

li  Reported  Cookham  Dene  o  n 

,  _  ,  .  the  Thames  and 

in  England 

in  the  world  through 
the  15-pica  columns  of  the  Maiden¬ 
head  Advertiser.  Walter,  you’ll  re¬ 
member,  took  this  summer  off  from 
his  regular  duties  as  skipper  of  the 
Oklahoma  City  Oklahoman  and  Times 
editorial  operations  and  hired  out  as 
a  hand  in  the  London  office  of  the 
Associated  Press. 

We  expressed  our  good-natured 
envy  when  he  left,  and  expect  to  be 
completely  justified  when  he  gets  off 
the  boat  next  week  with  an  unde¬ 
clared  item  in  his  baggage  of  some 
three  months’  study  of  modem  jour¬ 
nalism  at  the  centre  of  the  world’s 
news.  He  seems  to  have  enjoyed  it, 
according  to  the  rollicking  note  which 
accompanied  the  clipping  from  the 
Maidenhead  Advertiser,  his  “home 
town  weekly’’  for  the  summer.  His 
idea  is  that  Shop  Talk  and  some  of  its 
clients  might  enjoy  this  police  item 
from  page  one  of  a  recent  issue  of  the 
Advertiser.  We’ll  check,  and  pass 
along  this  manual  on  burglary  tech¬ 
nique  unamended  and  unabridged: 

Burglary  at  Furze  Platt. 

INTRUDER  ESCAPES  THROUGH 
MAID'S  BEDROOM  WINDOW. 


CRASHES  ON  BIG  GLASS  BOWL 
NEAR  WATER-BUTT. 


For  the  third  time,  “Beverley 
Hoxise,”  Courthouse -road  (North), 
Furze  Platt,  has  been  broken  into,  and 


By  ARTHUR  ROBB 


articles  of  value  stolen.  This  was  on 
Sunday  evening  during  the  compara¬ 
tively  short  time  that  Mr.  and  Mrs.  J. 
Eighteen  were  away,  they  having  gone 
for  a  drive  in  their  motor-car  to  Cook- 
ham  about  8:40.  On  the  two  previous 
occasions  the  altogether  unwelcome 
experiences  were  during  the  time  that 
Mr.  and  Mrs.  W.  A.  Graham  resided 
there.  Mr.  and  Mrs.  Eighteen  and 
family  have  been  resident  at  “Beverly 
House”  for  about  eighteen  months. 
On  one  of  the  two  previous  occasions 
the  intruders  effected  an  entrance  by 
forcing  the  front  oak  door  which  was 
damaged;  this  time  entrance  was  ob¬ 
tained  by  one  of  what  is  believed  to 
have  been  two  intruders  concerned, 
climbing  on  to  the  sill  at  the  side  of 
the  french  windows  facing  on  to  the 
lawn  at  the  back  of  the  house,  lifting 
up  a  small  window  at  the  top,  and  put¬ 
ting  his  hand  inside,  lifted  the  handle 
which  opens  one  of  the  casement  win¬ 
dows.  In  the  process  of  doing  this,  the 
intruder’s  head  came  in  contact  with 
the  small  window  where  he  left  an 
impression  of  brilliantine  or  other  oil 
used  for  dressing  the  hair.  Having 
opened  the  casement  window,  the  in¬ 
truder  stepped  on  to  a  black  silk 
cushion  which  was  on  the  right  arm 
rest  of  a  tapestry -covered  chair,  as 
there  was  the  impression  of  a  boot  on 
the  cushion,  and  then  stepped  down 
on  to  the  carpeted  Boor,  and  his  com¬ 
panion  following  immediately  after¬ 
wards.  So  far  as  is  known  at  present, 
little  if  any  attention  was  given  to  the 
downstairs  rooms,  as  when  Mr.  and 
Mrs.  Eighteen  returned  at  10: 20  they 
found  that  nothing  had  been  dis¬ 
turbed.  Attention  was  focussed  on 
the  bedrooms,  where  articles  in  cup¬ 
boards  and  drawers  had  been  turned 
over  in  what  must  have  been  a  rather 
hurried  search  for  money  and  valu¬ 
ables. 

Unable  to  Open  Doors 

On  their  return  home,  Mr.  Eighteen 
went  to  open  the  front  door  with  his 
key,  but  in  his  own  words  to  an  Ad¬ 
vertiser  representative,  “Nothing  hap¬ 
pened.”  and  Mrs.  Eighteen  asked  him 
what  was  the  matter,  and  an  effort  to 
open  the  door  with  their  daughter’s 
key  had  the  same  ineffectual  result. 
Mr.  Eighteen  asked  his  wife  if  she 
knew  what  was  the  matter,  or  how 
she  shut  the  door  when  they  left 
earlier  in  the  evening,  and  she  replied 
that  “she  just  slammed  the  door  when 
she  went  out.”  Mr.  Eighteen  then 
went  to  the  back  of  the  house  and 
tried  to  get  into  the  house  by  way  of 
the  french  windows,  but  was  unable 
to  do  so.  Returning  to  the  front  of  the 
house,  he  said  he  had  better  get  in 
through  the  kitchen  window,  which 
he  did  after  fetching  a  chair  from  the 
verandah,  and  before  going  into  the 
entrance  hall  he  shut  the  kitchen  door 
behind  him  so  that  the  dog  should  not 
get  out.  Mrs.  Eighteen  then  came  into 
the  house,  and  after  making  a  casual 
visit  to  the  front  room  and  sitting- 
room,  she  went  upstairs  into  the  front 
bedroom  where,  after  looking  round, 
she  remarked  to  her  husband  that 
“somebody  had  been  there.”  She 
then  saw  a  cash-box  which  was  kept 
in  the  room,  on  the  bed,  and  money 
and  valuables  were  missing.  Later, 
when  the  cash-box  was  examined  by 
the  police  who  were  immediately  com¬ 
municated  with,  finger  prints  were 
found  on  it.  When  Mr.  Eighteen  went 
downstairs  again  he  foimd  that  the 
kitchen  door  was  open  and  the  dog 
was  out  in  the  entrance  drive,  which 
appeared  to  point  to  the  fact  that  one 
of  the  two  intruders,  on  hearing  Mr. 
and  Mrs.  Eighteen  in  the  house,  must 


have  hurried  from  one  room  and  hid¬ 
den  for  the  time  being  there,  and  at 
the  opportune  moment  escaped  by 
way  of  the  front  door.  During  the 
time  that  the  ix>lice  were  being  sum¬ 
moned  by  telephone,  Mr.  and  Mrs. 
Eighteen  heard  what  they  described 
as  a  “terrific  crash”  coming  from  the 
direction  of  the  maid’s  bedroom.  On 
investigation  it  was  discovered  that 
the  casement  window  was  wide  open, 
and  there  were  marks  on  the  tiles  of 
the  garage  which  appeared  to  show 
that  the  second  intruder  must  have 
made  escape  here  by  sliding  down  the 
garage  roof,  and  probably  misjudging 
the  distance,  crashed  on  to  a  huge 
glass  bowl  which  was  near  a  water- 
butt,  and  it  was  completely  smashed. 
This  accounted  for  the  sound  as  of  a 
“terrific  crash,”  and  clearing  the  fence 
into  the  garden  of  the  house  adjoining, 
the  unwelcome  visitor  made  good  his 
escape. 

The  articles  missing  are  a  gold  Al¬ 
bert  watch  chain  belonging  to  Mr. 
Eighteen,  a  three-stone  diamond  ring 
and  diamond  and  sapphire  bracelet 
both  belonging  to  his  daughter,  and 
about  £9  in  notes  and  cash  which 
were  in  the  cash-box.  Other  valuable 
property  in  the  room  was  left  un¬ 
touched,  which  would  seem  to  indi¬ 
cate  that  the  intruders  had  only  been 
in  the  house  a  short  time  and  were 
disturbed  on  the  return  of  Mr.  and 
Mrs.  Eighteen. 

*  *  * 

ONCE  IN  A  WHILE  we  find  an  edi¬ 
torial  that  gets  and  makes  a  laugh 
out  of  a  topic  that  is  generally 
regarded  with  un- 
Uncl*  Sam  smiling  grimness  — 

Savat  government  extrava- 

.  gance,  for  instance. 

N.n«  Cent.  .^he  Tucson  (Ariz.) 

Citizen,  owned  by 
William  R.  Johnson,  once  a  bright 
light  in  the  syndicate  firmament,  is 
edited,  according  to  its  editorial  page 
masthead  by  Alex  Parker,  who  seems 
to  know  how  to  talk  of  technicalities 
for  the  unlearned  reader.  His  own 
words  are  better  than  anything  we 
might  add,  and  he  takes  up  here: 

^‘Credo! 

“Our  faith  in  the  government  has 
just  been  revived  by  a  little  counting- 
house  experience,  the  telling  of  which 
may  comfort  others  who  have  been 
misled  by  stories  of  Washington  waste¬ 
fulness  and  extravagance. 

“The  experience  cost  us  nine  cents 
b’ut  we  shall  frame  the  documentary 
proof  of  it  and  prize  it  as  though  it 
were  a  Rembrandt.  In  the  regular 
course  of  business  we  printed  in  our 
advertising  columns  a  little  notice  for 
the  Farm  Security  administration  and 
billed  the  office  for  the  charge, 
amounting  to  $3.90,  which  figure  was 
obtained  by  multiplying  the  per  inch 
rate  by  the  number  of  inches  by  the 
number  of  insertions.  A  standard 
ruler  was  employed.  We  swore  it  was 
right.  But  the  general  accounting 
office,  audit  division,  would  allow  only 
$3.81.  It  knocked  off  one  line  show¬ 
ing  dates  of  publication,  ‘which  is  not 
properly  chargeable  to  the  govern¬ 
ment,’  and  excluded  from  die  inchage 
the  ‘shoulders’  of  the  type  slugs  or 
lines,  which  made  a  difference  of  .06 
inch. 

“All  types  have  shoulders  and  print¬ 
ers  think  they  are  necessary,  but  you 
can’t  fool  the  general  accounting  office. 
Venus  de  Milo  gets  along  without 
arms,  doesn’t  she? 

“P.S.  to  Uncle  Sam — ^Thanks  for  the 
$3.81;  and  stay  in  there  and  fight” 


Eitayt  or 
"Stump 
Spuuckut" 

cially  Frank 


EDITOR  &  PUBLISHER 


SPEAKING  OF  EDITORIALS,  we! 

have  just  read  proofs  of  the  com¬ 
ments  returned  by  editors  to  Henry 
Louis  Mencken’s  j 
dictum  that  “the  edi- 
torial  page  is  the 
weakest  page  on  most  | 
American  newspa¬ 
pers.”  We  liked  espe- 
Gannett ’s  observation 
that  “some  editorial  pages  may  be 
the  weakest  pages  in  their  papers, 
but  when  this  is  true,  the  chances  are 
that  none  of  the  pages  is  very  strong." 

The  editorial  page  is  a  fairly  accu¬ 
rate  index  of  the  interests  of  a  news¬ 
paper’s  owmership.  In  Mr.  Mencken’s 
own  milieu,  we  have  the  Sunpapers 
owned  by  a  Baltimore  group  with 
many  other  business  interests,  but 
with  the  consistently  dominant  inter¬ 
est  of  giving  the  citizens  of  the  Free 
State  the  best  newspaper  they  can 
make.  Not  many  of  the  Sunpapeiy 
editorials  could  qualify  as  “stump 
speeches,”  the  standard  set  by  Mr. 
Mencken,  but  any  one  who  denies 
their  force  and  influence  in  the  circk 
served  by  Baltimore  doesn’t  know 
what  he  is  talking  about. 

The  New  York  Times  seldom  raises 
its  editorial  voice  above  a  conversa¬ 
tional  tone,  but  there  is  probably  no 
newspaper  in  the  country  which  car¬ 
ries  more  weight  as  a  counselor 
among  the  leaders  of  high  politics 
and  big  business.  In  recent  years,  its 
comments  on  international  affairs 
have  attained  a  recognition  never  be¬ 
fore  held  by  any  American  news¬ 
paper. 

Our  own  commentary  experience  is 
minuscular  beside  that  of  the  Balti¬ 
more  expert.  We  write  many  edi¬ 
torials  which  never  get  to  the  print« 
after  a  second  reading. 

Editorials  which  elicit  the  best  re¬ 
sponses  are  those  which  add  to  the 
factual  information  of  the  news.  The 
angry,  snarling  pieces  generate,  usu¬ 
ally,  a  flow  of  anonymous  p)ostcards. 
The  dignified  and  indignant  ones  are 
followed  by  long  letters  from  ag¬ 
grieved  postulants.  And  we  may  be 
nursing  an  undue  ego  when  we  add 
that  statements  which  have  passed 
unnoticed  in  the  daily  press  often 
raise  a  wide  assortment  of  danden 
when  they  are  picked  up  for  comment 
on  this  or  the  editorial  pages.  That 
experience  is  probably  common  to  all 
editors. 

No  matter  who  writes  the  editorials, 
they  are  the  voice  of  the  owner.  If  he 
plays  tricks  on  the  public  throu^ 
the  editorial  page,  there  isn’t  mud 
doubt,  as  Mr.  Gannett  implies,  that 
the  rest  of  the  paper  will  be  similarly 
infected.  If  he  writes  them  himself 
or  guides  their  writing,  the  probabili^ 
is  that  the  editorial  page  is  honesL 
courageous,  and  a  contribution  to  the 
community. 

When  you  have  ownership  in  the 
hands  of  people  who  gain^  it  by 
foreclosing  a  debt,  or  to  “keep  labor 
down,”  or  to  guarantee  a  cheap  adver¬ 
tising  medium,  the  editorial  page  is 
likely  to  be  all  that  Mencken  sayk 
and  worse.  They  may  be  no  home¬ 
grown  editorials.  The  page  may  be 
filled,  as  we  have  seen  some  recently, 
with  propaganda  that  was  not  even 
read  before  being  shoveled  into  the 
gaping  columns.  TTiose  things  aren’t 
typical,  but  they  form  the  foundation 
for  the  charge  that  the  editorial  page 
is  too  largely  “canned”  stuff. 

Canned  goods,  represented  by  • 
wide  variety  of  syndicated  comments, 
can  be  used  with  benefit  by  an  edi¬ 
tor  who  knows  what  he  is  doing,  but 
they  do  not  make  as  vital  a  page  as 
one  which  makes  them  supplementary 
to  an  alert,  honest,  vigorous,  and 
regular  comment  on  current  events 
within  the  paper’s  range.  A  news¬ 
paper  without  such  comment,  writ¬ 
ten  at  home,  is  a  deaf  mute  in 
world  needing  a  clear  voiced  press. 


;p  IODIC  At- 
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^Time  on  grocery  ads,  etc.,  has  been  cut  to 
50  per  cent  of  the  time  that  was  formerly  spent 
on  this  kind  of  work. 

^The  Autospacer  has  stepped  up  production 
an  average  of  30  per  cent  per  shift— chiefly  on 
heads  and  display  ads. 

^“On  some  kinds  of  ads  floor  makeup  time  has 
been  reduced  50  per  cent. 

^“The  Intertype  mixer  has  been  the  best¬ 
running  machine  in  the  plant,  with  the  least 
upkeep.  The  Quadding  and  Centering  Device 
has  never  given  us  a  moment’s  trouble. 


Heads  are  being  set  at  least  10  per  cent  to  15 
per  cent  faster  than  formerly,  thanks  to  the 
Quadding  and  Centering  Device.” 

These  statements  are  quotations  from  a  recent 
report  by  a  user  of  Streamlined  Intertypes. 
Such  reports— backed  by  repeat  orders— would 
seem  to  suggest  that  YOU  investigate  the  ex¬ 
clusive  advantages  offered  by  modern  Inter¬ 
types.  Ask  for  more  information  and  figures. 
Intertype  Corporation^  Brooklyn^  New  York 

STEP  illELD  niTII  I^TGKTIiPi 


ftIGAL  AND  SLIM  eCDON' 
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Long  lines  are  set  easily 

the  LUDLOW  way. . . 

Here's  one  more  economy  feature  of  sections.  Word  spacing  is  uniform  since 
Ludlow  composition.  Long  lines  up  to  a  character  coming  over  a  slug  division 
II2V2  picas  are  easily  and  quickly  set  overhangs  one  slug,  while  a  recess  is  ^ 
and  cast  in  sluglines,  with  uniform  spac-  automatically  cast  on  the  next  slug  to  | 
ing  throughout  the  line,  and  but  a  single  receive  that  overhang.  See  illustration, 
justification  required.  No  waste  motion.  This  is  just  one  of  the  many  Ludlow 
no  complicated  multiplication  required.  features  which  eliminate  delay  and  ex- 
Here's  how!  The  line  of  matrices  is  set  pense  in  the  composing  room  and  pro¬ 
as  a  unit  in  a  long  stick  and  spaced  with-  vide  a  system  of  composition  of  utmost  | 
out  regard  to  length  of  the  individual  flexibility  and  unlimited  capacity.  | 

I 

slug.  Division  quads  are  then  inserted  Get  all  of  the  Ludlow  story.  Learn 
near  the  marks  on  the  stick  indicating  how  you  can  put  your  composing  room 
slug  lengths.  No  other  justification  is  on  a  footing  to  meet  competition  at  a 
necessary.  The  line  is  cast  in  single  slug  profit.  Write  us  today  for  information. 

LUDLOW  TYPOGRAPH  COMPANY 

Set  in  members  of  the  Ludlow  Tempo  family  2032  Clybourn  Avenue  +  +  Chicago,  Illinois 
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liAechanical  Experts  Meet  In  Atlanta 

Eastern  Newspaper  Members  of  SNPA  to  Hold  Two-Day  Con¬ 
vention — Topic  Leaders  Will  Preside  at  Round  Table  Discussions 


Lou!s  Hess 

WITH  informality  as  the  keynote  at 
round  -  table  discussions,  during 
which,  among  other  things,  new  meth¬ 
ods  in  composing  room,  pressroom, 
stereotype  and  photo-engraving  oper¬ 
ations  will  be  introduced  to  delegates, 
the  Second  Annual  Southern  Newspa- 


L.  E.  McCracken 

News- Sentinel  he  worked  in  various 
capacities  as  utility  man  on  ads,  ma¬ 
chines  and  make-up.  After  serving 
as  assistant  superintendent  of  the 
composing  room  for  two  years  he  was 
appointed  superintendent  of  the  News- 
Sentinel  composing  room  in  which 


Joseph  J.  Strickland 

and  later  worked  as  a  journeyman  on 
the  Atlanta  (Ga.)  Journal. 

Subsequently  he  was  employed  as 
assistant  foreman  and  color  pressman 
on  the  Birmingham  (Ala.)  News  and 
as  foreman  on  the  Birmingham  Age- 
Herald,  until  1925.  From  then  \mtil 


C.  B.  Capps 

the  Georgian-American  in  1933.  He 
was  born  Feb.  4,  1905,  in  North  Caro¬ 
lina  and  at  17  he  started  stereotyping 
on  the  Atlanta  Constitution.  He 
worked  thqre  six  years.  In  1928  he 
joined  the  Georgian-American  and  a 
year  later  was  appointed  assistant 


per  Publishers  Association  Mechanical 
Conference  (Elastern  Division,  cover¬ 
ing  the  territory  East  of  the  Missis¬ 
sippi  River),  will  be  in  session  Sept. 
19-20  at  the  Atlanta  Biltmore  Hotel, 
Atlanta,  Ga. 

Topic  leaders  at  the  conference, 
where  ample  time  will  be  permitted 
for  discussions  from  the  floor,  include; 
C.  B.  Capps,  mechanical  superinten¬ 
dent,  Charlotte  (N.  C.)  News,  who 
will  discuss  composing  room  opera¬ 
tion;  Joseph  J.  Strickland,  pressroom 
superintendent,  Nashville  (Tenn.) 


capacity  he  served  for  six  years  prior 
to  his  joining  the  News. 

Leader  of  the  round-table  discus¬ 
sion  on  pressroom  operations,  Mr. 
Strickland  has  been  superintendent 
of  the  pressroom  of  the  Newspaper 
Printing  Corporation,  printing  both 
the  Nashville  Banner  and  Nashville 
Tennessean,  since  January  of  this 
year.  He  served  his  apprenticeship 


July,  1937,  he  sold  pressroom  sup¬ 
plies  in  the  southeastern  states.  From 
his  sales  job  he  joined  the  Tennessean 
as  pressroom  superintendent  and  six 
months  later  was  put  in  charge  of  the 
pressroom  of  the  two  papers.  He  is 
49  years  old. 

Mr.  McCracken,  topic  leader  on 
stereotyping,  succeeded  the  late  R.  A. 
Carmichael  as  stereotype  foreman  of 


List  of  Mechanical  Executives 


foreman. 

Veteran  of  more  than  30  years  in 
the  business,  in  this  country  and 
abroad,  Mr.  Hess,  who  has  been  su¬ 
perintendent  of  the  Commercial  Ap¬ 
peal’s  engraving  department  for  more 
than  a  decade,  will  be  chairman  of  the 
discussion  of  engraving  topics.  Born 
in  Nashville,  Tenn.,  Mr.  Hess  became 
an  apprentice  photo-engraver  in  1906. 
After  several  years  he  traveled  to  the 
Orient  where  he  first  had  charge  of 
the  U.  S.  Government’s  Bureau  of  En¬ 
graving  in  the  Philippine  Islands  and 


Who  Will  Attend  Atlanta  Meet 


Banner  and  Tennessean,  whose  topic 
j  will  be  the  pressroom;  L.  E.  Mc¬ 
Cracken,  stereotype  foreman,  Atlanta 
I  (Ga.)  Georgian-American,  who  will 
I  speak  on  stereotype  methods,  and 
Louis  Hess,  engraving  department  su¬ 
perintendent,  Memphis  (Tenn.)  Com¬ 
mercial  Appeal,  photo-engraving. 

Newsprint  Will  Be  Topic 
Cranston  Williams,  secretary-man¬ 
ager,  SNPA  told  Editor  &  Publisher 
that  considerable  interest  has  been 
displayed  through  suggestions  for 
topics  in  reducing  newsprint  waste 
and  increasing  newsprint  conservation, 
and  there  also  will  be  a  discussion  on 
,  these  topics.  He  told  of  one  SNPA 
I  paper  which  shows  a  decrease  of 
14.2%  in  newsprint  consumption  for 
I  the  first  seven  months  of  1938  com¬ 
pared  with  the  same  period  in  1937. 

•  Mr.  Williams  also  announced  that 
the  Western  Division  of  the  SNPA 
Mechanical  Conference,  which  takes  in 
the  territory  west  of  the  Mississippi, 
will  be  held  at  the  Skirvin  Hotel, 
Oklahoma  City,  Okla.,  Feb.  20-21, 
1939.  The  Western  Division  operated 
for  many  years  as  the  Texas-Okla- 
homa  Conference. 

Mr.  Capps,  who  will  lead  discus¬ 
sions  on  composing  room  procedure, 
has  been  mechanical  superintendent 
of  the  Charlotte  News  since  1936.  He 
learned  the  trade  on  the  old  Knoxville 
(Tenn.)  Sentinel  and  later  was  em¬ 
ployed  on  the  Knoxville  (Tenn.) 
News-Sentinel  following  its  purchase 
and  consolidation  by  the  Scripps- 
Howard  Newspapers  in  1926.  On  the 


FOLLOWING  IS  a  list  of  those  who 
have  signified  their  intention  of  at¬ 
tending  the  Mechanical  Conference  of 
Eastern  members  of  the  Southern 
Newspaper  Publishers’  Association  at 
the  Atlanta  Biltmore  Hotel,  Monday 
and  Tuesday,  Sept.  19-20: 

.\ 

■WDERSOX,  I>.  T..  Jr..  Bus.  Mgr.,  Macon 
(<ia. )  Telegraph  and  News 
AYCOCK.  (iiiy.  Foreman.  Press  Room,  Chat¬ 
tanooga  (Tenn.)  News 

ASTOR.  \V.  B..  Foreman.  .Stereotype  Dept.. 

Memi>his  (Tenn.)  Commercial  .■\pi)eal 
.\STOR.  W.  B..  Jr..  Memphis  (Tenn.)  C(»m- 
mercial  .\ppeal 

ASTOR.  Mrs.  \V.  B..  Jr..  Memphis,  Tenn. 
ALFRED.  H.  C..  Foreman.  Composing  Room, 
New  Orleans  (La.)  Item-Tribune 

R 

BABER.  C..  Composing  R<om  Supt.,  .\shc- 
ville  (N.  C.)  Citizen-Times 
Bl’RKK.  E.  I.,  Pressman.  Asheville  (N.  C.) 
Citizen-Times 

BILI.INOS.  T.  E..  Comprising  Room  Fore¬ 
man,  .Macon  (da.)  Telegraph  ami  News 
BAKER.  Claude.  Supt.,  Composing  Ri«>m, 
New  Orleans  (I.a.)  Times-Pic.ayune 
BOYCE.  II.  VV..  Mechanical  Supt.,  dolrls- 
lioro  (N.  C.)  News-.-Xrgus 
BROOKER,  Joel,  Mechanical  Supt.,  Tampa 
(Fla.)  Times 

BL.-\L()CK.  J.  ,M..  Columbia  (S.  C.)  State 
(den.  Mgr.) 

BROOKER,  .Mrs.  Joel.  Tampa,  Fla. 

<■ 

CAPPS.  C.  B..  Composing  Room  Supt.,  Char¬ 
lotte  (N.  C. )  News 

CRl'TE.  \V.  Press  Room  Foreman.  .Ma¬ 
con  (da.)  Telegraph  and  News 
CARNS.  \V.  .\..  Mechanical  Supt..  Birming¬ 
ham  (Ala.)  News  and  Age-Herald 


CAL.M B.-\CI I,  J.  \V..  ForemaM,  Photo- Engrav¬ 
ing.  Birmingham  (.-\la.)  .News  and  Age- 
11  erald 

C.\NT\VF.LL.  T.  P.,  Mechanical  .Supt., 
dreenville  (S.  C.)  News  and  Piedmont 
CONRAD.  Chas..  .Supt.,  Engraving  Dept., 
New  Orleans  (La.)  Times-Picayune 
CRENSHAW^,  \V.  D..  Meclianical  Supt.,  Co¬ 
lumbia  (S.  C.)  State 

COOPER,  Roy,  Foreman.  Composing  Room, 
Huntsville  (Ala.)  Times 

D 

DKINNON,  \Y.  .M..  Engraver,  Macon  (Cia.) 
Telegraph  and  News 

DICKERT.  B.  C.,  .Stereotyper.  Columbia 
(S.  C.)  St.ate 

DOWDY,  Robert  1...  Foreman,  Composing 
Rrxim,  Durham  (N.  C.)  Herald-Sun 
DE\TNE,  L.  W..  E'oreman,  Composing  Room. 
.■\nniston  (Ala.)  Star 

Dl’KE,  T.  C..  Foreman,  Ad  Room.  .Anniston 
(.Via.)  .Star 

R 

ELROD.  Floyd,  Supt..  Stereotype  Deiit.,  New 
Orleans  (La.)  Times-Picayune 

F 

FCL.MER,  W.  A..  Foreman,  Press  Room, 
ColumUa  (S.  C.)  .State 
FORRE.STFiR.  Yandy.  Foreman,  Engraving 
Dept..  .Mobile  (.Ala.)  Press-Register 

C. 

GCNTHARP,  M.  K..  Supt.,  Composing  Room, 
dreenville  (S.  C.)  News  &  Piedmont 
dR,-\Y.  dorilon.  Pres.  &  Pub..  Winston-Salem 
(N-  C-)  Journal  and  .Sentinel 
d.-ARD.NER.  1.  J..  ('hattanooga  (Tenn.)  Times 

H 

HARRISON.  J.  R..  .Machinist,  dreenville 
(.S.  C. )  News  and  Piedmont 
HESSEE.  J.  R..  ('omposing  Rixnn  Foreman, 
.Asheville  (N.  C. )  Citizen-Times 
HERBI.N.  L.  W.,  F(jreman,  Press  and  Stereo- 
tyi*e,  dreensboro  (N.  C.)  News-Recor«l 

(Continued  on  page  XI) 


was  later  associated  with  the  Com¬ 
mercial  Press  at  Shanghai,  China. 

Hess  Worked  Abroad 

Traveling  through  Europe,  Mr.  Hess 
worked  on  the  Politiken,  a  leading 
daily  newspaper  of  Copenhagen,  Den¬ 
mark;  the  Afton-Bladt,  at  Stockholm, 
Sweden,  and  the  Verden’s-Gang  at 
Oslo  and  in  Germany  and  France. 

Returning  to  the  U.  S.,  Mr.  Hess 
worked  for  a  time  at  his  trade  and 
then  for  eight  years  operated  his  own 
engraving  plant  in  Salt  Lake  City, 
Utah,  turning  out  both  commercial 
and  newspaper  work.  Thoroughly 
acquainted  with  every  type  of  en¬ 
graving  work — from  newspaper  half¬ 
tones  and  line  jobs  to  elaborate  color 
plates  for  magazine  production,  Mr. 
Hess  told  E.  &  P.  there  is  really  little 
new  in  engraving. 

“The  basic  principles  of  the  old  days 
remain  pretty  much  the  same,”  he 
said,  “and  about  the  only  thing  really 
new  is  that  everything  is  now  pre¬ 
pared  for  the  engraver.  In  the  old 
days  we  had  to  mix  our  own  chem¬ 
icals,  coat  our  own  negatives  and 
polish  our  own  metal  with  buffing 
machines;  now,  manufacturers  offer 
all  these  things  in  prepared  form.” 

Exhibit  space  for  the  conference 
was  in  charge  of  Fred  Connell,  me¬ 
chanical  superintendent.  Atlanta  Jour¬ 
nal,  who  was  acting  for  the  Committee 
on  Arrangements.  Ten  equipment 
firms  will  have  exhibits  at  the  Atlanta 
Biltmore  and  28  firms  will  have  repre¬ 
sentatives  at  the  meeting. 
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Huebner  Expects  New  Water-Cooled 
Mercury  Lamp  to  Become  Standard 

Exhaustive  Tests  Show  They  Are  Destined  to  Replace  Carbon 
Lamps  tor  Photo-Engraving  and  Photography,  He  Declares 
By  W.  C.  HUEBNER 

H«*bii*r  Laboratories,  New  York 

In  It,  Aug.  27  ;„ue,  In  the  newspaper  flowing  water  during  exposure  ad 
P  o  ography  column  conducted  by  Jack  mirably  meets  the  new  requirements, 
rice,  Editor  &  Publisher  described  the  In  Heubner  Laboratnrioc  ie 


Coast  Fishermen 


. .  uy 

Price,  Editor  &  Publisher  described  the 
new  water-cooled  mercury  vapor  lamp 
which  was  hailed  as  a  great  boon  to 
photographers  and  photoengravers.  W.  C. 

U..-I _  _•  ... 


T  u  lequiremenis. 

in  Heubner  Laboratories  is  installed 
the  latest  and  most  complete  line  of 
photo  mechanical  equipment  for  plate 
and  cylinder  making  for  offset  and 
color  rotogravure  printing  assembled 

linrior  _ _ i _  .  .e 


Huebner.  pioneer  in  photo-composing  and  nnidar  printing  assembled 

lews  of  the  new  lamp.  Hi,  article  follows,  water-onnlorl  low...  _ _ j. 


,  u-  _!•  I  r  11  ,  l -  °HPxii.ciiiuii  or  me 

'  lamp.  His  article  follows,  water-cooled  lamp  was  made  on  what 

•  is  known  as  the  Monotype-Huebner 

SINCE  1933.  Huebner  Laboratories,  '^here 

illuminating  eSSi  metal  press 


ing  for  better  illuminating  efficiency  platfun^  ®  metal  press 

for  the  various  exposure  operations  Sf  ^  ^2"  x  58^". 

needed  in  the  Graphic  Arts  Industry.  any  light  was 

Since  the  early  days  of  photo-en- 


made  on  a  variety  of  se^siti^  coa"  ■  1^ 

mgs  upon  metal  printing  I 

Generof  Cfecfric  Offiefofs  Co-operofed 

The  tests  were  conducted  with  the 
co-oi^ration  of  ft.  E.  Farnham,  com- 
mercial  engineer,  and  E.  B.  Noel,  en- 
gineer  in  charge  of  the  develonment  Rnk^p,  i  o  x  l- 
work  on  this  new  lamp  for  the  Gen-  tendent  “j"’ 


,  1  .1. —  ®  'development 

*®mp  for  the  Gen¬ 
eral  Electric  Company.  Inspection  of 
the  test  equipment  was  made  bv 

IWPCQrc  _ ]  At  . 


.  I  ,  ^  mecnanicai  suDerin- 

rrohH  '  P<>*^-E"qu!rer. 

(right)  captured  this  183-pound  sailfish  on 


Illinois  Group 
Meeling  in  Chicago 

Three-Day  Gets  Under  Way 
at  LaSalle  Hotel — Giegenqacic 
to  Speak 

ihree-day  conference  of  the 
niinois  Daily  Newspaper  Composing 
Room  Executives  Association  was  to 
o^n  Sept.  17  in  the  LaSalle  Hotel 
Chicago. 

The  annual  banquet  was  scheduled 
for  Sunda;^  Sept.  18,  in  the  Red  Room 
with  the  Hon.  Augustus  E.  Giegen- 
gack,  Public  Printer  of  the  United 
otates,  as  principal  speaker. 

The  complete  program  follows: 

S.^TURDAY  AFTERNOON 
Registration  on  Mezzanine  Moor 
Meeting  of  Executive  Board  and  Reorgan. 
iMfiim  Committee,  Room  104  Mezzanine  l-Lr 
delegates  arriving  on  Saturday  will  visit 
newspapers  and  equipment  displays. 

'  **'"*'”8  7  o  clock  Saturday  evening  .Mer- 
fn^  Linoty^  Co.,  wHlI  serve  buffet  lunch 
5?h  Court, 

•SUNDAY  MORNING,  10  O’CLOCK 
East  Exhibit  Hall 
Registration  on  Mezzanine  Floor 
Ue  .\I^re,  Pre.sidcnt,  Chamt<i,g„  V,:,-,. 
Gaemc.  Call  to  Order. 

.yidress  to  Welcome  Dempster  .M.ac.Muri.hs- 
business  manager  of  Chicago  Daily  Xcuy. 

Kepoit  of  Reorganization  Committee,  .Selec- 
offierf  sf*  City.  Election  of 


me  test  equipment  was  made  by  «  vacation  fishing  ip  to 

Messrs  Inman  and  Acker,  also  of  lornia.  Mr.  R4tek  n.^„  annual  Iherm'J"  Bam  ..e, 

and  Mr.  Noel  assert  that  the  work  ^^'"Ml®ff).  foreman  of  the  Post •  c  i  ,  1 9th  Floor 

produced  at  Huebner  Labonnwte  engraTing  rUrn  " 


w-Ta  •  — X  inai  me  work  '""M'eTTj.  roreman  ot  the  Post-Enauirer 

P  uced  at  Huebner  Laboratories  engraving  room, 

during  these  tests  was  the  first  com- - 

rr'crp^rAr'iir  M^cuirv*^  '”1  ““ 

At  Huebner  Laboratories  whorxx  ♦  w  ^  Vapor  lamp  above  referred 
tests  have  been  running  cont’inuouslv  thp  work  conducted  in 

since  last  June,  results  lead  ^  tk  a  I  laboratories  set  up  for 

conclusion  that  the  new  Wate^-Cooled  wWch^  research  programs, 

Mercury  Vapor  Lamp  ir  destined  S  m^eft’k  ^  coordinated  to 

replace  carbon  arc  lights  in  ohoto  requirements  of  a  given  in- 

gravure  cyll  of  cJ^pS"on"‘^’‘^*®^  advantages 
Photo  shows  the  new  lamp  mounted  on  th«  Mtvi  copy  illumination  for  t*  *u  *  i_ 

overhead  suspension  camera  at  Huebner  Printing  frames,  by  further  improv- 

Laboratorie,  during  the  first  application  to  nk  photostat  Work,  nhotnerr  ^or  Color 

practical  work.  P^^jo  Composing  machines,  as  well  Pj°jography  as  well  as  for  the  re- 

as  direct  projection  of  images  to  sen-  P'^^^^^ction  processes  above  referred 

graving,  carbon  arc  lights  have  been  plates. 

used  for  illuminating  copy  on  camera  Important  Forward  Stoo  I  1  1 

‘wla'led 

Wly%oV,L‘’''L'“f.'’!;^“c'™h  i".  «>»  cjphic  mow  dUk 


j  r  •  nxx.  xigiiis  nave  oeen 

used  for  illuminating  copy  on  camera 
reproduction  work,  and  for  making 


Important  Forward  Stop 

The  new  light  therefore,  marks  an 

_ i  x  * 


photo-engraved  c^rr  imnortrt  f  inSiaiieO  N'ewspape^  Pre^^isr^T  Sr\hiet 

flT  Z  ^'’.‘-type  six-pocket  mold  disk  f-i- , 

£x5;hif„”STs«,'’rXm-'  of coux^'^-i;  or. sre' 

Sf.  “'“‘"r  .<I"  )  Herald-Review.  . 


I-  1  t  ,  process,  simi¬ 

larly  for  the  various  branches  of 
photographic  work  used  in  photo¬ 
lithography  and  rotogravure.  Pres¬ 
ent-day  and  future  requirements  call 
for  a  steadier  light  with  more  intense 
Hiumination  and  above  all  cleanli¬ 
ness. 

Carbons  Give  White  Ash  Deposit 

In  arc  lamps  the  carbons  in  com- 
bi^tion  give  a  variable  light  and  pro- 
duce  the  objectionable  white  ash  de¬ 
posit  in  the  camera  and  contact  print¬ 
ing  rooms  which  is  difficult  to  elimi- 
nate  m  cleaning  the  parts  on  which 
the  ash  IS  deposited.  Another  un¬ 
desirable  feature  of  the  arc  light  is 
the  intense  heat  generated  during  ex¬ 
posure.  ® 

An  enclosed  light  of  great  intensity 

Cbude^""^  ^*ehts  like 

Claude-Neon,  Myers  cold  light  Han- 

»"ercury  lamps 


UA.VyUET,  1:00  I*.  M..  RED  KOO.M 
19th  Floor 

Speaker— Hon.  Augustus  E.  GieReiiK.ick 
Riiblic  I  rinter  of  the  United  States. 

SUNDAY.  2:30  P.  M. 
tompos".^  R,«m— Leon  (mnigan.  Offajea 
Kctublicaii-Times,  chairman,  Room  104,  .Mezza- 

Press  R,>om-Otto  Kiirhle,  Moli„e  Distaick 
chairman,  K,x,m  102.  Mezzanine  ' 

B»-n'--CIark  .Means,  Rock  Island 
.lrp«s  chairman.  Room  103,  Mezzanine. 

-Machinists— Harry  Pottle,  Western  .News- 
paper  Inion  cEiirman,  Room  101,  .Mezz.imne. 

"’'■^‘'"85  are  in  hands  of 
chairmen  of  each  group.  Any  subject  inav  l-e 
offere.1  from  the  fl,x,r  for  di.scu.ssion. 

Sunday  night-Tour  through  Chicago  Trih- 
v«c  plant,  for  delegates  and  wives. 

MONDxW,  9:30  xV  .M..  EAST  E.XHIBIT 

hall 

Call  to  (>der— President  Lee  Moore. 

.Modern  Composing  Room  .Methods— I.  A. 
L.vons.  .Mergenihaler  Linotype  Company 
Newspai^r  Presses-C.  S.  Crafts,  Chief 
Engineer.  (,oss  Printing  Press  Co. 

confeTenrT"'n^.-,"x  n"*  d'scussion  at  1 


Tk„  \xxx.,  neraia-Keview. 

the  machine  is  also  equipped  with 
si^  unit,  Autospacer,  and  Mohr  In¬ 
tertype  saw.  Harry  M.  Scott  is  me- 
chanical  superintendent  of  the  Her¬ 
ald-Review,  and  Clifford  Entler  is  the 
machinist.  The  South  Bend  (Ind ) 
installed  a  new 


„  ,  „  'fONflAY,  1:30  P.  M. 

Nih^ker  “"<*  Care  of  Metal-Karl 

-Xi  iecker.  Imperial  Type  .Metal  Company. 

Linotype  Faces  Adopted 

T.inxxt.r - -  - 


MnS«l  ir  T installed  a  new  ,  L'notype  Legibility  Group  body 
two^  s  dJ  ^““'•-deck  Intertype  with  Jf^^s  (Ionic,  Excelsior,  Paragon  Op- 
magazines.  This  is  the  14th  ^con  or  Textype)  recently 


AiiLcriiype  witn 

two  side  magazines.  This  is  the  14th 
Intertype  in  use  in  the  Tribune  plant. 
A  four-deck  Model  G  Mixer  ^  the 


G  Mixer  is  the  (Gal.)  Press;  Poulsbo  (Wa^  )  Hornld- 
latest  Intertype  purchased  recently  Suisun  (Cal )  Courier-  Jn  j’ 

new  machine  will  be  used  for  head- 


♦  •  j-aragon,  up- 

adnTfx^''  ^  recently  have  been 

f  r  Diego 

(Cal.)  Pre^;  Poulsbo  (Wash.)  Herald; 


rn-x.  \  x-xY - '  L.a  uranae 

tore.)  Observer;  Long  Beach  (Cai  1 
..xrw  macnine  will  be  used  for  head-  Record;  Merwin  Printing 
letter  composition  and  is  equipned  Johnstown  N 
with  a  number  of  fonts  of  tSefS  Her.  Slay  O-  Frfd 
18  and  24  point  display  matrices.  Citizen;  AmericaA  Edut"! 

Ue-elecled  Typo  Head 

pany,  Hoboken,  N.  J.  aS'^S;  newspaper  publishers,  who  TviS^^^I,-  Wisconsin  (Minn.)  Tribune;  wleron  (S  D )  pl" 

vapor  lamps  made  by  ’westinpk  ”®®r  future  see  the  advan  Conference  at  the  clos-  mng  Huronite;  Service  Print  ^  Shoo 

and  finally,  the  n^  Water  clS  lamps  oveTthe  Kan.;  Duo-Art  PiSs  DetmTt 

Mercury  Vapor  LarTjusfco^S  bon  arc  lights.  er  the  car-  “‘^waukee  recently.  Emil  Herges  Mich.;  Harrisonville  (ZT' 

by  the  General  Elox-tr;/.  r- _ Kew  color  separation  pniiir,rv.<,.x»  :j-_x  .*'®"amed  vice-pres-  rian;  Cook  (Neb.I  Woovu.  r> _ . 


^  IN.  j.,  and  similar  win  Yu  puoiisners,  who 

anr^'fl  n*’®  Westinghouse,  tTge  of  thL^^'' 

and  finally,  the  new  Water-Cooled  ^  v  f  o'^er  the  car- 

Mercury  Vapor  Lamn  bghts. 


Mercury  VaporLamTjuT^omnSI  bon  arc  lights.  '  -  j^lwaukee  recently.  Emil  Herges^  Han:i;oA;;rir  (M^)  ’£r 

Has  Miehle  Press 

new  Miehle  vertical  press. 


Has  Miehle  Press 
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Retouching  Newspaper  Photos 


Material  and  Technique  for  Simple  and  Effective  Treat¬ 
ment  of  News  Prints  Discussed — How  to  Avoid  Waste 
By  E.  J.  ANDREWS 

Engraving  Department  Superintendent,  Decatur  (III.)  Herald  and  Review 


standing.  Their  critical  eyes  appreci-  n'orld  Photo,  Ferdinand  Pccora  li'crid  l*hoto,  Jesse  Joseph  Haines 

technical  unretouched.  Right,  same  picture  with  background  in  light  tint.  Lips  S'de  air-brushed;  cap.  eye.  face  de¬ 
grounds.  ^1^^  retouched.  ^ail  and  ’  collar  lined  with  sable  brush. 

Retouching  Can  Save  Poor  Shots  Right  half  not  retouched.  Background  Is 

Spectacular  action  shots  of  indoor  compressor,  a  few  sable  brushes,  an  contrast.  The  softening  effect  of  the  a  distraction.  Highlights  joined,  leaving 
sports  events  are  within  the  ability  artist’s  six  compartment  porcelain  halftone  screen  and  the  deficiencies  of  no  outline  on  cap  and  ear. 

of  amateurs  as  well  as  press  photog-  Pa'ette,  photo  retouching  tints  and  ink  and  print  paper  demand  brighter  lines  are  easy  to  follow  in  making 
raphers.  News  pictures  should  give  absorbent  cotton.  Erasers,  drawing  copy.  Dark  toned  photographs  in-  accurate  figure  delineation, 
these  amateurs  all  the  stopped  action,  instruments,  razor  blade,  India  ink  variably  reproduce  poorly.  Among  Simple  as  this  treatment  is  it  will 
good  lighting  and  detail  which  they  rubber  cement  supplement  the  the  worst  possible  pictures  are  the  provide  all  the  effect  needed  to  com¬ 
prize  so  highly  in  their  own  work,  outfit.  flat,  muddy  type.  Many  photogra-  pletely  rectify  a  big  percentage  of 

Retouching  can  save  many  a  “hard  air-brush  should  be  of  modem  phers  and  some  portrait  studios,  use  bad  photos. 

luck”  shot  in  this  field.  tyP®  adjustable  for  a  fine  or  heavy  the  wrong  contrast  grade  of  paper  in  Consider  a  fashion  print  depicting 

We  are  all  familiar  with  news  pho-  spray.  A  steady  air  pressure  at  about  printing  or  projecting.  This  explains  a  model  in  a  light  colored  gown  posed 

tos  lacking  detail  mentioned  in  the  ^0  lbs.  is  best  supplied  with  a  V4  h.p.  much  of  the  flat  copy  received  in  against  a  back-drop  of  suitable  con- 

cut-lines.  The  halftone  screen  may  beer  pump  or  tire  compressor.  New  newspap>er  offices.  trast.  The  picture  is  excellent  and 

have  lost  the  cracks  in  the  windshield  up  to  $75  but  serviceable  Tinting  Improves  Grays  should  reproduce  well  as  is.  A  little 

of  the  sheriff’s  bullet-riddled  car.  used  equipment  is  obtainable  at  much  Flat,  grayed  out  prints  are  im-  study,  however,  may  reveal  that  the 

Speaker  So-and-So  may  be  pounding  lower  prices.  An  oxygen  or  carbonic  proved  by  emphasizing  detail,  apply-  model’s  hair  on  the  shadow  side  is 
for  order  with  a  gavel  invisible  ooid  gas  bottle  with  a  regulator  valve  j^g  stronger  blacks  to  shadows  and  almost  the  same  color  as  the  back- 
against  his  dark  coat.  Readers  should  be  used  as  an  air  supply.  ^  lighter  whites  to  whatever  high-light  ground.  A  light  spray  tint  here,  will 

be  able  to  read  the  monogram  on  a  sable  brushes  should  include  detail  there  may  be.  This  may  be  help  retain  the  outline  of  the  hair  in 

ball  player’s  shirt  or  a  streamliner’s  0,  2,  4  and  8.  These  are  ample  done  to  good  advantage  with  the  air-  the  halftone.  There  is  also  a  brilliant 

nose.  Pontoons,  tornado  spouts,  game  uiost  lining  and  spotting  ne^s.  brush  adjusted  to  a  fine  spray.  high-light  on  the  gown  where  the 

fish,  tear  gas  clouds  and  tire  skids  "Th^y  should  be  of  the  best  quality.  jg  easiest  to  spray  tint  the  back-  sheen  of  the  material  kicked  back 

are  types  of  detail  often  in  need  of  Good  retouching  tints  are  very  im-  ground  first,  the  detail  spray  next,  light  in  the  camera  lens.  It  is  not 
retouching.  An  aluminum  airplane  portant.  Several  brands  are  avail-  followed  by  a  cleaning  up  with  cot-  objectionable  to  the  eye,  but  is  to 
body  looks  different  than  the  blue  able.  Favor,  Ruhl  &  Co.  supply  the  ^on  swabs.  The  final  work  is  outlin-  the  engraver.  He  must  “shoot”  his 
sky  in  bright  sunshine  and  will  in  Pareil  brand.  Four  shades  of  subject  detail  where  jjermis-  negative  with  the  highest  high-light 

newspaper  pictures  if  retouched.  Rray,  Chinese  white  and  intense  black  sible,  applying  fairly  strong  tints  with  in  mind  if  a  suitable  dot  structure  is 
Most  group  photos,  unless  especially  needed.  Small  quantities  of  each  g  sable  brush.  retained.  This  frequently  leads  to 

posed,  have  distracting  non-essential  placed  in  the  palette  with  tints  Dominant  backgrounds  are  apt  to  graying  effect  on  the  rest  of  the  light 

background  items,  resembling  debris,  arranged  in  order  from  white  through  monotonous  if  tinted  in  one  shade,  tones.  Such  a  brilliant  high-light 

in  the  finished  plates.  grays  to  black.  "The  color  is  used  by  This  difficulty  may  be  avoided  by  lo-  should  be  scaled  down  slightly  with 

The  second  advantage  gained  from  applying  a  moistened  brush  to  the  cally  applying  a  second  tint,  lighter  a  suitable  light  gray  tint, 

art  treatment  is  the  very  definite  tint.  \Vashes  for  the  air-brush  are  ^j.  darker,  as  suggested  by  the  man-  Lining  Work  Requires  Care 

economy  of  starting  good  copy  through  carried  to  it  by  a  large  sable  brush,  jjj  which  the  scene  is  lighted.  This  completes  the  air-brush  work, 

a  plant.  This  is  manifested  in  the  me-  Must  Clean  Each  Rrint  Introduction  of  contrast,  even  ex-  The  tint  which  covers  the  detail  in 

chanical  operations  up  to  and  includ-  Each  print  must  be  well  cleaned,  aggerated  contrast,  is  necessary  to  face  and  gown  is  now  removed  with 

ing  press-work.  Good  copy  smooths  Uneven  work  results  unless  the  sur-  lift  dark  or  flat  copy  to  a  point  where  moist  cotton  swabs.  Some  lining  may 
the  way  and  facilitates  production  of  face  is  carefully  rubbed  over.  A  cloth  it  has  the  required  brightness  con-  be  desirable  to  bring  out  detail  in 
better  plates,  stereos  and  printed  wet  in  the  mouth  or  one  dampened  in  trast.  accessories  such  as  gloves  and  purse, 

papers.  Retouching  makes  good  copy  water  and  rubbed  on  a  gelatin  cake  Light  photos,  with  maximum  bright-  Perhaps  a  strengthened  line  will  bet- 
out  of  bad.  It  may  be  the  sole  dif-  may  be  used  for  wiping  the  print,  ness  contrast,  sometimes  present  un-  ter  carry  the  draping  of  the  gown, 
ference  between  satisfactory  mechan-  The  gelatin  cake  is  made  by  dissolv-  usual  opportunities  for  the  retoucher.  The  small  sable  hair  brushes  are  used 
ical  performance  and  failure.  ing  one  ounce  of  Knox  Sparkling  A  slightly  darkened  sky  may  lend  for  this  lining  work. 

Materials  Inexpensive  Gelatin  in  just  enough  hot  water  to  atmosphere  to  the  scene  or  emphasize  Thus  a  good  picture  is  made  better 

Technic  and  materials  for  effective  cover.  When  Cool  and  jelled,  it  is  the  object  of  news  interest.  A  con-  for  coarse  screen  reproduction, 
work  are  fairly  simple  and  inexpen-  removed  from  the  cup  and  allowed  to  trasting  spray  tint  on  the  background  Portraits  will  require  the  most  lin- 
sive.  Talent  is  plentiful  and  available  dry  hard.  Prints  treated  in  the  above  might  have  the  effect  of  throwing  the  ing  and  spotting  work.  This  must  be 
to  most  staffs  at  moderate  cost.  High  manner  take  retouching  tints  per-  subject  into  high  “relief’  with  a  third  done  with  discretion.  Grotesque  ef- 
school  art  departments  can  furnish  fectly.  dimension  effect.  Such  pictures  are  fects  are  ruinous.  Slight  changes  in 

capable  young  artists.  Most  offices  A  weak  ammonia  solution  (5%)  is  outstanding  if  well  executed.  the  eyes  and  mouth  can  easily  ruin 

have  a  young  man  or  a  young  woman  useful  for  removing  dirt  or  grease  Spray  tinting  is  applied  where  expression.  If  the  background  is  spray 

who  possess  latent  ability  adaptable  from  some  types  of  photos.  It  is  a  needed  and  will  cover  up  the  subject  tinted  for  better  contrast  only  a  few 
to  this  type  of  art  work.  Bolstered  risky  treatment  for  tin-types  or  very  detail.  This  is  later  uncovered  by  deft  touches  with  the  lining  brush  are 
patience  and  a  little  encourage-  old  photos.  Such  pictures  should  be  swabbing  off  the  tint  with  cotton  needed  to  make  a  distinctive  looking 
•Kent,  a  person  of  ordinary  ability  can  copied  and  the  copies  retouched.  wrapped  on  the  sharpened  end  of  a  subject. 

teach  himself.  The  principal  objective  in  news  sable  brush.  It  is  moistened  in  the  The  retoucher  constantly  compares 

Essential  tools  are  an  air-brush  and  photo  retouching  is  to  gain  brightness  mouth  or  in  water.  Contours  and  (Continued  on  page  XI) 
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U  |\  'I  American  to  use  this  plant  whenever  George  W.  Allison,  E.  E.  Pelot,  Joe 

How  LnlCOflO  UdllY  LllanGGO  the  paper  exceeds  48  pages.  F.  Schuman,  Carnegie  Thomas,  Har- 

llVff  VIII%U^V  Meanwhile,  plans  are  underway  for  old  F.  Bott 

|\  J  additional  press  facilities  in  printing  j  THOMAS  McHUGH  CO. 

Presses  to  Print  taDteid  z 

Fred  Hudson,  Superintendent,  and  His  Staff  Completed  aMow4™'y  » 

Big  Job  In  Less  Than  Ten  Days  ^  Fred  w  Biiiker 

^  ^  stall  additional  eqiupment  to  permit  ® 

EQUALLY  AS  important  as  the  de-  was  done  on  the  nipping  and  folding  the  printing  of  standard  tabloid  page  n  uu 

cision  that  the  Chicago  Herald  &  rollers.  The  formers  had  to  be  cut  size,  with  64-page  capacity.  W.  H.  .  J.  ompson,  an  B.  Webb 

Examiner  would  become  a  six-day  down  to  get  the  proper  fold.  All  lock-  GEO.  H.  MORRILL  CO. 

morning  tabloid,  with  the  Sunday  up  screws  for  the  plates  had  to  be  I  iiiAlynA  |n(l«lll<lliAnC  Benjamin  F.  Bunn,  Everett  A.  Roles 

edition  remaining  standard  size,  was  changed  and  longer  screws  installed.  LlllUlf  |JC  IIIJlHliailUIIJ  NEW  ENGLAND  NEWSPAPER  SUP- 

the  question  of  whether  or  not  stand-  In  the  stereotyping  department,  it  Linotypes  recently  have  been  in-  PLY  CO. 

ard  press  equipment  could  be  modi-  was  necessary  to  adjust  the  side  stalled  by  the  Centralia  (Wash.)  William  F.  Grenier,  Colin  Campbell 


George  W.  Allison,  E.  E.  Pelot,  Joe 
F.  Schuman,  Carnegie  Thomas,  Har¬ 
old  F.  Bott 

J.  THOMAS  McHUGH  CO. 

J.  Thomas  McHugh,  Joseph  X.  Mc¬ 
Hugh 


linotype  Installations 


In  the  stereotyping  department,  it  Linotypes  recently  have  been  in- 
was  necessary  to  adjust  the  side  stalled  by  the  Centralia  (Wash.) 


GEO.  H.  MORRILL  CO. 

Benjamin  F.  Bunn,  Everett  A.  Roles 
NEW  ENGLAND  NEWSPAPER  SUP¬ 
PLY  CO. 

William  F.  Grenier,  Colin  Campbell 


fied  to  permit  printing  of  the  tabloid,  gauges  on  the  Autoplate  machines  Daily  Chronicle;  Davenport  (Iowa)  NILES  &  NELSON  INC 


This  question  was  put  to  Fred  Hud-  and.  likewise,  lower  the  saws, 
son.  who  returned  to  the  Hearst  or-  At  the  present  time,  the  Hear 


A.  N.  Dickerson,  F.  P.  Peters 


id.  likewise,  lower  the  saws.  Democrat  and  Times  (3);  Scott  j  jj  clancy 

A,  present  time,  the  Hearst  me-  Count,  Jonr^l,  ^mtsburg  Indt.  THE  RAPID  ELECTROTYPE  CO. 

Rockbridge  County  News,  Lexington,  ^aufmann, 

Va.;  Universal  Linotyping  Company,  • 

Inc.,  New  York  City;  Eudora  (Ark.)  RAPID  ROLLER  CO. 

Enterprise;  Tupelo  (Miss.)  Daily  A.  N.  Dickerson,  F.  P.  Peters 
Journal;  Hall  Printing  Clompany,  Har-  H.  B.  ROUSE  &  CO. 
lingen,  Tex.;  Quinton  (Okla.)  Times;  Harry  W.  Knoll 
Durango  (Colo.)  News;  Montgomery  tINGUE  BROWN  &  CO 
(Pa.)  Mirror;  Richard  W.  Hanwell,  q  ganbom 

Re^ter"'Denv7r%o\o:  U;  CaJnon  UNITED  AM^ICAN  METALS 
Press,  Inc.,  Chicago;  Central  High  Charles  L.  Bethge 
School,  Mu^ogee,  Okla.;  Acme  Press,  WOOD  FLONG  CORP. 

Fred  Hudson  (cen-  Lexington,  Ky.;  Long  Beach  (Cal.)  William  A.  Wetherell 


Fred  Hudson  (cen¬ 
ter),  mechanical  su¬ 
perintendent  of  Chi¬ 
cago  Hearst  news¬ 
papers,  with  Roscoe 
O.  Stevenson,  (left), 
composing  room,  and 
Walter  H  o  w  e  y , 
Hearst  general  man¬ 
agement,  making  up 
first  Chicago  Herald 
&  Examiner  tabloid 
edition. 


Lexington,  Ky.;  Long  Beach  (Cal.)  William  A.  Wetherell 

Record;  Santa  Cruz  (Cal.)  Morning  WOOD  NEWSPAPER  MACHINERY 


Sentinel;  Strehl,  Olivier  &  Landers,  CORP. 

San  Francisco;  Integral  Art  Publish-  Ralph  R.  Buvinger 
ers,  Berwyn,  Ill.;  New  York  School 

for  the  Deaf,  White  Plains,  N.  Y.;  ||rj||||  MAnnlvnA 
Itasca  Iron  News,  Coleraine,  Minn.;  Ullliy  HUIlUiype 

^ard  of  MucaUon  of  the  City  of  Times  Completes  Instal- 

letlon  of  System 

4fi  VAarC  An  Buffalo  (N.  Y.)  Times  has  just 

40  I  ears  on  Jiail  completed  the  installation  of  the 

Edward  B.  Breck,  83,  printer  for  62  Monotype  system,  which  it  started 


ganization  last  month,  again  resuming  chanical  department  is  installing  ex-  years,  marked  the  ^giniiing  of  his  several  months  ago.  "nie  Times  now 

his  duties  as  mechanical  superintend-  tra  color  units  on  two  presses,  which  48th  year  as  a  member  of  the  eom-  has  two  giant  casters  and  two  mate- 

ent— a  post  he  had  held  from  August,  will  be  used  to  print  the  Sunday  posing  room  force  of  the  Pittsfield  rial  makers  of  Monotype  make,  and 

1933,  until  early  this  year.  Mr.  Hud-  Hollywood  and  City  Life  color  sec-  (Mass.)  Berkshire  Eagle,  Sept.  1.  ^  h^  retained  one  Ludlow  and  re- 
son  and  his  assistants  went  to  work  tions,  which  were  formerly  printed  March  1,  last,  he  and  Mrs.  Breck  ob-  plac^  one. 

on  the  problem  and  were  able  to  on  presses  that  were  changed  to  served  their  45th  wedding  anniversary.  The  system  the  Times  is  using  is 


change  over  two  double  sextuple  tabloid. 


Mr.  Breck  started  his  career  in  unusual,  according  to  H.  L.  Higgins, 


Pancoast  presses  to  handle  the  new  Work  has  also  been  started  at  the  Lamed,  Kan.,  in  1876  and  completed  composing  room  superintendent.  For 
tabloid,  which  made  its  bow  to  the  American’s  North  Side  plant,  shut  the  learning  of  his  trade  in  Wilkes-  lack  of  a  better  name,  he  said,  it 
public  on  Labor  Day.  down  for  the  past  three  and  one-half  Barre,  Pa.  He  stayed  there  as  a  mem-  might  be  called  the  “button”  system. 

While  the  Herald  &  Examiner  con-  years.  The  12  Scott  units  are  being  ber  of  the  force  of  the  Record  until  By  it,  the  operator  is  his  own  prop- 
tinued  to  publish  as  a  standard  dciily  equipped  with  new  blankets  and  roll-  1880,  when  he  joined  the  Haverhill  erty  man,  thus  doing  away  with  cost¬ 
and  Sunday  paper  and  the  Chicago  ers,  as  it  will  be  necessary  for  the  Gazette.  He  went  to  Pittsfield  in  1891.  ly  storage  which  exhausts  precious 
Evening  American  came  off  the  sp^e. 

presses  daily  as  a  standard  paper,  Mr.  EmiiSmim amI  i  a  list  of  what  that 

Hudson  directed  a  crew  of  pressmen  |\0Q|0jGG|q||YvJ  01  CQUIPIllvIll  rack  wntains,  also  with  a  notation  as 

and  machinists  in  the  all-important  ■  ”  r  to  where  other  cases  of  similar  type 

task  of  making  ready  the  necessary  1a  AIIamIa  will  be  found.  This  list  is  on  a  pad 

equip^nt  to  print  Uto  tobtoid.  HmiS  001119  10  11101110  SS' 

The  job  was  completed  in  less  than  *  n 

10  days  and  the  tabloid  is  now  being  FOLLOWING  is  a  list  of  representa-  R.  C.  Corlett,  L.  D.  Wright,  C.  S.  S  olyi^Ste'^h'^^Mme  ^oft 

published  on  two  double  PancoMt  tives  of  newspaper  equipment  firms’  Reilly  jg  needed.  The  Monotype 

UD  to*48  mThuS^  fhU  w^k  HAMILTON  MANUFACTURING  CO.  operator  inspects  the  racks  each  day 

WUHam  A.  Dubon  and,  If  thnto  am  any  rad  thumb  tacks 


space. 

On  each  rack  is  a  list  of  what  that 
rack  contains,  also  with  a  notation  as 
to  where  other  cases  of  similar  type 
will  be  found.  This  list  is  on  a  pad 
made  of  cork,  with  several  red  thumb 
tacks  at  hand.  When  the  case  is  prac- 


r.  O  I  T  ra  Tir  -Ui  r-  o  ticaUy  empty,  the  ad  man  will  place 
R.  C.  Corlett,  L.  D.  Wright,  C.  S.  ^  ^^e  name  of  the 

type  that  is  needed.  The  Monotype 


took  time  to  tell  Editor  &  Publisher  bers  of  the  Southern  Newspaper  Pub-  wiiiiam  a.  liudoc  showine  renlenis 

what  changes  were  necessary  to  ac-  lishers’  Association  Mechanical  Con-  WILLIAM  C.  HERRICK  INK  CO., 
complish  this  feat,  which  is  probably  ference  in  Atlanta  next  week:  INC. 

the  first  of  its  kind  in  America.  AMERICAN  TYPE  FOUNDERS  R  P-  Catlin,  C.  E.  Yates,  Geo.  H.  nAnahllA  DaI 


showing,  replenishes  the  supply  of 


One  great  difficulty  which  faced  the  SALES  CORP. 
mechanical  department  was  trying  to  a.  C.  Arnesen,  E.  A.  Fowler,  R.  E. 
■secure  the  amount  of  shrinkage  nec-  steel,  G.  D.  Smith,  John  W.  Haines 
essary  to  enable  the  Herald  &  Ex-  bURGESS  CELLULOSE  CO. 
anuner  to  print  five  columns  of  12  em  rx  m  04  u 

measure.  This  was  accomplished  by  ^  ^  Stephen^n 

using  tabloid  mats  with  a  high  mois-  CHEIMCO  PHOTOPRODUCT 
ture  content  so  that  there  would  be  Andrew  Paulson 


D.  T.  Stephenson 

CHEMCO  PHOTOPRODUCTS  CO. 
Andrew  Paulson 


R.  P.  Catlin,  C.  E.  Yates,  Geo.  H.  nAN^liiiA  DaIiva* 

Center,  William  C.  Herrick  UOnflllUC  KCtirCS 

R.  HOE  &  CO.  INC.  H.  Donahue,  with  the 

Walter  C.  Cooper,  J.  M.  Masterson  Providence  Journal  Company  stereo- 
T  iv/r  irrmFc  TTkir>  typing  department  for  more  than  52 


J.  M.  HUBER,  INC. 

Carl  Denman,  H.  Clay  Cross 
IMPERIAL  ’TYPE  METAL  CO. 


years,  and  its  superintendent  since 
1904,  has  retired  from  active  service. 
Mr.  Donahue  joined  the  Journal  Corn- 


enough  shrinkage  to  fit  into  the  cast-  CUTLER-HAMMER.  INC. 


Howard  L.  pany  on  Washington’s  Birthday  anni- 


ing  boxes.  A.  C.  Gibson 

The  presses  have  a  90  degree  stag-  FEDERATED  METALS  DIVISION, 
ger  on  the  cylinders.  Therefore,  in  American  Smelting  and  Refining 
going  to  tabloid,  there  is  no  stagger  Co. 
across  the  four  plates,  all  hitting  on  T.  C.  Dann,  J.  J.  Moran 

the  gutter  ^  the  same  time.  This  GENERAL  ELECTRIC  CO. 
made  it  djfficul  to  overcome  the  r  „  j^^kson,  L.  G.  Pea 

T  the  Wright,  H.  F.  Blankenbill 

margins.  By  using  very  soft  rollers 

and  setting  them  lightly  to  the  plate  HOWARD  FLINT  INK  CO 
cylinder,  this  difficulty  has  been  Edgar  B.  Flint,  Robert  H. 

practically  overcome.  H.  Peterson,  Richard  Whil 

It  was  also  necessary  to  take  out  H.  Greene 


Felix,  Clarence  Seaman 


versary  in  1886.  Mr.  Donahue  was 


INTERNATIONAL  PRINTING  INK  doorkeeper  at  the  famous  Democratic 


CORP. 

J.  R.  Curtis,  T.  A.  Ryan 
INTERTYPE  CORP. 


national  convention  in  Madison 
Square  Garden  in  1924  when,  for  three 
weeks  and  for  more  than  100  ballots, 


A.  T.  Mann,  Jr.,  C.  T.  Chadwick,  W.  Alfred  E.  Smith  and  William  G.  Mc- 


T.  Hager 


Adoo  battled  for  the  Presidential 


R.  H.  Jackson,  L.  G.  Pearce,  W.  L.  LANSTON  MONOTYPE  MACHINE  nomination.  He  was  an  honorary 


Wright,  H.  F.  Blankenbiller 
HOWARD  FLINT  INK  CO. 

Eldgar  B.  Flint,  Robert  H.  Flint,  Paul 
H.  Peterson,  Richard  Whitaker,  Rus¬ 
sell  H.  Greene 


the  drag  rollers  and  move  the  cut-  G-OODYEAR  TIRE  &  RUBBER  CO. 

tors  in  enough  to  make  the  proper  E.  W.  Sanders 

cut  for  the  tabloid.  The  same  thing  THE  GOSS  PRINTING  PRESS  CO. 


GO.  member  of  Tammany  Hall,  New  York. 

John  J.  Meadth,  G.  Walter  Lieb,  m  i  <•  p 

Howard  stetier  70  Two-Lettcr  Fbccs 

LUDLOW  TOPOGRAPH  CO.  Mergenthaler  Linotype  Company  has ' 

John  O.  King.  George  Myers,  Donald  announced  that  70  different  combina- 
M.  Graham,  John  H.  Crawford  tions  of  Linotype  faces  may  now  b* 

ERGENTHALER  LINOTYPE  CO.  had  in  18-  and  24-point  duplex-dis- 


M.  Graham,  John  H.  Crawford 
MERGENTHALER  LINOTYPE  CO 


John  L.  Davis,  Walter  B.  Patterson,  play  matrices. 
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Space  Salesmen  Should  Have  Better 
Idea  ot  Composing  Room  Functions 


is  pounding  out  the  copy.  The  time 
necessary  for  finished  proofs  is  cut 
substantially.  The  time  occupied  by 
the  typesetter  in  handling  an  un¬ 
wieldy  piece  of  paper  is  done  away 
with  and  better  service  and  accurate 
work  is  the  result. 


Could  Save  Time  and  Money  for  Office  and  Give  Their 
Customers  Better  Ad  Results 

By  ROBERT  J.  MOORE 

Reioorch  Department 

Spokane  (Wash.)  Spokesman  Review  and  Daily  Chronicle 

more  time  in  the  composing  room.  No 
way,  thus  far,  has  ever  been  discov¬ 
ered  easily  to  lock  copy  up  diagon¬ 
ally.  In  order  to  accomplish  this  the 
printer  must  either  cut  his  leads  at 
an  angle  or  set  the  lines  and  send 
them  to  the  stereotyping  department 
for  matting  and  casting.  The  thin 
cast  can  be  placed  at  any  angle  de¬ 
sired.  It  all  requires  additional  time 
and  tedious  work.  But,  particularly, 
on  small  ads  the  margin  of  profit  is 
cut  to  a  negligible  amount.  Some¬ 
times  there  is  a  loss. 

SimpHelty  a  Fundamental 
Another  thing  any  composing  room 
doesn’t  like  to  see  is  a  lot  of  broken 
rules.  Probably  the  idea  that  pro¬ 
vokes  this  sort  of  decoration  is,  that 
it  is  artistic  and  adds  to  the  attrac¬ 
tiveness  of  a  piece  of  copy.  Generally 
this  is  not  true.  Simplicity  in  ad¬ 
vertising  has  long  been  one  of  its 
fundamentals.  Too  many  broken  bor¬ 
ders  confuse  the  eye.  Only  an  expert 
in  advertising  knows  how  to  use 
them.  Besides,  the  printer  consumes 
a  great  deal  of  time  in  cutting  and 
fitting  them.  If  it  is  up  to  the  sales¬ 
man  to  make  a  layout  he  will  fare 
much  better  by  keeping  his  borders 
and  rules  continuous  whenever  pos¬ 
sible.  His  ad  will  look  better,  in  most 
cases,  and  it  will  cost  less. 


ITS  REALLY  surprising  how  many 

newspaper  space  salesmen  are  un¬ 
familiar  with  the  functioning  of  a 
modem  composing  room.  If  they 
were  thoroughly  versed  in  how  one 
of  these  plants  operate  they  would 
not  only  save  time  and  money  for  the 
institution  for  which  they  work  but 
would  discover  that  their  own  duties 
would  be  much  simpler  and  devoid 
of  grief. 

Too  many  salesmen,  who  are  not 
certain  about  just  exactly  what  a 
composing  room  can  do,  make  wild 
promises  to  their  clients  which  a 
printer,  with  all  his  modern  equip¬ 
ment,  cannot  accomplish.  The  space 
salesman  is  too  anxious  to  get  the 
signature  on  the  dotted  line  and 
doesn’t  figure  the  consequences  of  a 
disappointed  advertiser.  He  com¬ 
pletely  disregards  the  time  when  he 
will  want  to  renew  that  contract. 
How  much  easier  and  nicer  it  would 
be,  over  a  period  of  time,  to  know 
what  the  printer  can  do  ...  to  sell 
this  .  .  .  and  not  take  any  chances 
with  uncertain  promises. 

Knowledge  of  Type  Locking 
There  was  one  instance  of  a  sales¬ 
man  who  made  a  very  simple  prom¬ 
ise  when  he  told  his  client  that  cer¬ 
tain  lines  in  the  copy  of  an  ad  would 
be  underscored.  He  simply  indicated 


The  stereotyping  department  also 
has  numerous  instances  where  the 
advertising  salesman  can  help  them 
in  saving  time  and  expense.  Shallow 
mats  are  one  of  the  chief  bugaboos 
and  any  space  salesman  who  can 
recognize  one  of  these  banes  will 
really  and  truly  be  of  service  to  his 
company.  Many  times  a  shallow  mat 
will  be  discovered  too  late  to  replace. 
In  this  event  a  poor  and  muddy  im¬ 
pression  will  appear  in  the  paper. 
Naturally  an  advertiser  will  not  like 
this.  Sometimes  it  is  detected  in 
time  to  keep  it  out  of  the  paper  but 
too  late  to  replace  with  the  result 
that  the  advertiser  cancels  his  space. 
Perhaps  the  stereotyper  can  save  it 
by  a  lot  of  skilled  tooling  on  the  cast, 
but  this  too  requires  time.  If  a  sales¬ 
man  visits  his  stereotyping  depart¬ 
ment,  the  department  head  will  be 
glad  to  show  him  the  difference  be¬ 
tween  a  good  and  a  bad  mat.  He  will 
realize  that  the  salesman  is  not  only 
trying  to  help  him  but  to  help  the 
company  and  the  advertiser  to  boot. 

How  to  Handle  Mats 
Those  salesmen  who  know  little 
about  the  stereotyping  process  have 
many  times  cut  a  mat  too  closely. 
When  this  happens  there  is  no  space 
left  around  it  on  which  the  stereo¬ 
typer  can  paste  adhesive  strips.  And 
this  is  essential  to  its  casting.  When 
possible,  the  mat  should  not  be  cut 
thus  avoiding  all  possibility  of  com¬ 
ing  too  close  to  Ae  impression  and 
making  more  work  for  the  stereo- 
tyjjer.  The  entire  matrix  should  be 
delivered  to  him  and  he  in  tum  will 
cast  and  route  as  needed. 


this  on  the  copy.  He  didn’t  know 
the  particular  typeface  to  be  under¬ 
scored  had  a  wide  shoulder  on  the 
bottom  and  a  narrow  shoulder  at  the 
top.  The  result  was  .  .  .  the  words  to 
be  underscored  were  far  above  the 
rule  which  underscored  them  and 
the  effect  desired  by  the  advertiser 
was  entirely  lacking.  Every  newspa¬ 
per  space  salesman  owes  it  to  him¬ 
self  and  his  advertisers  to  study 
typefaces  and  know  their  peculiari¬ 
ties.  Such  a  simple  thing  as  the 
above  may  make  an  enemy  of  a 
good  customer. 

Then  there  is  the  advertiser  who 
uses  only  a  small  amount  of  space 
but  likes  to  put  everything  into  it 
except  the  back  and  front  door  of 
his  establishment.  The  salesman  has 
to  cut  the  copy  in  order  to  accom¬ 
modate  the  space.  This  is  one  of  the 
most  difficult  tasks  for  any  newspa¬ 
perman  except  those  in  the  compos¬ 
ing  room.  Nine  times  out  of  ten  the 
salesman  will  guess,  cross  his  fingers 
and  pray  that  his  guess  is  correct. 
It  is  wrong  as  many  times  as  it  is 
right.  All  of  this  is  really  unneces¬ 
sary. 

Most  modern  newspaper  plants 
have  published  typebooks.  In  many 
cases  the  type  therein  is  compared  to 
letters  on  both  the  elite  and  pica 
typewriters.  From  this  he  can  esti¬ 
mate  closely  enough  how  much  type 
will  fit  into  a  given  space.  The  sim¬ 
plest  and  easiest  way,  however,  is  to 
consult  with  the  composing  room 
foreman,  whose  daily  experience  in 
♦his  line  of  work  has  given  him  an 
ability  accurately  to  estimate,  at  a 
glance,  the  information  desired.  If 
each  salesman  would  do  one  of  the 
above  two  things  he  would  save  his 
company  time  and  money  by  avoid¬ 
ing  needless  makeover. 

Although  most  newspapers  will¬ 
ingly  do  set  display  lines  and  copy 
at  an  angle,  it  is  a  job  that  requires 


One  of  the  chief  banes  in  the  life 
of  a  printer  is  the  manner  in  which 
the  copy  comes  to  him.  How  it  is 
written  and  what  it  is  written  upon 
have  a  great  deal  to  do  with  how 
much  profit  it  will  draw.  It  is  not 
uncommon  for  copy  to  be  sent  in  on 
scraps  of  cheap  colored  paper,  wrap¬ 
ping  paper  and  unbelievably  dirty 
paper.  Penciled  copy,  handwritten 
copy  that  resembles  Egyptian  hiero¬ 
glyphics  and  copy  written  in  ink  on 
paper  intended  for  i)encil  are  things 
that  make  the  printer  mumble  in  his 
beard.  Proper  names  and  trade  names 
that  are  poorly  written  cannot  pos¬ 
sibly  be  detected  by  the  proofreader 
if  they  are  misspelled.  Just  a  little 
more  time  on  the  part  of  the  adver¬ 
tising  salesman  could  correct  this 
wrong  and  save  a  great  deal  of  time 
in  his  composing  room.  Penciled  copy 
after  having  passed  through  many 
hands,  and  it  is  necessary  for  it  to  do 
this  in  any  printing  shop,  inevitably 
becomes  smeared  and  unreadable.  It 
leaves  the  way  wide  open  for  mis¬ 
takes  and  costly  make-overs.  As 
stated  before,  the  paper  upon  which 
the  copy  is  written  is  a  factor  in  sav¬ 
ing  or  consuming  time.  If  it  is  typed 
upon  letter-width  paper,  the  man 
who  operates  the  machine  can  easily 
place  it  on  his  machine  in  the  spot 
made  for  that  purpose.  If  it  is  on 
odd-size  paper,  a  lot  of  fumbling  and 
turning  is  necessary  in  order  for  him 
to  transfer  it  to  the  metal  slugs. 

How  to  Help  the  Printer 

In  any  event,  the  copy  should  al¬ 
ways  be  on  a  piece  of  i>aper  separate 
from  that  on  which  the  layout  is 
made.  Write  your  di-splay  lines  also 
on  the  copy.  'This  saves  time  in  iden¬ 
tifying  it  and  helps  generally.  The 
foreman  can  then  give  the  layout 
with  its  display  lines,  indicated  copy 
space  and  cuts  to  the  man  who  makes 
up  the  ad  so  he  can  be  working  at 
the  same  time  the  machine  operator 


Salesmen  should  watch  the  ads  of 
their  clients  closely  for  signature  cuts 
that  are  deteriorating  with  excessive 
use.  The  constant  pressure  applied 
when  the  page  mat  is  made  eventu¬ 
ally  breaks  down  the  edges  of  cast 
and  cut  alike.  Many  times  the  stereo¬ 
typer  through  delicate  tooling  can 
save  a  cut  for  further  use  but  the 
time  he  consumes  in  doing  it  might 
cost  the  company  more  than  the  cost 
of  a  new  signature  cut.  If  a  salesman 
encourages  an  advertiser  to  have  a 
new  signature  cut  made  occasionally, 
he  will  be  doing  a  service  for  news¬ 
paper  and  advertiser  alike. 

Undoubtedly  there  are  many  other 
useful  features  a  salesman  can  learn 
if  he  visits  his  composing  room  and 
takes  an  educational  tour  of  it.  There 
is  no  question  but  what  he  would 
save  himself  a  lot  of  trouble,  save 
money  for  his  establishment,  and 
produce  better  looking,  more  accu¬ 
rate  ads  for  his  client.  In  short  he 
would  sell  more  space  and  become  a 
more  valuable  man. 

Printers'  Club  Reopens 

Detroit  Printers’  Club  was  reopened 
recently.  The  new  club,  remodeled  at 
the  cost  of  over  $8,000,  had  been 
opened  for  the  first  time  since  Pro¬ 
hibition.  A  re-issue  of  the  original 
charter  of  the  club,  granted  in  1904, 
has  been  granted  to  the  new  club  and 
already  the  membership  has  jumped 
to  900.  It  is  hoped  gradually  to  enlist 
all  of  the  2,000  Detroit  members  of  the 
allied  printing  trades.  Royce  E.  Lang- 
lois,  of  the  composing  room  of  the  De¬ 
troit  Free  Press,  has  been  elected 
president,  with  Burt  S.  Burnett,  also 
of  the  Free  Press  composing  room,  as 
secretary-treasurer.  Out  of  town 
printers  have  been  invited  to  enjoy 
the  club’s  hospitality.  The  club  is 
located  at  125  Michigan  Ave.,  Detroit. 


Melal  Casting 
and  Folder 
Patents  to  Duplex 

Former  Utilizes  Waste  Heat  to 
Warm  Spout — Latter  Device 
Has  Fewer  Parts 

Washington,  D.  C.,  Sept.  12  —  A 
stereotype  metal  casting  apparatus 
which  conserves  and  utilizes  waste 
heat  to  deliver  molten  metal  to  the 
casting  box  at  the  same  temperature 
as  it  leaves  the  furnace,  has  been 
patented  by  Marcus  M.  Farley  of 
Battle  Creek,  Mich.,  with  manufac¬ 
turing  rights  assigned  to  Duplex 
Printing  Press  Company. 

The  apparatus  is  designed  to  pre¬ 
vent  cooling  of  the  metal  as  it  passes 
through  the  spout.  In  many  press¬ 
rooms,  an  auxiliary  burner  is  at¬ 
tached  to  the  spout  to  prevent  a  drop 
in  temperature;  otherwise  the  metal 
going  into  the  casting  box  will  be  of 
too  low  temperature  for  satisfactory 
results,  or  the  metal  in  the  furnace 
must  be  kept  at  a  very  high  tempera¬ 
ture  to  offset  the  drop  certain  to  oc¬ 
cur  in  the  pouring  operation. 

The  Farley  invention  eliminates  the 
need  of  an  extra  heating  element  on 
the  spout  by  extending  the  hood 
which  normally  covers  only  the  melt¬ 
ing  pot,  to  cover  also  the  spout.  The 
heat  in  the  furnace  plays  directly 
upon  the  melting  jxit,  but  the  waste 
heat  iitetead  of  escaping  through  the 
flue  is  directed  toward  the  hood-in¬ 
closed  pouring  end.  The  spout  ex¬ 
cept  at  its  tip  end  is  thereby  inclosed 
in  a  heat  chamber  at  the  same  tem¬ 
perature  as  the  pot  from  which  the 
molten  metal  comes,  and  there  is  no 
additional  operating  cost. 

Duplex  Company  also  is  assignee 
of  a  patent  on  a  paper  folder,  issued 
to  Godfrey  H.  Schmidt  and  Herbert 
C.  Behrens  of  Battle  Creek. 

The  several  objects  of  the  improved 
folder,  as  set  out  by  its  inventors 
are:  (1)  to  provide  a  folding  machine 
having  fewer  parts  than  the  folders 
now  in  use  without  imjiairing  its 
speed;  (2)  to  enable  accurate  half¬ 
page  folds  to  be  made  in  the  p>apers 
at  all  speeds  of  the  press;  (3)  to 
eliminate  the  objectionable  pin  holes 
near  the  ends  of  the  sheet,  which  are 
produced  in  the  present  used  high 
sped  folders  in  which  pins  are  em¬ 
ployed  to  hold  the  sheets  on  the  fe¬ 
male  cutting  cylinder;  (4)  to  produce 
a  folder  more  compact  and  of  less 
height  than  the  folders  now  in  use; 
(5)  to  simplify  the  delivery  of  the 
folded  sheets,  and  to  deliver  them 
folded  edge  foremost. 

Indians  Honor  1. 1.  Stone 

Irving  I.  Stone,  for  50  years  me¬ 
chanical  superintendent  of  the  Chi¬ 
cago  Daily  News,  recently  celebrated 
his  83rd  birthday  anniversary  by  be¬ 
coming  a  chief  of  the  Sylvan  Lake 
Indians  in  South  Dakota. 

Returns  to  Duly 

Elmer  Hodgkinson,  superintendent 
of  the  stereotype  department  of  the 
Oklahoma  City  Daily  Oklahoman  and 
Times,  recently  returned  to  his  job 
after  undergoing  an  operation. 

Intertype  Folder 

“Types  of  Tomorrow”  is  the  title  of 
a  three-color  folder  recently  released 
to  the  trade  by  Intertype  (Corporation. 
Paragraph  examples  of  18  different 
type  faces  are  shown. 


VI 
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£diioxULs  LOOKING  AHEAD 


IN  THE  REGULAR  section  of  Editor  &  Publisher 

this  week  is  carried  an  article  by  Henry  A.  Wise 
Wood,  creative  genius  of  the  Graphic  Arts,  who 
has  spent  a  lifetime  in  seeking  to  perfect  the 
mechanical  processes  by  which  the  newspaper 
is  produced.  His  inventions  have  written  his 
name  indelibly  into  the  history  of  the  printing 
craft. 

Mr.  Wood,  in  trying  to  chart  the  future  course 
of  newspapers,  has  come  to  two  important  conclu¬ 
sions.  He  believes  that  to  continue  to  compete 
successfully  with  other  media  newspapers  must 
adopt  color  as  a  regular  daily  ingredient  of  their 
papers,  and  must  edit  the  news  with  more  terse¬ 
ness  and  clarity. 

The  march  toward  daily  run-of-paper  color  has 
been  a  long  and  trying  one.  but  those  papers 
which  have  pioneered  in  this  field,  and  those 
which  are  just  now  experimenting,  all  testify  that 


the  results,  from  the  standpoint  of  advertiser  and 
reader  interest,  have  justified  the  effort.  Scarcely 
a  week  passes  but  Editor  &  Publisher  receives  a 
sample  of  color  printing  from  some  newspaper 
which  is  proud  of  the  job,  though  it  may  be  far 
from  perfection,  with  the  statement  that  the 
advertiser  was  well  pleased.  There  can  be  little 
doubt  that  widespread  use  of  color  is  on  the  way. 

A  number  of  newspapers  are  experimenting  with 
the  classification  and  interpretation  of  daily  news 
stories,  while  scores  of  them  have  adopted  the 
“News  in  Review”  type  of  feature  for  Sunday  edi¬ 
tions. 

In  the  interview  carried  with  Mr.  Wood’s  article, 
the  inventor  expressed  other  ideas  which,  we 
believe,  merit  the  sober  attention  of  both  publish¬ 
ers  and  mechanical  experts.  He  believes  that  the 
long  drawn-out  depression,  with  its  resulting  re¬ 
duction  in  newspaper  revenue,  has  caused  pub¬ 


lishers  to  slow  down  their  progress  toward  better 
newspapers  to  a  greater  extent  than  really  neces¬ 
sary.  His  counsel  is  continually  to  look  ahead, 
to  plan  for  the  future,  to  keep  step  with  competing 
media. 

Another  idea  we  find  sound  is  Mr.  Wood’s  sug¬ 
gestion  that  publishers  recruit  to  their  mechanical 
staffs  in  greater  numbers  than  at  present  gradu¬ 
ates  of  the  great  engineering  schools,  men  of 
technical  training  whose  talents  can  be  brought  to 
bear  on  the  many  problems  which  still  confront 
the  publisher.  Questions  which  require  expert 
research  can  be  attacked,  an  activity  which  too 
few  newspapers  now  perform  for  themselves. 

Mr.  Wood,  of  course,  surveys  the  field  from  the 
specialized  viewpoint  of  an  engineer,  inventor  and 
manufacturer,  but  there  is  food  for  reflection  in 
his  views. 


Details  of  Daily's  Air-Conditioning 
Equipment  Told  by  Engineer 


LaCrosse  Tribune's  New  Planf  Equipped  Throughout  with 
Separate  Units  for  Mechanical  and  Office  Areas 


In  last  month's  issue  of  the  Equipment 
Review.  Editor  &  Publisher  printed  a  de¬ 
tailed  story  of  the  new  $285,000  plant  of 
the  LaCrosse  (Wis.)  Tribune  and  Leader- 
Press.  a  Lee  Syndicate  evening  and  Sunday 
newspaper  of  which  E.  P.  Adler  of  Daven- 
pct.  la..  Is  president,  and  Frank  H.  Burgess 
Is  publisher.  The  new  building  is  air-con¬ 
ditioned  throughout,  a  feature  which  Is  of 
prime  interest  to  all  publishers  contemplat¬ 
ing  building  new  plants  or  remodeling  old 
ones.  Herewith  the  air  conditioning  sys¬ 
tem  of  the  Tribune  &  Leader  Press  plant 
is  described  in  detail. 


By  EARL  H.  BELING 

Consulting  Engineer 

FOR  THE  COMFORT  and  health  of 
its  patrons  and  employes,  the  La 
Crosse  Trihrine  has  equipped  its 
building  with  a  complete  year-around 
air  conditioning  system,  embodying 
the  very  latest  principles  of  engi¬ 
neering  design,  and  using  the  most 
modern  equipment  available. 

Such  a  system  must  perform  a  mul¬ 
titude  of  functions.  Fresh,  filtered  air 
is  circulated  continuously  through  all 
parts  of  the  building.  In  the  summer, 
this  air  is  colled  and  dehumidified.  In 
winter  it  is  warmed  and  humidified. 
Separate  exhaust  systems  constantly 
remove  smoke,  noxious  odors,  and 
toxic  fumes  generated  by  the  various 
plant  processes.  For  convenience  and 
accuracy  of  op>eration  the  system  is 
divided  into  two  separate  units,  one 
to  serve  the  office  portion  of  the 
building,  the  other  to  serve  the  me¬ 
chanical  departments.  Each  of  these 
units  consists  of  a  fan  to  move  the 
a  duct  system  to  carry  the  air  to 


and  from  each  room  served,  filters  to 
remove  the  dirt,  coils  to  warm  or  cool 
the  air  and  water  sprays  for  winter 
humidifying. 

The  fans  are  large  enough  to 
change  the  air  in  the  building  com¬ 
pletely  10  to  12  times  each  hour,  or 
once  every  5  or  6  minutes.  The  two 
fans  have  a  combined  capacity  to  cir¬ 
culate  35,000  cubic  feet  of  air  per 
minute,  which  is  equal  to  a  total  of 
7.5  tons  of  air  per  hoiLse!  Fifteen 
horsepiower  of  electric  motors  are  re¬ 
quired  to  drive  these  fans. 

All  of  this  air  passes  through  filters 


to  remove  the  dust  and  dirt.  These 
consist  of  loosely  woven  cotton  fab¬ 
ric  formed  over  wire  baskets  in  such 
a  manner  as  to  present  the  maximum 
area  to  the  flow  of  air.  They  operate 
like  the  dust  bag  in  your  vacuum 
cleaner.  When  the  fabric  becomes 
loaded  with  dirt,  it  is  replaced  with 
new. 

Coils  are  inserted  in  the  air  stream 
to  control  the  temperature  of  the  air. 
These  are  made  of  numerous  copper 
tubes  on  which  copp>er  or  fluminum 
fins  have  been  pressed  to  facilitate 
the  transmi.ssion  of  heat  to  and  from 
the  air  stream.  In  summer  cold  water 
from  the  city  mains  is  circulated 
through  these  coils,  and  in  winter, 
hot  water  from  the  mains  of  the  dis¬ 
trict  hot  water  heating  system. 

Dehumidifying  is  accomplished  in 
summer  by  chilling  some  of  the  mois¬ 
ture  out  of  the  air.  Due  to  the  low 
surface  temperature  of  the  coils, 
water  from  the  air  collects  on  them 
and  is  carried  away.  An  every  day 
example  of  this  principle  is  the 
“sweat”  which  collects  on  a  pitcher 
of  ice  water  in  the  summer  time. 

Air  Sprayed  in  Winter 
Humidifying  is  accomplished  in 
winter  by  a  series  of  small  nozzles 
which  force  a  fine  spray  of  heated 
water  into  the  air  stream.  The  sup¬ 
ply  of  fresh  air  for  the  building  is 
controlled  by  motor  driven  dampers, 
arranged  so  that  the  quantity  of  out¬ 
side  air  delivered  into  the  building 
can  be  varied  as  desired. 

All  air  conditioning  apparatus  in 
the  building  is  operated  under  the 
command  of  an  extensive  and  highly 
sensitive  electric  control  system. 
Thermostats  in  each  office  or  depart¬ 
ment  control  motor  operated  valves 
in  the  hot  and  cold  water  supply  lines 
to  the  coils,  increasing  or  decreasing 
the  flow  of  water,  thus  raising  or 
lowering  the  air  temperature  as  re¬ 
quired.  Humidistats  control  valves 
admitting  water  to  the  humidifier 
spray  nozzles. 

The  cooling  system  is  designed  to 
effect  a  reduction  in  temjjerature  of 
about  15  degrees  when  the  outside 
temperature  is  95  degrees  or  more. 
With  an  outside  temperature  of  80 
degrees,  the  reduction  will  be  about 
10  degrees.  This,  together  with  the 
reduction  in  the  moisture  content  of 
the  air  due  to  the  dehumidifying 


process,  will  produce  a  comfortable 
atmosphere  throughout  the  building. 
Tem{)erature  reductions  greater  than 
these  are  neither  comfortable  nor 
healthful  to  constant  occupants  of 
the  building,  and  are  particularly 
distressing  to  the  casual  visitor  who 
must  pass  from  the  outside  heat  to 
the  super  cooled  atmosphere,  and 
back  to  the  oppressing  heat  again. 
The  heat  to  be  removed  from  the 
building  during  the  cooling  season 
comes  from  several  sources  beside 
that  of  the  hot  outside  air. 


Operator  Sues  Over 
Clerical  Error 


Letter  from  Union  Misinformed 
Him  on  His  Pension 
Possibilities 


Electric  Lights  Produce  Heat 

Sun  shining  on  an  outside  wall 
causes  a  material  increase  in  the  air 
temperature  in  the  rooms  adjacent. 
Every  occupant  of  the  building  pro¬ 
duces  heat.  Electric  lights  in  use  in 
the  evening  or  in  inside  rooms  in 
the  daytime  produce  heat.  The 
amount  of  heat  from  this  source  is 
surprisingly  large.  Some  of  the  light¬ 
ing  fixtures  in  this  building  would 
supply  enough  heat  to  keep  a  small 
residential  bath  room  comfortable  in 
zero  weather.  Most  of  the  machines 
in  the  mechanical  departments  are 
operated  by  electric  motors.  Many 
of  them  contain  pots  of  molten  type 
metal  kept  hot  by  gas  burners  or 
electric  heating  elements.  All  of 
these  produce  more  heat.  In  the 
spring  and  fall  months  this  supply  of 
heat  from  sources  other  than  the  out¬ 
side  air  will  be  sufficient  to  require 
cooling  in  parts  of  the  building  even 
in  topcoat  weather.  Such  cooling  can 
be  accomplished  and  controlled  with¬ 
out  the  use  of  cold  water  by  varying 
the  quantity  of  outside  air  introduced 
into  the  building. 

All  of  the  heating  coils,  the  cooling 
coils,  and  the  humidifying  equipment 
used  in  this  system  were  manufac¬ 
tured  in  La  Crosse  by  the  Trane 
Company.  The  fans  were  supplied  by 
the  Clarage  Fan  Company  of  Kala¬ 
mazoo,  Mich,  the  filters  by  the  Uni¬ 
versal  Filter  Company  of  Duluth, 
Minn.,  and  the  control  equipment  by 
the  Barber  -  Colman  Company  of 
Rockford,  Ill. 


A  clerical  error  that  put  the  word 
“month”  in  a  letter  where  “week" 
should  have  been  brought  into  Hen¬ 
nepin  county  district  court,  Minne¬ 
apolis,  a  law  suit  in  which  Frank 
Pohl,  retired  machine  operator,  seeks 
reinstatement  to  jiension  rights  with 
the  International  Typographical 
Union.  Living  now  at  Remer,  Minn.. 
Pohl  worked  before  his  retirement  in 
Minneapolis. 

After  30  years  in  the  craft,  Pohl  in 
1929  wrote  the  international  head¬ 
quarters  to  inquire  about  retirement 
and  pension  possibilities  An  answer¬ 
ing  letter  advised  him  he  could  re¬ 
tire  on  “$8  a  month.”  Considering  the 
amount  not  worth  bothering  about, 
he  dropped  out  of  the  organization. 

Pohl  discovered  recently,  however, 
that  the  letter  to  him  should  have 
read  “$8  a  week”  instead  of  “$8  a 
month.”  He  immediately  sought  re¬ 
instatement,  tendering  payments  of 
dues  for  the  intervening  years.  His 
application  was  turned  down.  The 
denial  sent  Pohl  into  district  court  in 
the  action  in  which  he  seeks  to  com¬ 
pel  the  union  to  comply  with  hL' 
request. 

As  soon  as  the  action  was  filed,  at¬ 
torneys  for  the  union  entered  a  mo¬ 
tion  to  dismiss  on  the  grounds  tha: 
Pohl  had  not  exhausted  his  remedies 
within  the  organization.  He  must  ap 
peal  through  various  tribunals  ri^t 
up  to  the  international  convention 
itself  before  he  can  go  into  court, 
the  attorneys  argued  before  Judge 
E.  A.  Montgomery,  who  took  the  mat 
ter  under  advisement. 


Retires  After  66  Years 


Installs  6  Blue  Streaks 


The  Reading  (Pa.)  Eagle  has  in¬ 
stalled  six  Blue  Streak  Master  Model 
31  Linotypes  and  16  fonts  of  7 -point 
Linotype  Excelsior  No.  1  with  Bold 
Face  No.  2  for  a  new  body  dress. 
The  Eagle,  of  which  Hawley  Quier 
is  president  and  treasurer,  now  oper¬ 
ates  16  Linotypes.  Edwin  A.  Quier  is 
vice-president;  William  J.  Rohn,  sec¬ 
retary,  and  James  E.  Keller,  general 
manager.  Claude  E.  Schell  is  fore¬ 
man  of  the  composing  room,  and 
Harry  F.  Hassman  is  Linotype  ma¬ 
chinist. 


Jules  F.  Menegay,  for  many  years 
foreman  of  the  Oswego  (N.  Y.)  Pol- 
ladium  -  Times  composing  room,  re¬ 
cently  retired  after  ^  years  with  tha: 
paper  and  its  predecessors,  the  Tima 
and  the  Press.  The  veteran  printer' 
service  was  praised  by  the  Times  ed 
torially. 


Marks  50th  Year 


Andrew  Hines  is  being  congrati- 
lated  on  completing  50  years  in  th 
composing  room  of  the  Springjie 
(Mass.)  Daily  News,  where  he  startfs 
as  an  apprentice.  He  is  a  machir 
operator. 
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SCIENTIFIC  CONTROL 


Newspaper  publishers  appreciate  the  impor¬ 
tant  part  ink  and  its  proper  distribution  play 
in  tbe  production  of  a  publication. 

Xoo  mucb  ink  is  as  bad  as  too  little,  for  it  is  not  only 
a  costly  waste  but  tbe  legibility  of  botb  type  and 
illustrations  is  distorted. 

Xbe  bappy  medium  of  securing  just  tbe  correct  ink 
distribution  is  best  obtained  witb  Ideal  DX  Rollers 
because  tbey  possess  tbe  proper  affinity  for  ink.  Xbese 
rollers  bave  a  smooth  glass  finish  and  have  a  minimum 
uniform  swelling  in  operation — no  resetting  is  neces¬ 
sary,  and  tbey  require  fewer  regrindings  than  other 


types  of  rollers.  For  those  who  use  ductor  rollers,  a 
suitable  finish  is  provided  to  prevent  slippage. 

Enjoy  tbe  many  advantages  of  this  perfect  ink  control 
with  DX  Rollers  on  your  presses. 

Leading  publications  everywhere  have  had  these  facts 
proved  to  their  own  satisfaction  ri  ght  in  their  own 
pressrooms.  hJo  wonder  they  have  adopted  Ideals 
one  hundred  per  cent  for  their  plant  equipments. 

One  of  our  competent  sales  representatives  awaits  the 
opportunity  of  extending  a  helpful  cooperative  service 
in  making  a  survey  of  your  plant  requirements. 


Sales  representatives  located  in  the  principal  cities 

Ideal  Roller  y  Manufacturing  Co. 

CHICAGO.  ILLINOIS  LONG  ISLAND  CITY,  NEW  YORK 
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static  control,  is  circulated  continu¬ 
ously  through  the  engraving  depart¬ 
ment,  including  the  darkrooms.  An 
air-conditioning  unit  also  operates  in 
the  stereotyping  and  composing 
rooms. 

Changes  in  layout  of  mechanical 
departments  permitted  enlargement 
of  the  editorial  and  business  offices. 
During  remodeling  of  the  editorial 
rooms,  silencing  material  was  placed 
on  the  ceiling,  making  it  unnecessary 
to  close  off  the  Associated  Press  and 
United  Press  teletypes.  Part  of  the 
old  pressroom  is  being  converted  into 
a  layout  room  and  office  for  the  local 


Green  Bay  Press-Gazette  Addition 
Adds  40°°  to  Size  of  Ptant 


New  Duplex  Press  and  Other  Machinery  Installed — Pent¬ 
house  Houses  Enlarged  Photo-Engraving  Plant 


General  view  of  Green  Bay  Press*Gazette's  new  BO^paoe  Duplex  press. 


TO  MEET  THE  needs  of  increased 
circulation  and  advertising  volume, 
the  Green  Bay  (Wis.)  Press-Gazette 
has  just  completed  an  addition,  in¬ 
creasing  the  length  of  its  building 
from  118  to  168  feet,  or  about  40%. 
The  original  building,  erected  in  1924, 
was  designed  for  expansion,  and  the 
Gothic  architecture  is  maintained. 

Total  cost  of  the  modernization  job 
including  equipment  was  $225,000. 

Primarily,  the  addition  was  built  to 
house  a  Duplex  high-speed  press  of 
80-page  capacity,  including  five  print¬ 
ing  units  and  a  folder.  Space  is  left 
for  possible  addition  of  a  sixth  unit. 
The  press  gears  are  enclosed  in  oil. 
The  solid  forged  steel  cylinders  are 
equipped  with  Timken  bearings.  Vul¬ 
can  blankets  and  Bingham  rubber 
rollers  are  used. 

Two  lOO-Hersepewer  Motors 
Both  automatic  and  manual  tension 
controls  are  provided,  with  extensions 
making  manual  controls  accessible 
either  from  the  basement  or  the 
pressroom  floor.  Two  100-horsepower 
motors  drive  the  press  and  are  oper¬ 
ated  singly  or  together  through  Cut¬ 
ler-Hammer  equipment. 

The  entire  basement  is  used  for 
paper  storage,  with  only  a  short  haul 
to  the  press  base,  where  an  electric 
hoist  at  each  unit  lifts  the  rolls  from 
the  dollies  to  the  brackets. 

Alongside  the  pressroom  on  the 
main  floor  are  the  carriers’  and  mail¬ 
ing  rooms,  opening  on  a  covered  load¬ 
ing  platform  with  space  for  five 


trucks.  An  800-gallon  ink  tank  in 
the  basement  is  filled  through  a  man¬ 
hole  in  one  end  of  the  loading  plat¬ 
form. 

On  the  second  floor,  the  increased 
length  of  the  building  permitted  in¬ 
stallation  of  a  modem  stereotyping 
department.  New  equipment  includes 
a  seven-ton  Kemp  metal  pot  with 
immersion  type  gas  burners  and  a 
Directomat.  One  Pony  Autoplate  is 
now  in  use,  another  will  be  added. 

The  composing  room  has  been  con¬ 
siderably  enlarged,  giving  more  work¬ 
ing  space  in  the  ad  alley  and  make¬ 
up.  Two  new  “30”  Linotypes  have 
been  installed,  bringing  the  number 
of  typesetting  machines  to  15,  includ¬ 
ing  two  Intertypes.  Two  Monotype 
casters  and  one  material-making  ma¬ 
chine  are  also  in  use.  Smaller  new 
equipment  includes  three  Hammond 
saws,  two  Rouse  miterers,  a  second 
full-page  Vandercook  proof  press  and 
two  pairs  of  compositors’  desks. 

Now  Engraving  Equipment 

A  penthouse  over  the  new  addition 
was  built  to  house  a  photographic 
and  photo  engraving  department. 
New  engraving  equipment  includes  a 
Robertson  darkroom  -  type  camera 
with  Douthitt  control  and  automatic 
screen-raising  device;  a  Robertson 
vacuum  printing  frame;  a  Master 
etdier;  Royal  router  and  Vandercook 
proof  press.  Halftones  of  60-line 
screen  or  line  plates  can  be  turned 
out  up  to  full -page  size.  Fresh  air, 
tempered  in  cold  weather  by  thermo- 


Green  Bay  Preis-Gazette  building,  recently  lengthened  by  an  addition  which  adds 
40%  to  the  size  of  the  original  structure  which  was  completed  in  1924. 


aavertising  aeparimeni,.  increasea 
space  in  the  main  office  is  provided 
for  the  classified,  circulation  and  na¬ 
tional  advertising  departments.  The 
cashier’s  cage,  at  one  end  of  the 
lobby,  has  been  remodeled  and  a 
vault  constructed  in  the  rear. 

V.  I.  Minahan  is  president  and  edi¬ 
tor  of  the  Press-Gazette. 

Goss  Announces 
New  Casting  Box 

Has  Special  Construction  to  Pro¬ 
mote  Uniformity  of  Casting 
Temperatures 

Designed  especially  for  producing 
and  maintaining  ideal  casting  tem¬ 
peratures,  the  new  Goss  44-G  Vac¬ 
uum  Curved  Plate  Casting  Box 
contributes  to  improvement  in  stereo¬ 
typing  results,  according  to  announce¬ 
ment  by  Goss  Printing  Press  Co., 
Chicago.  This  casting  box  is  equipped 
with  a  specially  built  insulated  teck, 
promoting  greater  uniformity  of  cast¬ 
ing  temperatures.  Two  large  panels 
completely  expwse  the  vacuum  cham¬ 
bers  for  cleaning  purposes. 

The  box  is  electrically  heated;  the 
units  being  automatically  cut  out  by 


New  Goss  Vacuum  Curved  Plate  Casting 
Box  for  stereotyping  woik. 

an  adjustable  thermostatic  control. 
The  core  is  equipped  with  the  newly- 
developed  Goss  automatically-con- 
trolled  water  circulating  system 
which  pre-heats  the  cooling  water 
and  eliminates  any  tendency  to  chill. 
Backing  pa{>er  is  quickly  applied  to 
this  core,  so  that  a  smooth  surface 
is  presented  to  the  flow  of  metal.  In 
this  way,  the  danger  of  metal  pour^- 
ing  behind  the  backing  paper  is  elimi¬ 
nated.  For  regular  newspaper  work, 
double  cooled  vacuum  boxes  can  be 
supplied  with  an  automatic  water 
circulating  system  and  without  the 
backing  paper  arrangement  and  elec¬ 
tric  heating  units. 

Wagner  Honored 

Warren  A.  Wagner,  foreman  of  the 
Harrisburg  (Pa.)  Patriot  stereotype 
department,  was  guest  of  honor  at  a 
p>arty  given  by  associates  at  the  Hum- 
melstown  American  Legion  Post 
Home  recently,  in  celebration  of  his 
completion  of  M  years’  service  in  the 
trade,  26  of  which  were  spent  with 
the  Patriot.  Elmer  A.  White,  presi¬ 
dent  of  the  International  Stereotyp¬ 
ers’  and  Electrotypers’  Union  No.  107, 
presented  Mr.  Wagner  with  a  mono- 
grammed  pocketbook  and  key  case. 


PRICES  REDUCED 

on  blankets  built 
to  accommodate  the 

PRINT^N^^LANKET 

TingucdrK 

PRINTING  BLANKET 

narrov/er  widths 

Foundation 

PRINTING  BLANKET 

of  news  print. 

ORAWSHEET 

TINGUE,  BROWN 

&  CO. 

118-120  East  25th  St.  1227  Wabash  Ave.  723  East  Washington  Blvd. 

NEWYORK,N.Y.  CHICAGO,  ILL.  LOS  ANGELES,  CAL. 

TINGUE 

^•«0(  MAX 

PRESS  BLANKETS 

Keep  Your  Presses  Productive!  Save  Moke  Ready  Time! 

TINGUE  on  Press  Blankets  guorantees  Superior  Printing  Qualities 

i'  F  E  LT  '^11 

PRINTING  BLANKET 
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windows  of  ordinary  plate  glass. 

The  central  part  of  the  building 
front  and  the  coping  have  been 
treated  with  rough  slate  slabs,  pro¬ 
duced  in  Rutland  County,  and  the 
bricks  of  the  outer  walls  have  been 
painted  a  very  dark  brown  to  con¬ 
trast  with  the  glass  blocks  and 
aluminum  trim  used  on  window 
frames. 

This  is  the  seventh  home  of  the 
Rutland  Herald  since  its  first  publi¬ 
cation  in  December,  1794. 

The  architect  of  the  new  plant  was 
Payson  Rex  Webber  of  Rutland,  and 
the  heating  and  ventilating  were  en¬ 
gineered  by  A.  J.  OfTner  of  New  York. 

Representing  the  Herald  in  work¬ 
ing  out  the  plans  were  William  Field, 
publisher,  and  Leroy  B.  Noble,  busi¬ 
ness  manager. 


Two-Story  Fireproof  Structure  Is  Remade  to  Newspaper's 
Uses,  Giving  Twice  Space  Formerly  Utilized 


SPEED 

WITH 

CHEMCO 


The  old  Sentinel  building  at  219-223 
E.  Mason  Street,  a  landmark  of  Mil¬ 
waukee’s  past  newspaper  history,  built 
in  1892  and  one  of  the  city’s  first  sky¬ 
scrapers,  vacant  since  the  Sentinel 
moved  to  its  present  quarters  eight 
years  ago,  has  been  sold  to  a  realty 
company  and  will  be  remodelled  as  an 
modern  office  building.  Among  the 
famous  editors  who  published  the  pa¬ 
per  from  that  spot  were  Horace  Rub- 
lee  who  died  in  1896  after  15  years  as 
editor;  General  Rufus  King,  perhaps 
the  city’s  most  famous  editor,  and  the 
late  Henry  W.  Bleyer,  who  rose  from 
a  reporter  to  editor  in  his  45  years’  as¬ 
sociation  with  the  newspaper  from 
1868  to  1913. 


PHOTOENGRAVING 

EQUIPMENT 

Chemco  revolutioniied  photo-en¬ 
graving  with  the  stripfilm  roll  camera 
.  .  .  ottering  the  speediest  most 
satistactory  method  ot  making  nega¬ 
tives  ...  by  simplitying  and 
eliminating  operations. 


WhiHer  .  .  .  Sp«»d  and 
whirling  pariods  (with  or 
without  heat)  can  be 
ea»ly  regulated  •  •  - 

entirely  automatic  .  .  . 
watching  unnecessary 
.  .  .  operator  is  free  to 
print  or  coat  another  flat. 


Fred  W.  Smith,  formerly  of  the  Salt 
Lake  City  (Utah)  Tribune,  is  now 
foreman  of  the  composing  room  at  the 
Ogden  (Utah)  Standard  -  Examiner. 


Model  10  etcher  .  .  . 
stainless  steal  con¬ 
struction  impervious  to 
acid  •  •  •  high  speed 
Chemco  MuHi-paddle 
.  .  .  fan  ventilated 
and  fumelass. 


Oven  and  cooler  unit 
.  .  .  gas  lights  auto¬ 
matically  whan  plate  is 
pushed  in  .  .  .  burning 
in  time  can  be  reduced 
to  9  or  10  seconds  and 
cooled  instantly. 


ISTEB! 


Lever  control  etcher 
.  .  .  acid  action  con¬ 
trolled  by  lever  at  side 
.  . .  6lling  at  compart¬ 
ment  on  front . . .  high 
speed  multiblade  pad¬ 
dle  .. .  operator  worla 
erect  saving  many 
minutes  by  ease  of 
operation. 


Stripping  cabinet  6‘i2' 
.  .  .  adjustable  lighted 
ground  glass  top  .  .  . 
sturdy  stainless  steel 
construction  .  .  .  stain- 
less  steel  "T"  squares 
fitted  to  runnners  top 
and  sides  .  .  .  com¬ 
fortable  room  for  two 
workmen  at  same  time. 


Linotypes-  Intertypes 


The  Manufacturer  Makes  Good  Machines 
“  RE  •  RE  . 

MANY  MODELS  FOR  SALE— 

BUT  each  hat  DITTO  Quality  because  they  arc 
all  thoroughly  rebuilt  by  DITTO  Mechanics  who 
learned  their  trade  in  the  factory. 

Also 

NEN9SPAPER  PRESSES: 

ROTARY.  DUPLEX.  FLAT-BED 


Chemco  equipment  is  the  first 
choice  of  those  where  volume  is 
heavy  . . .  speed  paramount . . .  but 
no  letdown  in  quality  .  .  .  write 


Everything  for  the  Composing  Room 
Large  Supply  of  Fonts-  Newest  Feces 


Assignee  Sales  —  Planb  Bought 
CONFIDENTIAL  APPRAISALS 

Linotype  Maintenance  Co. 

CAnal  6  0241 

237  Lafayette  St. _ New  York 


FJint\^ 

Inks 


A  STEP  AHEAD 


DETROIT  -  INDIANAPOLIS  -  CHICAGO 
DENVER  •  NEW  ORLEANS  -  HOUSTON 
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Raleigh  News  and  Observer  Spends 
$150,000  to  Modernize  its  Plant 


New  Hoe  Press  Insfalled  in  Three-Sfory  Mechanical 
Department  Annex  in  Rear  of  Old  Plants 


his  ideas.  third  floor  of  the  annex.  On  the  sec- 

Foreman  Speer  laid  out  his  make-  ond  floor  are  the  units  of  the  big 
up  department  mostly  on  make-up  new  Hoe  96-page,  double  sextuple 
trucks,  ganging  10  mobile  tables  to  press  that  doubles  the  press  capacity 
a  “bank”  or  group,  five  pages  tc)  the  of  the  paper,  "nie  Hoe  48-page  sex- 
side.  The  make-up  equipment  is  in  tuple  that  it  replaced  is  being  erected 
five  banks,  sufficient  for  a  50-page  now  for  the  High  Point  Enterprise. 
make-up.  At  each  end  of  the  two  Also  on  the  second  floor  is  the 
rows  of  trucks  are  dead  slug  bins,  mailing  room.  A.  D.  Peoples  is  fore- 
and  12  inches  above  the  overhead  man  of  the  pressroom  and  D.  T.  King 
bank  a  wire  cable  holds  dummy  and  supervises  the  mailing  room.  Lee  F. 

layout  paper  clips.  -  - - 

In  the  ad  alley  are  five  Wallin  saws,  I  ASUAf  I  shAV  fvl’Allll 
individual  ad  stands,  and  two  Lud-  i-vafCJ  LOUUI  UlUUp 
lows  with  accompanying  matrix  cabi-  Richmond  (Va.)  Typographical 
nets.  The  ad  stands  were  made  by  Union  No.  90  in  August  voted  to 
Hamilton  Manufacturing  Comixany  sever  its  connection  with  the  Virginia 
and  bought  through  American  Type  State  Federation  of  Labor.  Local  No. 
Founders.  Hamilton  also  furnished  90  comprises  all  union  printers  on 
the  new  “dump,”  storage  tables  and  Richmond’s  newspapers.  The  with- 
make-up  trucks.  drawal  came  as  a  result  of  last  spring’s 

Twelve  Linotypes,  all  8s  and  14s,  controversy  over  the  State  Federation 
form  the  typesetting  battery;  and  in  board’s  action  in  censuring  Governor 
their  area  of  the  composing  room  are  James  H.  Price  for  his  failure  to  re- 
the  machinist’s  bench  and  the  proof-  appoint  John  Hopkins  Hall  as  state 
readers’  room.  Foreman  Speer  him-  commissioner  of  labor  and  industry, 
self  made  the  machinist’s  bench,  a  and  subsequent  approval  of  the 
massive  and  well-finished  piece  of  board’s  action  by  the  State  Federa- 
woodwork  that  has  brought  many  tion  convention.  The  vote  to  with- 
compliments  because  of  its  syste-  draw,  taken  after  what  was  reported 
matic,  convenient  arrangement.  to  have  been  a  “full  discussion”  of 

In  the  wing  housing  the  make-up  the  motion,  was  40  to  18.  The  typog- 
department  is  the  Scott  stereotype  raphers,  always  strong  for  Governor 
rolling  machine,  an  Elrod  lead  and  Price  in  their  public  pronouncements, 
slug  casting  machine,  a  Monotype  previously  had  published  a  resolution 
Material  Making  Machine  and  the  in  which  they  condemned  the  board’s 
melting  pot  and  moulds  for  making  censure  as  “puerile,  foolish  and  un¬ 
pigs.  just”  and  praised  the  governor.  Offi- 

Besides  the  arrangement  of  the 
equipment.  Foreman  Speer’s  compos- 
room  attracts  because 

lighting  equipment 
Wcsfingfious*  Diffusers 
The  by 

Westinghouse  Glassteel  Diffusers. 

And  over  the  make-up  tables,  the  ad 

stands,  the  “dump”  and  storage  tables  B  a'B 

and  the  stereotype  rolling  machine 


cers  of  the  union  declined  to  discuss 
the  action. 


Newspaper  composition  must  be 
fast.  Page  cost  should  be  reason¬ 
ably  low.  The  ROUSE  BAND 
SAW  contributes  both  to  speedy 
and  economical  production. 

In  35  seconds  the  ROUSE 
BAND  SAW  will  saw  a  full  gal¬ 
ley  of  slugs  to  predetermined 
variable  measures.  No  gauges 
are  set.  No  measurements  are 
necessary.  Slug  length  selection 
is  automatic  and  feed  is  mechani¬ 
cal.  Operation  is  so  simple  that  it 
seems  almost  magical. 

Newspaper  executives  who 
are  serious  when  they  say  TIME 
IS  VITAL  should  have  the 
ROUSE  BAND  SAW  in  their  com¬ 
posing  room. 

You  may  see  the  ROUSE 
BAND  SAW  in  operation  at  the 
SNPA  Mechanical  Conference, 
Atlanta,  Sept.  19,  20.  Complete 
information  and  prices  will  be 
sent  upon  request. 


1  VJJl T H  \  maki  tovb  owy 

1  TTI  I  •  •• _ 1  TOVUQTnCKLTWXTlLOW 

ootT  nim-tyoEAvxyo 

rLAJVT 

FtctsTM  9t  locft)  psepU  s»d  0*1^  ereotf  fiia  and  hoM  local  m4> 
•r  Lauraat . . .  bttUd  p*r»aMBt€ircttlatiea.Taaepa‘.thcen(iiul 
•M-maa  photo  tafravlaf  plaat  now  makoa  H  poaiiMo  to  foalaro 
ail  tht  piAuraa  jreu  vaat  at  aaail  coat . . .  AU  at  om  Iov  pftoa.  «• 
faraiah  OUARAVmD  a^aipatat  aa«  |  '  ' 

traiaiac  hp  eonaapoadosco  or  u  ear  lah 
oratory,  tifa  Uaa  ceaamtUaf  oarvkt  la-  A 

cladod  arlthoat  anra  coat.  WRITE  TO  i  _  at 

DAT  rOR  DETAILS  AMD  EXPER-  M\ 

mCS  OP  OTHER  PURLtSBERS  RO 

COST  OR  OIUOATIOR 

Tic  Aarara  Sckool  Of  Piota-Cnqfovia^ 

80  Aotora,  Mtitown 


o 
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Eientives  Attending 
iltPA  Convention 


continued  jrom  page  I 


SMITH,  Luther,  Forem.in,  Composing  Room, 
Rocky  Mount  (X.  C.)  Telegram 
SHKRRY,  Miller.  Korcinan,  Composing  Room, 
St.  Peterslturg  (Fla.)  Times 
STRICKLAND,  J.  J.,  Banner-Tennessean, 
Nashville,  Tenn. 

SCIIOEDLER,  Mrs.  Ray,  Tampa,  Fla. 


completed  to  start  with.  Some  of  this 

Retouching  Newspaper  SsLT.hr* 

Photographs  '  tLTS' mos.i,  coiu™, 

continued  from  page  III  orders  on  photos  of  jwliticians  and 

[  others  of  impiortant  news  interest. 


H\RniX  C  II  Foreman  Sheihvfv  TIIURMOND,  C.  B.  Foreman,  Stereotype  the  printed  results  in  the  newspaper  may  be  sorted  out,  retouched  and  en- 

C.  SMb,  <x.  c,  »i.h  what  he  tries  to  effect  and  prot-  „hen  ce'neenient.  This  is 

\v 


HART.  Derrill,  Foreman,  Press  Room,  Tam¬ 
pa  (Fla.)  Times 

HESS.  L.  P.,  Foreman,  Engr.aving  Room, 
Memphis  (Tenn.)  Commercial  Appeal 
HART,  Mrs.  Derrill,  Tampa,  Fla. 


la.  :a.,  i  ressman,  i-\niusion  jsiai  ..  o —  —  -  -  -  -- 

w  Its  by  the  errors.  Close  co-operation  spare  time  work  for  the  artist,  and 

\VHITM.\N.  \Vm.  D.,  Foreman,  Press  Room,  with  the  engraving  department  is  re-  avoids  overloads  on  the  engraving 

cn  ,K  warded  with  better  reproductions,  department.  The  morgue  is  kept  up- 

(N.  c.)  It’ar  ’  ^  ^  ^  The  engraver  and  artist,  confronted  to-date  with  good  cuts  ready  for  any 


WATKINS,  Charles,  Foreman,  Press  Room, 

JERXICAN,  W.  A.,  Pressman,  Asheville  St.  Petersburg  (Fla.)  Times 
(X.  C.)  Citizen-Times  WILSOX,  Harry,  Foreman,  Stereotype  Dept., 

F"r^mtr''prt«  Stcreotypers  and  pressmen  are  able  a  midwestefn  city.  The 'usual  c^^^^ 
JOHNSOX,  A.  ‘w..  sS.  Cwing  Room.  Lm  Ssvilfe  ^Xtl)  T^^^^  w^k  with  less  versy  over  location  threatened  the 

Lexington  (Ky.)  Hemld-Leader  WHITMAN'.  Mrs.  w.  D..  Columbus,  Ga.  waste  in  time  and  materials  once  an  project.  The  enterprising  newspaper 

K  Y  improvement  is  attained  in  photo-  artist  combined  a  photograph  of  the 

KELLOCd^,  C.  L.,  Mgr.,  Engraving  Dept.,  Y.\TES.  J.  L.,  Foreman.  Press  Room,  Green-  graphic  Copy.  These  departments  suc-  favored  building  site  with  an  archi- 
vPTn''“r  Citizen-Times  ‘  o  .  ceed  in  direct  proportion  to  their  tect’s  wash  drawing.  The  readers 

kETII.  Carl,  Asst.,  Composing  Room  Fore-  TOUNTS.  B.  C..  horeman.  Greensboro  ability  to  handle  halftone  repro-  were  presented  with  a  Startline  oic- 
man.  Macon  (Ga.)  Tel<*graph  and  News  (X.  C.)  News-Record  v  ..  ^  were  presemea  Wim  a  siarxiing  pic 

KNIGHTON,  W.  L..  Supt.,  Press  Room,  YATKS.  C.  E.,  High  Point  (N.  C.)  Enter-  auction.  ture,  showing  hoW  the  new  btlilding 

Birmingham  (Ala.)  News  &  Age-Herald  prise  By-products  of  an  art  department  would  appear  adjacent  to  familiar, 

KING,  P.  Guy,  Foreman,  Composing  l^oom,  are  of  great  value  to  an  editorial  staf¥.  ovi^tin^  striiotur®?  Public  OT>inioH 

ingot  Exhibit  f„r.itrdrarX"LTsri-.  r  rTT 

Birmingham  (Ala.)  Post  .  ,  ,  .  ,  ,,  ,  ^  individual  photographs  to  get  J^new  what  it  was  likely  to  get  be- 

j  Among  the  exhibits  at  the  Meehan-  the  story  telling  subjects  displayed  to  f^j.^  ^  spade  of  earth  was  turned.  This 

LIVIxeSTDX.  J.  Homer.  Supt.,  Composing  >cal  Conference  of  Eastern  Memters  b^t  advantage,  all  contribute  to  effi-  mentioned  here  as  an  incident  in 


WILSOX.  Harry,  Foreman,  Stereotype  Dept.,  combination. 
Birmingham  (Ala.)  Xews  and  Age-Herald  StereotVDer 


with  common  problems,  can  achieve  staff  requirement. 


results  not  possible  through  any  other 


Recently  a  PWA  grant  made  pos¬ 
sible  an  imposing  county  building  for 


Ingot  Exhibit 


Room.  St.  Petersburg  (Fla.)  Independent  _  _  __ 

-M  ers  Association  in  Atlanta,  Sept.  19-  Paste  -  ups  or  grouped  pictures,  important  way  this  is  an  example  of 

h'p'^’t  y\'"r\ 'f’  20,  will  be  an  advanced  type  of  a  combination  line  and  halftone  lay-  good  reporting  and  a  splendid  service 

M\RSHaTi  Freeman"‘"Kor7man  Press  water-cooled  mold  for  recasting  type  outs,  better  society  page  illustration,  the  newspaper  to  its  readers- 

Room.  Winston-Salem  (X.  C  )  Journal  and  '"^tal  in  the  new  Slip-off  Ingots.  This  lend  variety  and  interest  to  the  paper. 


of  the  Southern  Newspaper  Publish-  ciency  and  economy. 


newspaper  art  work.  In  a  far  more 


Sentinel  mold,  which  is  manufactured  by  the 

MOORE,  C.  B..  Foreman,  Stereotype  Dept.,  United  American  Metals  Corporation 

of  Brooklyn,  Chicago  and  Baltimore, 
MILLIKIN,  M.  B.,  Foreman,  Press  Room, _ j 


Outline  Maps  Save  Time 

Sewer  systems,  hard  road  routes 


Credit  Plan  Works 


MULLrKTN^  M.  ^ir!*^  F'ore^an  Press  Room  Chicago  and  ^Itimore,  CCC  projects  are  as  interesting  ^  leading  story  in  the  latest  issue 

Greenville  (S.  C.)  Xews  and  Piedmont  ’  which  IS  designated  as  the  twin-  maps  as  are  the  changing  fortunes  of  The  Linotype  News  states  that  the 

MARTIN'.  M.  George.  Production  Mgr.,  eight,  has  16  ingot  cavities  and  IS  SO  Japanese-Chinese  strategists.  For-  “Mergenthaler  Credit  Memorandum 

constructed  as  to  permit  continuous  snatched  Plan  is  now  working  for  printers  and 

b!ie  .Ma^"  ilesUev  rtrr“"‘'“'  ?Peration.  The  comp  ete  equipment  ^^bject  matter  of  local  interest,  publishers  in  all  sections  of  the  coun- 

is  so  comp^t  if  occupi^  less  Q,^g  newspaper  artist  had  outline  try-  More  and  more  printing  and 

NEICKL,  Cliarlcs,  Supt..  Press  Room,  Mo-  than  the  old  type  of  niold  With  gf  county,  state  and  United  publishing  executives  are  putting  the 

liile  (Ala.)  Press-Register  only  6  cavities.  Unlike  ^6  Old  tyj>e  made  into  line  etchings.  An  plan  to  work  for  themselves  and  for 

o  et  water-cooled  mold  which  is  per-  editorial  demand  for  a  map  is  met  by  the  good  of  the  industry  as  a  whole. 

oz.Mh.X'T.  H.  F..^  Mechanical  Supt.,  Wilmiiig  manently  fixed  in  position,  this  new  grabbing  a  proof  from  one  of  these  And  more  and  more  letters  commend- 

tim  (X.  C.)  Xiws-Star  mold  is  equipped  with  swivel  casters  pj^^gg  -^^ith  the  tremendous  advantage  ing  the  Plan  are  coming  to  Linotype 

p-Mvi.-TT-  XI  I-.  which  ijeirnit  its  being  easily  rolled  having  the  job  about  two-thirds  headquarters  weekly.” _ 


PADGETT.  M.  D.,  Stereolyper,  Asheville  away  should  occasion  require.  An 


(N.  C. )  Citizen-Times 

PAGE.  K.  H.,  Publisher,  Wilmington  (N.  C.) 
News-St;ir 

PORTER.  Paul.  Foreman,  Dothan  (.-Via. ) 
Eagle 


other  feature  is  the  slide-out  which 
shoots  the  ingots  out  at  the  sides. 
Charles  L.  Bethge,  southern  district 
manager,  and  S.  Hiller,  sales  manager 


PR.tS.sixos,  Peter,  Press  Room  Supt..  New  of  United  American’s  Baltimore  plant. 


Orleans  (La.)  Times-Picayune 
PEXR),  L.  C.,  Mechanical  Supt.,  Greensboro 
(X.  C.)  Xcws-Kecord  ,  ,  -  ■  ,  j 

PATRK  K.  T.ilhot.  Publisher,  Goldsboro  I  jnOtVDG  DlYldGnQ 
(X.  C.)  Xews-Argns 

K  The  directors  of  the  Mergenthaler 

RA) ,  Roy.  Mechanical  Supt.,  Winston-Salem  Linotype  Company  have  declared  a 

RroFE^'  ^  r  ’  dividend  of  50  cents  a  share  on  the 

Dt-h,  August,  Jr.,  Foreman.  Greensboro  ,  oc^  aaa 

(N.  c.)  News- Record  Company  s  256,000  shares  oi  capital 

RICHARDSON,  J.  R.,  Foreman,  Composing  stock,  payable  Sept.  20  tO  Stock  of 
Room,  Memphis  (Tenn.)  Commercial  Ap-  record  Aug.  31.  The  latest  previous 

Rf^sKi?  D  iz  X.  1.  •  t  e-  o  payment  on  Mergenthaler  stock  was 
KUSSr.R,  Ben  F.,  Mechanical  Supt..  San  ^  j  t-y  u  ic  ioo7  nf 

Angelo  (Tex.)  Standard-Times  made  December  15,  1937.  The  total  of 

g  dividends  paid  in  1937  was  equal  to 

STREETER,  w.  b‘.  Pressman,  .\ugusta  $2  a  share.  For  the  company’s  last 


will  be  in  charge  of  the  exhibit. 


(Ga. )  Herald 


fiscal  year,  ended  Sept.  30,  1937,  net 


profit  was’  $561,103  after  all  charges 
Tiroes  and  \NorId  News  ^  ,  i  *  ^oin 

SCHOEDI.ER.  Kay,  Foreman.  Composing  and  reserves,  equal  to  $2.10  a  share  on 
R«tm,  Tampa  (Fla.)  Times  capital  stock,  as  against  a  net  of  $235,- 

SULLIVAN,  Charles.  F'oreman,  Press  Room, 

Memphis  (Tenn.)  Commercial  Appeal 


339  in  the  immediately  preceding  fiscal 
period. _ 
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Certified 

'dry  mats 

Keiiucc  pressure  in 
molding,  save  time  in 
1  scorchiixg  and  oast  with 
i  less  heat  Reliable  for 
I  every  dry  mat  nead. 

^  CBBTiriaD  DBT  MAT  COBP. 

9  Boekefeller  Flan,  Dept.  P, 
1^^  New  York.  N.  T. 


20.000 

HAVE  REQUESTED 
OFFSET  SIMPLIFIED 

Get  Your  Copy  Today 
No  Cost — No  Obligation 

Webendorfer-Wills  Co.,  Inc. 

**BuilHing  far  Ovrr  Thirty  Yrar$** 

Mount  Vernon,  N.  Y.,  U.  S.  A. 


Vulrolastir  Inking  Rollers 


have  established  extraordinary 


service  r.'cords  throughout  th( 
South  and  in  all  other  .sections 
of  the  country.  Entirely  “syn¬ 
thetic"  in  composition,  contain¬ 
ing  no  rubber  whatever,  these 
rollers  have  the  softnests  and 
resilience  necessary  for  good 
distribution  and  good  press- 
work.  They  are  entirely  unaf¬ 
fected  by  heat  and  cold — free 
from  swelling,  cracking,  and 
scoring.  Not  one  Vulcolastic 
Roller  has  ever  been  returned  to 
us  for  any  reason  whatever. 

Felt  Blankets.  Can  he  fur¬ 
nished  regular  or  with  polished 
surface  (No.  7.3). 

Non-Felt  Blankets.  Firm,  hut 

not  too  hard,  with  an  oil-proof 
l>olished  surface.  Especially  good 
for  pictures  and  solid  blacks. 
They  can  be  used  with  average 


economy 

and 

StTTlP 

’pf/aVNOttk. 


printing  plates  under  average 
pressroom  conditions. 

E.  D.  Blankets  are  especially 
good  for  picture  pages.  Used  by 
one  of  the  leading  tabloids. 

Draw  Sheets.  Can  be  furnished 
regular  or  with  polished  sur¬ 
face.  Especially  recommended 
for  use  with  Vulcan  (k>rk  and 
Laminat(‘d  Underpackings. 

Underpaekings.  Laminated 
(No.  62)  Underpacking,  for 
newspapers  which  prefer  a  rub- 
l>er-like  underpacking,  is  firm, 
resilient,  and  very  durable. 
Vulcan  Cork  (No.  76)  Under¬ 
packing,  u.sed  with  felt  and  non¬ 
felt  blankets  and  in  draw  sheet 
combinations,  does  not  crack  or 
drv  out  and  become  hard. 


VULCAN  PROOFING  COMPANY 

58th  St.  and  First  Ave.,  Brooklyn.  N.  Y. 

608  S.  Dearborn  St.,  Chicago 

SAI.KS  KKI'KKSKNT  \TIVKS  IN  CKINCII’M.  CITIES 


50-Year  Veteran 
Cites  Advances 

News  Better  Handled,  Says  A.  W. 
Guiler  on  Retirement  from 
Pittsburgh  Press 

For  exactly  50  years  the  world  has  | 
spun  around  in  a  rhapsody  of  mis¬ 
takes  for  Amos  Wood  Guiler  and  it 
has  been  his  job  to  correct  them.  In 
mid-August  he  corrected  his  last 
mistake  and  set  a  theoretical  "30”  to 
a  50- year  career  as  a  printer,  32  of 
those  years  on  the  Pittsburgh  Press. 

A  half-century  ago  he  got  his  first 
job  as  a  printer's  devil  on  a  Union- 
town.  Pa.,  newspaper. 

For  many  years  Mr.  Guiler  had 
planned  to  retire  on  the  actual  50th 
anniversary  date  of  his  first  job. 

Worked  on  Correction  Bank 
He  devoted  most  of  his  career  to  a 
little-known  side  of  the  printing  busi¬ 
ness.  In  newspaper  parlance,  he 
worked  on  the  "correction  bank.”  I 

All  the  mistakes  which  appeared  on 


Equipment  Review  of  Editor  &  Publisher,  September  17,  1938 

Callahan  Heads  Printing  House  Craftsmen 


CAST 

YOUR 

OWN 

Double-Ear 

Slip  -  off 
Ingot 

when  you  remelt 


worked  on  the  "correction  bank.”  H.  A.  Porter,  vice-president  in  charge  of  sales,  Harris  Seybold  Potter  Company,  on  the 

All  the  mistakes  which  appeared  on  left,  the  first  to  congratulate  John  M.  Callahan  of  United  States  Printing  &  LItho, 
the  galley  proof  it  was  his  job  to  cor-  Cincinnati,  O.,  on  his  election  as  president  of  the  International  Association  of  Printing 


He  worked  alongside  the  op- 


House  Craftsmen,  at  the  convention  In  Boston  In  August. 


Write  for 
particulars 


Sample,  said:  by  copyr»d„  Phelps  Birmingham  Election 

If  There  Aare  Errors  in  THIS  head?!,  Jack  M.  Gregory,  of  the  Age-Her- 
Its  Becuse  Mr.  Guiler  HasssReTIre*d  aid  composing  room,  was  reelected 

president  of  the  Birmingham  Typo- 
,  _ ,  ,  _  graphical  Union  No.  104  recently  on 

Crdnky  OlO  Press  progressive  ticket  for  the  fourth 

*  time  in  succession,  121  to  85.  His 

Publisher  Reminisces  About  opponent  was  Sid  A.  Frazer,  Indepen- 

It  in  Silver  Jubilee  Issue  Birmingham  Post.  All 

- , ,  .  .,,  ,  .  ,  offices  were  taken  by  Progressives 

Old-time  pressmen  will  be  interested  jj^e  excepUon  of  the  vice-presi- 

m  recollections  of  Publisher  George  ,^hich  was  won  by  Horace  C. 

M.  Smith  reprding  the  old  country  1^4  loj  He  defeated  J.  P. 

Campbell  cylinder  press  that  printed  pryer.  Charles  L.  Bailey  was  elected 
the  former  DuPage  County  Tribune  secretary-treasurer  and  C.  P.  Greer, 
when  he  purchased  the  weekly  25  recording  secretary,  both  unopposed, 
years  ago.  In  a  recent  Silver  Jubilee  Delegates  selected  to  attend  the  in- 
edition  of  the  Wheaton  (Ill.)  Daily  ternational  convention  held  in  Bir- 
Journal,  commemorating  Mr.  Smiths  gingham  Sept.  10-17  were  W.  E. 


'Cranky  Old  Press” 

Publisher  Reminisces  About 
It  in  Silver  Jubilee  Issue 


25th  anniversary  as  a  newspaper  pub-  (Chuck)  Dennis  and  C.  B.  Lindsey! 
usher,  he  wrote  about  the  old  membership  voted  in  favor  of  C. 

cranky  press  as  follows:  Baker,  Independent,  of  San  Fran- 

“Two  pages  of  the  paper  were  fed  cisco,  for  international  president, 
through  the  press  at  a  time  at  a  speed 
of  about  700  an  hour.  I  imagine  Bob  y  ■ 

Amos  Wood  Guiler  Burgeson  or  Bill  Fox  can  recall  the  NSItlBu  rOrGHIdll 

,  ,  ,  time  one  of  the  boys  fed  through  25 

erator  who  set  the  corrections,  and  papers  at  one  time  and  the  W.  J.  Fox  Henry  T.  Murphy,  one  of  the 
passed  the  type  to  the  make-up  man.  Moving  Company  had  to  bring  along  younger  members  of  the  Lynn 
Looking  at  the  mistakes  of  men  and  block  and  tackle  and  raise  the  (Mass.)  Item  pressroom,  has  been  ap- 
machinery  day  after  day  for  many  cylinder  before  we  could  move  the  Pointed  to  succeed  the  late  Edward  G. 


(Chuck)  Dennis  and  C.  B.  Lindsey. 
The  membership  voted  in  favor  of  C. 
M.  Baker,  Independent,  of  San  Fran- 


Named  Foreman 

Henry  T.  Murphy,  one 


years  was  “just  my  job”  to  Mr.  Guiler, 
and  wasn’t  a  bit  discouraging. 

"Discouraging?  I  should  say  not,” 
said  the  66-year-old  printer.  “Any- 


press  either  way.  Courtis  as  foreman  of  that  depart- 

“It  was  a  great  old  nress  We  moved  «  in  his  early  30’s 

It  was  a  great  Old  press.  We  moved  jg 

^  tv.*  X*  years,  but  had  experience  on  virtual - 


way,  I  prefer  not  to  call  them  mis-  \  ^onomy  Market  is  jy  g^g^y  Boston  paper  before  joining 


takes,  but  inadvertencies.” 


located,  to  the  building  now  occupied 


There  always  will  be  mistakes,  he  ^y  Dfnuth  Bakery  on  North  Main 
said,  but  they  are  growing  fewer  with  Street.  We  took  it  apart  and  put  it 
continued  improvement  in  machinery.  foS^fncf  ^  spite  of  the  fact 

“And.”  he  added,  “news  is  being  .  gears  timed 

handled  much  better  all  the  way  just  right  if  Sot  0“  the  week  s  paper 
through.  The  type  is  cleaner  as  the  i^til  it  could  be  changed.  You  know 


machines  reach  a  higher  stage  of  per¬ 
fection. 

"The  main  difference  between  the 


that  old  press  used  to  get  tired,  but 
after  a  brief  rest  it  would  go  again. 
“An  ambitious  printer  whom  I  once 


PH0T0-ENGRAVIN6 

EQUIPMENT 

Of  All  Kinds 


composing  room  of  today  and  of  the  hired  got  it  into  his  head  over  one 
olden  days  is  the  hurry  and  rush  which  weekend  to  give  it  a  thorough  clean- 
characterizes  it  today.  In  the  olden  ing  and  oiling.  It  never  ran  the  same 
days,  there  weren’t  so  many  editions  after  that  and  to  make  matters  worse 
to  make,  and  the  type  had  to  be  set  the  cleaning  revealed  that  there  was 


by  hand.' 


a  crack  in  the  frame  large  enough  to 


Mr.  Guiler’s  career  took  him  from  push  a  screw  driver  through.  Rather 
Uniontown  to  Akron,  Akron  to  Cleve-  than  have  all  our  tools  disappear,  we 
land,  Cleveland  to  Cincinnati  and  got  a  new  press  and  folder.  It  was  no 
Cincinnati  to  Pittsburgh.  He  joined  larger,  but  it  was  supposed  to  turn 
the  Press  in  March,  1906,  and  his  first  out  as  many  as  1,800  two-page  papers 
job  as  well  as  his  last  was  on  the  cor-  an  hour  all  folded, 
rection  bank.  “Today  the  Journal’s  eight-page 

Mr.  Guiler  expects  to  go  to  Florida  Goss  press  will  turn  out  3,800  copies 


this  winter. 


of  the  newspaper  every  hour  and  the 


STANDARD  PRACTICAL 
EQUIPMENT 

bj 

Country’s  Oldest  Manufacturers 
WRITE  US  YOUR  PROBLEM 

LT.SULLiiARGERCO. 


The  headline  on  the  story  in  the  size  of  the  pages  can  be  increased  to 
Press  telling  of  Mr.  Guiler’s  retire-  eight  columns.” 


lie  John  St. 
NEW  YORK 


OSS  8.  CUrk  St. 
CHICAGO 


Patented 

Be  sure  and  see  the  Ttcin-8 
Slip-off  ingoi  mold  ivilh  16 
^  cavities  when  you  visit  the  Mech¬ 
anical  Conference  of  the 
S.IS.P.A.  at  Atlanta,  September 
19th. 


Make  your  next 
order  for  metal 
United  American, 
as  fine  a  metal  as 
is  made. 


UNITED  AMERICAN 
METALS  CORP'N 

202  Diamond  St.,  Brooklyn.  N.  Y. 
2248  W.  Hubbard  St..  Chicago,  Ill. 
4103  Curtis  Ave..  Baltimore,  Md 


for  SEPTEMBER  24,  1938 


27  Points  For  Predetermining 
The  Value  of  Newspaper  Copy 


1.  Since  there  are  1,959  morning  and  evening  newspapers 

’  published  in  1,456  cities,  the  newspaper  is  first  of  all 

I  a  local  enterprise.  “Localize”  your  copy  in  picture 

and  text. 

2.  A  twenty  page  newspaper  contains  over  125,000  words 

»  of  editorial  material.  Don’t  use  the  newspaper  as  a 

I  billboard.  Use  necessary  text  to  describe  fully.  People 

buy  newspapers  to  read. 

ii  3.  Newspaper  readers  want  all  the  news — not  just  a  half- 
dozen  stories.  An  average  20  page  newspaper  contains 
[  352  news  items  and  features,  54  pictures.  Prepare  ad- 

t  vertising  copy  in  the  newspaper  tempo — tell  the  story 

j;  concisely  but  completely. 

I  4.  People  read  the  same  newspapers  day  after  day.  Develop 
and  stick  to  a  style  that  withstands  repetition. 

5.  Don’t  write  solely  to  attract  attention.  Use  enough 
space  to  tell  your  story — give  the  reader  credit  for 
buying  the  newspaper  because  he  wanted  information. 

6.  Newspaper  readers  are  looking  for  facts,  searching  for 
information.  Make  newspaper  copy  informative,  never 
mind  the  entertainment. 

7.  Don’t  try  to  tell  the  full  story  in  a  headline — there’s 
too  much  competition. 

8.  News  is  the  day’s  record  of  action,  events,  things  that 
happen.  Use  words  which  denote  action,  inspire  action. 

9.  Readers  demand  accuracy  in  the  news,  expect  accuracy 

i:!  in  the  advertisements.  Reserve  “permissible  trade 

puffs”  for  other  mediums. 

10.  Don’t  use  a  full  column  if  you  can  tell  the  story  in  a 

1;'  half  column.  No  editor  would. 

11.  A  newspaper  is  comprehensive,  publishing  each  day 
something  of  interest  to  everyone  up  and  down  the 
economic  scale.  Be  sure  your  advertisement  does  the 
same,  contains  interesting  and  informative  text  that 
everyone  will  read,  whether  he  can  afford  to  buy  at 
the  moment  or  not. 

12.  The  news  of  the  day  is  a  “running  story.”  The  theme 
is  much  the  same  but  with  variations.  Newspaper 
advertisements  should  follow  the  same  style  and  like 
news,  should  be  published  day  in  and  day  out. 

13.  The  retail  merchants  who  sell  advertised  goods  have 
earned  a  far  greater  degree  of  confidence  among  con¬ 
sumers  than  any  single  “national”  advertiser  ever 
attained.  Associate  your  product  with  the  merchant 
in  your  copy.  “Sold  throughout  the  World”  is  not  half 
as  important  as  “Any  Elmira  hardware  store  will  gladly 
show  you  this  new  gadget.” 

14.  Don’t  write  one  piece  of  copy  to  appear  all  over  the 
U.  S.  A.  Bring  your  sales  ideas  in  harmony  with  local 
customs,  habits,  and  traditions.  Remember  there  are 
still  48  Sovereign  States  and  the  Native  Son  is  always 
with  us. 

15.  Four  hundred  and  fifty  millions  of  dollars  are  invested 
annually  in  newspaper  advertisements  by  retail  mer¬ 
chants.  They  are  the  ones  who  sell  “Nationally  adver¬ 
tised”  merchandise.  Study  “local,”  or  retail,  copy,  study 
its  use  of  words,  its  method  of  appeal.  Pattern  your 
own  copy  after  that  of  the  merchant.  He  always  makes 
advertising  pay. 

16.  Fit  your  copy  theme  to  the  news  of  the  day  in  the 
locality  in  which  the  advertisement  circulates. 

17.  Create  an  image  of  your  product  in  terms  of  things 
people  will  associate  with  local  things  they  know.  Skat¬ 
ing  pictures  go  over  better  in  New  Hampshire  than  in 
Florida. 


18.  Don’t  tell  the  management  on  which  pages  your  copy 
is  to  appear.  You’re  only  guessing  which  pages  have 
the  heaviest  traffic. 

19.  Use  type  faces  and  sizes  in  harmony  with  those  used 
in  the  newspapers  you  employ. 

20.  Write  for  men,  women,  and  children,  remembering  that 
newspapers  are  read  by  everybody. 

21.  Don’t  write  copy  dealing  with  things  in  the  past.  A 
newspaper  is  an  instrument  of  today  and  of  tomorrow. 

22.  41  million  people  read  newspapers  every  day  in  the 
week  for  knowledge,  information  and  to  “Keep  up 
with  the  news.”  It’s  a  serious  habit,  develops  a  studious 
attitude.  Remember  the  reader  is  seeking  to  learn. 
Talk  to  him  the  way  the  editor  is  talking  to  him.  Help 
him  to  find  out,  assist  him  to  reason.  When  he  is  fin¬ 
ished  he’ll  say  to  himself,  “I  got  something  out  of  that.” 

23.  The  newspaper  reader  originally  created  advertising. 
No  editor  ever  thought  of  it.  The  “runaway  slave,” 
the  “strayed  cow,”  the  “ship  laden  with  goods  from 
Liverpool,”  were  the  first  “informations”  put  in  the 
newspaper  by  the  readers  themselves.  See  that  your 
copy  is  “information”  and  forget  the  “sales  talk.”  The 
most  lasting  opinions  are  those*  one  thinks  he  thought 
of. 

24.  Don’t  look  on  newspaper  readers  as  an  “auction  room,” 
congregating  around  a  spell  binder  ready  to  fall  for  a 
line  of  bunk.  It  still  takes  some  intelligence  to  read. 

25.  Don’t  let  your  copy  “talk  at  long  distance.”  Keep  close 
to  your  public.  With  the  first  appearance  of  your  ad¬ 
vertisement  in  a  home  town  newspaper  you  become 
part  and  parcel  of  the  life  of  that  community.  Forget 
‘Nation  Wide  Consciousness’  for  ‘Main  Street.’  That’s 
why  many  “local”  or  “regional”  brands  rank  way  ahead 
of  “national  brands.” 

26.  Adopt  the  editor’s  formula  of  news-writing  in  the  pre¬ 
paration  of  your  advertising  copy.  Generations  of 
Americans  have  read  the  same  identical  newspapers. 
They  like  the  style. 

27.  Advertising  is  but  another  word  for  Knowledge  and 
the  newspaper  is  the  universal  agency  for  distributing 
knowledge,  before,  during,  and  after  formal  education 
is  completed.  It  is  the  university  for  everybody.  As 
the  basis  for  forming  present  and  future  reasoning 
Americans  turn  to  newspapers,  and  as  the  newspaper 
is  helpful  to  the  individual  in  making  right  decisions, 
in  developing  sound  judgment,  so  has  it  accomplished 
its  function,  its  reward  is  prestige.  America  pays  over 
Five  Hundred  Million  dollars  annually  for  its  newspa¬ 
pers,  proof  of  earning  capacity,  spending  power.  News¬ 
paper  readers  are  well  informed,  view  450  million  dol¬ 
lars  of  retail  advertising  space  annually,  know  the 
world’s  merchandise,  spend  with  care  and  discrimina¬ 
tion.  Be  sure  your  copy  appeals  to  an  informed  public. 
These  suggestions  are  from  the  gannett  newspapers 
which  are :  the  rochester  times-union,  the  rochester 
democrat  &  chronicle,  the  hartford,  conn.,  times,  the 
elmira  star-gazette,  the  elmira  advertiser,  the  elmira 
telegram,  the  utica  observer-dispatch,  the  utica  daily 
press,  the  ithaca  journal,  the  newburgh  news,  the  bea¬ 
con  news,  the  albany  knickerbocker  news,  the  ogdens- 
burg  journal,  the  plainfield,  n.  j.,  courier-news,  the 
olean  times-herald,  the  malone  telegram,  the  danville, 
ill.,  commercial  news,  the  Saratoga  springs  saratogian, 
the  massena  observer. 


Reprints,  in  reasonable  number,  supplied  on  request. 


Advert 


in  New  York  City  are  made  by  one -half  the  families 


—  the  UPPER  income  half 


(Consumer  Purchase  Survey,  1938,  U.  S.  Department  of  Labor) 


Here  is  incontestable  proof  that  the 
most  productive  and  profitable  markets 
lor  advertisers  are  concentrated  among 
UPPER  income  families.  The  New  York 
Times  Market  Research  Department, 
studying  retail  sales  of  advertised 


products  in  New  York  City,  arrives  at  a 
similar  conclusion.  Concentrating  adver¬ 
tising  effort  among  those  who  buy  the 
most.  The  New  York  Times  fits  naturally 
into  the  role  it  has  played  twenty  years  as 
New  York’s  advertising  leader. 


Slje  Ntu*  ifotli 


“ALL  THE  NEWS  THAT’S  FIT  TO  PRINT” 


